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far Sales Upturn 
10°57 Level Is 
Juarte Hope 


Early Introductions, 
‘Auto Shows Promise 
“increase in Volume 


UTO manufacturers are ready to 
settle for fourth-quarter sales 
ling those in three ofthe last 


é hem the factory hopes will 
terialize depends largely on how 
pessful dealers are in sustaining 
momentum already evidenced in 

introductions of 1959 Buicks, 
lacs and Oldsmobiles. 

Reaching the fourth-quarter 

evels of 1957, 1956 and 1954— 

registrations ranged be- 
ten 1,300,000 and 1,400,000—will 
te the difference between “nor- 
py” and “recession” as far as 

marketing is concerned. 

Wot even the most dewy-eyed op- 

are talking of a “boom” 

h quarter. That has happened 
Tecent years only in phenomenal 
when the October-December 

od chalked up 1,700,780 registra- 


MORE realistic sales achieve- 

ment than 1955 would be the 
reached in the final months 

1954 and 1956, and then repeated 
ago. The exact figure reached 

last year’s fourth quarter was 

1,147, compared to the 1956 total 

1,342,428 and the 1954 windup of 
92 


hat projects the 1957 final quar- 
-as an intriguing target for the 
mt three months is the fact 
it set the model-year record. 
ensuing quarter in the ‘58-car 
del year came close to the period 
reflected the public debuts of 
new lines. 
After the model year jumped 
"32 to such a promising start in 
"ake 1957 fourth quarter, sales hit 
» skids and stayed there. The 
first quarter reached 1,116,- 
3, down more than 300,000 from 
» comparable 1957 period; the 
8 second quarter was 1,252,346, 
“also off by more than 300,000, 
and the third quarter barely sur- 
the one million mark, 
néarly 500,000. 
gistrations for last year’s 
quarter included a better- 
(Continued on Page 4, Col. 4) 
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Rambler Holds 
Frice Increases 


ro 112 Percent 


>: By John K. Teahen Jr. 
a Staff Writer 
‘MERICAN MOTORS last week 
‘announced price increases of 
% on its 100-inch-wheelbase Ram- 
r American sedans and $51 and 
‘on’ Rambler Six and Rebel V-8 
els. 
©-Prices in the Ambassador series 
are unchanged from ’58, AMC 
, prs will place their new en- 
‘fies on display Wednesday (Oct. 
"The increases averaged 2.51 per- 
‘Mat on Americans and 2.29 percent 
“other Ramblers. When the un- 
@iinged Ambassador prices are in- 
| d, the entire AMC line went 
mild 1.48 percent. All figures 
fle excise tax and dealer deliv- 
nd-handling charges. , 
)ihe ’59 Americans are priced at 
25 and $1,920 for the Deluxe and 
‘ r two-door sedans. The new 
Wo-door station wagons in the 100- 
h-wheelbase series are tagged at 
(Continued on Page 4, Col. 1) 


The Newspaper of the 


Published Weekly at 
2666 Penobscot Bldg. 


Four '59s Make Bow 
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Rambler Introduces Its ‘59 Models— 


Rambler dealers will place their ‘59 models on display Wednesday (Oct. 8) in 2,600 
showrooms across the country. The cars have new grilles and side trim, interior 
styling changes and a number of engineering features designed to increase economy. 
There are 11 models in the Rambler Six and Rebel V-8 series and six more in the 
Ambassador line. (Story and other pictures ore on Pages 16, 17.) 





Cadillac Offers 'Picture-Window' Hardtop— 


One of 13 Cadillac models for ‘59 is this Sedan deVille hardtop which features 
@ fiat roof and wraparound rear window. The ‘59s have a new body and engine 
plus a new shock absorber that is said to provide a smoother ride. Dealers placed | 
the cars on display last week. (Story and other pictures are on Page 10.) 


| Imperial Has New Engine, Restyled Front End— 


Imperial’s new front end imparts a feeling of motion. The dominant feature is a 
massive horizontal chrome bar with five vertical crosspieces. The dual headlamps 
have been lowered and parking lights are set in the bumper, The ‘59 models, which 
have a new 350-horsepower engine, will go on display Oct. 24. (Story and other 
pictures are on Page 20.) 





Lee 22 p tk eS ¥ “ OE “ : 
, « We 
Pontiac Dealers to Introduce ‘59s Thursday—~* 

Pontiac's all-new ‘59 models will appear in dealer showrga s Thursday (Oct. 9). 
The division claims it “has broken all bonds of traditional styling, and engineering" 
with these cars which feature a new body and engine and 37 t more glass area 
This Catalina four-door sedan is one of 14 models offered... (3 “ignd other pictures 
are on Page 32.) ; = 
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New Pact Reached 


By Chrysler, UAW; 
(GM Talks Pressed 


By Frank Gawronski 
Staff Writer 

Wwan= the giant General Motors 

Corp. was hit by a nationwide 
strike as Automotive News went to 
press last week, the end of auto 
industry labor negotiations were in 
sight. 

Hours before GM workers walked 
out at the Oct. 2 deadline, Chrysler 
Corp. became the second of the Big 
Three auto makers to come to 
terms with the UAW on a new 
three-year contract. Ford had 


Top Cars 


New-car registrations for seven 
months minus one state (Oregon), 
plus 44 states for August: 


1958 
Pos. 


1957 

Pos. 
951,038— 2 
Ford 1,000,690— 1 
Plym. 419,564— 3 
Olds. 250,877— 5 
Buick 273,550— 4 
Pontiac 219,258— 6 
Rambler 
Mercury 
Dodge 
Cadillac 
Chrysler 
DeSoto 
Stude. 
Edsel 
Lincoln 
Imperial 
Met. 


Make 
862,179 Chev. 
654,098 
265,515 
210,340 
171,072 
153,601 
109,288 


93,960— 9 
72,621—10 
72,055—11 
42,670—13 


ryirerrrrry 


14— 
15— 
16— 


24,077—14 
23,147—15 
7,562—16 
Packard 4,122—17 
Misc. 114,761 
Total All Makes 
3,076,367 4,007,460 
Further details on Page 64. 


18— 


70,924—12 | 
186,744— 7 | 
179,274— 8 | 


reached an agreement two weeks 
earlier. It was expected that GM 
and the UAW would reach an early 
settlement. 

As of press time, GM and UAW 
negotiators were meeting in Detroit 
to end the strike which idled some 
300,000 workers in 123 GM plants 
in 71 cities across the nation. Ap- 
proximately 25,000 of the strikers in 
10 plants are members of the In- 
ternational Union of Electrical 
Workers. 

> > > 

HRYSLER and the union 
reached an agreement on a 
basic contract covering 62,000 
hourly-rated production, mainte- 
nance, cafeteria and parts workers. 
It was announced jointly by Walter 
P. Reuther, UAW president, and 
John D. Leary, Chrysler personnel 
| vice-president, Wednesday (Oct. 1). 

However, it will not» go into ef- 
fect until a settlement also has 

been reached on the problems of 
8,000 unionized office workers and 
engineers. 

Under terms of the agreement, 
everything must be settled and 

ratified by Oct. 20 or else the 
agreement becomes void. 

The agreement was patterned after 
the Ford-UAW contract, but had 
some additions to please both sides. 

Chrysler won a stronger no-strike 
| Clause and won its longsought bat- 
| tle to reduce the number of union 
stewards and committeemen in 
plants formerly operated by Briggs 
Mfg. Co. The union won an area- 
wide seniority-pool plan. 





tract provided, as did the Ford 


T= major provisions of the con- 
i (Continued on Page 77, Col. 1) 





Only Four Makes Boost 


9-Month Output Shares 


By Martin L. Whitmyer 
Staff Writer 


(CAnesA6, Chevrolet, Oldsmobile 
and Rambler were the only U.S. 
makes able to show percent-of- 
industry boosts in January-Septem- 
ber car output. Rambler made the 
industry’s only numerical gain for 
the nine months. 

All other makes showed both 
percent-of-industry and numerical 
losses as industry output fell 38.5 
percent below the comparable pe- 
riod of 1957. 

Production for the first nine 
months of this year totalled 2,- 
875,467 cars, compared with 4,674,- 
7170 during the January-September 
period a year ago. 

It was the first time since 1954 
that U.S. car production dropped 
LS 


Car Output Last WEEK 
Previous WEEK 


below the three million unit level 
for the first three quarters of the 
year. 


+ * + 

PRA aL, which scored a high 
for monthly output in Septem- 
ber with 19,141 assemblies, picked 
up 3.19 percentage points from a 
year ago to mark the second larg- 
est gain of any maker. Rambler 
built 133,053 cars during the first 
nine months of this year, compared 

with 67,686 a year ago. 
Rambler’s gain, coupled with 


heavy percentage losses at Chrysler 
Corp. and Ford Motor Co., helped 
chop 2.79 percentage points from 
the Big Three’s combined efforts, 
as compared with the comparable 
period of a year ago. 

The Big Three turned out 2,- 
718,761. cars during the first nine 
months of this year to capture 
94.55 percent of total industry as- 
semblies, compared with 97.34 
percent on 4,550,549 cars during 
the same period last year. 
Rambler’s output plus the 23,653 
cars assembled by Studebaker- 

(Continued on Page 79, Col. 3) 
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New Chevrolet, Dodge 
trucks bow. Page 36. 


What Ford, M-B-L have in 
store for ’59. Page 2. 


Pontiac’s wider tread. Page 
24. 

CCC enters dealer leasing 
field, Page 8. 

Two new light trucks. Page 
36. 
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Rate of Gain Dipping . . . 


Vehicles in 


Use Due 


To Top 68 Million 


WASHINGTON. — Motor-vehicle 
registrations continue to gain and 
are expected to reach 68,398,000 for 
1958, according to Bertram D. 
Tallamy, Federal highway admin- 
istrator. 

The rate of increase, however, 
is expected to continue to decline, 
following the trend of the last 


prepared by 

Roads, is based on reports of 
state registration 

Passenger cars are expected to 


total 56,967,000 for 1958, an increase Registered Estimated Pet. of 
of 19 percent over the 55,906,195 | St=te 1967 1966 §= Imerense 
registered in 1957. ee 1,123,021 1,143,000 18 
Trucks and buses are expected to A: ceabaiies 489,428 523,000 69 
number 11,431,000, up 18 percent|Ark. .......... 627,003 637,000 +16 
over last year’s total of 11,229,351. | Calif. ........ 6,831,950 7,069,000 3.5 
The combined total of 68,398,000| Colo. ........ 815,550 849,000 4.1 
vehicles would be 1.9 percent above | Conn. ........ 1,007,653 1,021,000 1.3 
last year’s 67,135,546. . 170,340 =: 180,000 5.4 
The rate of increase in registra-| Fla. .......... 1,970,703 2,104,000 638 
tions has been dropping since 1955, are 1 1,340,000 15 
the auto industry's record year. | Id. .............. 342,002 = 350,000 2.3 
Here are the rates of increase for| Ml .......... 3,513,182 3,555,000 1.2 
1953.......5.7 pet. 1956......4.0 pet. [Ia .............. 1,221,212 1,236,000 12 
1954....4.1 pet.  1957.......3.0 pet. | Kans. ....... 1,088,367 1,098,000 8 0.9 
1955.......72 pet.  1958......19 pet. | Ky. 1,105,584 1,131,000 2.3 
fest.) | La. 1,072,348 1,096,000 2.2 

California leads the states in ex-| Me. 346,290 352,000 1.6 
pected 1958 registrations with seven| Md. . . 1,028,457 1,040,000 1.1) 
million cars, trucks and buses. New| Mass. ...... 1,672,261 1,695,000 14 
York is second with nearly five| Mich. ..... 3,213,310 3,217,000 0.1 
million. Minn. .. 1,446,084 1,468,000 15 
Texas and Pennsylvania each will| Miss. ....... 658,675 665,000 1.0 
have more than four million; Ohio,| Mo. .... 1,578,387 1,605,000 1.7) 
Illinois and Michigan, more than/| Mont. 356,345 362,000 16 
three million, and New Jersey and| Neb. ........ 664,071 676,000 18 
Florida, more than two million. | Nev. 147,311 153,000 3.9 
These nine states account for 51|N. H. ....... 232,389 1.6 
percent of total registrations. Eigh-| N. J. .......... 2,166,453 2,188,000 1.0 
teen other states are expected to| N. M. . 377,747 402,000 64 
have more than one million regis-| N. Y. . 4,777,649 4,397,000 25 
trations each. N. C. .. 1,562,645 1,571,000 05 
In the percent-of-increase cate-|N. D. . 320,202 334,000 43 
gory, Arizona leads with an antici-|O. .............. 3,793,699 3,863,000 138 
gain of 6.9 percent, followed | Okla. ........ 1,071,766 1,098,000 24 
Florida with 68 percent and/Ore. ......... 830,626 848,000 21 
New Mexico with 64 percent. Pa. . 3,989,299 4,033,000 11 
expecting gains of 3 per- RI. .. 320,425 324,000 1.1 

cent or more are Delaware, 54 |S. C. .. 819,443 831,000 14) 
percent; North Dakota, 4.3; Color- |S. D........ 329,707 333,000 1.0 
ado, 4.1; Nevada, 39, and Cali- | Tenn. ........ 1,160,042 1,179,000 1.6 
fornia, 3.5. Tex. . 485,462 4,128,000 03 
Ten states foresee registration| Utah _, 369,093 377,000 2.1 
hikes of between 2 and 3 percent,| Vt. .... 144,596 147,000 1.7 
and 23 believe they will rise be-| Va. ........... 1,352,201 1,379,000 2.0 
tween 1 and 2 percent. Seven states | Wash. . 1,242,528 1,267,000 2.0) 
predict a boost of less than 1 per-| W. V. 604,741 607,000 0.4 
cent.  __ 1,478,727 1,490,000 038 
The only decline anticipated is| Wyo. ......... 181,129 185,000 2.1 
D. C. .. 196,738 195,000 —0.9 


a dip of 0.9 percent in the District 
of Columbia. 
State-by-state estimated registra- 






New Edsel Lineup .. . 


By Robert M. Finlay 
Editorial Director 
RD MOTOR CO. spent $138 
million in developing new Mer- 
cury, Edsel, Lincoln and Continental 
car lines for 1959 and in getting 
ready to produce 
them. 

This was re- 
vealed by Ben D. 
Mills, M-E-L gen- 
eral manager, at 
a press preview 
of the new mod- 
els last week in 
Dearborn. 

Mills cited the 
new model 





Ben D. Mills 
tensive as 7 a ae 
expected restoration cons 
confidence in predicting a better 
year. He also cted increased 
penetration for the M-E-L lines. 

One of the major '59 accents at 
M-E-L is design for comfort. Mer- 
cury, for example, is longer and 
the interior hump for engine and 
transmission has been cut in half. 
Promotion will play up the fact 
that while competition has gone to 
a single body shell from top to 
bottom, Mercury will have the only 
body designed specifically for the 
medium-priced buyer. 

As it was put by Walker A. 


M-E-L Spends $138 Million 


tions for 1958 and actual figures for 
1957 are shown in the accompanying 
table. 





Vehicles on Road 
State by State 


(Totals include cars, trucks and 
buses and were compiled by the 
U.S. Bureau of Public Roads. The 
1958 figures are estimates for the 
full year.) 








. 
the only car in the medium-price) The associations were charged | 


field to provide “true comfort for| separately with conspiracy to fix! 


six passengers.” 
> > > 
oe is pushing new styling, 
shorter length and lower prices. 
With the two top lines lopped off, 
Edsel will compete with the top 
(Continued on Page 75, Col. 1) 
> 





Lincoln's Rear Grille-— 
The “Lincoln Look" in 1959 is evident 


Studebaker's Lark— 





The export version of the 1959 Studebaker Lark went on display at the Paris 
Auto Show last week. The car is available in four body styles—two-door and four- 
door sedan, two-door hardtop and station wagon. They will be assembled in Brussels, 





Overtime Set on ’59 Ford; 


Challenge Hurled at Chevy 


By Maynard M. Gordon 
News Editor 


ORD dealers have reacted so 


659 car and truck lines that over- 
time production has been sched- 
uled this month and into Novem- 
ber at all plants. 

That was the press-preview 
report Thursday from Walter J. 
Cooper, division general sales 
manager, who announced that 
advance dealer orders for the new 





Price Indictments 


‘Hit Coast Dealers 


Big Three Groups 
Deny U. S. Charges 


By Steve Still 
Staff Correspondent 
| @AN FRANCISCO. — Ford, Chev- 
rolet and Plymouth dealer as- 
sociations with headquarters in 
northern California have been in- 
dicted by a Federal grand jury on 
charges of violating the Sherman 
Antitrust Act through price fixing. 
Named were the Ford Dealers’ 
Advertising Assn., Inc., San Jose 
district, including 176 dealerships 
in northern California, southern 
Oregon and western Nevada; the 
Chevrolet Dealers’ Assn. Inc., 
Oakland zone, 164 dealers in the 
| same three states, and Plymouth 
| Dealers’ Assn. of northern Cal- 
| ifornia, 67 outlets in six San Fran- 
cisco Bay area counties. No man- 
| ufacturers were involved. 


| prices and with advertising “ficti- 
| tiously” high discounts and tradein 
| allowances. 

The maximum penalty is a $50,000 


HE accusations did not cite the 

dealer members by name, but 
all were included collectively as sup- 
posed co-conspirators. 

The indictments, returned be- 
fore District Judge Edward P. 
Murphy, contend officers and 
directors of the associations un- 
lawfully agreed on sales prices 
“substantially in excess of man- 
ufacturers’ list - 

They claim competition was sup- 
pressed and restricted because the 
higher figures were passed along to 
individual dealers. 

The jury alleged that potential 
buyers were “grossly misled” by ad- 
vertising and prices posted in show- 
rooms, and that tradeins and dis- 
counts were made “fictitiously” to 
appear large through the manipula- 
tion of figures. 

Spokesmen for the three groups 
denied the charges. 

a = 


AID Arthur H. Kenny, president, 

Chevrolet Dealers’ Assn.: 

“We are surprised that this ac- 
tion has been taken. So far ag we 
can see, we haven’t violated the 


Williams, M-E-L assistant general| in the new rear grille treatment which; law in any way —even inadvert- 


manager, the 59 Mercury will be 


gives the car a wide, low look. 


(Continued on Page 4, Col. 1) 


vehicles already total more than 
$1 billion. 


“The fact that our dealers have 


enthusiastically to the division’s| received the 1959 line enthusiasti- 


cally,” Cooper said, “is a good sign 
not only for Ford, but also for the 





Walter J. Cooper 4. 0. Wright 


industry and the national economy.” 

Division General Manager J. O. 
Wright stressed economy and 
“taste” as themes of the ‘59 car 
line, but denied a Detroit Free 
Press prophecy that a stripped- 
down, six-cylinder Thunderbird 
would appear late next year at a 
$2,000 price. 

> > > 
“JF AND when we conclude that 
the market can support an 
American-made small car, we will 
be ready on a fully competitive 
basis,” Wright stated. 

But he stopped the discussion 
with this, maintaining that dis- 
closure of small-car plans would 
tip off Ford competitors. Chevrolet 


General Manager E. N. Cole re- 


vealed at that division's 59 preview 
(Continued on Page 75, Col. 1) 


Business Barometer 


Automotive News Economic Index — 


101.2 Percent of Last Week 
100.5 Percent of Like Week Last Year 


Auto Registrations— Year to date. 
Truck Registrations—yYear to date. 
Steel Production—tTons 
Paperboard Production—tons ... 
Soft Coal Outpet—tons 

Oil Refinery Output—Borrels .... 
Electric Output—Kilowatt hours .. 
Barometer Freight Car Loadings 
Department Store Sales Index .. 
Stock Market Price Index 

U.S. Government Spending 

—Fiscal year to date 


Sept. 24 1958 Range 
19% 21%- 8 
58Y%, 58%-44 
47Y%_ 484%,-37% 
485% 49%4-33% 


*Kaiser Industries, parent firm of Willys Motors. 
(Oct. 6, 1958) 








12,342,000,000 


$22,176,946,000 
Commercial and industrial Loans $29,683,000,000 
its $28,306,000,000 


First Small Car 
Is Made by S-P; 
It’s Called ‘Lark’ 


SOUTH BEND.—tThe first y 
Studebaker-Packard’s new serieg ¢ 
small cars, the Lark, rolled off th 
assembly line here Sept. 30. 

Noting the occasion, Mayor Ky 
ward F. Voorde proclaimed the 
“Studebaker community day.” 

In the proclamation, Voorde saig 
“the community is entering, wit) 
Studebaker-Packard, a promising 





new era of economic progress meg. fusing 
sured in new dimensions of motor. § wife- 
ing in the great tradition of the Eve! 
company name.” act lil 
He congratulated S-P manage. § generé 
ment and employes for the “dem. § pbroug! 
onstration of bold, imaginative bug. dreds 
iness thinking which is best repre. } spends 
sentative of the dynamic characte:. Sinc 
istics of our community.” acts a 
UAW officials also extended con. good | 
gratulations and said union mem. “Bu 
bers would guarantee that work. ing a! 


manship on the Lark would be of « 


the highest quality. still d 

Harold E. Churchill, S-P pres dealer 
ident; A. J. Porta, executive vice sales.’ 
president, and S. A. Skillman, gen- He 
eral sales manager, were presented could 
30-year service pins. 

Presentations were made by two hire 
of the firm’s 50-year veterans, Dee ae 
Forrest Page, Beaumont, Tex., and pusit 
Walter C. Zientowski, South Bend 
Both have been dealers most of the “Th 
time. the bt 

a ent d 

° “Th 

Auto Credit Shows | pax 
. his d 

Another Decline The 

WASHINGTON.—The volume of | 4re 4 
automobile credit outstanding fell who 
in August while the overall total of An 
installment debt was going up, the auto 
Federal Reserve Board reported. n't le 

Total auto debt on Aug. 30 was cut c 
put at $14,625 million, down $3 | ®4 | 
million during August and a drop 
of $865 million in the last year. Hop 
The total reached a peak of $15,- 

579 million on last Oct. 31 and Ww 
since then has fallen by $94 ow 

At the end of August, all type * 
of installment debt stood at $33,222 ae 


million, a gain of $99 million during 
the month but a drop of $71 million 
from the total for Aug. 30, 1957. 

While auto debt was falling in’ 
August, all other forms of install- 
ment credit—other consumer goods 
loans, home repair loans and per- 
sonal loans — showed increases for 
the month. 


Of the auto paper outstanding on ae 
Aug. 30, commercial banks held 

$6,250 million, a gain of $6 million J ‘he: 

during the month but a decline of nati 

$106 million during the last 2 scho 

| months. dent 

Sales fimance companies had re} 

extended $6,730 million of the eack 

auto credit, a drop of $65 million oie 

(Continued on Page 79, Col. 3) lows 

mai 

cost 

Gr 

5,18: 

ing 

of ¢ 

trai 

stitr 

T 

Percent of dea 

Percent of Like Week thre 

Last Week Last Year oh 


82.7 
155.8 
76.8 
82.3 
86.3 
102.6 
83.8 
98.3 
105.5 
94.2 
100.7 
115.3 


114.7 
102.2 

3,076,367 . 
457,394 
1,816,000 
308 455 
8 435,000 
49,217,000 


102.5 
99.1 
101.1 
99.7 
100.8 
100.4 
93.8 
100.6 





381,102 
136 
366.5 


1117 
92.9 
118.7 
112.2 
96.4 


99.2 
99.8 
99.8 
102.3 


$945 
268 


Common 


Stocks Oct. ! Sept. 24 1958 Range 


37% 38%-27 
13% 14%- 7% 
30 31%-21% 
10 10 - 2% 
52% 53%-40'% 


ecnrrmaeatntwvvvvorrrimoannP> 








Dealer Forum 


by Robert M. Finlay 








“wilt E’S one that belongs in the 
omising category of opposing sin or re- 
$s mea. fusing to admit that you beat your 





motor. @ wife. 
of the Everyone knows this but so few 
act like they know it. Bill Fish, 
lanage. general sales manager of Chevrolet, 
“dem- prought it up in discussing the hun- 
ve bug. dreds of millions General Motors 
| Tepre- spends each year on advertising. 
racte:. Since he is one of the few who 
acts as he talks, he can say it with 
*d con- § good grace. 
mem- “But you know,” Fish said, “push- 
work- § ing aside the advertising millions, 
| be of “g lot of people in the auto business 
still do not understand that the auto 
Pres § dealer is the key factor in retail 
e Vice- sales.” 
sontah He pointed out that the factory 
could put up retail branches and 
>y two hire good managers to run them, 
Ss, Dee but they can’t hire the interest 
. and that an owner puts into a local 
Bend. business. 
of the “This is the human element of 
the business that only the independ- 
ent dealer can provide. 
“The maker that succeeds is the 
WS maker that realizes this and keeps 
. his dealer organization fired up.” 
7 The rolls of bygone auto makers 
me of are filled with the names of those 
gz fell who never followed through on this. 
tal of And there are, of course, many in 
p, the auto manufacturing who still have- 
ted. n't learned it. They think you can 
) was cut corners on the human element, 
1 sa and that is where you can’t. 


drop . €¢ @ 





at Hope for Smaller Maker 

— H reference to the strength 

$954 of dealers, some observers see 
new hope for the smaller makers 

t in the bolstering of their dealer net- 

3329 | Work through dualling. 

uring In some cities it is noted that 

\illion . 

957. 

a ea | Phens Dealers 

stall- 

zoos | $647,000 for Cars 

per- 

str | Loaned to Schools 

vg on DETROIT.—General Motors con- 

held tributed more than $647,000 toward 

illion the driver-education program in the 

ne of nation’s schools during the 1957-58 

st 12 school year, John F. Gordon, presi- 
dent, said last week. 

a GM dealers are awarded $125 for 

a each new automobile loaned to 


schools for driver training. This al- 
lowance helps dealers defray vehicle 
maintenance and reconditioning 
costs. 

Gordon said GM dealers loaned 
5,182 new cars to high schools dur- 
ing the year, the largest number 
of automobiles loaned for driver 
training in one year since GM in- 
stituted the allowance plan in 1955. 

The company’s contributions to 
dealers under the plan during those 
three years total $1,737,500, Gordon 
said. 
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strong dealers with a substantial 
place in the community have put 
their chips on Rambler and the 
upcoming S-P Lark. 
The psychological effect is good. 
It adds to public confidence. 
aa * - e 


How to Do It 


HERE has been a lot of hot air 
on the subject of communica- 
tions between factory and dealer. 

A veteran puts it this way: 

There is a sure-fire method of 
talking with dealers. It is in con- 
sistently offering dealers programs 
which make money. This way, the 
factory men build up a reputation 
with dealers, and dealers give them 
a good audience. 

Chances are that those who 
scream loudest about the difficulty 
of talking with dealers are those 
who have tried to kid dealers rather 
than help them. 

o 


* * 


The Frank View 


ST in case you think that auto 
guys are inclined to be less than 
forthright at times, note this quote 
from an engineer of one of the 
makers: 
“After seeing the competition’s 
59s, we’re taking another look at 
our 60s.” 


Installment Sales 
In N. M. Exempted 
From Usury Law 


ALBUQUERQUE, N. M. — The 
New Mexico attorney general’s of- 
fice ruled that time-payment plans 
offered by auto dealers and depart- 
ment stores are not subject to the 
state’s 1957 usury law. 

The New Mexico law established 
a 12 percent interest rate as the 
maximum on unpaid loans where 
security was offered, and 10 percent 
where it was not. 

An opinion by Assistant State At- 
torney General Alfred P. Whitaker 
said that even though time-payment 
plan charges may sometimes be “ex- 
cessive,” courts around the country 
have drawn a legal distinction be- 
tween outright cash loans and time- 
payment plans. 

“We have to assume,” he said, 
“the legislature had this background 
in mind when it amended the law 
in 1957.” 

Whitaker noted that the differ- 
ence between the “cash price” and 
the “time-price” represented the 
price of the money which the ven- 
dor (or his financing company) ad- 
vanced to the purchaser. Although 
saying this was to all practical pur- 
poses a loan, he pointed out that 
court decisions have held to the 
contrary. 


Regional Meetings 
Slated in Oregon 


PORTLAND, Ore.— The Oregon 
Automobile Dealers Assn. an- 
nounced it will sponsor 17 regional 
conferences throughout the state 
in October. The first will be in St. 
Helens Oct. 1 and the last in Kla- 
math Falls Oct. 30. 

Meetings also are slated in As- 
toria, Baker, Bend, Burns, Coos 
Bay, Corvallis, La Grande, McMinn- 
ville, Medford, Ontario, Pendleton, 
Roseburg, Salem, The Dalles and 
Tillamook. 

A conference in Portland will be 
held early in November for dealers 
in the metropolitan area, the associ- 
ation said. 


Omaha Auto Show 


Slated Dec. 10-14 


OMAHA.—Dale L. Payne, man- 
ager, has announced that the 
Omaha New Car Dealers Assn. will 
hold its auto show in the Municipal 
Auditorium Dec. 10-14. 
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Expert Advises Wis. Dealers .. . 











‘Be Better Merchant’ 


wants; get it when they want it, 
and offer it at prices somewhat 
below what they expect to pay 

you as a merchant. 

The public, said Payton, desper- 
ately wants the privilege of making 
a choice. In recent years the in- 
dustry has led many consumers to 
feel they were being deprived of 
that privilege, he added. 

The interest in foreign cars, he 
noted, is adequate proof that the 
public is beginning to look for the 
kind of cars they want; not what 


By Benn Oliman 
Staff Correspondent 
MILWAUKEE. —“Auto dealers 
will have to learn to become better 
merchants in order to stay in busi- 
ness in the months ahead,” Ed 
Payton, Cleveland auto consultant, 
told 350 members of the Wisconsin 
Automotive Trades Assn., at their 
30th annual convention. 
He urged dealers to stress three 
basic merchandising principles: 
Get the merchandise the public 








Wisconsin Dealers Elect— 


Newly elected officers of the Wisconsin Automotive Trades Assn. are, seated, from 
left, Leonard F. Rohrbach, Milwaukee, second vice-president; Vernon W. Sell, Superior, 
president; Arthur F. Gilsdorf, Fond du lac, first vice-president, Standing: Lovis Milan, 
Madison, executive vice-president, and Romain Schaub, Waukesha, secretary-treasurer. 


Code of Ethics Inaugurated 
By Indiana Dealer Group 


INDIANAPOLIS. — Indiana new-| put forward as a step toward mak- 


car dealers inaugurated a code of 
ethics at the same time that price 
stickers began appearing on 1959 
models. 

John W. Earnshaw, president 
of the Automobile Dealers Assn. 
of Indiana, said the code was “the 
result of many years of work and 
study” by many individuals and 
groups. 

Some 50 percent of the associa- 
tion’s membership has already sub- 
scribed to the code and received the 
advertising cuts, letterhead em- 
blems and envelope stuffers for use 
in promoting ethical dealings. 

Earnshaw said the code was being 


1,000 Dealers See 
Chrysler-Imperial 
Stage Presentation 


DETROIT.—The Chrysler division 
last week introduced its 1959 Chry- 
sler and Imperial models to 1,000 
dealers and key dealer personnel 
of the Detroit and Cincinnati re- 
gions. 

Detroit was one of seven cities 
selected for major dealer preview 
shows. The others are New York, 
Philadelphia, Chicago, Atlanta, 
Kansas City and San Francisco. 

The shows feature singers, danc- 
ers, elaborate scenery and lighting 
and striking sound effects, said 
C. E. Briggs, division general man- 
ager. 

“We are having fewer and bigger 
dealer shows than in the past,” 
Briggs said. “We find that bringing 
a large group of dealers together 
and putting on a fast-moving show 
builds confidence and enthusiasm.” 

He said the emphasis: is on less 
speaking and more showmanship. 
“not just for entertainment but the 
kind of showmanship that helps 
dealers and their salesmen put over 
the fact that the cars we are build- 
ing today offer so much more in 
motoring comfort and convenience.” 


ing auto dealerships profitable op- 
erations after three years of declin- 
ing fortunes. 

He noted that “there is nothing 
wrong or sinful in the making of 
profit in our system of free enter- 
prise. To the contrary, it is devas- 


the Detroit planners insist they 
should buy. 

“Planned obsolescence is begin- 
ning to boomerang on domestic- 
car manufacturers. We have to 
get away from Hollywood think- 
ing,” he added. 

“For 50 years you dealers have 
been trading up,” Payton contin- 
ued. “From now on you will have 
to be able to trade sidewise and 
down. If you learn how, it will 
make a lot of you dealers wealthy.” 

The chief beneficiaries, he con- 
cluded, will be the Ford, Plymouth 
and Rambler dealers, who will be 
taking more of the big cars in 
trade. 

One tremendous, untapped car 
market will be found in the 23 
million employed women in this 
country, Payton said. 

“They don’t want big second-hand 
ears; and they aren’t going to 
walk.” 

Payton said dealers also should 
improve their bookkeeping tech- 
niques and keep a wary eye on 
profits. 


“We're talking too much these 
days about dealers going broke,” he 
added. “I doubt if any dealer went 
broke lately unless he wanted to. 
If he were a good merchant, he 
couldn’t have gone broke.” 


Louis Milan, WATA executive 
vice-president, attributed the 
greater attendance this year to 
“tightening conditions which have 
caused dealers to search for busi- 
ness-building ideas, plus the fact 
that the convention in- 
cluded a one-day NADA manage- 
ment seminar.” 


The seminar, according to John 
E. Binns, NADA director of man- 
agement services, marked NADA’s 
first attempt to tie in with an as- 
sociation convention. The results, 
he reported, were extremely grati- 
fying. 

“Dealers today are more inter- 
ested than ever in actually knowing 
their costs of doing business,” he 
said. “It was quite clear that most 
of the men attending the seminar 
had a new-found interest in their 
cost structures. The important 
thing we tried to get across was 
what a dealer has to know in order 
to properly gauge what each trans- 
action costs him.” 

The seminar was divided into 
two three-hour segments. General 
topic for the morning period was 
“Is Our Present House in Order”? 
Keynoting the session was NADA’s 
research director, Paul E. Herzog. 





He outlined present economic 
conditions, assuring the dealers 
that selling conditions are ripe 
for the 1959 models being re- 


tatingly sinful not to make profits 
for their lack destroys private en- 
terprise which void, according to 
history, must then be filled by a 
paternalistic government.” 
Concerning the new sticker law, 
Earnshaw said that no one knows 
just what results it will produce 
but urged all “to give it a fair 
trial, to be patient and not to 


a large volume of goods and 
services, but the industry must 
gird itself for a battle with sellers 
of other commodities and pres- 
tige items. 
Newman Benson, Benson Motor 
Indiana Gov. Harold W. Handley | Sales, Towanda, Pa., and Hi John- 
declared Oct. 1-4 to be “Automobile | son, Ww. o. Strasburgh Motors, 
Dealer Days.” (Continued on Page 79, Col. 1) 


Wonder what’s happened to the factory general 
sales managers? They’re seldom called on any more 
to address the new-car press previews, where once 
they held forth and gave valuable information on 
sales and dealers. In recent years, only the general 
managers or presidents of the various factories give 
talks to the nation’s newsmen. Is it because the gen- 
eral managers want to get all the quotes, or is it 
because the public relations men are now attached 
to the general managers instead of the general sales 


managers? ... 
Don’t sell 1959 models without price stickers on 
"em; wait until you get stickers from factory ... 
Chicago Buick dealers association will register all its 40 members 
and pay their registration fees for 1959 NADA convention in Windy 





City . . . Jim Gorman, manager of the Missouri dealer association, 
has been named to the U. 8. committee for the United Nations . 

High-finned, low-slung autos aren’t designed with man in mind 
charge two topflite human engineers at U. of Michigan seminar. 
They’re telling me (all 6 foot 3 inches)? . . . Jerry Freeman, vice- 
president of Ralph Horgan, Inc. (Ford), N. Y., will serve second year 
as chairman of automotive division of Muscular Dystrophy Assn. of 


America. 
—Prre Wemuorr, Editor, 
Automotive News 
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No Increase on Ambassador .. . 





Rambler Prices Rise $46-$56 


(Continued from Page 1) 


$2,060 for the Deluxe and $2,145 for 
the Super. 
* > 
Rambler Six Deluxe four- 
door sedan went up $51, and 
other sixes and all Rebel V-8s rose 


$56. 

Contributing to these boosts was 
an increase in the factory-suggested 
dealer-preparation charge. The six- 
cylinder Deluxe sedan now carries 
a $25 prep fee (up $5), and other 
sixes and all Rebel models have a 
$35 charge (up $10). 

There was no change in this 

item on Americans and Ambas- 
sadors. 


Power steering and radios have 


been reduced, and other options are 
unchanged. Power steering now is 
$69.50 on sixes (down $10) and 
$79.50 on Rebel V-8s (down $5). 


The American radio was cut $1.80 
to $57.50, and other single-speaker 
radios went down $6.60 to $75.65. 
AMC’s new individually adjustable 
front seats are $20, and the new 
front-seat headrests are $12. 

> oa a 


7 new schedule has given 
Rambler a price advantage over 
Chevrolet in the station-wagon field. 
Rambler’s Super Six- wagon (four- 
door, two-seat) is $2,562 which is 
$76 less than Chevrolet’s lowest- 
priced four-door wagon. 

Moving a notch up the price scale, 
Rambler's Custom Six four-door 


Senate Group to Resume 


Hearings on Glass Problems 


WASHINGTON.—Public hearings 
on the competitive problems of in- 
dependent auto and flat-glass deal- 
ers are scheduled to be reopened 
here Thursday and Friday (Oct. 
9-10) before the Monopoly subcom- 
mittee of the Senate Small Business 
Committee. Senator Russell B. 
Long, Louisiana Democrat, will 
serve as chairman. 

The first hearings were held 
last July, at which time the deal- 
ers complained of three competi- 
tive problems. These were: 

1. Competition at all resale levels 
by one of their most important 
suppliers, Pittsburgh Plate Glass 
Co. 


2. Competition at lower wholesale 
and retail levels by independent 
jobbers and distributors who are 


3 Dealer Groups 





very nature of our bus- 
it would be virtually impos- 
for even two automobile deal- 
alone 164 of them—to agree 
a fixed final selling price. The 
of an automobile is al- 
out between the dealer 
uyer on an individual 


s 


pu 


H. EAGAL JR., president 
the Ford dealer group, said 
association was not formed 
in restraint of 


Ny 


Plymouth group spokesman 
“the charges are utterly with- 
foundation. There has been no 

fix prices by Plymouth 
—and probably by nobody 
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also the dealers’ 
sources. 

3. Competition through increasing 
auto-replacement glass distribution 
and installation services by auto 
manufacturers and their franchised 
new-car dealers. 

This week’s hearings, said Long, 
will provide an opportunity for 
his subcommittee to hear the 
comments and replies of glass 

producers, glass jobbers and auto 
manufacturers to the complaints 
made by the small-business glass 
dealers. 

It is expected that Thursday's 
witnesses will represent the De- 
partment of Justice, Federal Trade 
Commission, Pittsburgh Plate Glass 

Co., Fourco Glass Co., Flat Glass 
Jobbers Assn., W. P. Fuller & Co. 
and possibly two other flat-glass 
distributors. 

Friday is expected to bring to 
the witness stand representatives 
of Libbey-Owens-Ford Glass Co., 
Shatterproof Glass Corp., American- 
Saint Gobain Glass Corp.. Franklin 
Glass Corp., Guardian Glass Co., 
General Motors, Chrysler Corp. and 
Ford Motor Co. 

Other subcommittee members 
are dohn Sparkman, Alabama 
Democrat; Hubert H. Humphrey, 
Minnesota Democrat; Andrew F. 
Schoeppel, Kansas Republican, 
and Jacob K. Javits, New York 
Republican. 


glass supply 


The present study, according to 
Long, is only the first phase of a 
comprehensive investigation of the 
marketing system, now used in 
several industries, called “dual dis- 
tribution.” That term, it was ex- 
plained, is applied to competition 
by manufacturers with their cus- 
tomers at the resale level. 


Double Celebration 
FAIRBANKS, Alaska.—Standard 
Garage (Chrysler-DeSoto), marked 
Alaska’s approval of statehood by 
celebrating its 32nd anniversary in 
business. 


A Prize Trophy— 


The head of a fleet-footed Impala, one 
of the world's fastest animals after which 
the Chevrolet series was named, will soon 
adorn the walls of the Chevrolet showroom 
of Ernest Ingold-George Olsen, Inc., in 
San Francisco. The animal was shot by Dr. 
Merle A. Kays, right, who is shown pre- 
senting the mounted trophy to George Ol- 
sen. Dr. Kays bagged the Impala on a 
recent safari in Kenya Colony, Narock Dis- 


trict, British East Africa, 





wagon at $2,677 is $72 less than 
Chevrolet's 59 Parkwood. 

In 1958, Chevrolet enjoyed price 
advantages of $39 and $50 over 
Rambler’s lowest-priced wagons. 

Rambler’s least-expensive four- 
door sedan, the Deluxe Six, is $2,098, 
giving the AMC entry a $203 edge 
over Chevrolet’s Biscayne four-door 
at $2,301. Last year, the Rambler 
model was $108 less than the comp- 
arable Chevrolet. 

= 


Morris 1000 Prices 


Reduced $69 to $210 


EW YORK.—Hambro Automo- 

tive Corp. last week announced 
an across-the-board price cut on 
Morris 1000 models. Hambro is the 
U. 8S. concessionaire for British Mo- 
tor Corp., producer of the Morris. 

The reductions ranged from $69 
to $210 at New York port of 
entry. 

The new Morris prices are: 
Standard—four-door sedan, $1,678 
(down $116); two-door sedan, $1,495 
(down $210); convertible, $1,574 
(down $115); two-door station 
wagon, $1,798 (down $114). 

Deluxe—four-door sedan, $1,758 
(down $102); two-door sedan, $1,639 
(down $122); convertible, $1,676 
(down $69); two-door station 
wagon, $1,865 (down $102). Heater 
is standard equipment on Deluxe 
models. 


* * 


Repayment Index 
On Debts Called 
Lowest in 5 Years 


MINNEAPOLIS.—The nation’s 
delinquent debtors are turning in 
the worst record for paying their 
bills in the last five years, the 
American Collectors Assn. reported. 

The association said its collec- 
tion index stood at 69.9 in the 
third quarter (1952 debt condi- 
tions equal 100). The index stood 
at 84.1 im the second quarter. 

Association figures going back 
through 1954 show no quarter in 
which the index was as low as the 
current reading. The previous low 
was 79.1 in the first quarter of 1955. 

“Regional unemployment is be- 
ginning to level off but many who 
were unemployed are now working 
at a greatly reduced salary,” ac- 
cording to John W. Johnson, execu- 
tive secretary of the association. 

“In many areas, debtors have 
used reserves and are making 
smaller and less frequent pay- 
ments on past-due accounts.” 

The average number of accounts 
referred per collection agency in 
the third quarter was 890, up 11 
percent from the 800 in the like 
period of last year. The average 
agency’s accounts amounted to $51,- 
772.24 in the third quarter, up 20 
percent from the $43,261.84 a year 
earlier. 

The average size of debt referred 
for collection was $58.19, an increase 
of 8 percent from the $54.10 aver- 
age of a year ago. 

While the average amount 
owed was going up, the average 
amount collected remained about 
the same. The average payment 
in the third quarter was $13.36, 
compared to $13.88 a year earlier. 

The association reported that 
third-quarter repossessions ran at 
the rate of 291 per 100 collection | 
agencies, compared to 157 a year 
ago. 


Late Report... 





How Rambler Prices Compare 
(Including Federal tax and suggested dealer preparation charges.) 
AMERICAN 


A Ii Cri casa cichandiensaieshadedinabiiibeisiseaibiiivenelts 2,268 2,212 56 

Dy SIRI.“ endenrerqnverscenpnvevscscseneeutinsenoeneserinees 2,343 2,287 56 

Be BGG WOOOEE cececcscccccvivccscczesessccssesceeee 2,562 2,506 56 
Custom 

RS MEIN - tekiiaobictetaansczeedcsdiniliednliimeumecendvabens 2,383 2,327 56 

SB, IS TRIN vcccccecivccesesesecserssescesencessence 2,677 2,621 56 

REBEL V-8 
"59 "58 Increase 

Super 

aaa scccenipnetcetpelpiansinensiccenlibil $2,398 $2,342 $56 

Bs. PEED WOUMIIU, cxevecccccnevecsessceesentensvterenntes 2,692 2,636 56 
Custom 

Ee re 2,513 2,457 56 

Ss II ctrescsspnechenevansneesocenistsersennete 2,588 2,532 56 

4-dr., 2-seat Wagon . sciiteaenigedianien 2,807 2,751 56 

AMBASSADOR 
"59 58 Increase 

Super 

4-dr. Sedan . eee $2,587 0 

4-dr., 2-seat Wagon re 2,881 0 
Custom 

4-dr. Sedan ss. 9,982 2,732 0 

4-dr. Hardtop .................... .. 2,822 2,822 0 

4-dr., 2-seat Wagon . adeadipenitatiad .... 3,026 3,026 0 

4-dr., 2-seat Hardtop Wagon ....... . 3,116 3,116 0 
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Sales Upturn to °57 Level 
Is Goal for 4th Quarter 


(Continued from Page 1) 


than-average supply of carried-over 
‘57 models—a factor which will be 
minimized this year. Thus, the 
task of bringing the quarter into 
the '57-’56-'54 area will rest almost 
exclusively with the new models and 
the ability of their producers to 
meet the public demand when and 


if it arises. 


UBLIC introductions of all but 
three makes—Lincoln, Mercury 


Tucker Receiver 
Suing Dealers to 
Collect Old Debts 


CHICAGO.—The defunct Tucker 
Corp. has begun actions to collect 
unpaid notes from dealers who 
signed a Tucker franchise 10 years 

0. 

—— spokesman for Norman H. 
Nachman, Tucker Corp. receiver, 
said negotiated settlements would 
be approved wherever possible. The 
receiver does not expect to regain 
all or even a large part of the $3.7 
million still owed Tucker Corp. by 
its former dealers, it was empha- 
sized. 

The National Tucker Distributors 
and Dealers Assn., Inc., decided 
against an appeal of the case to 
the U.S. Supreme Court. 

One of the dealers involved in 
the test case, Clyde O. Bates, of 
Lyons, Ill., owes Tucker Corp. $500 
on a franchise purchase of $4,000. 
Another dealer sued by the receiver 
is Henry Hamilton, of Wichita, 
Falls, Tex., whose debt is listed as 
$2,500 on a $10,000 franchise. 





Olen Pontiac Closes 
CLEVELAND.—Olen Pontiac has 
given up its franchise and gone 
out of business. 


Used-Car Market 


Auction operations bubbled over with enthusiasm last week. Reports 
of trading ranged from “red hot” to “extremely active.” The index of 
used cars sold at the wholesale auctions, however, levelled off at $945, 


a $2 loss from the previous week. 


Another substantial depreciation—$3l—was shown by ’58 models, 
but all others either were even or on the upside. There was no change 
in ’57s and only a $1 setback for ’56s. All other models increased, as 
follows: ’55s, $1; ’54s, $4; '53s, $5; ’52s, $3, and ’51s, $9. 

The zealous bidding led the near-sellouts at several auctions and 
reports of up to 76 percent turnover at other auctions. 


Auction reports begin on Page 60. 











and the Studebaker Lark—are 
scheduled for completion by the end 
of October. 


Barring labor tieups, the stage 
should be set by early November 
for an intensive volume selling 
push to exploit the early announce- 
ments. 


A contributing promotional 
factor will be the auto shows that 
have advanced their timing to 
November. These include: Les 
Angeles, Nov. 14-23; St. Louis, 
Nov. 21-30; Philadelphia, Nov. 22- 
29; Detroit, Nov. 22-30; Spokane, 
Nov, 25-30, and Houston, Nov. 29- 
Dec. 7. 


The General Motors Motorama, 
running next week in New York 
and opening Nov. 8 in Boston, is 
regarded as another merchandising 
shot in the arm. The Motorama has 
not been staged since January, 
1956. 


Factory and dealer promotions 
for the new lines, of course, will 
be pitched high to take fullest ad- 
vantage of the styling and en- 
gineering advances. Culmination of 
all these efforts in fourth-quarter 
sales matching those of earlier 
years would come as a welcome 
halter to the 1958 recession. 


—Maynarp M. Gorpon 
+ > > 


Flying Start for Buick— 
37,429 Sales in 10 Days 


FLINT.—Buick dealers sold 37,- 
429 of their new '59 models the first 
10 days the cars were on display, 
General Manager Edward T. Rags- 
dale reported last week. 


He said new-car orders are run- 
ning about four to five weeks ahead 
of production and declared, “This 
is the fastest any new model Buick 
ever got off the ground.” 


Ragsdale said the 37,429 figure 
is the actual number of orders 
dealers have turned into zone 
offices and includes 17,635 cars 
delivered through Sept. 27. 


“Our deal=rs could have delivered 
five times that many if they had 
had them in stock,” he said. “Our 
retail and wholesale orders together 
total more than 60,000 cars at pres- 
ent.” 

More than one-third of the 
orders received, Ragsdale said, 
were for the new four-door hard- 
tops with wraparound rear win- 
dow. 

He said Buick had built only 28,- 
842 of its 59 models up to the end 
of September, and estimated that 
the division has lost about 20 per- 
cent of scheduled production since 
August 18 as a result of labor diffi- 
culties. 





Dee ee ee 


SS Sss 
See 


eonm. oo i sss sf i 


a 


Your prospects won’t keep” 


Time can run out on you...and with it your sale. Delay in arranging 
financing and insurance can spoil even the best deal. Let Associates help 
you get financing clearance and insurance protection when the customer is 
ready to buy. Delay-free approvals and the many customer benefits of 
Associates Pleasant Purchase Program pave the way to more “one-stop” 
car sales—help you wrap up the complete deal before your prospect has a 
change of heart. Find out how Associates Pleasant Purchase Program can 
lead to more car sales for you .. . call the man from Associates for the facts. 


Re ae 


ASSOCIATES INVESTMENT CO. — ASSOCIATES DISCOUNT CORP. — ASSOCIATES DISCOUNT (CANADA) LTD. — EMMCO INSURANCE CO. 
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NADA Visitors in England Learn... 
Price Cutters Go to Jail 


Exprror’s Norse: The following re- 
port is from Robert W. Pierce, 
president of the Rhode Island 
Automobile Dealers Assn., who 
was in Europe with the NADA 
tour group. 

+ + . 

LONDON.—Auto dealers in Eng- 
land—they’re called traders here— 
can go to jail for selling a new-car 
below the factory’s list price. 


learned in an open forum 
sion with British traders at the 
office of the Motor Agents Assn. 


Manufacturers here set prices for 
their products. The first time a 
dealer sells below that price, he can 
be brought into court and have an 
injunction issued against him. A 
second “offense” can mean a jail 
sentence. 

English dealers are quick to point 
out that they have the world’s 
great salesman working for them— 
“Mr. Shortage.” They say they are 


still able to break even or make a 
few dollars on trades. 

Dealers here are “rated” for ex- 
pected volume before retroactive 
bonuses can be earned. To secure 
a franchise, they must measure up 
to requirements on building, tools 
and equipment. The fringe dealer 
or stimulator is almost an impos- 
sibility. 

Factories sign distributors who 

have territory rights and get a 

17%-percent discount on all units. 

The distributor who sells to a 
dealer in his territory gets 2% per- 
cent and the dealer gets a 15- 
percent discount. If he sells to a 
dealer handling another make or 
an independent garage, he gives 
only a 10-percent discount. 

Before World War II, the dealers 
and factories formed a committee 
with equal representation which 
established fair used-car values for 
nll cars. These prices became al- 


lowance ceilings and could not be| “I personally feel, now that our 


exceeded, subject to severe penal- 
ties. 

When Mr. Shortage loses his 
efficiency within the next couple of 
years, this agreement will again be 
reactivated and dealers profits pro- 
tected. English law surely is at 
variance with ours relative to price 
fixing. 

English dealers get only “slight 
consideration” on labor costs for 
replacing defective parts. The 
parts themselves are replaced 
with no overage. 

What is the net result in profit 
for English dealers? 


About 3% percent on all sales as 
against a loss before taxes for most 
American dealers. Who do you 
think taught whom at this open 
forum? 

President Philip N. Lees presided 
most capably at the meetings. 

At the conclusion of the meetings, 
I asked President Lees for his 
opinion of the meetings which he 
and his fellow dealers had with our 
three touring groups. His quote 
follows: 

“The opportunities that I and 
my fellow traders have had in 
recent weeks in meeting dealers 
from the U. S. have created a 
great friendship and a wonderful 
chance to exchange views. 


Missouri Dealers See 
Sticker Aiding Buyer 

JEFFERSON CITY, Mo.—Mis- 
souri dealers are mostly optimistic 
about the new price-label law, ac- 
cording to Clint F. Coons, St. 
Joseph, president of the Missouri 
Automobile Dealers Assn. He said 
the new law promises to restore 
buyer confidence and should clear 
up price confusion. 

He said the buyer with a trade- 
in can get the dealer to show him 
the market value of the trade in 
an official used-car guide book 
and thus more quickly arrive at a 
trading figure for the deal. 





businesses are international in char- 
acter, that the many problems 
which have shown themselves in 
these friendly discussions indicate 
the need for motor traders and 
their suppliers of different countries 
to get together and solve these 
mutual problems. 

“I sincerely hope that any associ- 
ation of traders in the States or 
private individuals in the industry 
who should visit England would 
make contact with our association.” 

We spent a most pleasant week- 
end in Frankfurt, Wiesbaden and 
Heidelburg areas before going to 





They May Look Alike ... but they’re Not! 





Replacement Ring-Gear 


Made by 


Eaton—Axle Division 


Replacement Ring-Gear 
Not Made by Eaton 


Only Genuine Eaton Axle Service Parts are Identical 
to the Original Production Components 


Even Eaton Axle parts may wear out and require 


replacement. When this happens it is important that 


repairs be made with Genuine Eaton Axle Service 
Parts. They are identical to the original production 
components in design, metallurgy, heat treatment, 
and quality of finish—made to run together with the 
other axle parts. Eaton replacement parts are held 
to the rigid quality standards established for axle 
components and will deliver the same dependable, 
low-cost kind of service. So when, after thousands 
of miles of trouble-free operation, it may become 
necessary to replace worn parts in an Eaton Axle, 





it’s most economical to make these replacements 
with Genuine Eaton Axle Service Parts. 
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MORE THAN TWO MILLION 


EATON 






IN TRUCKS TODAY 


CLEVELAND, 


AXLE DIVISION 


MANUFACTURING 
OHIO 





COMPANY 


CB) proover S: Engine Valves « Tappets e Hydraulic Valve Lifters « Valve Seat Inserts « Jet Engine Parts « Hydraulic Pumps 
Motor Truck Axles « Permanent Mold Gray Iron Castings « Forgings « Heater-Defroster Units « Automotive Air Conditioners 


Fastening Devices « Cold Drawn Steel « 





Stampings e Gears « Leaf and Coil Springs e Dynamatic Drives, Brakes, Dynamometers 






Brussels and London. While there, 
some of us visited the Opel factory 
just outside Frankfurt. It cover, 
over 400 acres, soon will nearly 
double in size. 

It is probably the world’s most 
modern, self-integrated (they 
even make their own dies) plant 
They have their own extensive 
private proving grounds. 

This was NADA’s first activity on 
an international level. 

Naturally there were first-time 
mistakes which can be corrected if 
such a trip is to become an annuaj 
affair. Those who made the trip 
I'm sure, will agree with me that 
there are international problems of 
a serious nature which may become 
acute sooner than we think. 

Observe the uncontrolled foreign 
car situation in the States cyr. 
rently. Foreign manufacturers and 
dealers both acknowledge many 
problems. 

In recognizing and facing the 
problems, NADA is to be com. 
mended. There seems to be an in- 
ternational will to solve thes 
mutual problems. May the solutions 
be practical, constructive and 
prompt before too many—manufac. 
turers, dealers and owners alike— 
get hurt. 


N. Y. Group Finds 
Safety Hazards in 
Design of *59 Cars 


ALBANY.—The added width of 
59 autos and the visors over the 
headlights were attacked as safety 
hazards last week by a committee 
of state officials. 


They urged the National Safety 
Council to issue an annual safety 
rating of new cars by name and 
manufacturer. The report by the 
Traffic Safety Policy Coordination 
Committee was released by Gov. 
Averell Harriman. 


It declared that “although we 
welcomed the announcement that 
the '59 cars would have more safety 
features, it is difficult to under- 
| stand how so many of them can be - 
regarded as optional.” 


The visored headlights were 
termed “a doubtful contribution to 
| pedestrian safety since they are 
placed where they may strike a 
lethal blow to the torso of anyone 
struck by a passing fender.” 

The committee report expressed 
doubt that the industry is seriously 
trying to produce cars that will 
help reduce accidents and injuries. 

In Detroit, Harry A. Williams, 
managing director of the Automo- 
| bile Manufacturers Assn., declined 
|; to comment. He noted, however, 
that the New York contention was 
“out of tune” with the findings of 
|the Governors’ Conference Special 
Committee on Highway Safety 
which visited Detroit last April. 


Armstrong to Head 


Mercedes Sales 


SOUTH BEND.—The appoint- 
ment of F. L. Armstrong as general 
sales manager of Mercedes-Benz 
Sales, Inc., has been announced by 
L. A. Fleener, president of the 
| wholly-owned subsidiary of Stude- 
baker-Packard Corp. 


Armstrong joined Packard in 1941 
and served as 
zone sales man- 
ager and assistant 
sales manager be- 
fore Studebaker 
and Packard 
merged in 1954. 
After coming to 
South Bend, he 
was named assist- 
ant to the general 
sales manager in 
1956 and placed ae 
in charge of do- F. L. Armstrong 
mestic sales of Mercedes-Benz cars 
in August, 1957. 

Fleener also announced that Rich- 
ard A. Baldwin has been named 
administrative manager of Mer- 
cedes-Benz sales. A native of South 
Bend, Baldwin joined Studebaker- 
Packard in 1955 and has served a8 
district sales manager. 
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Beck Motors Closes 
EUGENE, Ore.—Beck Motors, 
Dodge dealership at 147 Sixth Ave. 
E., has withdrawn from business 
and sold its equipment at auction. 
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THIS MAKES HISTORY! IN THE FIRST TEN DAYS 
OF BUICK’S NEW MODEL YEAR, 37,429 PEOPLE 
ad} BOUGHT THE CAR ...THE MOST DRAMATIC 
. SUCCESS IN BUICK’S HISTORY! THIS YEAR OF 
ALL YEARS, BUICK IS THE CAR TO SEE, THE 
CAR TO DRIVE...THE CAR! 


THE CAR: BUICK'5S 


c 
ich- 
a 
e 
sou 
aker- 
the Thriftiest Buick the most Spirited Buick the most Luxurious Buick 


_| A NEW CLASS OF FINE CARS WITHIN REACH OF 2 OUT OF 3 NEW CAR BUYERS 


Buick Motor Division, General Motors Corp. 
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Will Work Through Dealers .. . 


CCC in Leasing Field 


BALTIMORE.—The Seat Growing | 
auto and truck leasing field had a 
new entry last week—the Commer- 
cial Credit Co.’s plan to finance 
dealer leasing of small fleets. 


The COC plan, to be carried on 
by a new subsidiary known as 
Commercial Leasing Corp., is 
somewhat similar to the leasing 
plan announced in September by 
CIT Financial Corp. 

In announcing his company’s| 
plan, CCC Chairman E. L. Grimes} 
said the program was “aimed at) 
local business which will give auto- | 
mobile dealers the opportunity to 
enter the leasing business in con-| 
junction with their normal opera- 

tions.” 

Grimes noted the interest of 
dealers in leasing as shown by the) 
2,500 who have attended the leas- 
ing conferences sponsored by 
NADA and other organizations. 

He said that the conferences had 
pointed up two. problems which 
confront the dealers who wish to 
launch a leasing operation: 1. 


Where to get the large amount of 
capital needed in order to do a 


worthwhile volume of leasing. 2. | 


Where to get the specialized knowl- 

edge to avoid the pitfalls of leasing. 
Grimes said that until recently 
there have been two ways of solv- 


ing these problems. The dealer | 
could open his own leasing opera- | 


tien but faced unfamiliar risks on 


his own. Or the dealer could ob- | 
tain a franchise from an organi- | 


zation of leasing experts. 


CCC gave this description of how | 
its plan provides dealers with a) 


third method of entering the leas- 
ing field: 
A third approach has been an- 


| nounced by Commercial Leasing) 


Corp., under which no charge is 
made to the dealer in the form of 


franchise, license, or other fees for| 


the provision of the know-how in 


| handling his leasing business. Ade- 
quate funds are always available | 


to eligible dealers to handle any 
amount of business. . 
Under this plan, the dealer can 


Sell it to the 
P.A.G. 


... the market that’s 


eager to buy! 


4,000,000 Petersen Automotive Group readers 
comprise the “SPENDING POWER” audience* 


This vast consumer market looks to P. A. G. publications for 


c 9 
4 an 
> * 
‘ 


aid in selecting their new cars. 
What’s more, P. A.G.’s “spending power” audience extends 
beyond its own sales potential. These 4,000,000 car 


enthusiasts are pacesetters among their acquaintances. 
They talk about their cars... informed talk that influences 


other prospective new car buyers. 


Get the facts now on the influential Big Three of the 
PETERSEN AUTOMOTIVE GROUP: Hod Rod, Motor Life, 


Motor Trend. Sell it by telling it to P. A.G. readers —first. 


take advantage of the merchandis- 
ing benefits of leasing, can control 
his lessee customers, and not com- 
mit himself to the overhead and the 
management problems involved in 
setting up a separate specialized 
leasing company of his own. 

The new plan is designed pri- 
marily to provide a means of han- 


for dealers supplying passenger 
cars and light trucks to local 
business concerns. Leasing for 
large national fleet operators has 
been provided by Commercial 
Credit for some time through its 
affiliate, Auto Fleet Leasing Corp., 
managed by Peterson, Howell & 
Heather. 

As a result of the establishment of 
Commercial Leasing Corp., the 





tomers who desire either non- 
| maintenance-type leases or main- 
| tenance-type 


dealer can sign up those local cus-| 


dling “maintenance” type leasing | 


leases whereby the} 


lease payments cover practically all | 


cept gas, oil] and similar expense. 
This latter type of lease provides 
the dealer with service and repair 
| business for which he is compen- 
|sated by the leasing company. 
Commercial Leasing, assisted by 
the local offices of Commercial 


Credit, is in a position to provide) 


costs of operating the vehicle ex-| 


Chrysler Corp. Families 


View °59s at 22 Plants 


DETROIT.—Chrysler Corp. 
plants throughout the country 
held “open house” yesterday (Oct. 
5) for more than 225,000 persons 
at special “family day” previews 
of the corporation’s 1959 cars and 
trucks. 

All company employes and their 
families were invited to view the 
new models, The company had 
250 cars and 35 trucks on display 
in 22 plants. 


requirements of dealers who are 
interested in expanding their sales 
(and service business) through leas- 
ing. 


Dealers can obtain information 


on the advantages of leasing, the} 


preparation of the proper forms, 
and the consummation of leasing 
transactions from local CCC offices. 

The dealer receives prompt 
payment for the cars sold to the 
leasing company, and, if the 


lease is of the maintenance type, | 


bills the leasing company for re- 
imbursement covering the neces- 
sary maintenance service pro- 
vided during the lease term. 

The dealer makes his ultimate net 


a complete program to meet the! realization from the leasing trans- 


ae ed 


4 . 
mm i\(ee audience... 


° MOTOR TRENEI 


eee: 


bd MOTOR 


ROD 


HOT 


ABC circulation: 1,146,000 “World’s Largest Automotive Consumer Audience” 
*Readership: 4,000,000 2-CAR families: 48.3% (Lotest Bennett-Chaiken Survey! 


PETERSEN PUBLISHING COMPANY 
5959 HOLLYWOOD BLVD., LOS ANGELES 28, CALIF. * HOllywood 2-3261 


DETROIT: 738 Book Building, Detroit 26, Michigan - WOodward 3-8245 
NEW YORK: 17 East 48th Street, New York 17, New York *- PLaza 1-6690 
CHICAGO: 360 North Michigan Avenue, Chicago 1, Illinois > FRanklin 2-6067 


ts, 


action by resale of ithe leased unit 
He is enabled to take advantage 
the best resale market for th. 
leased vehicles by exercising the 
lessor’s option of replacement any 
time after the first 12 months. h 
has the unusual opportunity, there. 
fore, to realize the maximum regajp 
value from the leased units. 


Commercial Leasing provides 
lease forms, maintains the neces. 
sary accounting records, prepare, 
monthly statements and bills les. 
sees for payment, and effects eg). 
lections, thereby sparing the dealer 
a mass of detail work. 


It furnishes a simple inventory 
record card on which the dealer 
notes the mileage at each quarterly 
|inspection of the vehicle and algo 
enters the amounts of the maip. 
| tenance expenditures. 

The CCC plan was conceived to 
| serve the needs of dealers who 
desire to take advantage of the 
benefits of fleet leasing to the 
local business houses in their 
communities — their logical and 
obvious customers and prospects, 
To participate in the merchandis. 
ing advantages of national fleet 
leasing, dealers make connections 
with Commercial Credit’s Auto 
| Fleet Leasing Corp. managed by 
Peterson, Howell & Heather. 

While Auto Fleet-PHH does han. 
dle fleets as small as five cars, the 
operation is confined to the non. 
maintenance and pure finance type 
of lease and does not include the 
maintenance type. 





The maintenance lease offered by 
Commercial Credit’s new affiliate is 
needed by many dealers and their 
local customers, who desire to have 
maintenance service performed in 
the dealer's shop, CCC said, adé- 
ing: The plans offered by Commer. 
cial Credit’s new affiliate and by its 
Auto Fleet-PHH setup are not con- 
flicting but are complementary. 


Dealers Are Given 
Tips on Selling 


Antifreeze Service 


NEW YORK.—Now is the time 
to start selling winterizing service, 
dealers have been advised by Union 
Carbide Chemicals Co., division of 
Union Carbide Corp. 

The firm offered these tips to as 
sure good servicing: 

1, Educate customers on the rust 
and corrosion dangers of old, worn- 
out mixtures in the radiator. Tdi 
about the protection offered by 
fresh antifreeze with fresh rust and 
corrosion inhibitors. 

2. Be sure your antifreeze tester 
is accurate. 

3. If the customer has been using 
a solution for more than one sea 
son, suggest that the radiator be 
drained, flushed and refilled with 
|fresh antifreeze. 

4. When testing antifreeze in cars, 
make the test before adding water 
lor antifreeze and with the engine 
warmed up. Before reading the 
|tester, fill and empty it several 
|times and see that air bubbles are 
| removed. Use an all-glass float ther- 
| mometer. 

5. Regular testing of antifreeze 
and cooling systems provides a good 
market for sale of related parts and 
service. 


| 





N. H. Cleans Up 
Warranty Problem 


CONCORD, N. H—New Hamp 
shire has driven out “fly-by-night” 
firms, selling insurance against 
used-car breakdowns, according 
State Insurance Commissioner Don- 
ald Knowlton. 

Earlier this year, he said, this 
type of insurance had created 4 
problem for his department. A num- 
ber of complaints were received 
that some of the firms were not 
living up to terms of their policies 
| Knowlton declared there is still 
|a question whether the coverage is 
|actually insurance or merely 4 
guarantee and the matter will have 
| to be settled by the courts. He said 
he believes the firms now offering 
| coverage in New Hampshire aré 
legitimate. 
| S-P Signs Hawaii Outlet 
| HONOLULU.—George Motor Co. 
|has been granted a franchise te 
| distribute the new small . Stude 
baker in Hawaii. The firm is headed 
| by George Thornally. 
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“=| Bites through snow thats HUB-CAP DEEP! 


zy water 

engine 
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several 


es are ¢Up to 51% more traction in snow * Up to 17% better traction in mud 


at ther- 





ood * Quieter ride on dry roads * An extra season of wear for many motorists 


Goodyearengineerstookmany under power... to answer your customers’ 





lem winter tire designs up to the winter driving worries—snow-covered hills, 
Hamp Hudson Bay area and tested steep driveways, slippery spots, snowed-in 
-night” them under severe conditions. parking places, unplowed back roads. 
‘ainst . . : 

ding to Out of this came the diamond You’ll sure get customers’ attention when 
“oe anniversary Suburbanite—the you feature this all-new 3-T Suburbanite. 
‘ = greatest mud and snow tire made. And will they be glad when you mention the 


These tests proved that this great new tire new low price! Better get set for excitement. 
provides DYNAMIC TRACTION...extra grip | Goodyear, Akron 16, Ohio. 


ALL-NEW 3-T SUBURBANITE 


GOODFYEAR 


MORE PEOPLE RIDE ON GOODYEAR TIRES THAN ON ANY OTHER KIND! 


Watch “‘Goodyear Theater’’ on T'V eve other Monday evening. Suburbanite, T. M., The Goodyear Tire & Rubber Company, Akron, Ohio 
ry y is 
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New Body and Engine for 


709... 


Cadillac Opens Drive 
For 150,000 Sales 


What's New: 


New body and engine .. . longer 
and lower ... one more model 
- »« » mew shock absorbers .. . 
Cruise Control automatic driving 
device . .. more glass area... 
rear “grille” ... acrylic lacquer 
standard .. . redesigned heater 
and air conditioner. 

= = 7” 

ADILLAC dealers last week 

began displaying the cars which 
the division hopes will account for 
150,000 registrations during the ’59 

model year. They are longer and 
lower and have new bodies and 
new engines. 

The 150,000-unit production and 
sales goal is about 25 percent 
above the ’58 model-run output of 
121,786. ° 
For '59, Cadillac offers 13 models, 

compared with 12 last year. The 
high-volume Sixty-Two series con- 
sists of a convertible, two hardtop 
coupes and four hardtop sedans. 
The Sixty Special four-door hard- 
top and the Seventy-Five eight- 


Driver's-Eye View— 


The "59 Cadillac has a recessed instru- 
ment cluster which features new control 
knobs, a new 17-inch steering wheel and 
restyled shift and turn-indicotor levers. 
There also is a new electric clock. 

. -*s 


passenger models have Fleetwood 
bodies, and there are three Eldor- 
ados—the Seville two-door hardtop, 
the Biarritz convertible and the 
four-door Brougham. 
7” > * 
+= ultra-luxurious and ultra-| 
expensive Brougham will be in- 
troduced in December. General 
Manager James M. Roche says it 
will be “the most exciting automo- 
bile ever shown by Cadillac.” 

This year’s Sixty-Twos are 225 | 

inches long, compared with 216.8 

inches for some models in ’58. 
They are 80 inches wide, and 
height ranges from 53.7 to 562 

inches. Last year’s cars were 
three to five inches higher. 

Wheelbase is 130 inches for ’59. 

Four-door buyers can choose 
either a flat-roof model with a 
wraparound rear window or a more 
conventional sloping-roof unit. 

The new Cadillacs have a two- 
section grille separated by a chrome 
bar. Dual headlights are set into 
the outer edges of the grille, and 
the parking and turn lamps are 
located in the bumper. A single 
strip of molding extends from the 
front wheel cutout to the end of 


the rear quarter panel. 
* > * 





peer panels have convex sculp- 
tured lines and are topped by 
redesigned fins. The dual tail lights 
are housed in the fin assembly, and 
backup lights are set in the bumper 
at the outer ends of the rear grille. 
Cadillac’s new engine displaces 
390 cubic inches and has a com- 
pression ratio of 10.5 to 1. Horse- 
power is 325 on all models except 
the Eldorados which are rated at 
345. 

Bore and stroke are four by 3.875 
inches, and torque is 430 pounds- 
foot at 3,100 r.p.m. The intake man- 
ifold has been redesigned with 
larger passages, and the exhaust 
valves have been streamlined. 

The automatic-choke heat source 
has been moved to the exhaust sec- 
tion of the intake manifold for 
quicker heater response, and an 


automatic temperature compensator 
has been added for improved idle 
operation. 
> = ” 

| peteirge ogy engineering advance- 

ment is a device which, Roche 
observed, “few customers ever will 
have occasion to see.” It is a new 
shock absorber which prevents the 
mixing of air and oil in the cyl- 
inder. 

This is accomplished by replac- 
ing air with Freon 12 and holding 
it captive in a plastic sleeve. The 
new system is said to improve 
wheel control and ride character- 
istics. 


A new rotary valve has improved 
the power steering unit. Power 
steering, power brakes and auto- 
matic transmission are standard on 
all Cadillacs. 


An optional item for ’59 is Cruise 
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Sixty Special Has Sloping Roof — 


Cadillac's Sixty Special, which has a Fleetwood body, retains the conventional hard- 
top styling. Glass area has been increased by adoption of compound-curved wind- 
shields and a larger rear window which slopes into the roof. 

* * = 


Control, an automatic driving de-|or rear-seat passengers. The sys- 
vice which holds the car at a preset | tem allows use of 100 percent out- 


speed. Extra speed is available 


when needed by pressing harder| culating air mixed with 20 percent 


on the accelerator, and the unit 
may be cancelled by touching the 
brake or depressing the selector| 


knob. 

A REDESIGNED air-conditioning 
system has three outlets in the 

dash which may be adjusted indi- 

vidually for the comfort of front 


~ * 


side air or up to 80 percent recir- 


from the outside. 
Heating system improvements 
include a duct under the front 
seat which transfers warm air to 
the rear compartment and assists 
in circulating the air at foot level. 
Fifteen basic colors are available 
plus five more for the Eldorado 
Biarritz and Seville. An additional 


Your car and truck ads sell harder in 


ie 


. 








ey 


15 colors are limited to the 
Brougham. 

Acrylic lacquer finishes are stan. 
dard on all models this year, fy 
1958, this paint was standard only 
on Eldorados. 

+ + = 


OMPOUND-CURVED wing 
shields and larger back lights 
have increased the glass area. The 
Sixty-Two six-window four-door 
hardtop has 450 square inches more 
glass in its rear window than lagt 
year. The largest rear window jg 
that of the two-door hardtop—1,77 
square inches. 
Here is Cadillac’s model lineup 
for ’59: 

Sixty-T wo Series — fo u r-door 
hardtop (six windows), four-door 
hardtop (four windows), two-door 
hardtop, convertible, Sedan de. 
ville four-door hardtop (six win- 
dows), Sedan deVille four-door 
hardtop (four windows), Coupe 
deVille two-door hardtop. 

Eldorado—Brougham four-door 
hardtop, Seville two-door hardtop, 
Biarritz convertible. 

Sixty Special—four-door hardtop, 

Seventy-Five Series—eight-pas- 
senger sedan, eight-passenger 
limousine. 





























































Choose the media 
farm families prefer! 


But these localized farm papers do more 
than provide heavy reader traffic, and 
“trigger” a surer response to your sales ap- 
peals. They give your advertising profitable 
new flexibility. You can talk price... list 
dealers .. . buy one or all State and Local 
Farm Papers to more effectively reach and 
sell your rural market! 


Give your car and truck ads more selling 
power by running them in State and Local 
Proven preference—that 
shows up in better readership, wider ac- 
ceptance, greater, surer response—helps 
your advertising dollars do a far bigger job 
in these locally edited farm papers. 

This overwhelming preference is natural 
and understandable. 
climate, crops, and customs vary the every- 
day living and buying habits of farm fami- 
lies. Only the localized editing provided by 
State and Local Farm Papers can take note 


Farm Papers! 


Big differences in 


Sales results. . 


of these differences and provide detailed 


help—clear down to county level! 


Get all the facts! Find out how little it costs to use the 
media farm families prefer. Write State and Local Farm 
Paper Committee, Room 1600, 28 East Jackson Bivd., 


Chicago 4, lilinois. 


. independent research . . . 
coupon returns—they all confirm the same 
important fact: Your advertising sells harder 
when it goes calling with this trusted friend 
—the State and Local Farm Paper! 







































NEW YORK.—“The average 
automobile showroom is about as 
tive as the men’s room at the 
Waldorf Astoria,” according to Wil- 
jiam Melish Harris, president of a 
poin t-of-purchase manufacturing 
concern which bears his name in 
Greenwich, Conn. 
Harris said many of the dealers’ 
troubles are directly attributible 
to the lack of point-of-purchase 
material, provided by the manu- 
facturer, which can help the 
dealer dramatize and visualize 
the merits of the auto he handles. 
“Factories collect and spend from 
$25 to $75 per car for advertising. 
This is fine. This creates the desire 
on the part of the customer to see 
the automobile in question. But no 
advertising, no matter how effec- 
tive, can actually make people buy. 
“They arrive at the dealers’ show- 
rooms in a state of high expectancy, 
but in the average showroom there 
is nothing to point up the features 
the car has to offer, which dis- 
tinguish it from its competition. 
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Expert Says Factories Should Provide Point-of-Purchase Aids... 
‘Drab Showrooms Hurt Sales’ 


Nor is there anything which helps 
plant in the mind of the customer, 
as he passes from one showroom 
to the next, the idea of product 
identification. 

“If each brand line had certain 
identifying characteristics about 
their showrooms, the customer 
would begin to identify. A specific 
dealership, on a well-travelled 
road, with attractive window dis- 
plays and other highly individual 
characteristics within its show- 
room, would have tremendous 
impact, and probably leave hun- 
dreds of thousands of visual im- 


White Triumphs 
BEVERLY HILLS, Calif—White 
continues to be the most popular 
color in Triumps sports cars, lead- 
ing all others by 23 percent, accord- 
ing to Dorothy Deen, executive vice- 
president of distributor Cal Sales. 
The next five colors in order of 
popularity are light blue, red, 

primrose, black and gray. 


» Reesieniensl is es Pe 


pressions in the course of a few 
months. Therefore, it should have 
direct appeal.” 

Harris explained that with the 
American auto getting lower every 
year, more and more window space 
in the average showroom is going 
to waste. 

“The average car is now under 
five feet in height, which means 
that almost all the space above it 
in the showroom is almost lost 
space, which is not being utilized 
to its fullest in an effort to bring 
people into the showroom,” he said. 

“Macy’s and Gimbel’s and other 
big stories, with tremendous mer- 
chandising techniques at their 
fingertips, use all sorts of gimmicks 
to make their stores attractive to 
their customers, In the springtime 
they will fill the high ceilings with 
birds and flowers; live birds in tre- 
mendously high bird cages. In the 
fall and winter they will use 
another kind of promotion, but the 
idea is to make the store as attrac- 
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5 
Pere woe tc: 7 ehh. ad 
os Selb. ag aaa 


4,760,000 


U.S. families 


spend over 


1% BILLION DOLLARS 


annually for 


cars and trucks! 


“When are they going to stop 
making these low-priced cars and 
make something a body can af- 
ford?” 


tive as possible to the prospective 
purchaser. 

“The automobile dealer must do 
the same thing. By adapting some 
of these techniques to the automo- 
bile showroom, there is no doubt 
that showroom traffic could and 
would be increased,” Harris said. 

“A survey we conducted among 
a group of Buick dealers indicated 


a 11 


that the walkin was the biggest 
single factor in the sale of an auto- 
mobile. How that man was stim- 
ulated into walking into that par- 
ticular showroom would be a matter 
for further intensive research, but 
there is no doubt that an attractive 
showroom is bound to influence 
more people than is a dirty, un- 
kempt or neglected place.” 


Harris said the factories soon will 
have to face the problem of point- 
of-sale aids for their dealers. He 
cited great strides made by super- 
markets, department stores, drug 
stores, discount houses and others 
in the vast array of their point-of- 
sale aids. 

Harris suggested that many of 
the industry’s present ills have 
been due to the lack of well con- 
ceived point-of-sale items for the 
dealer. 

“We are in a kind of market 
today where the factories’ respon- 
sibility for selling the product does 
not really end with the sale of its 
car to the dealer and the subsequent 
advertising done to stimulate the 
sale through various kinds of 
media,” he continued. “Today the 
sale of an automobile is not com- 
plete until the retail sale has been 
completed. And the factories can no 
longer depend upon their dealers to 
complete that sale alone.” 

Well-planned sales aids, Harris 
contended, would add to the dealer’s 
profit because his salesmen would 
have something other than price 
to talk about. 

The actual planning and develop- 
ment of a point-of-sales program 
would be far too costly for the 
average dealer, Harris said. 


“This is not a project that could 
or should be handled by the 
average dealer. But there is no 
reason why a forward-thinking 
factory, with a well-integrated 
plan, could not provide for each 
dealer a complete point-of-sales 
aid program for a full year at a 
very nominal charge to either 

” 


Harris estimated that a suitable 
program could be provided for 
about $2- $3 per car. 

Harris said such a program would 
include things like window trim, 
not only for announcement time, 
but for the entire year. Most of 
the limited point-of-sales material 
available now is concentrated 
around announcement time, he con- 
tinued, after which the showroom 
reverts to its usual forbidding ap- 
pearance, with the possible excep- 
tion of some hand-painted signs on 
the windows at infrequent intervals. 

The program also would include 
a series of posters for display in 
both the showroom and the serv- 
ice department, giving a complete 
rundown of the good features of 
the current model car, he said. 

Another feature, he said, would 
be an attractive poster display of 
every model the dealer handles, 
with a place for the dealer to write 
in the price. 

Because most dealers are unable 
to carry a complete stock of cars, 
these attractively constructed and 
hung posters would give the cus- 
tomer a quick rundown of the 
— and prices available, Harris 


Tyrex Introduces 


New Tire Yarns 


NEW YORK.—A new cellulosic 
yarn, called Tyrex, has been devel- 
oped by members of American Ty- 
rex Corp. exclusively for tire cord, 
according to William Dalton, presi- 
dent. The yarn is being used in 
original-equipment tires on 1959 
model cars, he said. 

Dalton said the new corporation 
—a nonprofit organization formed 
to promote the use of the yarn—is 
composed of American Enka Corp., 
American Viscose Corp., Beaunit 
Mills, Inc., Courtaulds (Canada) 
Ltd., and Industrial Rayon Corp. 

Tires made with Tyrex yarn and 
tested by leading tire and automo- 
tive manufacturers, and independ- 
ent automotive research organiza- 
tions, have shown extraordinary 
high-speed performance and tread- 
wear characteristics, and softer and 
quieter riding qualities, Dalton said. 


Dodge Truck Center Opens 


ST. LOUIS.—Some 125 Dodge 
Truck dealers attended the opening 
of Rixman Truck Center, Inc., 
which services parts of Missouri, 
Illinois, Kentucky, Tennessee and 
Indiana. 









From many leading makes in 1959 
will come cars factory equipped 


with tires containing TYREX yarn— 







the remarkable science discovery 
that makes driving safer than 
ever before! Millions of dollars 
and years of research produced 
this ideal yarn for tire cord! 


To tell the exciting story, we've 
scheduled dramatic 2-color 
spreads in newspapers that reach 
the 20 largest markets in 
America—ads like the powerful 
color spread on the right. This 

ad will introduce TYREX yarn to 
more than 14,600,000 readers in 40 
newspapers across the country! 


That's not all! There'll be a 
2-color, 2-page spread in the 
October 6th LIFE magazine, plus 
exciting advertisements in other 
feading magazines like Saturday 
Evening Post, Time, Look and Farm 
Journal—a combined circulation 
of more than 22,700,000! 
Dealer aids will be available 
from many car manufacturers— 
ask for them. And be sure to 


watch for ads featuring tires made 


with TYREX yarn on your car! 


AMERICAN TYREX CORPORATION 
350 Fifth Avenue, New York 1, N. Y. 
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SCIENCE FINDS NEW WAY TO MAKE TIRES 
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Tyrex...certified yarn for the tire cord of the future 


COMING IN TIRES ON THE NEW 





Va man YEARS! 


SAFER, LONGER WEARING... 


, ¥ 


Hundreds of thousands of 1959 cars will soon be on the road equipped with new 
tires containing TYREX yarns—the remarkable science discovery that makes 
driving safer than ever before! Millions of dollars and years of research produced 
19 5 9 C ARS i this ideal yarn for tire cord. Test after test proved TYREX certified yarn best. 
* AMERICAN TYREX CORPORATION, 350 FIFTH AVENUE, NEW YORK 1, NEW YORK 
* 


TYREX is the certification mark of American Tyrex Corporation. TYREX yarn is also produced and available in Canada. 
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Capsule Comments 


NADA’s executive committee plans to study and make 
recommendations on the territorial security measure intro- 
duced in the last session of Congress by Senator Potter. 


If dealers want action on the bill, a united front is 


necessary. 
. 7 * 


The makers are announcing factory list prices on their 
1959 models while the Federal-mandated car stickers must 
carry retail prices, including Federal excise and dealer 
handling. 

Seems like more confusion for the consumer. 


With two appellate courts upholding Internal Revenue 
Service and five supporting the dealer position, a U. S. 
Supreme Court decision appears certain in the dispute over 
dealer reserves. 

*"Bout time the matter’s cleared up. 


Six states—Massachusetts, Michigan, Delaware, Okla- 
homa, Utah and Vermont—have been rated tops in their 
driver-education programs for the 1957-58 school term. 

A salute to these six commonwealths. 


Chicago and Detroit area banks are making more 
longer-term auto loans and repossessions are growing, re- 
ports the Federal Reserve Bank. 


Doesn’t anyone remember the fiasco of 1955? 


Given the cars, the nation’s new-car dealers believe they 
can turn the fourth quarter into the year’s best sales and 
profit period, an AUTOMOTIVE NEWS survey finds. 


It’s up to you, and you, and you. 


Oklahoma oar. L.} 
ommers: 


c.—| 





Fair and equitable contracts between manufacturers and dealers in | 





Coming 
Events 


Dealer Conventions 


Oct. 19-2i—Florida Automobile Dealers 
Assn., Eden Roc Hotel, Miami Beach. 
Oct, 25-27—Arkansas Automobile Dealers 
Assn., Hotel Arlington, Hot Springs. 
Oct. 27-29—New Jersey Automotive Trade 
Assn. Chalfonte-Hadden Hall Hotel, 

Atlantic City. 

Nov. 8-10—Texas Independent Automobile 
Dealers Assn., Texas Hotel, Fort Worth. 

Nov. 12—Connecticut Automotive Trades 
Assn., Hotel Statler, Hartford. 

Nov. 16-I8—Mississipp: Automobile Deal- 
ers Assn., Buena Vista Hotel, Biloxi. 
Nov. 16-18—National Independent Auto- 
mobile Dealers Assn., Edgewater Beach 

Hotel, Chicago. 

Dec. 3—Utah Automobile Dealers Assn., 
Newhouse Hotel, Salt Lake City. 

Dec. %—Milwaukee County Automobile 
Dealers Assn., Milwaukee Athletic Club, 
Milwaukee. 

Jan. 31-Feb. 4—National Automobile 
Dealers Assn., Chicago, 

Feb. 22-23—Louisiana Automobile Dealers 
Assn., Roosevelt Hotel, New Orleans. 
March 16-17—Automobile Dealers Assn. 

of North Dakota, Bismarck. 

May 17-19 — Idaho Automobile Dealers 
Assn., Boise. 
May 21-22—Oregon 
Assn., Salem. 


Automobile Dealers 
* oY 


Auto Shows 


F. 2-12—Paris Auto Show, Grand Palais, 

aris. 

Oct. 419—Texas State Fair Automobile 
Show, Dallas. 

Oct. 22-Nov. i—Motor Show, Earls Court, 
London. 

Nov. 5-i6—Turin Auto Show, Turin, Italy. 

Nov. 13-22—Burlingame-San Mateo Auto 
Show, Hillsdale Shopping Center, San 
Mateo, Calif. 

Nov. 1423—Los Angeles Auto Show, Pan 
Pacific Auditorium, Los Angeles, 

Nov. 21-30—St. Louis Auto Show, St. Louis. 

Nov. 22-29 — Philadelphia Auto Show, 
Philadelphia. 

Nov. 22-30—Detroit Auto Show, Artillery 
Armory, Detroit. 

Nov. 25-30—Spokane Auto Show, Spokane 
Coliseum, Spokane, 

Nov. 26-30—St. Paul Auto Show, Municipal 
Auditorium, St. Paul. 

Nov. 29-Dec. 7—Houston Auto Show, Sam 
Houston Coliseum, Houston. 

Jan. 9-18—Midwest Auto Show, Municipal 
Auditorium, Minneapolis. 

Jan. 10-17—Pittsburgh Auto Show, Hunt 
National Guard Armory, Pittsburgh. 
Jan. 17-25—Chicago Auto Show, Inter- 

national Amphitheatre, Chicago. 

Jan. 22-27—-Tampea Auto Show, Fort 
Hesterly Armory, Tamps 

Jan. 25-Feb. !—International Foreign and 
Sports Car Show, Dinner Key Audi- 
torium, Miami. 

Jan. 31-Feb. 7—Rochester Auto Show, War 
Memorial Exhibit Hall, Rochester, N. Y. 

Feb. 7-14—Milwaukee Automobile Show, 
Arena and Auditorium, Milwaukee. 

Feb. 19-23—Albuquerque Auto Show, State 
Fair Coliseum Bldg... Albuquerque, 

Feb. 27-March 8—!959 World Wide Auto 
Show, Miami Beach Exhibition Hall, 
Miami Beach. 

Apr. 6I!—Denver Auto Show, 
Auditorium, Denver. 

* * * 


General 
Oct. 6-8—Truck Body & Equipment Assn., 
Inc., convention - exhibit, Ambassador 
Hotel, Atlantic City. 
Oct. 13-19 — International Foreign Car 
Show, Mechanics Exposition Bidg., Bos- 


ton. 

Oct. 1622—GM Motorama, Waldorf-As- 
toria Hotel, New York. 

Oct. 22-24—13th Annual Technical Conven- 
tion, American Society of Body Engi- 
neers, Rackham Memorial Bidg., Detroit. 

Oct. 27-29 — National Lubricating Grease 
Institute's 26th annual meeting, Edge- 
water Beach Hotel, Chicago. 

Nov. 3-6—Automotive Warehouse Distrib- 
utors Assn., Inc., Muehlenbach Hotel, 
Kansas City, Mo. 

Nov. 8-16—GM Motorama, National Guard 
Armory, Boston. 

Nov. 16-2i—American Trucking Assn. An- 
nual Convention, Miami Beach, Fla. 
Jan. %-28—Truck Trailer Manufacturers 
Assn., Hollywood Beach Hotel, Holly- 

wood, Fila. 

Jan. 31-Feb. 4—Nationa!l Automobile Deal- 
ers Assn., Equipment Show, Chicago. 
Feb. 2-5—Automotive Accessories Manu- 
facturers of America Exposition, New 

York Coliseum, N. Y. 

Feb. 2-5 — 32nd Automotive Accessories 
Mfgrs. of America Exposition, New York 
Coliseum, N, Y. 

Feb. 15-17—Motor and Equipment Whole- 
salers Assn. National Convention, Con- 
rad Hilton Hotel, Chicago. 

Feb. 18-2i—1959 International Automotive 
Service Industries Show, Navy Pier, 
Chicago. 

March 12-15— Pacific Automotive Show, 
Brooks Hall, San Francisco, 


Denver 


20 Years Ago... 


The Big Stories 


Production of motor vehicles in the U. S. and Canada reached the 
low seasonal ebb in August, 1938, when 96,936 units were produced, 
according to the U. S. Census Bureau. Of this total, 61,687 were 


automobiles. 





| Division, Monmouth County. 


Automotive Cartoon 


Of the Week 


Hopes 


“Doesn't it sometimes frighten you to realize you are 
largely responsible for the nation’s economy?” 


Letterbox 


‘The Judge Agreed... 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 


Relief on ‘Lemons’ 

Those unfortunate car owners, 
who at some time in their lives 
have purchased what is known as 
a “lemon,” will be interested in a 
recent decision rendered by Judge 
Thomas C. Schettino in Superior 
Court of New Jersey, Chancery 


The case ir question involved a 
new station wagon which from the} 
first day of its purchase had a 
number of defects including body | 
rattles, a bubble in the glass of a} 
window, irregular indentations in 
the fenders and both sides of the 
roof and various paint defects. 


The purchased duly reported 
these factory-built defects well 
within the 90-day guarantee period, 
and the dealer attempted to remedy 
them but without success. The war- 
ranty called for making good on 
any mechanical defects, and the 
buyer concluded that this was not 
done in spite of the efforts of the 
dealer. 

Since the difficulties were not ad- 
justed to the customer’s satisfac- 
tion, he brought suit claiming that 





Top 10 cars in registrations this week in 1938 were Chevrolet, 313,- 
105; Ford, 262,408; Plymouth, 173,957; Buick, 103,336; Dodge, 69,689; 
Pontiac, 63,466; Oldsmobile, 60,442; Packard, 32,810; Chrysler, 32,042; 


and Hudson, 26,963. 


Price reductions on 1939 Buicks, ranging from $51 to $102 on the 
standard sedan and coupe models, were announced by Harlow H. 
Curtice, Buick president. As a result, the Buick price structure for 
1939 was brought to approximately the 1936 levels. 


—From the files of Automotive News. 


he should have had a new car in 
perfect condition in view of the 
warranty’s claim that the dealer 
was obligated to making “good... 
the defective part or parts referred 
to within the warranty period with- 
out charge for replacement and 
labor.” é 
The judge agreed and ordered the’ 
dealer to return the full purcha 
price to the buyer. — R. Bracpen, 
East Hampton, Conn. 
> a. = 


‘Wealth of Material’ 


As owner of a particularly service 
minded dealership, I was greatly im+ 


|Pressed by the Aug. 18 issue of 


Automotive News. There is a weal 
of material there that will pro 
invaluable to any dealer who take 
the time to read it. 

I have stressed the importance q 
the Service Department since goin 
into the automobile business in 19 
and can honestly state that th 
was one of the finest issues, service 
wise, I have ever read. 

In several weeks, my servic 
manager and I will play host to the 
Philadelphia Dodge-Plymouth Se 
ice and Parts Managers’ Associatio 
at which time we will be addressed) 
by our mutual acquaintance, Dave 
Reese. 3 

Being the first fall meeting of thé 
organization, the attendance it 
probably approach 100 men, includ) 
ing various factory personnel an 
dealers in addition to the regul 
members. : 

In discussing this meeting an 
this week’s issue of AvuTomo ; 
News, Dave suggested that I con= 
tact you and request 100 copies ¢ 
this issue to be discussed ar 
passed out during the evening. 
will be most appreciative if yo 
could forward these copies. 

Thank you again for the wonde 
ful job with the service manage 
ment section of this week’s AUvuT¢ 
MOTIVE News. — Roy W. MarsBerce 
President, Myers Motor Co., Ine 
1120 W. Main St., Norristown, Pa 
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Mobilgas 


The greatest gasoline advertising ever! 


Mobil’s great New Car Gasoline campaign 
will reach into every section of the coun- 
try where Mobil products are sold . . . 


ON TELEVISION—audiences all over the 
nation will see and hear about 59 Mobil- 
gas Special on the popular CBS network 
show, “TRACKDOWN,” Friday nights! 


IN NATIONWIDE MAGAZINES — millions 
of readers of Life and The Saturday 
Evening Post will learn about this new 


Mobil gasoline in big, full-color ads! 


IN LEADING NEWSPAPERS — large- 
space ads will invite new and late model 
car owners in your neighborhood to try a 
tankful of this New Car Gasoline! 


This "59 Mobilgas Special advertising will 
bring in scores of motorists for the best 
gasoline buy today . . . for all Mobil prod- 
ucts! Remember, for bigger and better 
gasoline sales, now more than ever... 


You're Miles Ahead with Mobil! 


SOCONY MOBIL OIL COMPANY, INC., and Affiliates: MAGNOLIA PETROLEUM COMPANY, GENERAL PETROLEUM CORPORATION 
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°59 Rambler to Appear Wednesday .. . 





AMC Bids for 6 Pct. of Market 


What's New: 

Redesigned grille and side trim 
. . . Visi-Flo carburetor ... im- | 
proved exhaust system... sepa- | 
rately adjustable front seats .. . 
front-seat headrests ... printed | 
circuit in radio .. improved 
brakes ... neutral-start button 
on automatic transmission. 

* = + 

EORGE ROMNEY, the apostle) 

of the compact car, saw many} 
of his dreams come true during 
the 1958 model year. He put Ameri- 
can Motors in the black and saw 
his Rambler climb from 12th to 
seventh place is registrations. 

But that’s only part of Rom- 
ney’s long-range program. He’s 
shooting for 6 percent of the 
market (AMC garnered 3.56 per- 
cent in the first six months of 
this year), and he’s just as con- 
fident of achieving that goal as 
he was when he declared that 

* > > 








Individual Seats— 


Optional on the ‘59 Rambler are indi- 


vidvally adjustable reclining seats and | 
heod rests. The split front seats have 
seporate sets of tracks. The headrests, 
which ore adjustable to 10 positions, ore 
styled to match the color of the seats. They 
ore available singly or in pairs. 


Merger Planned 
By J ohns-Manville 


TOLEDO.—Johns-Manville Corp. 
has proposed a merger with L-O-F 
Glass Fibers Co. on the basis of one 
share of its common stock for 2% 
shares of the glass company’s com- 
mon stock, according to A. R. 
Fisher, chairman of Johns-Manville, 
and R. H. Barnard, president of 
L-O-F Glass Fibers. 

They said directors of L-O-F 
Glass Fibers soon will call a spe- 
cial meeting of stockholders to 
ratify the plan. : 

Details of the plan, which is in- 
tended to effect a nontaxable ex- 
change of shares, will be announced 
later, they said. 

Fisher and MacNichol said opera- 
tion of L-O-F Glass Fibers will 
continue as it is under R. H. Barn- 
ard, president. 


Mack Adds Three Firms 


To Distributor Ranks 

PLAINFIELD, N. J.—L. E. Min- 
kel, Mack general sales manager, 
announced the appointment of three 
distributors. They are: 

Diesel Construction Equipment 
Co., San Diego, Calif.; Central Mack 
Motors Corp., Clarksburg, W. Va., 
and Al DeMark Co., Colorado 
Springs, Colo. 











Mid-Atlantic Truck Show 


Scheduled in Harrisburg 


HARRISBURG.—An area 
nearly equal in size to three foot- 
ball fields will be utilized for the 
first annual free Mid-Atlantic 
National Truck Show here Nov. 
10-15 in the Pennsylvania Farm 
Show Exposition Hall. 

Major truck manufacturers will 
be represented in the show, the 
first of its kind in Harrisburg. 
Exhibits will include truck trail- 
ers, dump trucks, trucks for live- 
stock purposes, long and short- 
haul trucks, trucking equipment 
and accessories. 








Americans eventually would ac- 


display Wednesday (Oct. 8) by the 


cept AMC products and purchase company’s 2,600 dealers. 


them in large volume. 


| 


If U. S. registrations reach five} 


million in 1959, as many auto execu- 


| 
| 
| 


tives have predicted, AMC would! 


have to move 300,000 units to cap- 
ture 6 percent of the market, Ram- 
bler sales are estimated at 170,000 
for the 58 model year. 
* = * 
—— cars on which AMC is basing 
its "59 hopes will be placed on 


Kentucky, Nebraska Firms 


Named Mack Distributors 
PLAINFIELD, N. J.— Appoint- 


|}ment of two distributors was an- 


nounced by L. E. Minkel, Mack 
general sales manager. 

They are Dean’s Garage & Tow- 
ing Service, Lexington, Ky., in 
which Frank Dean sr. and Frank 


| Dean jr. are partners, and Rosen- 


berger Sales & Service, Scottsbluff, 
Neb., owned by Roy Rosenberger. 








The 59 offerings consist of 11 
sedans, hardtops and station 
wagons in the Rambler Six and 
Rebel V-8 series plus six in the 
Ambassador V-8 line. All are 
four-door models. 

Also debuting Wednesday will be 


the 100-inch-wheelbase Rambler| * 


Ambassador Tops Rambler Line— 

The Ambassador, top series in the Rambler line, has a new grille which features 
|a chrome bor that extends the width of the grille opening. It is accentuated by 
Parking lights and turn signals are set into the 
| ends of the grille bar, and an eagle-crest medallion is centered on the bar. 

“forced obsoles-| 


American series which has a two- 
door sedan and a new two-door 
station wagon. 

American Motors does not claim 
drastic styling changes for its ’59 
offerings. The company is opposed 
to the industry’s 
cence” and bases its sales pitch on 
economy and comfort. 

* * a, 


7. cars have new grilles and 
side trim, but have retained last 
year’s dimensions. Ramblers have 
a wheelbase of 108 inches and are 
191 inches long, 72 inches wide and 
58 inches high. 

Ambassadors are the same height 

(Continued on Page 17, Col. 1) 


chrome strips above and below. 


| 
| 


NEW ORLEANS.—Bedell & Nel- 
son Engineers, Inc., consulting en- 
gineering and architectural firm, is 
offering auto dealers in all parts 
of the nation assistance in planning 
new buildings. 

G. T. O’Leary, automobile dealer- 
ship design consultant, has designed 





New& SUBURBAN 





Planning Service Offered to Dealers 


buildings for 100 dealerships of one 
make of car. The firm said his 
flexible design and layout can be 
adapted to the requirements of any 
dealer. 

The company said its:services are 
available for dealershipszof all 
sizes. 
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dark theatre on 4 sunny day! 


No other 2 headlamp system ever gave you as 
much light om the low beam as these new General 


Electnc SUBUR BAN Headlamps. Helps van : sane = 
mare. fighe in the low best eben eee ee ee ss 
he anne Sars —even if the other driver dims Hove a pai of GE SUBUnn 
s lights and has them aimed properly. installed andaumed wrretpabnat 
This new General Electric low beam filament ‘cigitanataeeeeeee . Minn 
1 optically centered in the veflector — gives a Lamp Depc L-108, Nela Park, Clevelond ne ae 
Progress ts Our Most Important Product 


GENERALGD 


the road % “washed out” by his 
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the reduced light, and you still can't see the road shead cheat Tul iease 
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ELECTRIC 


NOW YOU CAN SEE in spice of the other car's 
because you have new G-E SUBURBAN 


effect im the low beam project : “daile-in 
YOUr FCS OM Your side of the saad ten ant the Hight shone, 


200- foot mark — which you coadde’t 


New G-E SUBURBAN Headlamps 
have a “built-in spotlight” 
...1n the low beam! 


Special low-beom filament shield lets you 
see better in fog, roin or snow. 
Upper beam reaches far and wide for 
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tures 


d by |buretor which is designed to in- 
» the Stout Elected President crease fuel economy by 1% miles 
4 a ; per gallon on regular-grade gaso- 
Of Amarillo Dealer Group line. The carburetor’s glass bow] 
AMARILLO, Tex.—The Amarillo| #llows quick checking of float op- 
Ss Automobile Dealers Assn. has|eration and of any sediment de- 
elected Sid Stout, Amarillo Motors| posits. A new fiber element air 
cad (Ford), president to succeed Ernest | cleaner is standard. 

nis St. Clair, St. Clair, Inc. (DeSoto- A 
a_be Plymouth). MC says its 59 exhaust system 
a Other officers are John Breed- features a longer-life design| 
call | coe Joe Poole, Poole Buick | Mufflers have an aluminized coat-| 


Rambler to Appear Wednesday... . 


AMC Shows Its ’*59s, 
Seeks 6 Pct. of Market 


(Continued from Page 16) 


and width. Wheelbase is 117 inches, 
and overall length is 200 inches. 
Sixes have a 127-horsepower en- 
gine which displaces 195.6 cubic 
inches. Compression ratio is 8.7 to 
1. The Rebel V-8 powerplant 
supplies 215 horsepower from a 
250-cubic inch engine with the 





same compression ratio as the 
six. 

AMC’s biggest engine is used in 
the Ambassador. Horsepower is 270; 
displacement is 327 cubic inches, 
and compression ratio is 9.7 to 1. 

The six has a new Visi-Flo car- 
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Rambler Has New Side Trim— 


A missile-like spear that runs the length of the car highlights the side styling treat- 
| ment of the ‘59 Rambler. The upper portion of the flared fins flows into the center 
of the car. The cars are available in 15 solid and 18 two-tone combinations, including 
| several metallic finishes. 


+ * * * * + 
on the end plates, and the outer| seats. The driver’s and passen- 
shell is zinc coated. ger’s seats have separate sets of 


Tailpipe thickness has been in-| tracks. 
creased 40 percent, and the pipes Also optional are headrests for 





love, Plains Chevrolet Co., vice-| which will minimize rust problems. | also receive the aluminized coating. | the front seats, which are available 


, secretary-treasurer. 


jing on internal tubes and baffles | 


Optional on all models this year | singly or in pairs and are styled 
are separately adjustable front (to match the upholstery. They are 


| HEADLAMPS with 
in the low beam! 





NOW YOUR CUSTOMERS WILL SEE BETTER 
AGAINST ONCOMING HEADLIGHTS! 


The “built-in spotlight” effect in the low beam projects 
much more light farther down the right side of the road. 











GE £6006-6 volt 
GE #6012-12 volt 


started. Each carton of four 6-volt lamps contains an eye- 
catching 32” x 21” streamer. On the reverse side are all the 
selling facts and technical information you'll need to sell 
pairs of G-E SUBURBAN Headlamps. Order ‘em from 
your G-E Lamp wholesaler today . . . and be ready to sell 
tomorrow. General Electric Co., Miniature Lamp Deprt., 


Nela Park, Cleveland 12, Ohio 


































to be among them. 






























This helps the driver see through the light from oncoming Nha 
headlamps even though they may be aimed too high, or the 
other driver fails to dim. No present 2-headlamp system can give Ti); ; 
as much light in the low beam as new G-E SUBURBAN lh 
Headlamps! f 
Nine out of ten customers need pairs of G-E SUBURBAN 
Headlamps for safer, easier, more comfortable seeing. : 
Install a set on your own car and see for yourself the great 
difference they make. After you've sold yourself on G-E 
SUBURBAN Headlamps, selling your customers will be 
easy. Be ready to take advantage of G.E.’s big Fall adver- 
tising campaign . . . for extra sales and profits! * x2 
Order your G-E SUBURBAN Headlamps NOW! ; 
You can now order new G-E SUBURBAN Headlamps in - 
new colorful packages . . . four in a carton. You'll need a 
minimum of four 6-volt and four 12-volt lamps to get ; 
Here’s the opening gun of the biggest headlamp 
campaign in G-E history. Full page ads will run - 
in October, November and December issues of . 
SATURDAY EVENING POST, LOOK, SPORTS ys 
ILLUSTRATED, POPULAR MECHANICS, HOLI- P 
DAY, MECHANIX ILLUSTRATED, PROGRES- a 
SIVE FARMER and SUCCESSFUL FARMING. a 
More than 166,000,000 people will read these maga- <3 
zines carrying G-E SUBURBAN Headlamp ads during 
this intensive campaign. Your best customers are sure e USTRE 
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adjustable to 10 positions and may 
be removed by lifting them out of 
their sockets. 

Rambler’s new radio has two 
transistors and four tubes. A 
printed circuit replaces the wires, 


thus minimizing service problems. 
* * * 


Le ignition-switch starter has 
been eliminated on models with 
automatic transmission. The starter 
now is incorporated in the “neutral” 
button. 

Brake-lining thickness has been 
increased. AMC says this has in- 
creased the life of the linings by 
30 percent. Sixes now have a 
double-acting wheel cylinder on 
the rear brakes to improve brake- 
ing action in reverse. This feature 
formerly was found only on V-8s. 

A new windshield-wiper system 
has increased the sweep area by 
10 percent and maximum wiper 
speed by 50 percent. 

Here is the Rambler and Ambas- 
sador model lineup for ’59: 

Rambler Six: Deluxe—four-door 
sedan. Super—four-door sedan, 
four-door hardtop, four-door two- 
seat station wagon. Custom—four- 
door sedan, four-door two-seat sta- 
tion wagon. 

Rebel V-8: Super — four-door 
sedan, four-door two-seat station 
wagon. Custom—four-door sedan, 
four-door hardtop, four-door two- 
seat station wagon. 

Ambassador: S u pe r— four-door 
sedan, four-door two-seat station 

wagon. Custom — four-door sedan; 
four-door hardtop; four-door two- 
seat station wagon; four-door two- 
seat hardtop station wagon. 


7-Month Sales 
Of Cars, Trucks 
Drop in Canada 


TORONTO.—Sale of passenger 
and commercial vehicles through 
July totalled 286,424 units, down 
from 309,082 in the corresponding 
period a year ago, according to the 
Canadian Automobile Chamber of 
Commerce. 

The provinces of Ontario and 
Quebec accounted for well over 
half of the 245,133 passenger-car 
sales during the period—the former 
with 100,084 and the latter with 
60,038. 

Auto sales in Ontario were only 
501 units off the number for the 
like period a year ago, while the 
Quebec total was down 7,229. 

The same two provinces rated 
first and second in commercial ve- 
hicle sales. Ontario dealers sold 
13,869 units in the period, down 
from last year’s 16,638. In Quebec 
9,180 units were purchased, almost 
3,000 under the 1957 total of 12,092. 
Countrywide sales totalled 41,291, 
compared with 51,703 last year. 

The July sale of passenger cars 
was only slightly under the like 
month a year ago, 34,978 and 35,593. 
Commercial-vehicle purchases also 
|were down, from 6,905 in 1957 to 
| 5,996. 





Auto Inspector 


‘Cleared by Court 


ROCHESTER, N. Y.— The first 
charge in Monroe County alleging 
improper issuance of an auto- 
inspection certificate was dismissed 
by Peace Justice Authur L. Hart on 
grounds of insufficient evidence. 3 

The decision cleared August Di- 
erna, 43, service manager of Philanz 
Oldsmobile, Inc. Conviction would 
have carried a maximum penalty of 
a year’s imprisonment and/or a 
$500 fine. 

The prosecution charged the ve- 
hicle. for which the certificate was 
issued failed to meet the standards 
of the State Motor Vehicle Law. 








Former Partner Sues 


F.D.R. Jr. for $3 Million 


WASHINGTON.—A former 
partner, Dyké Cullem, filed a $3 
million suit in District Court here 
against Franklin D. Roosevelt jr. 
and Roosevelt Automobile Co., a 
Fiat distributor. He charged 
Roosevelt “conceived a secret plan 
to end the partnership.” 

Cullem sought appointment of 
a receiver to stop Roosevelt from 
disposing of capital stock in the 
firm, a permanent injunction 
against declaration of dividends 
and for an accounting of assets. 
He said he put up ali but $5,000 
of the original $97,000 investment. 





ee 


a 
a 


ee 


1 ' A ae : 


aa : 4 


— oe a mi i 





A. Crockett 

Crockett Bros., Fresno, California 

“... one of the most outstanding examples of 
close factory-dealer cooperation I've seen in 
30 years in the automobile business.” 





Carl Wescott 

Westcott Motors, inc., Fort Myers, Florida 

“| like what they did to the Firesweep. If the 
people back home went for last year's model, 
just wait till they see this baby!” 


K. B. Calbeck 

Kacy's, Nappanee, Indiana 

“... the '59 De Soto is great. Like they say, 
‘Everything you see and touch is new’, with 
the kind of quality prospects are looking for.” 


J. M. H. Gilchrist 

Winthrop Moter Company, Tacoma, Wash. 
“I'm looking forward to driving home in this 
"59 De Soto. It's a honey of o car. Prospects 
should really go for these new swivel seats.” 





Ed. Fretwell 

Fretwell Motor Co., Oklahoma City, Okla. 
“| was flabbergasted at the beating the stunt 
drivers gave those '59 De Sotos. All | can say 
is they must be built like tanks!” ‘ 


Sidney Haydon 

Sid Haydon, Inc., Little Rock, Arkansas 
“,..@ real pleasure to meet with the factory 
people and other dealers . . . should set a 
healthy precedent for the industry as a whole.” 









om/f|™l « 


Harry Hoyt 
Hoyt Motor Co., Inc., Anchorage, Alaska 


“De Soto's big new plant is what really im- 
pressed me. That bigger production capacity 
shows De Soto's aim at a bigger market isn't 
just talk.” 





H. K. Frost 

Art Frost ef Glendale, Glendale, California 

“This driveaway gives us a fine chance to be- 
come familiar with the car early ... should mean 
the fastest-selling announcement in years.’ 
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yiwith biggest dealer driveaway in history 


Mass driveaway of 1,559 1959 De Sotos by dealers from all 49 states 
climaxes spectacular two-day national dealer preview in Detroit 


On Sept. 22 and 23, De Soto played host to more than 4,000 


o dealers and other guests at the largest dealer meeting ever 
) im- held by any automobile manufacturer in Detroit. 
‘en’ These enthusiastic dealers—91% of the entire De Soto dealer 


organization—paid their own way to Detroit to attend this 
unique event, while all expenses during their two-day, action- 
packed stay were paid by De Soto. 

The dealers cheered the all-new 1959 De Soto line and 
aggressive announcement plans during a colorful, Broadway- 
quality musical show. They saw new 1959 cars being made at 









In 1959...more than ever before... 


DE SOTO DEALERS have the smart way tn’ go places! 


De Soto’s new, modern production facilities. They witnessed 
a remarkable demonstration of the 1959 De Soto’s ruggedness 
by a professional “daredevil” driving team. 

When they left for home in their new De Sotos—in the 
largest mass driveaway in Detroit history—these dealers had 
seen many other exciting things. 

But perhaps the most exciting of all was seeing the start of 
a new period of dynamic growth for De Soto—in product, 
quality and market, in partner-like cooperation with its dealers 
—all reasons why .. . 
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°59 Models Have New Engin Bs. 


Stainless-Steel Roof for Imperial 


What's New: 


New engine and grille... 
stronger frame ... super-enamel 
finishes . . . pushbutton heater 
... stainless steel roofs . . . swivel 
seats ... air suspension .. . 
electronic rear-view mirror and 


headlight dimmer. 


oa * * 
A NEW 350-horsepower engine, a 
redesigned front end and a 
distinctive stainless-steel roof treat- 
ment for hardtops are among the 
features of the ’59 Imperial which 
dealers will place on display Oct. 24. 

As in past years, Imperial will 
accent high styling and “living- 
room” interiors for the buyer who 
desires and can afford a luxurious 
automobile. 

The model lineup is unchanged 
this year. The Custom and Crown 
series include a four-door sedan, 
four-door hardtop and _ two-door 
hardtop, and there is a convertible 
in the Crown line. 

The LeBaron series consists of 


a four-door hardtop and a four- 
door sedan. 
* + * 
MPERIAL’S new front end is 
dominated by a massive hori- 


shaped vertical crosspieces. The 
dual headlights are lower than last 
year’s. 

A strip of molding begins at the 
front-wheel cutout and blends into 
| the wraparound rear bumper. The 
| low-lying rear deck is flanked by 
the Imperial tail fins. 

Two stainless-steel roof treat- 
ments are available at extra cost 
on hardtop models. 
| The Silvercrest-Landau roof de- 
| sign is a combination brushed, 
stainless-steel metal applique which 
fits over the forward roof area. 


| 





zontal chrome bar with five dart-| 


| 


the Landau treatment also are 


available separately. 


* * * 


_ cars have a new, stronger 
frame and a lower floor. The 
company said these developments | 


have provided more legroom for 
rear-seat passengers. 

All models have deep-pile, door- 
to-door carpeting, and there is a 
wide selection of interior trim 
fabrics and patterns. 

All 21 exterior colors are new 
super enamels which are said to 
need no polishing for up to three 
years. The division said an aver- 
age of eight hours is spent in pre- 
paring and painting each car. 

Imperial’s new 350-horsepower 
V-8 engine displaces 413 cubic 
inches and has a compression ratio 
of 10 to 1. Company engineers say 
it delivers more push where the 


It’s coupled with a Landau rear) driver can best use it—at low and 
roof design finished in a contrast-| medium engine speeds. The engine 
ing textured vinyl paint which sim-| js 100 pounds lighter than last 


ulates black, grained leather. 
The stainless-steel overlay and 


year’s. 
Imperial, which has been using 


| 


| 





Stainless-Steel Roof for Hardtops— 


Optional on ‘59 Imperial hardtops is a Silvercrest-Landav roof design. A combina- 
tion brushed, stainless-steel applique fits snugly over the area forward of the Landau 
step. It's coupled with a rear roof design finished in a contrasting textured vinyl 
paint that simulates black, grained leather. The stainless-steel and Landau treatments 


are available separately. 
> + + 


pushbuttons to actuate its auto- 
matic transmissions since 1956, has 
extended this operational feature to 
the heater and air conditioning 
system. Five buttons placed ver- 
tically along the right-hand side of 
the instrument panel control the 
heating and cooling units. 
= > > 

vom front seats, which swing 

out to facilitate entry to exit, are 
optional on all models as are rear 













DO THE JOB RIGHT 


TO COVER THE WHOLE 


DELAWARE VALLEY, YOU NEED 


It takes more than a child's slingshot to halt a 








rhino's furious charge. Our friend had best resort 
to a high-powered elephant gun to pierce thot 


armored hide. 


And speaking of penetration: surely you are not 
relying on slingshot newspapers to hurl your 
heavy-duty sales message across the broad Dela- 


ware River? 


Delaware Valley U.S.A. is two 


markets, you know; both sides of the river demand 


that you sell them as separate local markets. 


It's 


a fact that outside newspapers achieve only minor 
impact on the flush, industrious New Jersey side. 


Over here, maximum coverage is offered by a pair 
of power-packed local dailies, the TRENTON 
TIMES and the CAMDEN COURIER-POST. Sell to 


this mammoth market at modest rates: just 63c a 


line for both papers. 


IT PAYS TO CROSS THE DELAWARE 





CAMDEN COURIER-POST 


Established 1875 


TRENTON TIMES 


Represented nationally by GEORGE A. 
NEW YORK © CHICAGO 


@ PHILADELPHIA © DETROIT © 


Established 1883 


McDEVITT CO., INCORPORATED 


LOS ANGELES 


= * * 


air suspension and a rear-view 
mirror that adjusts itself to avoid 
headlight glare from following ve- 
hicles. 

Also available is an electronic 
headlight-dimming device that 
adjusts high and low beam to on- 
coming headlights. The mechan- 
ism also reacts to the tail lights 
of a car being followed by adjust- 
ing the high-low headlight beam 
accordingly. 

A redesigned padded instrument 
panel features a projecting hood 

over the instrument cluster. The 
hood is said to eliminate the pos- 
sibility of windshield glare while 
driving at night. 

This year’s models are built on a 

> * > 





Imperial for ‘'59— 


Front view of an Imperial hardtop high- 
lights the new front end ond the stainiess- 


stee! roof section. Swivel front seots ore 
optional as is oan electronic rear-view 
mirror which adjusts automatically to elim- 
inate headlight glare from a following 
vehicle. 


> > > 
wheelbase of 129 inches. The cars 
are 2263 inches long, 81 inches 


wide and 56.9 inches high. 
7. > > 


area predicts a bright fu- 
ture for Auto-Pilot, an automatic 
speed-control device which the di- 
vision introduced on its "58 models. 
The company expects to install this 
item on at least 35 percent of all 
59 Imperials. 

The '59 models are being built 
in a plant devoted exclusively to 
Imperial production, and the new 
quarters have permitted the adop- 
tion of an intensive quality-control 
program. 

Engineers have divided the one- 
million-square-foot plant into 32 
quality-control inspection zones, 
and the primary goal of the new 
system is “100 percent detection 
and immediate correction of qual- 
ity defects as they occur on the 
assembly line.” 

In each zone, “fact-gatherers” 
continually collect information and 
feed the facts to a control group 
of quality analytical engineers. The 
engineers interpret the data and 
dispatch corrective recommenda- 
tions to pin-pointed production 
areas. 





Timpte Bros. Completes 


$97,000 Plant Addition 


ALBUQUERQUE, N. M.—Timpte 
Bros. Inc., truck equipment manu- 
facturer and distributor, has com- 
pleted a $97,000 addition to its plant, 
according to Jim Lakin, manager. 

The project includes the addition 
of about 10,000 square feet of shop 
and warehouse space, a paint booth 
and an 80-foot warehouse. The 
company expects to increase its 
personnel from 35 to 60 persons, 
Lakin said. 
































Here’s The News Lovers of Fine Cars Have Been Waiting For 


The Internationally Famous 


MORETTI 


HAS COME TO AMERICA 


; 





The Majestically Beautiful Automobile 
Hand Crafted By World Renown 
Artisans in Turino, Italy 


Those who know fine craftsmanship are in agreement that Moretti 
tops them all! Hand assembled in Turino, Italy, Moretti offers a dis- 
tinctive line of models from the stately Grande Turismo to the commo- 


dious Station Wagon with a sleek, sporty convertible on the way. 


Hitch your sales wagon to a Moretti Dealer Franchise for added 


prestige and extra profits. Moretti is recognized for quality the world 





over . . . Moretti offers big car luxury and comfort with small car 
economy: up to 42 miles per gallon . . . finger tip maneuverability 
. speeds exceeding 120 M.P.H. . . . peerless performance . 
Grande Turismo Coupe . . . the ultimate in design and beauty. 1200 c.c. engine, double overhead é ~ i 
com... speeds over 120 M.P.H. Four distinctive body models. superb craftsmanship. Call, wire or write today! 




















ng 
rs Front Design of 750 «.c. Turismo Coupe shows 750 Super-Panoramic 4-Door Sedan offers luxurious comfort for Moretti exclusive design and elegance is reflected in this 4-Door 
ve overhead cam shoft and portrays easy accessi- five passengers plus regal elegance of hand assembled body and Station Wagon that combines utility, beauty and economy. 
: bility to 750 «.c. engine. finish. 
u- . ‘ 
Fic Exclusive Area Franchises Available 
li- >. > >. 
Is. To Selective Dealers Desiring 
lis = 
all A Quality-Plus Line of Cars 
= oP ap on a er a ee ES Se See 
o 
Ww 
/p- | i 
ol Dealer Franchise Department 
= I J. F. R. Co., North Attleboro, Mass. j 
. | Please send me complete information about a Dealer Franchise for the incom- I 
» parable Moretti. 
; 
" NAME 
; = $$ 4 
3” ADDRESS 
“ , ee 
2 l city STATE = i 
1d | i 
la- BUSINESS POSITION 
on i —— m= 
The “Spyder” Convertible will be available to our dealers soon. Custom Built and Hand Assem- i 
bled, this Moretti Convertible represents the last word in Foreign Car design. Your choice of 750 L 
c.c. or 1100 c.c. engines. onan én an an 6: Gn an tn een ee eee 
yte 
1u- 
m- 
nt, Sole Distributor in U. S. A. 
- e Oo for Moretti Cars and Parts 
= * * * « 
th i 
a 585 EAST WASHINGTON STREET, ROUTE 1, NORTH ATTLEBORO, MASS. 


Phone MYrtle 9-4407 
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NOW YOU CAN HAVE A Dealer 
MAINTENANCE LEASING 





wm mee EE 


COMMERCIAL CREDIT 





,  aernge § Mlbezy 
, perere:  Moge- 





1 gutsy: Msgr 


*! -Controlled 
‘| PLAN 


ee 








ADDED PROFITS FOR YOU WITH 
eNO CAPITAL INVESTMENT 
eNO MANAGEMENT PROBLEMS 
eNO FRANCHISE FEE 


With the new and different Commercial Leas- 
ing Plan, you not only sell more cars and trucks 
—but you create a satisfactory profit. 


It’s the first national plan specifically designed 
for the dealer to offer the advantages of a local 
maintenance leasing service on large or small 
fleets to the local and semi-local business 
concerns of his community—with complete 
insurance protection. 


You take full advantage of the sales opportu- 
nities of leasing, plus the added benefits of the 
maintenance feature, without putting up capi- 
tal—without legal, accounting, insurance, tax 
or other management headaches— without in- 
creasing overhead— without the need for spe- 
cialized personnel. You maintain relationships 
with your leasing customers. You do not pay 
any licensing, franchise or guidance fees. 


Financing and management provided by Com- 
mercial Leasing Corporation—a Commercial 
Credit affiliate—with service available through 
local representatives. 


CALL YOUR LOCAL COMMERCIAL 
LEASING REPRESENTATIVE NOW 


Find out how features of the new Commercial 
Leasing Plan can help you step up your profits. 


CommerciaL LEasinGc 
CorPoRATION 
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TURNINGS ... 


Pontiac's Wider ‘Tread 
Triggers Many Changes 


By Joseph M. Callahan 


Engineering Editor 


oe an engineer’s standpoint, probably the most inter- 
esting innovation in the ’59 Pontiac that goes on display 
this week is the car’s five-inch wider tread. Front-wheel 
tread now is 63.7 inches and the rear tread is 64 inches. 
Like other automotive features, this changed wheel tread 
has repercussions affecting ~ 
many other components and | 


characteristics. 

In this case, the broader tread of 
the Pontiac affects the car’s appear- 
ance, stability, riding comfort, steer- 
ing, cooling, braking and repair-| 
ability. 

Calvin Carlson, Pontiac’s contact 
engineer, said, “One thing that the 
wider tread means is more stability, 
especially on cornering and while 
driving around a curve. It’s like partment, giving a 
a man with a wider stance—it gives| 4. M. Callahan distinct advantage 
added controlability. Also, one wheel’ from the cooling standpoint. The 


can go farther off 
the road with 
safety. 

“This has also 
given additional 
space under the 
hood, enabling us 
to get a neater 
arrangement 
there. We get 
more air flow in 
the engine com- 








or is 


reduced under-hood temperature 
makes our radiator requirements 
less severe. 

“We always tailor the design of 
our radiator core to these re- 
quirements. I can’t say for sure 
that a different sized core was 
| used, but the lower temperature 
certainly was a factor.” 

Visually the most striking result 
of the wider tread is the unusual 
spaciousness under the hood, with 
many components spread out within 
easy reach, It’s actually possible to 
see wide patches of the road 
through the ’59 Pontiac engine 
compartment. The increased acces- 
sibility for repairing will certainly 





be appreciated by mechanics. 
a * * 


Softer Ride Achieved 

ARLSON said that since a car’s| 
roll rate (its tendency to tilt 
in a turn) varies with the square 
| of the width of the tread, the engi- 
|meers were able to maintain the 
optimum roll stiffness and still give 





|a softer ride. 


“All springing,” he continued, 
“is a compromise between con- 
trolability and ride. With the 
wider tread, we were able to re- 
duce the spring rate (in the rear) 
while maintaining roll stability.” 
He said the wider tread produced 


it? 


A New Profile— 


A young lady inspects the new low- 
profile U. S. Royal Master tire which the 
company claims will give 60 percent more 
mileage than other first-line tires. 

* * > 
better brake cooling because there 
is more space for the air to flow in 
and around the brakes. Pontiac has 
changed its brakes substantially in 
59 to take advantage of this situa- 
tion. 

“Our drums are heavier and 
wider,” Carlson explained. “We've 
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with Burroughs Accounting Machines, you know 








See our new film “The , 
Open Road.” No obliga- 
tion! A new insight into 
Sensimatic savings told 
in dealers’ own words. 


If your dealership has to tread water two days a month while you 
fight the financial statement through, think about this a moment: 
Your operator can get the job done in an average of just 2!4 hours 
—if she’s equipped with a Burroughs Sensimatic Accounting Machine. 


And the monthly report’s not the only time-killing chore Sensimatic 
can speed up, either. It will master your Distribution Journals in a 
third of the time it takes to do them by hand. It can concentrate 
on any one job—payroll accounting, receivables, payables, and 
inventory—or, at the flick of a knob, master many just as quickly, 
smoothly and automatically as you please. 


For a demonstration and more details, call our nearby branch today. 
Or write to Burroughs Corporation, Burroughs Division, Detroit 32, 
Michigan. Burroughs and Sensimatic—TM’s 












Burroughs 
B 
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Burroughs Corporation 
“NEW DIMENSIONS | in electronics and data processing systems” 


moved the drum farther into the air 
stream to get improved durability, 
less fade and generally better cool- 
ing. 

“We’ve changed the contour of 
the brake shoe web to make for 
better mating with the brake 
drum. And we’ve increased the 
size of the front brake cylinder 
from 1% to 1-3/16 inches to im- 
prove the front-to-rear brake bal- 


Another advantage of the wider 
tread is that it gives the car a 
more attractive, wider look. It also 
decreases steering effort on wide 
turns because the wider tread helps 
lower the center of gravity, thereby 
decreasing the shift of weight. 


| * * + 


That Heater Odor 

I AVE you ever noticed that pe- 
culiar, slightly musty odor that 

comes from a car heater or air 

conditioner when it is turned on 

after not being used for a time? 

According to Joseph D. Loveley, 
assistant chief engineer for air con- 
ditioning at Chrysler Corp., this 
smell comes from a small amount 
of volatile matter that is picked up 
by the paint on the heater core 
which is exhausted into the atmos- 
phere when the heater starts. 

He said that some of this volatile 
matter is exhausted every time the 
heater starts up, although it is more 
noticeable when the heater hasn’t 
been used for a couple of months. 

Loveley said the copper heater 
core must be painted to prevent 
the copper from picking up and 
retaining tobacco odors. 

A possible solution, he added, 
would be to apply a “masker” solu- 
tion, such as Air-Wick, to the core, 
but that this probably wouldn’t be 
too satisfactory because all masking 
odors are irritating to some indi- 
viduals. It would be like covering 
a fish odor with a cigar odor—the 
second odor would be more offen- 
sive to some. 

Loveley said complaints about 
this heater odor are not nearly as 
numerous now that the Chrysler 
air conditioner-heaters are able to 
use 100 percent fresh air, com- 
pared with the 15 to 25 percent 
fresh air that was used in the older 
| trunk-mounted air conditioners. 
> = = 





|*Flat-Spotting’ Minimized 

S. RUBBER CO.’s new low- 
! * profile tire, which is of nylon 
construction, reportedly will cause 
| only 15 to 25 percent as much “flat- 
| spotting” as the ordinary nylon tire. 
Flat-spotting, or “morning 
sickness,” is the thumping in a 
| nylon-cord tire that occurs for 
| the first few miles after a car is 
started, It is particularly objec- 
tionable because it almost always 

| oceurs during a demonstration. 


Flat-spotting occurs because ny- 
|lon cord has a slight tendency to 
|shrink when it’s under no strain. 
|The tire of a parked car shrinks 
all the way around except for the 
| portion that touches the ground 
/and bears the car’s weight. 

- * 7 


ss CUTHBERTSON, general 
| manager of U.S. Rubber’s tire 
| division, said the flat-spotting us- 
ually lasts for 10 or 15 miles after 
starting, but that with U.S. Rub- 
ber’s low-profile tire the flat-spot- 
ting should stop in about 2% miles. 

He said that his company had 
partly solved this problem by “pres- 
sure tempering” its new tire. This 
consists of taking the stretch out 
of the nylon cord by stretching it 
during production while it is still 
hot. This stretching removes the 
strains from the tread and the car- 
cass rubber compound. 

“However,” Cuthbertson said, 
“flat-spotting is still a problem, 
particularly when you've been 
driving for some time on a turn- 
pike and you stop for a cup of 
coffee.” 

He predicted that this low-profile 
tire, for which he claimed 60 per- 
cent more mileage than other first- 
line tires on the market, will be 
standard equipment on some ’60 
models. 


German Cars No. 2 in Brazil 

RIO DE JANEIRO.—Sale of: West 
German autos and trucks to Brazil 
in the first half of 1958 more than 
doubled, according to Government 
sources. West Germany now ranks 
second to the U. S. in vehicle im- 
ports, it was reported. 
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What's New... 
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contracts division of the U. S. 


In Parts and Accessory Distribution 





No-Lo Tire Pressure Gauge 


Now Available in All States 


GLENDALE, Calif.—National dis- 
tribution has now been established 
for the No-Lo Tire Pressure Indi- 
cator, according to Fred Bankey, 
president of Frebank Co. No-Lo is 
manufactured by Frebank and is 
being marketed exclusively to the 
trucking and automotive fleet in- 
dustries. 

Its marketing was initially con- 
fined to the Western States, but has 
now been expanded to include all 


states and Hawaii. 
+ * ca 


MEWA Begins Analysis 


Of Jobber’s Volume Lines 


CHICAGO.—An analysis of the 
jobber’s top-volume lines, tied in 
with a monthly breakdown of sales, 
has been begun by the Motor and 
Equipment Wholesalers Assn. to 
guide members in purchases. 

MEWA also announced that res- 
ervations are already being received 
from members, manufacturers and 
other industry personnel for the 
group’s national convention here 
Feb. 15-17. 


Neff Equipment Moves 
To Larger Home in Buffalo 


BUFFALO.—Neff Equipment Co., 
automotive jobbers, has moved to 
larger and more modern quarters 
at 226 12th St. 

John F. Neff, president, said 
Emery Neff, former owner of 
Equipment Maintenance Co., which 
was purchased by Neff Equipment, 
has been appointed manager and 
assistant to the president of the 
Neff firm. 


* * * 


‘Showcase’ Building Erected 
By United Automotive Supply 


DETROIT. — A 26,000-square-foot 
combination salesroom-showroom- 
warehouse-parking area has been 
constructed by United Automotive 
Supply Co. 

Philip D. Goldstein, president of 
United, said the front of the build- 
ing is a colonnade of exposed steel 
highlighted with gold anodyzed alu- 
minum and attractive plant wells. 
Behind the colonnade is solid glass, 
turning the entire front, in effect, 
into a 15-foot high, 80-foot-wide 


showcase, he added. 
* + . 


Purolator Shifts Ross 


SEATTLE.—George E. Ross has 
been appointed district representa- 
tive in Seattle for Purolator Prod- 
ucts, Inc. He had been a Purolator 


representative in Sacramento, Calif. 
+ = 


NSPA Recceititns 
Notes Threats to 


Small Business 


KANSAS CITY.—Powerful forces 
are aligned against the small inde- 
pendent businessman, according to 
J. L. Wiggins, Chicago, executive 
vice-president of the National 
Standard Parts Assn., in a talk 
before the members of the South- 
western Automotive Wholesalers in 
their two-day meeting here. 

He said the independent business- 
man is faced with a fight for his 
existence in an improving business 
climate. He listed growing monopo- 
lies, big business as knawing away 
at the independent’s market and 
said that high and unrealistic taxes 
are hamstringing him in his fight 
for survival. 

He urged his listeners to get 
action on legislation to curb these 
things, saying that the future of 
the independent businessman lies 
with Congress. 

Reviewing conditions in the auto- 

motive service industry, Wiggins 
pointed out that the latest figures 
indicate a sales increase of 2.59 
percent for the first quarter this 
year over 1957. The second quarter 
increase was 3.4 percent, he said. 
_ He said that, although sales have 
increased, competition in the auto- 
motive service business hag in- 
creased greatly in recent years. 

The association elected the fol- 
lowing officers: Idris Regnier, Con- 








cordia, Kans., president; J. B. Lacy, 
Topeka, Kans., vice-president, and 





| Don Scott, Concordia, Kans., secre- | 


tary. Retiring president is Herbert 
Lawrence, Moberly, Mo. 
aa * o 


Salesman Wins Sports Car | 

NEW YORK.—An MGA sports| 
car, grand prize in Olin Mathieson | 
Chemical Corp.’s Puritan brake- 
fluid contest for automotive jobber 
salesmen, has been won by Carl A. 
Johnson, Colyear Motor Sales, Port- 
land, Ore. 


* * a 
MEWA ‘Bats’ .715 
On Collection Service 
CHICAGO.—Nearly 400 separate | 
claims were submitted during the 
past year to the collection service 
of the Motor & Equipment Whole- 
salers Assn., according to B. W. 


Ruark, general manager. 
Ruark, who said the collection 


Department of Labor. 


= = + 
AWDA Adds 5 Members 
KANSAS CITY.— New members 
of the Automotive Warehouse Dis- 


tributors Assn. include John D. 
Harvey Co., Dallas; Seaport Auto- 


problem is a “chronic, profit-eating |™otive Warehouse, Oakland, Calif.; 


headache of the automotive whole- 


sale industry,” reported MEWA’s 
“batting average” on the claims 
was .715. 


> * * 


Bendix Jobber Named 


CLEVELAND. — Cleveland Igni- 
tion Co. has been appointed a cen- 
tral warehouse distributor for the 
automotive lines of Bendix Products 
in Eastern Ohio. 

+ * = 
Californians to Hear 


Wage and Hour Talk 


SANTA BARBARA, Calif.— 
“Wage and Hour Laws and the 
Automotive Wholesaler” will be the 
topic of an address by Gerald J. 
Mitchell at the Monterey conven- 
tion of the California Automotive 
Wholesalers Assn. 

Mitchell is deputy regional direc- 
tor of the wage and hour public 


Blackhawk Mfg. Co., Milwaukee; 


Eaton Mfg. Co., Cleveland, and|} 


R. M. Hollingshead Corp., Camden, 
N. J. 


Reciprocity Pacts 
Are Signed in Utah 


SALT LAKE CITyY.—Utah has 
signed reciprocal agreements to 
ease burdens on the state’s truck- 
ing industry, the State Tax Com- 
mission said. 

An agreement with Nevada 
went into effect July 1, while 
agreements with Oregon and 
Idaho go into operation next Jan. 
1. Pacts have been agreed upon, 
but not signed, with California 
and Wisconsin. 
ready is in effect with Wyoming, 
Colorado and New Mexico. 


Reciprocity al- | 






A Club Member— 


The first member of the new American 
Motors Society of Automotive Technicians 
is Roy E. Svutterfield, center, of Murphy- 
Tenge Motors (Rambler), St. Louis. Svutter- 
field receives his certificate from William 
| Corbin, left, AM zone ports and service 
| manager, and Robert E. Murphy, dealer- 
| ship partner. The organization was formed 
| to give recognition to outstanding service 
personnel at Rambler dealerships. 
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NOW ! TOP-GRADE 
MOTOR OILS FOR 
EVERY SERVICE 
AND PRICE CLASS! 
















a 


Pennzoil’s service selling program helps you to 
reach your money-making point faster, because 
it builds profitable service traffic that absorbs 
overhead faster. 


It develops repeat customers who will come 
back to you for all their car maintenance. It 
helps you keep all phases of your service opera- 
tion busy, increases the number of repair orders 
and the number of items per R. O. And the 
extra profits you realize put you in a better 
position to deal on new and used cars. 


This program works two ways to increase 


Nam 


Firm 


Addr 


Name of system | use now. 








absorption. First, with motor oils and lubri- 
cants that support your good service by keeping 
customers satisfied. 


Second, with a customer relations system that 


ices they need when they’re 


makes customers want to come in for the serv- 


needed. This is the 


exclusive Pennzoil Kontax System®—4 to 1 
favorite over any other with caf dealers coast 
to coast—the most painless way yet developed 
to get customers to ask for needed services. 


Your Pennzoil Distributor has the proof. 





Sales Manager, Kontax System 
Pennzoil, Oil City, Pa. 


Let's see you prove the claims you make for your program. 


: Title. 





Call him or mail the coupon now. 
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NEW ECONOMY IN RAMBLER SIX—Rambler dealers sell America’s advanced carburetion. Every third six cylinder 4-door American built station 


acknowledged economy leader, now thriftier than ever for ’59, with new wagon sold today is a Rambler Cross Country illustrated above. 


OIN THE SUCCESS PARADE TO | 


SELL THE ONLY CARS WITH PERSONALIZED COMFORT | The 


SECTIONAL SOFA FRONT SEATS glide forward AMERICA’S TOP TRAVEL COMFORT—Air- SALES MAKER! EXCLUSIVE NAP COUCH 
or backward independently so driver and front seat liner Reclining Seats! Now more comfortable than is one of many adaptations of Reclining Seats 
passenger enjoy exactly the right legroom. Every ever with ADJUSTABLE HEADRESTS! Seats Wonderful for napping children on long trips. Ideal 
man who’s taller than his wife will want this! recline to any of five comfortable positions. rest couch for adults. Make up into twin beds, too! 


NEW LUXURY IN 270 HP AMBASSADOR V-8—Only Rambler dealers handling and riding qualities. Distinguished 4-door Country Club Hardtop 
sell America’s new kind of luxury car. Top V-8 performance with superb Sedan, below, is but one of many luxurious 1959 Ambassador models. 
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NEW RAMBLER REBEL—THE COMPACT V-8—Only Rambler dealers of Rambler’s parking and handling ease. Offers high torque at passing speeds 
sell the car that’s tops in V-8 economy with outstanding performance plus all for instant response—velvety performance in every speed range. 


RAMBLER...THE COMPACT CAR 


The year 1958 was the greatest in Rambler 
history. Sales skyrocketed 81% through August. Sell The Best of Both 
Rambler out-sold all but six other makes. And the 


expanded Rambler dealer organization became os -— 
"Eibamraehl pret 1959 — nn = } ' BIG CAR ROOM 
fs thinnty, Haier setsbee lis pope compet i ¢ SMALL CAR ECONOMY 


size. Only Rambler offers the sales-making com- 


bination of big car room plus small car economy a 

and handling ease. For 1959, Rambler presents _ 

new style and beauty, even greater economy and Rl: — 

new exclusive Personalized Comfort features that a 


—- eens sales appeal. . : ee 9 

n the Rambler line for Fifty-Nine, there’s a ee 

- pe every prospect: Economy Six, Rebel V-8, , , FOR S9 
assador V-8, Rambler American including ee « . . . ; 

the new 100-inch wheelbase Station Wagon... SNGre UNIT GONSTRUCTION® Only Rex For full details on the Rambler Franchise— 

IN y — s 
here by popular demand. bler—of all low-priced American-built cars—has it! Call or write in complete confidence: 
Interested in selling America’s fastest-growing All-welded y-and-frame—more room, more Director of Dealer Development 
car in popularity? Write for complete information  *#fety, ne body bolt squeaks or rattles. Exclusive AMERICAN MOTORS SALES CORP. 
on the Rambler franchise today. ee ee DETROIT 32, MICHIGAN 


Here by Popular Demand—RAMBLER AMERICAN 100-INCH WHEEL- automatic, standard or overdrive transmissions. The American-built car 
BASE STATION WAGON — Rambler dealers now sell a small car with fully motorists demanded. Rambler American is also available in a 5-passenger sedan. 
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Lawsuits Affecting Dealers ... 
Court Decisions 


By Leo T. Parker 
Attorney at Law 

W. KELLY, St. Louis, asked 
* this unusual question: “In your 
experience in writing law suits for 
many years, have you ever run 
across a case in which a surgeon 
performed an operation on the 
wrong arm, leg or other part of 

a patient’s body?” 

The answer is yes, and in this 
very recent case 
the patient was 
awarded no dam- 
ages. 

For instance, in 


Moos v. U. S., 225) 
Fed. (2d) 705, the) 


testimony showed 


facts, as follows: | 


Under a Minne- 
sota State law, 
and under laws of 
many other states, 
L. T. Parker a surgeon is 


guilty of “assault and battery” if 


he is negligent when performing 
an operation. 

A U. S. statute, 28 U.S.C.A, 2680 
(a), exempts the U. S, from dam- 
age liability for the offense of 
“assault and battery” performed 
by any of its agents and em- 
ployes. 
In this case a discharged veteran, | 
named Moos, who was formerly an| 
auto salesman, sued the U. S. to) 
recover damages for injuries caused | 

| by an unnecessary and unauthorized 
surgical operation on his right leg 
and hip while he was in the Veter- 
ans Administration Hospital, Min-| 





Texas Dealer Marries 

PARIS, Tex. — L. M. DeShong, 
|owner of Lamar Chevrolet Co. 
(Chevrolet-Cadillac), has married 
the former Christine Goolsby, of 
| Paris, in Nashville. 


fhiin sient iin 


neapolis, for treatment of a service- 
connected injury. 

Further testimony showed that 
Moos was in the hospital and under 
an anaesthetic for a scheduled op- 
eration upon his left leg and hip, 
to which he had consented. 


« * > 

U. S. Surgeon Errs 
A GOVERNMENT surgeon by 
mistake performed an unneces- 
sary operation on his right leg and 
hip, instead of on his left leg and 

hip. This court said: 

“It was held that a surgeon who 
performs an operation without the 
consent of the patient is liable for 


| 


assault and battery regardless of | Sefety Salute— 


lack of intent or negligence on his 


| The Southern California Chevrolet Deal- 


part. Such result is not peculiar to/ ers Assn. has inaugurated a monthly safe- 


this jurisdiction but is the general! driver award in conjunction with the| 
| National Safety Council. The first “Safety | 


rule.” 
= = = 


Customer Bumped by Clerk 
ene the cause and 

testimony in a law suit are 
rather startling but the final de- 
cision is reasonable. 

For example, in a late case the 
higher court refused to believe 
that a robust man could have 


Salute” went to Wayne Barnnum, right, 
| Torrance (Calif.) school bus driver. The 
| presentation is made by Paul Loranger, 
left, and William Cleves, NSC executive. 





sustained severe injuries when a 
girl accidently bumped him. 

In Maetzold v. Walgreen Co., 83 
N. W. (2d) 233, the testimony 
showed that a man named Maetzold 


FARMERS’ DAUGHTERS 


want Delco DC batteries. That’s why they’re easier to sell. 


Three separate surveys were made by national magazines. All proved that Delco is America’s 


No. 1 battery preference. It’s easy to explain—Delco Dry Charge batteries stay factory-fresh, 


they’re priced right, and backed by General Motors warranties that are good all over the 


United States and Canada. In addition—Delco is supported by the strongest advertising in the 
industry. On TV, “High Adventure with Lowell Thomas”’—on radio, Lowell Thomas Newscast 
—plus full-page ads in Life, Look, Post, and Reader’s Digest. You don’t have to be a traveling 


salesman to sell the farmer’s daughter (or anyone else for that matter) on Delco batteries. 
Just stock ’em—it’s easier to sell Delco DC, because more people know Delco DC. 


gest tot Daas 


General Motors leads the way—Starting with Delco Batteries 


‘ 


noticed that a girl was in a 
crouched position dusting some of 
the lower shelves of a display 
counter. 


He took up a position near the 
cigar counter. When the girl fin- 
ished her dusting, she stood up in 
straight position and, in doing so, 
brushed against Maetzold’s shoul- 
der. Maetzold left and then returned 
in about half an hour, having con- 
cluded that he might have suffered 
some serious injury. 

t = * 


Reaction Delayed, He Says 


2 sued for damages 
and testified that when the 
girl stood up and bumped against 
him, he did not feel any pain at 
that time but later he seemed to 
be seriously injured. 


It is interesting to observe that 
the higher court considered all 
of the testimony and refused to 
award damages to Maetzold, say- 
ing: 
| “He should have anticipated that 
| sooner or later she would finish her 
| work and arise and that, because 
|of the close proximity of the two, 
|there might be some bodily con- 
tact.” 
| Compensation Awarded 
eo higher courts consist- 

ently hold that if an employe 
dies while performing work within 
the scope of his employment, his 
dependents will be paid compensa- 
tion under the State Workmen's 
Compensation Act. Last month a 
higher court held this law appli- 
cable to auto salesmen. 

For example, in Alpers v. 
George-Nielsen Motor Co., 324 
Pac. (2d) 177, the testimony 
showed that one Alpers was em- 
ployed as an auto salesman by 
George-Nielsen Motor Co. During 
the course of his employment, he 
occasionally went to Kansas City 
and elsewhere to pick up new 
cars, driving them back to the 
company’s place of business. 

On the night of Nov. 7, he had 
gone to Kansas City by rail for 
the purpose of picking up two new 
autos for the motor company. The 
next morning they were driven to 
the Buick warehouse in Kansas 
City, arriving there between 7:30 
jand 8 o'clock. The weather was 
| cold—officially 32 to 34 degrees at 
the airport—a north wind was blow- 
|ing and it was spitting snow. 

Alpers had no overcoat and stood 
jin the cold outside the warehouse 
| until it opened at 8:30 a.m. Although 
|@ man 61 years of age, he thought 
he could drive a car back to the 
motor company’s place of business. 
| Before he got into the car he died 
| of a heart attack. 


| > > > 

| Attack ‘Precipitated’ 

rr SUBSEQUENT litigation, the 
higher court awarded Alpers’ 

dependents compensation under the 

State Workmen's Compensation 

Act, saying: 

| “Alpers’ exercise, his walking in 

the cold wind, was a contributing 

factor which aggravated and pre- 

cipitated the sudden entrance of 

a blood clot from the circulatory 

system into a coronary vessel, 


which in turn caused death.” 
> > - 


Complex Legal Action 
Snarls Plan to Build 


DENVER. — It requires a lot of 
legal action to settle some dealer- 
ship problems. The Colorado Su- 
preme Court has conferred on the 
case of Davidson Chevrolet Co., but 
reached no decision. 

The Denver dealership wants a 
property rezoned so it can construct 
a new building. District Judge Ed- 
ward J. Keating first ordered the 
area rezoned to allow the new con- 
struction. 

Later, he attempted to change his 
own decision while the rezoning 
order was being appealed to the 
Supreme Court by the city. Attor- 
neys for the dealership are asking 
the high court to make the judge 
show why he is “interfering with 
the Supreme Court’s decision” in 
the case. 

The Supreme Court said that 
Judge Keating had no jurisdiction 
in the case while the city’s appeal 
of his first ruling was pending, but, 
Keating contends, did not rule 
‘otherwise on merits of the case. 
Judge Keating called for new hear- 
ings on the rezoning application at 
the city’s request. This time he 
ruled in favor of the city and re- 
fused the rezoning. 
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AUTOMOTIVE WASHINGTON 


SBA Steps Up Loans 


To Firms in 


Auto Field 


By William Ullman 

Washington Bureau Chief 
HE revitalized Small Business Administration, now a 
permanent part of the national scene, is stepping up 
loan approvals for small firms, including new-car dealers and 


other automotive businesses. In August, SBA approved 586 |'T" 


loans totalling more than $25.7 million, an increase of $18.7 
TT SOU) gure ees eres 


ago. Loan applications were 


up, too, with 918 firms apply- | 


as it took its first major step to 
provide small business concerns 
ing for $46.5 million during August 
this year. 

Loans for 12 new-car retailers 
were included in the current batch 
of approvals. Firms on the receiving 


end were located from California to | 


New Jersey, from Texas to Illinois. 
Biggest dealer loan was for $70,000, 
going to a firm in a Mississippi city. 
Smallest totalled $7,500, to a New 
Jersey car retailer. 
Banks are participating in 10 of 
12 loans. 

One of the big- 
gest August loans 
went to a maker 
of stamped auto 
parts in Ohio. 
That loan was for 
aquarter ofa 
million dollars. A 
manufacturer of 
seat covers in De- 
troit obtained 
$125,000. Other 

William Uliman loans went to 
garages and filling stations, parts 
stores, tire retailers and recappers, 
and trucking lines in all parts of 
the nation. A big car wash business 
in Madison, Wis., ‘it employs 40 
people) obtained approval of a $65,- 
000 loan. 

Other good news came from SBA 
with long-term financing under a 
provision of the Small Business In- 
vestment Act of 1958. 

State and local development 
companies which are seeking SBA 
leans to aid small firms and bol- 
ster the industrial development of 
their areas were told they may 
now file loan applications. 

SBA’s new investment division 
has a revolving fund of $50 million 
to use in developing sources of 
equity-type and long-term financing 
to help small businesses. 

Loans to development companies 
are limited to $250,000 for each 
small firm assisted, although a com- 
pany may qualify for several loans 
to assist several different firms. 
Proceeds of these loans must be 
used solely for plant construction, 
conversion of expansion, including 
the acquisition of land, where such 
projects will aid small firms. 


Loans Can Run 20 Years 
7 loans may run for as long 
as 


renewed for an additional 10-year 
period under special circumstances. 
Interest charged by SBA will be 
5% percent per year. 

Judging by the flood of inquiries 
which SBA has received, hundreds 
of state and community develop- 
ment groups are interested in the 
possibilities offered by the new pro- 
gram. 


Congressional Probes Hit 
(CHAIRMAN John W. Gwynne of 
the Federal Trade Commission, 
a regular witness at Washington 
auto probes, has lashed out at 
Congressional investigations as one- 
sided, irresponsible inquests. 
Delivering his attack before the 





Stock-Car Racing Tire 
Introduced by Goodyear 

AKRON.—A full line of racing 
tires for stock-car use is being 
marketed by Goodyear Tire & 
Rubber Co. The line includes the 
Blue Streak Special for use on 
high-speed asphalt and hard sur- 
face tracks; All-Weather Speedway 
for asphalt and dirt tracks, and 
All-weather Raceway for dirt and 
loose surface tracks. 

All tires, made with 3-T nylon 
cord, feature an exclusive round 
contour profile and special heat- 
resistant compounds, Goodyear said. 


1® years, and they may be) 





convention of the Federal Bar 
Assn. in the capital, Judge 
Gwynne listed several principles 
developed by courts which go un- 
recognized in Capitol Hill hearing 
rooms. They are: 

1. Court judges do not announce 
their conclusions in advance. 

2. They do not permit slander by 
an irresponsible witness. 

3. The prosecuting and fact- 
finding functions are separated. 
4. Courts permit cross-examina- 


Since 1903 
PARTNER 


| tion of witnesses; Congressional 
|probers normally do not bother 
| with it. 

5. Courts do not base their opin- 
ions on “lurid and unfounded state- 
ments” that make better news head- 
lines than the truth. 

Judge Gwynne and his agency 
have been under attack recently by 
two Congressional groups for al- 
leged lauxity in enforcing its regu- 
lations in several fields. It is a 
rare thing in Washington when a 
witness employed by a Government 
bureau dares to bite back. 

* 7 * 
HREE and one-half million peo- 
ple are out of town today, re- 
ports the U. S. Census Bureau, and 
nearly 9 of 10 got away in automo- 
biles. 

In its newly released “Travel 
Survey—1957,” the Census Bureau 
estimates that an average of 
about 650,000 persons in the U. S. 
started on a trip each day last 
year. A trip had to involve an 
overnight stay or a destination at 
least 100 miles from home to be 
counted. 

The average trip lasted about 5% 
days, and autos were used for 87 
percent of them. Lest anyone think 
that this is a nation of traveling 


IN PROGRESS {fo the 


AUTOMOTIVE 
INDUSTRY 


| buying has been concentrated 
|nondurable goods and services. 





salesmen, the bureau pointed out | 


that only one trip out of five was 
for business. 

Almost half of all trips were 
taken to visit friends and relatives, 
and about a quarter were for vaca- 
tion or other pleasure. 

Autos are used less as the length 
of trip increases, it was found. Cars 
are used for 93 percent of all trips 
under 100 miles and for 69 percent 
of trips of 500 miles or more. 

7 + > 

_— Department of Commerce is 

whistling over the rise in na- 
tional output and income during 
the third quarter of this year. * 

The latest survey of current 
business showed a further exten- 
sion in August of the recovery 
from the business slump of last 
spring. 

The department pointed out, how- 
ever, that the increase in consumer 
in 


Sales of new cars in August showed 
no improvement, it said, continuing 
to run considerably below a year 
ago. 
Should sales spurt with introduc- 
tion of new models, as Detroit pre- 
dicts, the national output and in- 
come should make a substantial 
gain in the final quarter of 1958. 


Dealers Cleared 
On Charges of 


Inspection Fraud 


ROCHESTER, N. Y.—Officials of 
three Rochester-area auto sales 
firms have been cleared of charges 
that they unlawfully issued New 
York State Motor Vehicle Inspec- 
tion stickers to cars with mechan- 


| ical defects. 


In all three cases, however, their 
inspection station licenses were 
suspended pending State Motor Ve- 
hicle Bureau hearings. 

Ralph Brayla, service manager of 
Churchill Motors, which deals in 
foreign and used cars, was cleared 
on a charge that he issued a sticker 





for a 1952 model that failed to meet 
the safety standard. 

The following day, Sam Altman, 
president of Altman Motors (used 
cars), was cleared on a charge 
that he knowingly sold a 1951 car 
in defective condition. 

In the third case, August Dierna, 
| of Rochester, was accused of issu- 
| ing an inspection sticker for a de- 
fective car. The case was dismissed 
| because of insufficient evidence. 

Dierna is service manager for 
Philanz Oldsmobile, Inc. 


STUDEBAKER — PACKARD — Outstanding cars using 


Perfect Circle piston rings for both original equipment and replacement service. 


“How can we make them better?” This is the 
question that has long dominated the thinking of 
Perfect Circle’s research, engineering and manu- 


facturing people. 


Finding answers to that ques- 


tion is a constant challenge...and one which has 
resulted in many important contributions to the 


performance of 


the modern motor car. Like 


Perfect Circle 2-in-1 Chrome piston rings, for 


example! 


PC 2-in-1 Chrome sets are specifically engi- 
neered to meet the exacting demands of today’s 
high-compression, high-vacuum engines. That’s 


PERFECT CIRCLE piston eines 


why Perfect Circles are preferred by more engine 
manufacturers for original equipment and for 
replacement service than any other brand. 

You can’t go wrong when you specify Perfect 
Circles for all your engine overhauls! PC 2-in-1 
Chrome sets more than double the life of cylin- 
ders, pistons and rings...assuring thousands of 
extra miles of sustained power with lasting oil 
economy. Powerful protection against overhaul 
come-backs! Perfect Circle Corporation, Hagers- 
town, Indiana; The Perfect Circle Co., Ltd., 
888 Don Mills Road, Don Mills, Ontario. 





MACK TRUCK DISTRIBUTOR, William Pozzo, Gary, Indiana— 
“For 35 years our Gar Wood -St. Paul distributor has supplied 
us with outstanding truck equipment. We profit and our 
customers profit because our distributor backs us up with fine 
service and parts. He also stands behind warranties in a way 
that assures customer satisfaction and loyalty.” 


These truck dealers boost's 


WHITE TRUCK DEALER, Reg Smith, Madison, Wisconsin 
—Our Gar Wood - St.Paul distributor helped us pioneer 
the use of cab-over trucks on dump applications. 
Thanks to his technical help and field demonstrations, 
we've sold hundreds of COE dump trucks in our area.” 


INTERNATIONAL HARVESTER DEALER, Joe Tobin, Quincy, 
Massachusetts —"We've never been stuck for a Gar Wood 
part... they've always got them in stock. And because 
Gar Wood is a quality product, we have few comebocks — 
never any loss of customer good will!” 


INTERNATIONAL HARVESTER DEALER, Charles Klein, 
Ellicott City, Maryland —You don’t have to be a big 
volume truck dealer to get Gar Wood - St. Paul Red- 
Carpet service! We can’t afford to carry a big inven- 
tory of equipment and parts and we don’t have to. 
Our Gar Wood - St. Paul distributor is as close as our 
phone. In 16 years, he’s never let us down.” 


DRAPER CHEVROLET CO., Saginaw, Michigan—"We can 
count on our Gar Wood -St. Paul distributor for field demon- 
strations that close sales fast,” says Ralph Walker, Truck Sales 
Manager. “In addition, he'll recommend the right equipment 
for any job need and give us all the information we need 
to write our specifications.” 


Te ee 





ALLIED-FORD CORP., Bronx, New York —’Our Gar Wood - St.Paul distributor has been a big help 
in increasing volume,” says Al Falb, truck salesman. “‘He helps us give customers what they really 
want—fully equipped units, from one source, ready to go to work!” 


t\sales with fully-equipped trucks 


— thanks to Gar Wood - St. Pau/ Distributor services / 


These successful truck dealers have one thing in common: they sell fully-equipped 
trucks by capitalizing on the special services offered by their Gar Wood - St. Paul 
truck equipment distributors. These services include: 


y 
@ Equipment recommendations that help you sell trucks War (Yel h 


@ Field demonstrations that close sales fast 


@ Thorough and up-to-date knowledge of equipment application | N t T SF K | EF S, | | C. 


@ Technical help on equipment problems and specifications 

You, too, can take advantage of these sales-making services. They're yours for LTT CC Oc 
the asking from your nearby Gar Wood - St. Paul distributor . .. headquarters in 
your area for the world’s most advanced line of truck equipment. 


Plants in: 

Wayne and Ypsilanti, Mich.; 
Findlay, Ohio; Mattoon, Ill.; 
Richmond, Calif.; Exeter, Penna. 





32 
Completely Restyled for ’ 


59 
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‘Newest Pontiac Ever’ 
On Display Thursday 


What's New: 

New body ... new engine . 
wider tread . . . heavier brakes 
« « « redesigned frame ... in- 
creased glass area ... “Magic 
Mirror” finish ... two more 
Bonneville models . . . rear-facing 
third seat in wagon .. . electric 
windshield wipers. 


> 


INTIAC had an all-new car in 
"58. Its "59 model is even newer. 
The car is so different from any- 
thing Pontiac has built in the past 
that viewers will have to check the 
nameplate to be sure of the make. 
Dealers will place the new models 
on display Thursday (Oct. 9). 
Fourteen models are offered for 
69. The lowest-priced series is the 
seven-model Catalina line (last 


* 


FOR RETAIL DELIVERIES 


year’s Chieftain). There are three 
Star Chiefs and four Bonnevilles. 
The Super Chief series has been 
discontinued, and the Bonneville 
line has been expanded by adding 
a four-door hardtop and a four- 
door station wagon to last year’s 
two-door hardtop and convertible. 
+ - * 


ERE is a new engine, im- 
proved brakes and other me- 
| chanical changes, but Pontiac’s big 
story this year is styling. 

Dual headlamps mounted in twin 
grilles are set above a two-bar 
wraparound bumper, and a 
| V-shaped hood design extends from 
the grilles to the cowl. A single 
strip of molding runs the length of 
the car and sweeps down to a 
point beyond the rear wheel. 

The flat rear-deck lid is flanked 
| by twin fins which form a “V” and 





blend into the backup-light ports. 
Large oval tail lights are set into 
a concave ribbed section between 
the deck lid and the wraparound 
rear bumper. 


Exterior and interior trim differs 
slightly from series to series. 
* * * 


LASS area has been increased 

37 percent through use of wrap- 
over windshields and larger rear 
windows. Four-door hardtops have 
flat roofs with slim door pillars. 
The rear window wraps around the 
car from pillar to pillar. 


All models have the new “Magic 
Mirror” acrylic lacquer finishes 
and are available in 15 solid 
colors and 42 two-tones. 


The nine-passenger Catalina sta- 
tion wagon has a rear-facing third 
seat. Standard equipment on this 
model is an electrically operated 
rear window that can be controlled 
from the front seat, the third seat 
or by inserting the key in the out- 
side tailgate lock. Electric tailgate 
windows are optional on the other 
| two wagons. 

Electric windshield wipers are 


available on all models. 
° * >= 





cubic-inch unit that delivers 


| 


YNCOACH TRUCK BODIES 


The “big cube” L-C-T aluminum truck body offers 


the greatest economies 


in truck body history. 


Factory-engineered for quick, low-cost assembly 


on any chassis. 


@ They cost less to buy and maintain. 


@ They're stronger, tougher, lighter. 


@ Leak-proof, non-wracking, won’t drum. 


@ Maximum interior cubage in three basic models 
(beaded panel, outside post, 8-pallet beverage 


body). 


@ Nine body lengths, two standard widths and 


heights. 


@ Seven different door design options. 
@ More completely factory-assembled than any 


other kit body. 


@ Handsome. Rust-free. Durable. 


L-C-T truck bodies carry more, 


protect better... 


YET STILL COST LESS! 


DEALER INQUIRIES INVITED 


For more detailed information, without obligation, call or write: 


% 


YNCOACH & TRUCK 


cus 


ee. ee 
| LJ ™ rs 


Inc. 
oY N bf 


PPONTIACS new engine is a 389-| 


215 to 345 horsepower, depending 
upon the type of transmission and 
the number of carburetors, Com- 
pression ratio is 8.6 to 1 with stand- 
ard transmission, 10 to 1 with auto- 
matic and 10.5 to 1 with triple| 
two-barrel carburetion. 

With standard transmission, the 
Catalina and Star Chief have 245 
horsepower, and the Bonneville has 
260. This rises to 280 and 3800 with 
Hydra-Matic. 

A 215-horsepower economy en- 
gine is available at no extra cost 
on all models equipped with 
Hydra-Matic. This engine has a 
smaller carburetor, a special 
manifold and camshaft and an 
axle ratio of 2.87 to 1. 
The new models have a rede- 
signed frame and improved suspen- 
sion. The wheel tread has been 
increased nearly five inches which 
is said to provide greater stability 
and riding comfort and increased 

resistance to cross winds. 
+ 


* * 


NEW rotary, in-line gear de- 
sign has improved Pontiac’s 
power steering. It reportedly re- 
duces steering effort while increas- 
ing the feel of the road and permits 
the driver to retain full control of| 
the car by manual operation if the 
system should fail. 
Brakes have nearly 10 percent 
more lining area and 39 percent 
greater drum weight, with cooling 
flanges on the front drums. An 
improvement in the power-brake | 
linkage system allows a lighter | 
feel and more positive control. | 
The power-brake pedal area has | 
| 
| 





been increased to about 16 square 

inches. 
Catalinas are mounted on a 122-| 
inch wheelbase, the same as last} 
| year’s Chieftains, and are 213.7) 
|inches long, an increase of three 
| inches. 
| Star Chief and Bonneville models 
| have 124-inch wheelbases and are 
| 220.7 inches long. That’s an in- 
crease of five inches for Star Chiefs 
|}and nine inches for Bonnevilles. 
| - ” * 

LL models are 80.7 inches wide. 
+% Hardtops and convertibles are 

> > > 


Bonneville Wagon Debuts— 


54 inches high; sedans and station 
wagons are 56.4 inches. 

Here is Pontiac’s model lineup 
for 1959: 

Catalina—four-door sedan, two- 
door sedan, four-door hardtop, 
two-door hardtop, convertible, 
four-door two-seat station wagon 
and four-door three-seat station 
wagon. 

Star Chief—four-door sedan, two- 
door sedan and four-door hardtop. 
Bonneville — four-door hardtop, 
two-door hardtop, convertible and 
four-door two-seat station wagon. 


* * 


Observation Car— 


Pontiac's nine-passenger Catalina sto- 
tion wagon has a rear-facing third seat 
and an electrically operated tailgate win- 
dow. There are step pads on the bumper 
for easy entry and exit. 


It's a Catalina— 

The flat deck of the Catalina four-door 
hardtop is flanked by twin fins which 
house the backup-light ports. Large oval 
tail lights are set into a concave ribbed 
panel above the bumper. 


A four-door hardtop and this four-door station wagon have been added to Pontiac's 
Bonneville series for ‘59. Standard equipment includes a passenger-assist rail mounted , 


jon the padded instrument panel courtesy 


lamps, electric clock, aluminum seat end 


land side panels and door reflectors for night safety. Two more wagons are offered 


| in the Catalina series. 


Long, Low and Elegant— 


long affd’ 54 inches high. 
Morrokide. Front bucket seats are available 





* 


Catalina 4-Door Hardtop— 


Pontiac's Bonneville convertible has a 124-inch wheelbase and is 220.7 inches 
Seats are trimmed in genuine leather and jewel-tone 


as an option. 


The Catalina four-door hardtop emphasizes Pontiac's 37 percent increase in glass 


area, 


All "59 models have a wrapover windshield, and four-door hardtops feature 


a large rear “picture window" which wraps around the sides of the car. 








One car went 
up the hill... 
the other 
swerved into 
the ditch 


Non-Slip 
Differentials provide 
the outstanding 
safety feature 


of 1959... 









Sell Non-Slip 
Differentials... 


you'll sell more cars in 1959 


Ordinarily, if one of your wheels can’t get 
traction . . . you’re stuck. That’s because with 
conventional differentials all the power goes 


to the wheel that has no traction. The result .. . 


you just spin your wheels. But, with 
Non-Slip Differentials, power is delivered to 
the wheel that has the most traction. So 

if either wheel can catch hold, there’s no 


slipping, sliding, wheel-hopping, or getting stuck. 


You’re safer in a car with Non-Slip Differential. 


FREE This 12-page booklet is a 
complete and well-illustrated 
Ng, explanation of Spicer's 
hy Non-Slip Differential. 
drivng wheels So Write for your copy 
i, today. No 


co. obligation. 











f : i? 
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With Non-Slip Differentials, dangerous car swerve and 
unbalance caused by wheel-hop and spin on rough, 
bumpy roads is ended, because the power is immediately 
delivered to the wheel with the most traction. 


Mud and sand won't stop you—if either rear wheel has 
traction. Non-Slip Differentials power you right through 
muck and mire that stops conventional differentials cold. 


if either rear wheel can catch hold, Non-Slip Differentials 
prevent slipping, sliding on icy or wet pavement. Puts 
an end to getting stuck in driveways, or at curbs. 


Tek) tule lad OoF © IMNoog 
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Cc. R. Zink has been named di- 

rector of general sales of automo- 

tive original 

equipment for 

Electric Auto-Lite 

Co.’s Electrical 

Products Group. 

Zink, who had 

been chief of 

sales engineering, 

joined Auto-Lite 

in 1940 as an 

aftermarket sales 

representative. In 

1942 he served as 

a liaison engineer 

for Auto-Lite at the Toledo Tank 

Depot. In 1944 he joined the sales 

engineering department, advancing 

to head of the department in 1955. 
+ + aa 


Kennedy Is Moved Up 


In GM Bank Relations 


Harold J. Kennedy has been 
named assistant treasurer of bank 
relations for GM. He had been 





director of bank relations since 
1952. 
He joined GM in 1927 as a field| 
representative for the cash control 
section of the treasurer’s office. 
Prior to joining ‘GM, he had been 
associated with the Merchant’s| 
Bank of Canada, St. Thomas, Ont., | 
and the National Bank of Com-| 
merce, Detroit. | 
> : = 


Nevius Joins Douglas 


Jack Nevius has been appointed | 
director of marketing, gasoline 
sales division, for Douglas Oil Co. 
of California. 


A ae. 


Yando Named Sales Chief 


Of Ford’s New York District 


Fred Yando has been named New 
York district sales manager for the 
Ford division. He replaces Robert 
F. McNulty, who has been ap- 
pointed Buffalo district sales man- 
ager. 

Yando will supervise the sale of 
Ford cars and trucks in almost 300 
dealerships throughout southeastern 
New York State, northeastern New 
Jersey and southern and western 
Connecticut. He had been Buffalo 


district sales manager since 1955. 
- . * 


Hatchitt Joins Cummins 


Reece Hatchitt has joined Cum- 
mins Engine Co., Inc., as director 
of international operations. He will 
direct all functions of Cummins 
Diesel Export Corp., a wholly-owned | 
subsidiary, and will explore possi- 
bilities of establishing additional 
Cummins manufacturing plants in 
overseas areas, the firm said. Hatch- 
itt had been with Dresser Indus- 
tries, Inc. 

> > 


Myers and Hunt Head 


Timkin Branch Office | 


Jack K. Myers has been appointed 

branch manager, and Horace O. 
Hunt assistant 
branch manager 
of the Philadel- 
phia office of Tim- 
ken Roller Bear- 
ing Co., Canton, 
O. Myers replaces 
Maynard D. Wal- 
lace who retired 
after 35 years of 
service with the 
company. 

Myers started 
with Timken in 
1939 as stockroom manager of the 
Boston branch office. Hunt joined 
the company in 1941 as a sales 
representative in the Philadelphia 


branch office. 
+ € 


2 
Trailmobile Appoints 2 
Trailmobile, Inc., has appointed 

two branch sales representatives. 
They are Howard A. Concoby, De- 
troit, and J. Harris Chapman jr., 
Birmingham, Ala. 

+ * 


Marbon Shifts Pratt, Suiter 


In Realigning Sales Force 


D. M. Pratt has been appointed 
sales manager for resins and ad- 
hesives, and William A. Suiter has 
been named sales manager for 
Cycolac plastic in a realignment 
and expansion of the sales manage- 
ment staff of Marbon chemical di- 
vision of Borg-Warner Corp. 

With Marbon since 1934, Pratt 
will have charge of an enlarged 


sales program covering paint and 
rubber reinforcing resins, and Ty- 
Fly adhesive products. Suiter will 
supervise. the marketing of Mar- 
bon’s newest product, a high- 
impact, heat-resistant thermoplastic 
material. 
+ * 


Fruehauf Boosts Seal 


Donald Seal has been named Al- 
bany branch manager for Fruehauf 
Trailer Co. He joined Fruehauf in 
1939 and has served in the Scranton, 
Philadelphia and Wallingford fac- 
tory branches. 

* * = 


Fulcher Joins Hertz 


Victor H. Fulcher has been named 
general sales manager for Hertz 
American Ex press International, 
Ltd., in Canada. Fulcher formerly 
was assistant regional sales man- 
ager in Western Canada for Trans 
Canada Air Lines. 

= = * 


Firestone Forms Firm 


To Represent Manufacturers 


Edward Firestone, former sales 
manager of Sutone Corp., Los An- 
geles, and Sterling Products Co., 
St. Paul, announced the formation 
of Firestone Co. Manufacturers 
Representatives, Sepulveda, Calif.| 
The firm will cover California, Ari- 
zona and Nevada. 

Firestone said his company would 
represent Ace Rubber Products and | 
Sterling Products. 

= * > 


White Appoints Sharpe 


Southern Region Manager 


Robert F. Sharpe has been named 
manager of White Motor Co.’s| 
Southern region, with headquarters | 
at Atlanta. He had been regional 
manager at Dal- - : o | 
las. oa | 

Sharpe has 
been with White 2 
11 years, and was om 
named regional 
manager at Dal- 
las earlier this 
year. He pre- 
viously had been 
Dallas branch 
manager for eight 


years. Before 
joining White, he 








R. F. Sharpe 


|was with Firestone Tire & Rubber Hecla, Inc., 
|Co. throughout the South and|in Grand Rapids and Western 


Southwest. 


> . = 
Taft Joins World Bestos 
E. W. Taft has joined World 
Bestos as district manager for 
Delaware, Maryland, the District of | 
Columbia and Eastern Virginia. He | 
formerly was in the automotive 
supply business. 
* > > 


Forbush, Scott, Goetz 


Are Promoted by GM 
Lothrop M. Forbush has been 


| 
—E $$$ - j 
j 





Safety Research— 


Safety engineers at the Ford ‘Research 
and Engineering Center now have “TIM” 
(Torso Impact Measurement), a 215-pound 
dummy, testing the impact absorbing ca- 
pacity of steering wheels. At left, “Tim” 
starts a pendulum swing into a Lincoln 
steering wheel that will simulate an impact 
oat 45 m.p.h. and, above right, he's just 
about to hit the wheel. Roger Daniel holds 
two Ford steering wheels, one hit by 
“Tim” and the other -by a dummy in actual 
45 m.p.h. car-to-car crash, that show prac- 
tically identical deformation. In both tests 
the deep-dish -wheel prevented dummy 
chest damage by the steering post. 


appointed head of the passenger- 
car section of the vehicle-develop- 
ment group, general Motors en- 
gineering staff. He formerly was 
assistant to the engineer in charge 
of the vehicle development group. 
Thomas Scott succeeds Forbush in 
that post. 

GM also announced the appoint- 
ment of John A. Goetz as personnel 
director for the process develop- 
ment staff. Goetz formerly was 
general supervisor of salaried per- 
sonnel for AC Spark Plug. 

* * = 


Rayburn, Bailey Move Up 

Dayton Rubber Co. has named 
E. W. Rayburn district sales man-| 
ager of its replacement-tire sales 
division. Ralph Bailey has been 
appointed manager of the Automo- 


tive Chain Store division. 
* * 


= 
Kiely Shifted by Bosch 
Thomas J. Kiely has been ap- 

pointed manager of the Chicago 
regional sales office of the American 
Bosch division, American Bosch 
Arma Corp. He had been manager 
of the Cleveland sales office. 

* = = 


Glidden Promotes Lozon 
Robert L. Lozon has been named 
director of purchases and trade 
relations for Glidden Co. Lozon,| 
who joined Glidden in 1933 had| 
been general purchasing agent. 
> ” > 





Trailmobile Appoints Three 


To Sales Posts in Branches 
Appointment of three new sales 

representatives for Trailmobile has 

been announced. Jack F. Fulkerson, 


| It's nationally advertised. 





32, will be at the Jackson (Miss.) 
branch. 

Donald J. Stringfield, 26, will be 
located in the Indianapolis branch. 
Richard J. Romney, 30, will be| 
salesman at the Salt Lake City) 
branch. 

* > > | 


Masgay Moves Up 

Emil J. Masgay has been ap-| 
pointed Clerk of Courts in Cuya-| 
hoga County succeeding the late} 
Leonard F. Fuerst. Chief deputy to 
Fuerst for 10 years, Masgay will | 
be in charge of recording new-car 
registrations for auto dealers in the 
Cleveland area. 
. 


Seekell Rejoins Wolverine 


S. C. Seekell has rejoined Wolver- 
ine Tube division of Calumet &| 
as sales representative | 


Michigan. 


> > > | 


Leone Joins Gabriel Board 

Pat Leone has been elected a 
director of Gabriel Co. He joined 
Gabriel in 1955 as operations vice- 


president. 
. 


Armstrong Joins Metal Finish 

William H. Armstrong has been 
elected vice-president and general 
manager of Metal Finish, Inc. He 
had been sales manager for Honite 
Products of Minnesota Mining & 
Mfg. 


Gott Joins 


> 
Elgin 
Arch F. Gott has been named 
sales manager of Elgin Corp., Chi- 
cago, maker of street sweepers and 
other sanitation equipment. 
> + > 


Victor Mfg.’s Mims Retires; 
Hill Named to Succeed Him 


Harvey B. Mims has retired after 
28 years as Eastern district sales 
manager for Victor Mfg. & Gasket 
Co. 

He has been succeeded by Clyde 
C. Hill, Victor representative for 
the last 14 years in Virginia, North 
and South Carolina. 


Pontiac Names Martin 


C. M. Martin has been appointed 
Dallas zone manager for Pontiac. 
. *. > 


March Joins Midland-Ross 


E. F. March, former treasurer of 
American-Marietta Co., has been 
appointed to the newly created posi- 
tion of finance vice-president of 
Midland-Ross Corp. 

” > 





as 
Bunting Brass Appoints 
Oyler Sales Manager 
Raymond O. Oyler has been 
named sales manager of Bunting 
Brass & Bronze Co. 
He had been general sales man- 
ager of GM’s New Departure divi- 
sion. 
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“did you say 


“lanolized’”? “no, I said ANODIZED ! 


Anodized aluminum 


It’s a slick trick for your sales book, though, to know 
this word and what it means... tough, strong auto- 


| motive trim that doesn’t pit, peel or corrode. Cus- 


tomers cotton to anodized trim of Alcoa® Aluminum. ALUMINUM 


ALCOA ALUMINUM...FOR GLEAM AND GO! 


STARCH 
PROVES | 
AGAIN... 


93.9% of all Elks own one or more automobiles. 
In this Starch classification only two magazines 
in the survey exceed The ELKS Magazine. 


29.2%, of all Elks made a new car purchase in the last 
12 months. In this category The ELKS Magazine is exceeded 
by only two of the 55 consumer magazines reported. 


This high percentage of car ownership, plus an 
above-average median income, makes 1,230,998 Elks 
a valuable mass market for auto manufacturers. 


You can best reach and sell this leading auto 
market when you advertise in... 


MAGAZINE 


New York * Chicago + Los Angeles «+ Portland, Ore. 








America’s Newest 


Old Car... 


1959 
Surrey! 


SOLD ONLY THROUGH FRANCHISED 
NEW CAR DEALERS 


The Surrey Features — 

% All steel body % Directional signals 
% 8 HP. engine %& Sealed beam lights 
% Electric starter % Polished brass lamps 
*% 35 M.P.H.—65 mi. per gal. % KD kit available 
%* Mfgd. by E. W. Bliss Co. (Canton, Ohio Plant) 

A Few Choice Territories Open 
Dealers’ and Distributors’ Inquiries lavited 


DYER PRODUCTS CO. 


514 Second Street, $.W. Phone GL 3-9161 Canton, Ohio 
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Pickups from ‘59 Lines 





Chevrolet Custom Fleetside— 


An improved economy six engine, new two-toning and side panel chrome moldings, 


and larger brakes on half-ton models mark 





| 
| 


the "59 Chevrolet Custom Fleetside pickup. 


it is one of 13 models in the ‘59 pickup line, with one-half, three-quarter and one-ton 
nominal ratings. Included are full-width cargo boxes, shown here, Stepside models the new 
with running boards and fenders, and four-wheel drive units. 








Dodge Sweptline Half-Ton— 


Claiming a larger payload capacity and 


> 


horsepower 6-cylinder or a 205-horsepower V-8 engine. _ : 
with body lengths from 6% to 9 feet, capacities from 59.7 to 84 cubic feet and | ©TY vehicle produced by an American 


Payloods from 1,775 to 3,475 pounds. 


Larger TBEA | 


Turnout 





en 


bigger brokes than any comporable truck 
in the industry, the new Dodge Swepiiline half-ton pickup is offered with a 120- 


The Sweptline is available 


To See More Exhibits 


— displays of materials and 
manufactured products at the 
1ith annual convention of the Truck 
Body & Equipment Assn. in the} 
Ambassador Hotel, Atlantic City, N. 
J., Oct. 6-8 will be more numerous | 
and varied than ever before, accord- | 
ing to Fearson S. Meeks, president. 


Advance registrations and in- 
terest shown in special invitations 
mailed to distributors and fleet 
owners in the New York, New 
Jersey, Philadelphia and New 


Chevrolet to Offer 
139 Truck Models, 
Better Economy 


HE Chevrolet truck line for 1959 

has been expanded to include 139 
models, three more than last year, 
on 22 wheelbases with gross vehicle 
weights ranging from 4,000 to 36,000 
pounds. 

The division is adding a wide 
range of new optional equipment 
and says that fuel economy has 
been increased on the light-duty 
line. 

Included are 96 conventional, 
22 low-cab-forward, eight for- 
ward-control, six tandem-axle, 
and five school bus chassis 
models, in addition to a sedan 
delivery and a new luxury pickup. 

In general, the massive functional 
styling of the 1958 models is re- 
tained. New color break two-toning 
is offered in the Fieetside pickup 
line, with chrome molding to accent 
the side panel contours. Cab in- 

(Continued on Page 47, Col. 1) 





England areas also indicate a 
larger attendance at both the ex- 
hibit and the convention sessions, 
Meeks added. 

Tuesday, Oct. 7 has been desig- 
nated Government Day and 350 
purchasing officials of Government | 


| agencies responsible for both mili- 
jtary and civilian activities have 


been invited to attend the exhibit 
as the association’s guests. 
A Small Business Administration | 
office, staffed by Government ex-| 
perts, will be another innovation! 
this year. Free advice and counsel| 
will be given business men attend- 
ing the convention, Meeks said. 
” * * 


MERCHANDISING, sales training 
and accounting will be among) 
major topics of panel discussions | 
during the convention. 
Monday morning’s session will | 
be devoted to viewing the Truck 
Body and Equipment Distributor 
through the eyes of the chassis 
manufacturer, by Herman P. 
Sattler, assistant general sales 
manager for Chevrolet trucks, 
and through the eyes of the truck 
body and equipment manufac- 
turer, by Sam Morrison, president 
of Morrison Steel Products, Inc. 
Tuesday morning a panel on 
Merchandising Modern Materials 
will be held in four parts, with 
Harold E. Matson, United States 
Steel Corp., presenting steel’s case; 
E. P. White, Aluminum Co. of 
(Continued on Page 38, Col. 1) 





TRUCK NEW PRODUCTS 


Page 70 





hose who make, sell and service America’s Trucks, 


ee ee A 





2 U.S. Firms Meet 
VW’s Challenge on 
Light Delivery Units 


T LEAST two American manufacturers have served no- 
tice, with entirely new models, that they do not intend 
to allow the Volkswagen to capture a market which VW 
seems to have uncovered for a light, economical, door-to- 
door delivery truck. nts ae ee 
International Harvester is | models, has been developed to meet 
; ; nge with |the growing demand by multistop 
egypt & with | Tuck operators for a vehicle that 
# e Fro-MIte | combines a low purchase price with 
unitized body built by the Harvester | », ; gh operating economy without 
subsidiary, Metropolitan Body Co.,| sacrificing style, driver comfort or 
Bridgeport, Conn. The Montpelier| joaq accessibility,” Pierson said. 
Mfg. Co., Montpelier, O., offers its “Its advanced performance fea- 





“Mono-Lite” combination plastic/tures make it especially adaptable | 


and steel light delivery unit. 
This market in 1957 absorbed 
over 21,000 forward-control-type 
units in the under-10,000-pound 
GVW classification. In first six 
months of this year, this class 
had the greatest loss in both sales 
and production of any classifica- 
tion in the truck business. 
Volkswagen for the first six 
months of this year boosted its sales 
position to fourth in this type of 
vehicle while the American manu-| 
facturers were losing ground. VW 
did it primarily with its panel and 
“combi” models which seemed to 
offer the buyers of this class truck 
a unit lighter and ostensibly more} 
economical to operate than the) 
American vehicles that were avail- 


able at that time. 
> > > 


to use by laundries, dry cleaners, 
| bakers, florists and other operators 
| who haul light, bulky loads.” 


+ - * 


‘Mite’ Priced at $2,050 


Metro-Mite is $2,050, f.o.b., 
Bridgeport, Conn. 
Wheelbase is 96 inches; overall 


(Continued on Page 40, Col. 1) 
* . 


HE International “Metro-Mite” 
is the smallest multistop deliv- 


manufacturer, according to L. W. 
Pierson, Harvester motor truck di- 
vision sales manager. 

This model AM-80 weighs 2,800 
pounds and features unitized all- 
steel construction, which eliminates 
separate frames. for chassis and 
body and results in a fully- 
integrated, box-like unit. 

It is rated at 3,300 pounds gross 
vehicle weight and has a payload 
capacity of 1,000 pounds. Body ca- 
pacity is 200 cubic feet. Power is 
supplied by a new 51l-horsepower, 
four-cylinder engine. “oe 

“The new Metro-Mite, which has| #0 ¥ : 
the basic body lines and features of | "3" : 
the larger International Metro Van | 


Dodge Claims 
Largest Payload 
For 759 Pickups 


T= 1959 line of Dodge trucks 
offers a completely new series 
of pickups especially designed for 
farm and ranch owners. 

Dodge said the pickups, called 
the Sweptline, have the largest 
payload capacity and the biggest 
brakes of any comparable truck 
in the industry. 

The models are powered by a 
120-horsepower six-cylinder or a 
205-horsepower V-8 engine, are 
available in half, three-quarter, and| 7 __ 
one-ton models, have body lengths| 
from 6% to 9 feet, capacities from 
59.7 to 84 cubic feet and payloads 
from 1,775 to 3,475 pounds. 

The new servo-type brakes on 
half-ton models have a total lining 
area of 192 square inches, Dodge 


said. 

M C. PATTERSON, Dodge gen- 
© eral manager, said, “We are 

offering six-cylinder and eight- 


International Metro-Mite— 


wheelbase 96 inches. 


* * * 


Montpelier Mono-Lite— 


PERSON said that price of the) 


New Duinte fee doh 









>. . did a good job for itself 
and the industry, in its presen- 


tation of the 1959 truck line in 
Miami in September. With approx- 
imately 180 automotive editors from 
all over the country in attendance, 
Dodge portrayed its new trucks in 
a setting that, to my mind, went a 
long way toward bringing home to 
these writers the important part 
the truck plays in our everyday 
life. 

Dodge built a “Western movie 
lot” house, starting with the sur- 
veyor who came out in a pickup 
to survey the property and wind- 
ing up with a fire in the house, 
with fire engines, police ambu- 
lances and a Red Cross wagon 
racing to the scene. 

Dodge used the proper type truck 


(Continued on Page 41, Col. 1) 








Load working with new International Metro-Mite multi-stop delivery truck is facili- 
tated by 28-inch deep aisle between sliding side doors of man-high, walk-in driver 
compartment, or through 38-inch double rear doors. This International model AM-80 
forward-control truck has a 200-cubic foot load capacity. By utilizing aisle space for 
cargo, objects up to nine feet long can be carried. Overall length is 159 inches and 


Montpelier Mono-Lite is an economy delivery vehicle built with a unitized body 


cylinder engines on the ‘M’ series| combining steel and plastic. It is designed to operate with %-ton components and 
models, with 11 different horse-|an economy engine. A full cross-aisle at running board level and 80-inch headroom 


(Continued on Page 44, Col. 1) for driver are other features. 
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when you sell Hexfection 
ALUMINUM BODIES 


Your chassis . . . with a Perfection ALUMINUM body and 
precision manufactured Telescopic Hoist . . . offers your 
customer 





Ys 


bu- > = 


More pay load. 


Proper weight distribution. 


Reduced fuel consumption. 





Improved running time. 


Less maintenance. 


OPN wn = 


Larger re-sale value. 


~ Perfection has more experience with ALUMINUM. 


1-80 
| for 


=~ More sales help. Dependable local distributor service. 


All these services are yours through Perfection’s national distributor 
organization: 

















Training for your salesmen to sell special truck equipment. 
Engineering service. 

A complete line of allied equipment. 
Detailed operator manuals. 

Experienced maintenance service. 

In-stock service on parts and standard units. 





Ask your distributor 







to show Perfection’s 
“How To Sell” Films. 









PAUP wWN o 
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Bigger Turnout Also Due at 11th Convention... 





TBEA Schedules More Exhibits 


(Continued from Page 36) 


America, aluminum; Thomas L. 
Carver L-O-F Glass Fibers Co., 
plastics, and Harry E. Swayze, Dow 
Chemical Co., magnesium, 

This will be followed by a panel | 
discussion on profits from Proper| 
Accounting Practices and Proce-| 
dures, with Arthur Hammer, Arthur} 
Hammer & Co., Chicago, as mod-| 
erator. 

Panel discussions on Modern| 
Merchandising Methods and Pro- 
cedures, with A. F. Collins as mod-| 
erator, and Training Your Sales-| 


ing. The annual banquet will 
held Wednesday evening. 


+ * * 


LL afternoons have been left| King Corp., 


free for visiting the exhibits. 

Special activities have been ar- 
ranged for the ladies for each 
day of the convention. There will 
be a bingo game Monday, tours 
to several places of interest Tues- 
day and a show, “Today’s Home 
Fashions for Tomorrow’s Living.” 
A special bonus for the ladies will 
be a ticket for a one-hour ride in 
a rolling chair on the Boardwalk. 
Exhibitors include: 


Stanley Publishing Co., Chicago; 


be|O.; American Automatic Devices 


|Co., Chicago; Converto Mfg. Co., 
Inc., Cambridge City, Ind.; Thermo 
Minneapolis; Parish 
| Pressed Steel division, Dana Corp., 
| Reading, Pa. 

Daybrook Hydraulic division, L.| 
A. Young Spring & Wire Corp.,| 
Bowling Green, O.; Gates Rubber} 
Co., Denver; Blue Bird Co., Fort! 
Valley, Ga.; K-D Lamp Co., Cin- 
cinnati; Englander Co., Inc., Bal- 
timore; J. W. Speaker Corp., 
Milwaukee. 

* * * 

UPERIOR COACH CORP., Lima, 

7 O.; Galion Allsteel Body Co., 


men will be held Wednesday morn-| Hercules Steel Products Co., Galion, Galion, O.; Anthony Co., Streator, 





Boy, 18, Is Youngest 


In Truck-A-Month Club 


FORREST CITY, Ark.—Claim- 
ing the distinction of being the 
youngest member of the Dodge 
truck-a-month club is 18-year-old 
David Bokker, salesman for 
White Motor Co, here. 

David already has three years’ 
experience at the dealership, 
which is owned by his grand- 
father, Charlie White. An enthu- 
siastic salesman, the youth says 
he expects to be a Dodge dealer 
himself some day. 





Iil.; Baird Dynamic Corp., Strat- 
ford, Conn.; General Seating Co., 
Topton, Pa.; Frank-Dewey Co., 
Livonia, Mich.; Hunter Mfg. Co., 
Solon, O. 

General Logistics division, 












New CC 
Corrugated 


Increased capacities and lightweight... 


NEW Series “C” 
Brown Aluminum Bodies 


Select your new truck body from one of Brown’s New 
Series ““C” aluminum Cargo Vans. 


Brown built its first aluminum truck body over 25 
years ago. Today, 25,000 bodies later, it offers you the 
New Series “C” line. There are three types in this new 
line . . . all engineered to feature the strength and tough- 


ness required by operators. 


You get increased loading capacities and money-saving 
lightweight in all three types, because the New Series ““C” 
makes full use of newer aluminum alloys that are stronger 


eee 








TRAILERS 


division 


CLARK 


Sats 






New CX 
Exterior-Post 


yet light in weight. Also, aluminum is rust-proof and does 
not require paint or preservatives. And it refuses to 


wear out.* 


The single unit rear frame, in this heavy-duty, trailer- 
type construction, prevents wracking, maintains door 
alignment and protects the body from dock damage. 


More than a hundred reputable body builders sell and 
service Brown Cargo Vans throughout the United States. 


*The first Brown aluminum Cargo Van—built in 


1931—is still in constant use on 


its fifth chassis! 


For complete specifications and prices contact your Brown Cargo Van Dealer—or write to: 


BROWN TRAILER DIVISION 


CLARK EQUIPMENT COMPANY \s Elgin, Illinois « Box 275 








Aeroquip Corp., Pasadena, Calif.; 
Peterson Mfg. Co., Kansas City; 
Sundstrand Hydraulic division, 
Sundstrand Machine Tool Co., 
Rockford, IIL; Marion Metal 
Products Co., Inc., Marion, O.; 
Tulsa Winch division, Vickers, 
Inc., Tulsa, Okla. 

Aluminum Co. of America, Pitts- 
burgh; Eberhard Mfg. Co., Cleve- 
land; Heil Co., Milwaukee; Bostrom 
Mfg. Co., Milwaukee; Huck Mfg. 
Co., Detroit; Gar Wood Industries, 
Inc., Wayne, Mich.; Divco-Wayne 
Corp., Richmond, Ind.; Gifts for 
Industry, Inc., Chicago. 

Detroit Hinge Mfg. Co., Detroit; 
Southco division, South Chester 
Corp., Lester, Pa.; Atlantic Fabri- 
cators, Inc., Miami; United States 
Steel Corp., Pittsburgh; Thomas 
Body Parts Co., Reading, Pa.; Dura- 
lite Mfg. Co., division of Warner 
Fruehauf Trailer Co., Inc., Balti- 
more. 

* * = 
HITING ENGINEERING CoO., 
Akron. N. Y.; Forge & Fittings 
division, H. K. Porter Co., Inc., 
Cleveland; American Mfg. Co. 
Montgomery, Ala.; Dole Refriger- 
ating Co., Chicago; Standard Equip- 


| ment division, Dana Corp., Toledo; 


| Elba, Ala.; 


Tropic-Aire division, McGraw- 
Edison Co., Chicago. 
Hamilton Glass Co., Chicago; 
Grote Mfg. Co., Inc. Bellevue, 


Ky.; Hock Paint & Chemical 
Works, Inc., Phoenixville, Pa., 
Chelsea Products, Inc., Chelsea, 
Mich.; Allison division, GM, In- 
dianapolis; Dodge, Detroit; Boy- 
ertown Auto Body Works, Inc., 
Boyertown, Pa. 

Willys, Toledo; Dorsey Trailers, 
Perfection Steel Body 
Co., Galion, O.; Koenig Iron Works, 
Inc., Houston; Kold Hold division, 
Tranter Mfg., Inc., Lansing; A. L. 
Hansen Mfg. Co., Chicago; H. K. 
Porter Co., Cleveland. 

Mobile Door division, Overhead 
Door Corp. Hartford City, Ind.; 
McGraw-Edison Co., Chicago; Com- 
mercial Car Journal, Philadelphia; 
Morrison Steel Products, Inc., 


| Buffalo; Schwartz Mfg. Co., Lester 


Prairie, Minn. 

Loadstop Mfg. Co., Inc., Miami; 
Spray Products Corp., Camden, N. 
J.; Star Expansion Industrial Corp., 
Mountainsville, N. Y.; Trailevator 
division, Magline, Inc., Pinconning, 


| Mich. 


Truckers Expect 
Record Business 


For Rest of 1958 


MINNEAPOLIS. — Business dur- 
ing the rest of 1958 will set new 
highs, according to the consensus 
of members at the Minnesota Mo- 
tor Transport Assn.’s annual con- 
vention here. 

The seven-month recession ended 
in June, studies of the association's 
truck-freight movements showed. 

Lloyd Schirmer, association pres- 
ident, said June truck tonnage in 
Midwest states was up 16 percent 
over June, 1957. Tonnage in the 
Northwestern region jumped 15 per- 
cent, he added. 

“Competition from pipeline and 
barges is hurting our business,” 
said Schirmer, president of the 
Schirmer Trucking Co., St. Paul, a 
petroleum transport firm. “This 
leaves us with surplus equipment. 
Minnesota now has six pipeline 
heads—at Mankato, Spring Valley, 
Alexandria, Moorhead, Duluth and 
the Twin Cities—and barge ter- 
minals at Winona, Twin Cities and 
the Head of the Lakes. 

“As a result our petroleum runs 
are getting shorter. To keep our 
equipment busy, we’re shifting into 
other bulk commodities—fiour, mo- 
lasses, chemicals and bulk liquids.” 

Ed Murphy, president of Murphy 
Motor Freight Lines, Inc., St. Paul, 
said the biggest impact on his bus- 
iness has been the postwar expan- 
sion of suburban areas, resulting 
in increasing use of trucks and 
short-haul services away from rail- 
road lines. 


White Names Haupert 


Distributor in Oregon 


CLEVELAND.—White Motor Co. 
has announced a new sales and 
service headquarters for White and 
Autocar trucks in Medford, Ore. 

Haupert Tractor Co., 3610 N. 
Pacific Highway is the new distrib- 
utor. G. T. Haupert is president; 
Carroll B. Haupert is vice-president, 
and W. G. Lesseg is secretary. 


—- 
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ORDINARY 


Rear View 
Mirror 







E-Z-I® 
3-Way Mirror 















SAFEST, NIGHT and DAY 









"x ...your customers will go for E-Z=-I mirrors 
ing. 

if 

with not just one or two positions, but THREE! 

dur- Look at the bright, dazzling headlight Look at the E-Z-I Mirror with the same 
nus reflections in the top mirror. That’sthe headlights pinpointed. There’s real reduc- 
> kind of half-blinding reflections you get _—tion of glare. E-Z-I gives three-way control 
care with ordinary mirrors. to meet three conditions better: 
wed. 
cent , Flick the lever to the left for daytime driving and 
per you get a clear, soothing yellow-green image. 
ss BS Center the lever for night driving in city traffic and 
26 An. ah) it filters out the glare of low-beam lights. 
ent. 
= 7, Push the lever to the right and even the brightest 
and C= 12-volt lights on the open highway are de-glared. 
and 
ou And, because it is a front-surface mir- E-Z-I is an accessory you can sell with pride 
mo- ror, there’s only one image...no ghosts _and profit. 
phy ...no doubts about the location of the Ask your car manufacturer’s accessory 
me car coming up behind you. department about stocking them. 
ee 
rail- 
J Ei-2Z-L S-WAY MIRROR 
end DEMONSTRABLY THE BEST OUTSIDE MIRROR MADE 
) NL » 
ri LIBBEY: OWENS: FORD a@ Gaeat Name in Glass 
ent, 





LIBERTY MIRROR DIVISION + BRACKENRIDGE, PENNSYLVANIA 
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2 U.S. Firms Offer 
New Delivery Trucks 


(Continued from Page 36) 


length is 159 inches. Interior 
height and width both measure 

66 inches, Length of loadspace 

from back of driver’s seat to 
double rear doors is 84 inches. A 

28-inch, walk-through aisle per- 
mits hauling cargo up to nine 
feet long. 

The A-55 four-cylinder engine 
provides dependable, economical 
power for sustained multistop serv- 
ice, Pierson said. It produces 81 
foot pounds of torque at 2,200 rev- 
olutions-per-minute. 

According to Pierson, the A-55 en- 
gine greatly extends mileage per 
gallon of fuel. It will idle at 500 
r.p.m. for approximately eight hours 
on one gallon of gasoline. 

+ * * 


AMED with this new engine is 
a four-speed synchromesh trans- 
mission, whose low gear is required 
only for extra severe grades, and 
a hydraulically-controlled, eight- 
inch clutch. 
Load working with the Metro- 
Mite is facilitated through either 


side door of the man-high, walk-in 
compartment, or through 38-inch 
double rear doors. 

A short engine compartment 
permits the 28-inch deep walk- 
through aisle between the sliding 

am 7 > 


Easy Driver Egress— 


Wide doors that slide back give clear 
access to the Metro-Mite cross aisle with 
its 14-inch-from-ground step level and 80- 
inch driver headroom. Location of steering 
wheel and controls make for ease in driv- 
ing from either a standing or sitting posi- 
tion. Seat swings back ovt of the way 
when the vehicle is operated from a stand- 
ing position. — 


side doors. A bucket-type sponge 
rubber seat tilts forward for load 
working through the left side 
door. 

Large glass area, shackled broad- 
leaf springs and front and rear 
shock absorbers contribute further 
to driver comfort and operating 
safety. 

The Metro-Mite adds a new face, 

> 


Easy to Service— 


When need for major servicing of the 
engine or transmission occurs disconnect- 
ing of the drift shaft and control assem- 
blies and lifting the front end of the body 
allows the entire integral engine and trans- 
mission assembly bogie to be rolled out 
and another substituted on the International 
Metro-Mite. Engine shown in this experi- 
mental vehicle is a Hercules CV4-180 air- 
cooled, four-cylinder model that develops 
71 horsepower at 3,000 r.p.m. 








and a bold concept in multistop 
delivery, to the well-known line of 
International chassis with Metro 
bodies—a complete line of multi- 
stop delivery vehicles, the company 


said. 
+ * + 


Designed by Schwartz 


HE Mono-Lite ‘model designed 

by Harry Schwartz of Mont- 
pelier Mfg. Co., who is credited 
with being one of the first to bring 
out both the cab-over-engine and 
“forward-control” type of bodies 
now so universally used, has been 
designed to meet the fleet operator’s 
demands for a light economical 
multistop vehicle with greater 
power and more ruggedness than 
that of the import. 

This unit is also of unitized 
construction with the combina- 
tion body sill and chassis com- 


ponent supporting assembly being 
so designed and constructed as to 
offer maximum resistance to the 
wear and tear of fleet operation 
and at the same time permit ar- 
rangement of the body so as to 
offer the salesman-driver maxi- 
mum comfort and efficiency under 
house-to-house delivery condi- 
tions. 

The unit has a 6,000-pound GVW 
capacity and a loading space of 
nearly 250 cubic feet, It is built on 
a 104-inch wheel base and the uni- 
tized construction permits a 24-inch 
loading space from the ground. The 
wide cross aisle gives the driver but 
a 14-inch step height from the 
ground and a headroom of 80 
inches. 

This permits the driver to work 
and sort his load at knee level in- 
stead of being in the 66-inch cargo 
area height and having to work 
from the floor. 

* + = 
i vehicle roof assembly is of 
fiberglass-reinforced plastic con- 
struction reinforced with hardwood 
members covered with plastic as 
in reinforced boat construction. 

The translucent areas in the roof 
permit daylight operation in the 
loading compartment of the vehicle. 


Inasmuch as the fiberglass roof 





Dual Rear Doors— 


The Metro-Mite’s dual rear doors permit 
easy loading and working of the load from 
the rear. Door opening is 38 inches wide. 
Cover that permits accessibility to the en- 
gine for minor servicing is seen. A step 
is built in the rear bumper. 

eS 
assembly is an integral assembly 
within itself, being of the bolt-on 
type, it permits ready servicing. 

Side panels can be either of sheet 
metal as in the convention bodies 
or of reinforced plastic where the 


conditions of the load call for an 
insulated or “non-sweat” condition 
+ = = 


Axle, Bogie Removable 
E of the strong maintenanc« 
features of this vehicle is that 
its unitized construction permits use 
of a removable front axle and en- 
gine bogies. 

In case of the need for engine 
service, the entire front portion of 
the chassis components can be 
quickly and easily removed by dis- 
connecting the drive shaft and 
electrical connections and lifting 
the front end of the body clear from 
the bogie. This can be done in ap- 
proximately 30 minutes. 

The engine compartment will 
accommodate any of a number of 
engine and transmission assemblies. 
The same applies to the axles. 

= * t 


IDE doors are of the slide-back 

type and rear folding doors open 

to nearly the full body width allow- 
ing for easy loading. 

The full rear door opening in the 
initial models is 66 inches but this 
also can be varied to accommodate 
the needs of various fleet operators. 
Cross aisle width is approximately 
30 inches. 
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Truckin’... 






By Jack Weed 


(Continued from Page 36) 


to bring all kinds of material and 
people to the house. These trucks 
carried digging equipment, work- 
men and material, lumber, electri- 
cians, painters and decorators and 
Jandseapers. Then there were the 
bread wagon, the garbage wagon, 
the school bus and other vocational 
vehicles all of us see every day but 
so few associate with the necessities 
of life and living. 

The entire show, which lasted at 
least an hour, was seen by the boys 
who write the news of the industry 
and who forget, at least most of 
the time, that trucks normally rep- 
resent approximately 20 percent of 
all vehicle sales and at least 25 
percent of dollar volume of the 
automotive industry. 

Most of these boys, like many of 
the executives in the plants that 
make both cars and trucks, talk 
glibly about passenger cars but 
seldom say anything about trucks. 

So 





job in presenting the 1959 line 
as they did. They rang in a little 
“slapstick” humor by having a 
couple of bill posters drive up in 
a “one-horse shay” and carry on a 
“side stage” conversation good for 
some laughs which helped to drive 
home the basic message that trucks 
are important and Dodge trucks are 
an important part of the truck 
picture. 
* * + 


Not Conversation 
ETURNING by bus to the air- 
port from the lake resort near 
Milwaukee where American Motors 
Corp. showed its new line to the 
press, I not only got a chuckle but 


Molander Gets New Post 


BUFFALO.—O. B. Molander has 
been named manager of Lake Erie 
Dodge Truck Center, Inc. He had 
been assisting the organization of 


in my humble opinion the/| heavy-duty truck centers through- 


gang at Dodge did an outstanding/|out the country for Dodge Truck. 
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an indication of how far the Volks- 
wagen idea has spread in the truck 
business. 

We came up behind an old Ford 
panel truck that carried the sign, 
“Vogelshimer’s Volts Wagon.” The 
owner was a television repair man. 

Incidentally, I had an occasion 
to find out for myself that all of 

George Romney’s talk about qual- 

ity manufacturing is not just 
conversation. 

While talking to C. M. Tillinghast, 
AMC general parts and service 
manager, he told me that due 
mainly to AMC’s care in manu- 
facture and because their dealers 
are doing such a good job of make- 
ready before they deliver the ve- 
hicles, the firm’s P & W has been 
cut more than half during the past 
year. This should be interesting 
reading for some other makers 


around the circuit. 
* 7 > 


Chevy Shows a ‘Real Doll’ 


HEVROLET limited its truck 
showing at the new-model pres- 
entation for the press to one job— 
a really dolled up pickup job called 
the Camino, It not only has pas- 
senger-car styling but a sports-car 
atmosphere in the seating arrange- 
ment in the cab. 
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complete truck-line announcement 
in this issue, this particular job, 
due to its passenger-car styling, 
won’t be shown until the car an- 
nouncement later. 

However, I can see the smiles of 
satisfaction on the faces of some 
of my Chevrolet dealer friends in 
lower California and the Southwest 
right now. I'd like to be in the 
dealer’s showroom in Yuma when 
this one is unveiled. 

Incidentally, Ed Cole, Chevrolet 
general manager, said they are now 
using a zinc-treated metal in their 
mufflers and these will continue in 
the ’59 line. This should head off 
one of the big service headaches 
inasmuch as the zinc-coated muffler 
will last about twice as long as the 
standard muffler due to its higher 
resistance to corrosion from acids 
built up by modern high-compres- 
sion engines and high-octane fuels. 

* = = 
HEVROLET also has improved 
brakes, with larger braking 
surfaces, flanged drums and 27 per- 
cent more lining area. The “float- 
ing shoe” in the new brakes has 
a narrow valley cut in the center 
of the lining to catch and work out 
the small pieces of lining and other 


Although we are carrying the | foreign substances that might tend 

















































































































































When you select air brakes your best and wisest buy is 
a complete chain—a complete brake system offering maxi- 
mum durability, dependability, safety and economy. 
Because it is system engineered and system built, a 
complete Bendix-Westinghouse Air Brake system offers 
you more—gives you more. Every component, every 
device is designed and built to perform a specific function 
with peak efficiency in a closely related system. And because 


it is a complete chain, it is more dependable, longer 
lasting, and will save you money. 

Bendix-Westinghouse Air Brake systems are backed 
by the reputation and know-how earned in more than 
thirty years’ experience as an air brake builder. Thou- 
sands of truck and bus operators know this. That is why 
more trucks and buses are equipped with complete Bendix- 
Westinghouse Air Brake systems than by all other makes 
combined. That is why—when you specify a complete 
Bendix-Westinghouse Air Brake system—you buy a 























































































































chain for whose performance, dependability, and long 
life we accept full and complete responsibility. 


A typical example of one of many intri- 
cate and dependable devices designed 
and built by Bendix-Westinghouse is the 
Brake Valve—a high quality, precise 
mechanism that accurately contras the 
flow of compressed air to other com- 
ponents in the brake system in direct 
response to the stopping requirements 


demanded by the driver. 
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AUTOMOTIVE AIR BRAKE COMPANY 


General offices and factory—Elyria, Ohio. Branches—Berkeley, Calif. and Oklahoma City, Okla. 





to hamper full lining contact with 
the drum. 

The brakes also are designed to 
pull air from under the car and 
expell it through the wheels so 
as to provide a cooler-operating 
brake for the more severe action 
brakes are now getting, particu- 
larly on our express and through- 
ways. 

I have been hearing “inklings” 
from here and there about a sen- 
sational new door-to-door delivery 
job that Harry Schwartz had de- 
veloped down at Montpelier, O., so 
I drove down there and asked to 
see it. It’s the new job that is 
described in this issue. 


I might say I had a little trouble 
dragging the data out of Harry as 
he is not entirely set on his mer- 
chandising plans, although he 
knows it will get good acceptance 
from many of the top fleet operators 
of the country. 


* * * 


He’s a COE Pioneer 


qe aon as many of you old 
timers know, was about the first 
to develop the COE type of truck 
and one of the first, if not the 
first, to come out with a forward- 
control job. He seems to have a 
penchant for bringing out these 
radically new ideas and working 
along with them until they become 
set in the trade. 
He let me drive one of his pilot 

models around the parking lot 
and I can vouch for the fact that 

he has obtained as perfect a bal- 
| ance in a job of this kind as I 
have ever driven. Even though it 
has 80 inches of headroom for 
| the driver in the cross aisle, the 

job seemed to handle and ride 
like a passenger car on short 
turns and quite rough ground. 

“Ege” men can use it without 
any worry, I would say. 

The job I looked at was equipped 

with a Hercules four-cylinder, air- 
cooled engine that develops 71 
horsepower at 3,000 r.p.m. It has 176 
cubic-inch displacement and is 
credited with idling eight hours on 
one gallon of fuel. This should in- 
dicate that it is a very economical 
jengine. To me it appeared to be 
| very responsive and picks up its 
| load fast. It is claimed that it will 
| push one of these light jobs along 
j at around 50 miles per hour. 
, _ l understand that this engine was 
| developed by Lycoming for aircraft 
| use and is now being used by some 
|plane makers. It also is being 
| “pegged” for other power uses 
where economy and quick action 
as well as long life is desired, I 
am told. 





ICC May Alter Brake Rules 
yas ICC is proposing to amend 
its truck-brake regulations to 
read: “Trucks and truck-tractors 
having three or more axles may 
have brakes omitted only on one 
|}axle, provided that such axle shall 
|}not have more than two tires in 
|} use, that such tires are no larger 
|than the smallest tires used on 
that vehicle, and that the vehicle 
be not equipped with means for 
removing or reducing the braking 
effort on the front wheels.” 

This seems to indicate that 
dealers may have an opportunity 
to either trade some users out 
of some older models or sell them 
a new axle equipped with brakes. 

The proposed regulation goes on 
to say: “Brakes to be operative. 
With exceptions noted in the fol- 
lowing paragraphs of this section, 
all brakes with which motor ve- 
hicles are equipped shall be opera- 
tive at all times. Means for reduc- 
ing or removing the braking effect 
shall not be used except when op- 
erating under adverse conditions 
such .as wet, snowy or icy roads. 

“Brakes on vehicles being towed 
in driveaway and towaway opera- 
tions need not be operative, as pro- 
vided in subsection 193-42b. 

“On any bus, truck or truck- 
tractor, having not more than two 
axles, means may be used for re- 
ducing the braking effort on the 
front wheels, provided that such 
means be incapable of reducing 
such brakes to less than 50«percent 
of their operating pressure. 

“On any truck or truck-tractor 
with three or more axles, having 
brakes on all wheels, means may 
be used for reducing or removing 
the braking effort on the front 
axle.” 

Interested parties may, on or 
before Nov. 14, submit written 
statements containing data views 
or arguments. 
























FORD FAMILY OF FINE CARS CLEARINGHOUSE ° NO. 103 OF A SERIES 
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On October 8, 1908, Henry Ford introduced his re, f Ne Soe 
Model T. Built as simply as any automobile could 
be, it had two speeds forward and one in reverse; 
two sets of brakes, one hand-operated. But most 
unusual, the Model T featured its steering gear and 
controls on the left—revolutionary at the time. Al- 
though designed primarily for farm and family use, 
the Model T went everywhere. And wherever she 





went, owners swore by her dependability. 
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Adaptable? How about this unique vehicle. . . or “‘Lizzie’’ as a U.S. Mail carrier . . . or an early car-pool transporter -+ - Or ; 
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brawny stunt artist (here, carrying 3,492 lbs.) . . . a running-board carrier of livestock . . . or a road-bound obstacle hurdler! 


he American car has evolved to meet our American 

driving needs. The Model T was ideal for its day, but 

now our cars are broad-shouldered and roomy. 
That’s the way Americans want them. At Ford Motor 
Company, matching cars to people is our business. That’s 
why we make so many of them. And that’s why we make 
them so different from each other. The simple fact is—our 
American cars are designed by the American people. 





- FORD MOTOR COMPANY 


rer.» - Ora “‘glamour queen’’ of the movies? THE AMERICAN ROAD, DEARBORN, MICHIGAN 


FORD * THUNDERBIRD * EDSEL * MERCURY * LINCOLN * CONTINENTAL MARK Ii! 
ENGLISH FORD LINE * GERMAN FORD LINE * FORD TRUCKS * TRACTORS 
* INDUSTRIAL ENGINES 





FARM IMPLEMENTS 
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Sweptline Series All New .. . 





Top Payload Claimed |. osc ns vs 
For 759 Dodge Pickups) "Fe.::0 esersessys seas 


(Continued f 


power ratings ranging from 113 to 


234. Our wide variety of transmis-| 


sions, axle ratios, wheelbases, and 
stake and pickup bodies permit a 
farmer or rancher to select an 
economical and reliable model de- 
signed for his specific require- 
ments.” 


He said another feature is the 


concealed running board on low 
and medium-tonnage conven- 
tional models, assuring stronger 


cab construction to act as an | 
additional brace for off-highway | 


operations. 

All models except the W300M and 
forward-control have new sus- 
pended clutch and brake pedals, 
the firm said, and dual headlights 


are standard on all models except| 


cab-over-engine, for war d-control 
and W300M. Models are available 
in 13 colors, four of them new. 
> > * 
ODGE said full-traction differ- 
ential again is available on 
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new hooded instrument cluster 
are positioned for easy reading. 


gines with an 8.25-to-1 compression 


available for medium and high- 
rom Page 36) tonnage conventional and cab-over- 
engine models, to help prevent 
driver fatigue. 
* om ~ 


— front springs for high- 


| horsepower V-8 engine, Dodge said. | | —— models carrying heavy 
Dodge said other features of the —— 

’59 line include: New 3,100-pound capacity front 

A new instrument panel and a springs are available for T700 

| > models, and 5,200-pound-capacity 

springs are available for T3800 and 





eight passengers and which can 
carry three passengers with 90 cubic 
feet of cargo, again is offered with 
120-horsepower six-cylinder or 205- 









| American Viscose to Halt T900 models. 
Roanoke Operations Six-speed Torqmatic transmis- 
| PHILADELPHIA. — American| Sion. | 
Viscose Corp. is planning to discon- A deep-dish steering wheel. 
tinue operations at its plant in Dodge said safet i 

y features include} | 
Roanoke, Va. a gas tank mounted outside the! | 


jak H. Bitler, general manager | cab away from the driver. a driver- 
| of the fibers division, stated that an | adjustable hand-brake lever safety | s 
| orderly curtailment of manufactur-| plate glass, safety-door latches me Dodge s D400 for 1959— 
jing is being planned to be effective double-wrapped front spring eyes| A wide variety of horsepower and payload capacities are available on all 1959 : 
, Paap te ee oo | on medium and high-tonnage| models, according to Dodge Truck, including the D400 shown here, Maximum gross 

ates | ave en & ished. models. | vehicle weight ratings range from 5,100 to 19,500 pounds. Pp 


conventional half-ton models, while | 
the W300, one-ton, four-wheel-drive | 


unit with up to 10,000 pounds GVW, 
again is available as a pickup, 
stake, chassis and cab, or chassis 
and cowl model for special bodies. 
There are 28 stake and plat- 
form models from the 100 Series 
with 5,100 pounds maximum GVW 
through the 500 Series with 19,500 
pounds maximum GVW, Dodge 
said. These are available in 7%, 
nine, 12 and 14-foot body lengths. 
Another feature of the new pick- 
ups is their low loading height, 
Dodge said. Pick-up boxes have 
flat-top sides to further assist load- 
ing and unloading, the firm added. | 
> > > 










Town Wagon, a station 
wagon-truck which seats up to 





YOUR CUSTOMERS CAN TELL THE 


DIFFERENCE 






When your customers 
change to Wotr’s Heap, 
100% Pure Pennsylvania, 
they get... 
@ Lower oil consumption 
@ Fewer repair bills 
@ Smoother engine per- 
formance, longer life 

It all adds up to an im- 
portant difference to them 
+ «. and to you, too, be- 
So ee back f 

co ‘or more. 
That's why it pays to stock, 
display and sell — 
perior mium ity 
motor al that ma. the 
ee hs Pome Heap, 
1 Pure Pennsylvania. 



























passersby stop, look, COME IN AND 
'Y. Priced within every dealers budget. No 
Holes. Just plug into nearest elec- 
outlet. For indoor or outdoor display. 
‘ for free literature. 

_ AMERICAN STAGE EQUIPMENT 
: 805 East 134 St., Bronx 54, N. Y. 


This Automatic Brain 
turn of the wheel 


@ Saves $250 a year on clutch and brake repairs alone 
for Chicago fleet operator. 


@ Saves $700 a year on axles and clutches for New Jersey 
dump-truck operator. 





@ Proves performance — Missouri fleet operator tries 2, 
buys 80 in 18 months. 














Used Truck Auctions 


DYER TRUCK AUCTION 
‘Aug. 22 


CHEVROLET—’57 Cameo Carrier, $1,375; 
%-ton, $1,050. 
°55 2-ton flat bed, $890; 2-ton tractor, 
$760; %-ton, $610. 
’54 %-ton, $450; panel, $300. 
’53 panel, $250. 
"49 %-ton, $150. 


°49 %-ton, $200; Carryall, $145. 
FORD—’'55 F-350, $550. 

"54 panel, $350. 

’53 panel, $265. 


’51 2-ton tractor, $340. 
GMC—’55 %-ton, $575. 





’47 tow truck, $350. 


| GMC—’56 %-ton panel, $625. 


| 


INTERNATIONAL—’'55 %-ton stake, $405. | 


53 %-ton, $290; route van, $165. 

"52 2%-ton dump, $650. 

"48 %-ton, $125; dump, $100. 

’47 2-ton flat bed, $150. 

*41 tractor, $125. 
STUDEBAKER—’52 %-ton, $195. 
WILLYS—’52 %-ton 4-wheel drive, 

* * * 


DYER TRUCK AUCTION 
Sept. 5 


CHEVROLET—’57 %-ton, $1,315. 
"54 %-ton, $610, $475. 
"53 %-ton, $400. 
’52 %-ton, $265; %-ton panel, $250, $235. 
DODGE—’50 %-ton, $190. 
FORD—’57 %-ton, $1,000. 
"55 %-ton, $650. 
"54 %-ton, $530. 
"53 %-ton panel, 
$255. 


$440. 


$265; %-ton pickup, 





"54 tractor, $450. 


’53 tow truck, $530. 
* * * 


DYER TRUCK SALE 
Sept. 19 
CHEVROLET — '55 Dump, 
$700; panel, $465. 
"54 % stake, $520; 
$370. 
°53 \%-ton, $275, $265. 
"52 %-ton, $205. 
*50 van, $285. 
’48 %-ton, $370. 
DODGE—’53 ‘\%-ton, 
$110. 
"50 %-ton, $195. 
FORD—’53 panel, $235. 
GMC—'57 %-ton, $700. 
INTERNATIONAL — 51 tractor sleeper cab, 
$250. 


$795; %-ton, 


%-ton, $474; panel, 


$290; %-ton stake, 


| REO—’48 scavenger, $150, $115. 
* * * 


COLORADO TRUCK AUCTION 
Aug. 5 


CHEVROLET—’58 Suburban, $1,875. 

"56 2-ton, $1,045. 

"55 2-ton, $1,320, $990, $985, $950, $900, 
$880; cab and chassis, $800; %-ton 
pickup, $580. 

’54 2-ton, $895; tractor, $535. 

’53 %-ton pickup, $390, $355, $290. 

’52 cab and chassis, $715; %-ton pickup, 
$350. 

’51 %-ton pickup, $325. 
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’50 1%-ton stake, $490. 

749 %-ton pickup, $350. 

"48 %-ton panel, $240. 

’47 1%-ton cab and chassis, $200. 


DODGE— 54 %-ton pickup, $485. 
’51 1-ton pickup, $340. 


FORD—’58 F-600, $2,880. 

’57 2-ton, $1,395; %-ton pickup, $1,100. 

’55 F-600, $1,300; 1%-ton cab and chas- 
sis. $1,110; 2-ton grain box, $1,055, 
$660; “%-ton pickup, $625, $550; %- 
ton pickup, $615. 

’54 2-ton cab and chassis, $765; %-ton 
pickup, $660. 

'53 2-ton cab and chassis, $770; 1-ton 


Highway Trailer Sells 


40 Units to Michigan Firm 


EDGERTON, Wis.—Two special 
Highway Trailer features that com- 
bine to increase both cubage and 
weight capacity are incorporated in 
40 lightweight aluminum trailers 
sold to the Interstate Motor Freight 
System, Grand Rapids, Mich., ac- 
cording to Harold Meagher, High- 
way Trailer Co. president. 

The 40-foot tandem trailers are 
Highway’s aluminum inner panel 
Econovans. Meagher said greater 
payloads are possible through High- 
way’s “Level-F lor” construction, 
which increases cubage capacity; 
and “Hi-T” chassis, which, because 
it is fabricated of high-tensile, low 
alloy steel, makes heavier cargoes 
possible. 


$580; %-ton pickup, $575. 

’52 \%&-ton pickup, $285. 

*51 2-ton, $555. 

*50 %-ton pickup, $285, $275. 

"47 2-ton, $965. 

GMC—’57 cab over engine, $1,760. 

’53 2-ton, $570; %-ton pickup, $410. 

52 dump, $735. 

’51 tractor, $1,000; 2-tom cab over en- 
gine, $705; 1%-ton cab and chassis, 
$475; %-ton pickup, $290. 

’47 tractor, $520. 

INTERNATIONAL —’52 2-ton, 

49 2-ton cab and chassis, 

WILLYS—’56 pickup, $775. 

’53 pickup, $435. 

*48 pickup, $415; Jeep, $400. 

’47 Jeep, $310. 

DIAMOND T—'47 2-ton cab and chassis, 
$215. 


pickup, 


$750. 
$400. 


* * > 


COLORADO TRUCK AUCTION 
Sept. 9 


CHEVROLET—’58 (8) %-ton pickup, $1,- 

900; (6) %-ton pickup, $1,825, $1,775. 

’57 (6) 2-ton LWB, $1,425; 1-ton pickup, 
$1,280; %-ton pickup, $1,085. 

"56 (8) 2-ton cab and chassis, $1,635; 
(6) carryall, $1,180; 2-ton cab and 
chassis, $1,135. 

'55 (6) 2-ton truck, $1,530; 
tor, $980; %-ton pickup, $625. 

"54 (6) 2-ton LWB, $780; 2-ton cab and 


2-ton trac- 


chassis, $710. 
'53 (6) 2-ton cab and chassis, $855. 
52 2-ton truck, $630; %-ton delivery 
sedan, $305. 


*51 1%-ton stake, $540. 
'49 Utility, $355; 1-ton cab and chassis, 
; %-ton pickup, $435. 

'S7T (8) 4-speed, $1,560. 

'56 Power Wagon, $590. 

’53 2-ton cab and chassis, $800. 

’48 %-ton pickup, $280. 

"46 1%-ton cab and chassis, $155. 
FORD—’58 (8) %-ton pickup, $1,945. 


saves you money every 


Now available in 
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— the Allison Fully Automatic Truck Transmission 
pays for itself within the first twelve months of truck operation 


e you want a truck with doth brains and 
brawn, get a Chevrolet, Dodge, Ford or 


GMC truck equipped with an Allison 
Automatic Transmission — and watch your 
profits start piling up. 


For the Allison Automatic is more than just 
a truck transmission — it has an ‘‘Automatic 
Brain.’’ 


And because it automatically selects the right 
gear for every combination of load, grade 
and speed, it can boost engine life 334% and 
more — cut trip time an average of 18% — 
give you big maintenance savings on drive 
shafts, axles, and the entire drive line. 


But that’s just the beginning of the savings 
you ll make with the ‘‘Automatic Brain.”’ 


You’ ll cut brake relining and maintenance as 
much as 50% because the hydraulic retarder 
takes over from service brakes for almost 
everything but full stops— eliminate engine 
disconnect clutch adjustment, repair and 
replacement because all clutching is auto- 


matic— get greater fuel economy with the 
direct-drive lockup in every forward gear. 


Driving with this automatic transmission be- 
comes a pleasure, not a chore. Driver recruit- 
ment is easier, training faster. What’s more, 
you can get extra tire mileage from the 
smooth transmission of power to the tread. 
And safety records improve because your 
drivers keep their eyes on the road and their 
hands on the wheel while the ‘Automatic 
Brain’ does the shifting. 


You can get the transmission with the 
‘Automatic Brain’? in Chevrolet, Dodge, 
Ford or GMC medium and heavy-duty 
trucks, tractors, school buses and other 
special-purpose vehicles. It’s also available as 
an integrated engine-transmission power 


plant with Chrysler and Ford industrial 


engines. 


For the full story on the ‘‘Automatic Brain’’ 
see your Chevrolet, Dodge, Ford or GMC 


truck dealer or write: 


ALLISON DIVISION OF GENERAL MOTORS, indianapolis 6, indiana 
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Safety Crackdown Aimed 


At Trucks in Kentucky 


FRANKFORT, Ky.—Noting 
that seven persons were killed 
and 16 injured in highway acci- 
dents involving trucks during a 
four-day period, Safety Commis- 
sioner Don Sturgill asked all law- 
enforcement agencies to join in 
a statewide crackdown on traffic- 
law violations by truckers. 

In telegrams to sergeants of 
State Police posts, Sturgill called 
speeding and tailgating the most 
hazardous of the truck violations. 





"57 (8) 2-ton cab and chassis, $1,790; 
700 tractor, $1,735; i1-ton cab and 
chassis, $1,400. 

"56 (8) 600 tractor, $1,185; %-ton 
= $870; “%-ton pickup, $800, 
725 

"55 (8) 2-ton cab and chassis, $1,375, 
$935; “%-ton pickup, $525; (6) %-ton 


pickup, $665. 

"54 (8) 2%-ton truck, $1,005; 2-ton cab 
and chassis, $710; (6) 1%-ton stake, 
$935. 

"53 (6) 2-ton cab and chassis, $485, 

"52 1%-ton pickup, $375. 

‘51 (8) 1%-ton cab and chassis, $635; 
2-ton cab and chassis, $295. $290. 

"50 2-ton cab and chassis, $620. 

"49 (6) Utility, $345. 

GMC—’'58 (6) %-ton pickup, $1,695. 

"57 (6) %-ton pickup, $1,200. 

"54 (6) “%-ton pickup, $760. 

"53 \%-ton pickup, $380. 

"51 2-ton stake, $510 

"48 1-ton stake, $235. 

INTERNATIONAL—'58 %-ton pickup, $1,- 
680 
"56 %-ton pickup, $675. 
"55 2-ton cab and chassis, $700. 


"50 (6) cab and chassis, $585. 
STUDEBAKER —'53 (6) 2-ton cab and 
chassis, $540. 
"49 1-ton, $360. 


WILLYS—'56 1-ton pickup, $1,075. 
"50 1-ton pickup, $385. 


AF Orders Missile Carriers 


From Four Wheel Drive 


CLINTONVILLE, Wis.—Four 
Wheel Drive has been awarded a $1 
million Air Force contract for 
missile-carrying Teracruzers, ac- 
cording to G. F. DeCoursin, mar- 
keting vice-president. 

The Teracruzer is a “pillow-tired” 
eight-wheel-drive vehicle designed 
to carry military cargo and troops 
over any type of terrain. The firm 
previously produced 163 for the Air 
Force. 


FORD AND 
CHEVROLET 
DEALERS: 
WE NEED 


1958 CARS 


@ Relieve Your Inventory! 
@ Step Up Sales Volume! 
@ Pian on Steady Business! 


OUR TRADES ARE GOOD 
AND CLEAN—QUALITY 
IS GUARANTEED! 


Cers Are Located 
In Your Area 


CALL US NOW— 
MUseum 4-6969 


EMKAY, INC. 


6850 Cottage Grove Ave. 
Chicago 37, Illinois 


Nationwide Automotive Leasing 
Service 








MOTOR | 
MASTER 


MOTOR MASTER PRODUCTS CORP 
BOX 96., DEFIANCE, OHIO 
1 UNDERSTAND | CAN MAKE MORE 
MONEY BY HANDLING THE FOLLOW. | 
ING AUTOMOTIVE ITEMS. PLEASE | 
SEND DETAILS. 
OGENUINE BLUE CROWN SPARK 
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and other mechanical devices. 










Rockwell-Standard Unveils New Axle— 


A power-takeoff trailer axle designed to provide power to operate mobile refrig- 
eration units has been introduced by Transmission and Axle division, Rockwell-Standard 
Corp., Detroit. Known as the TKP-500 Trailer Axle, the unit in many cases eliminates 
the need for an auxiliary gasoline engine. Gears in differential-type gear box are 
actuated by movement of rear wheels to provide power for refrigration equipment 


For air braking systems on trucks, 
trailers, or buses — or wherever 
compressed air is required — you'll 
get better, longer, more dependable 
performance from Midland Com- 


pressors. 


Midland Compressors reduce oil 
passage to a minimum... so, no 
carbon, no headaches . . . In short, 
Midland Air Compressors have all 
the advantages anyone who needs 
compressed air could hope to have 
in one product: (1) less power re- 
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News to Note... 


Truck World in Brief 


DAYTON, O.—A new curing op- 
eration that extends the life of 
large truck tires is being announced 
by Dayton Rubber Co, According 
to H. T. Goodenberger, who is in 
charge of tire sales, the technique, 
developed in cooperation with du 
Pont, improves tire performance 
under sustained speeds, and has 
superior resistance to tread crack- 
ing. 

“Immediately upon removal from 
the curing press, the truck tires 
are inflated to 100 pounds of pres- 
sure,” Goodenberger said. “Allow- 
ing them to cool under pressure 
brings out all the advantages of 


nylon cord construction.” 
= = ” 


Truck Center Opens 


DETROIT.—A new “Michigan 
Dodge Truck Center,” immediately 
opposite the Dodge Truck plant, at 


ation; (4) gove 


lighter weight; (6 





21819 Mound Rd., has been organ- 
ized to serve as a distribution and 
service center for dealers in Mich- 
igan and Ohio. It is owned and 
operated by Ken Brown, who will 
continue to operate Ken Brown, 
Ine. (Dodge-Plymouth). 


* * * 


Motor Transport Directory 
Published by Chicago Firm 


CHICAGO. — Publication of new 
motor transport directory contain- 
ing corporate and operational data 
on nearly 2,000 U. S. truck lines to- 
gether with supplementary informa- 
tion on agencies dealing with motor 
transportation has been announced 
by Official Motor Freight Guide. 
Inc., publishers of national truck 
routing guides. 

Called the Official Motor Carrier 
Directory, the publication contains 








Air Compressor Protects You Against Oil Passage, 
Carbon . . . Provides Dependable, Trouble-Free Service! 


quired per cubic foot of air; (2) no 
oil-passing worries; (3) cooler oper- 


rnor mounted on 


compressor itself for simplicity; (5) 


) so easy to install; 


(7) maintenance a cinch (only 1 


Distributor (the 
will be happy to 


TRUCK 


simple adjustment to control reser- 
voir pressure range) ... Man, what 
a compressor! Your nearest Midland 


y re everywhere) 
give you the com- 


plete story ... or you may contact 
the factory direct. 


EQUIPMENT 
DISTRIBUTORS 





MIDLAND-ROSS CORPORATION 


OWOSSO DIVISION +© OWOSSO, MICHIGAN 
Export Department: 38 Pearl Street, New York, N.Y. 


The Only Complete Line of Braking Equipment 


There are a few exclusive fran- 
chises available in selected terri- 


tories. If you are interested in the 
Midland line, please write to Jack 
Adams, Director of Sales, Mid- 
land-Ross Corporation, Owosso, 
Michigan. 





BIG MODEL 12—the Heart of the 
air system—provides ample pres- 
sure and volume for every air 
need. Rugged performance and 


dependability! 


Zan 
MIDLAND 


\ BEES / 









more than 500 pages of alphabet- 
ically arranged listings covering 
Class I motor common carriers, 
state and federal regulatory bodies 
and other national groups rélated 
to motor transportation. 

+ ? * 


GM Diesel Booklet Lists 


Dealers in U. S. and Canada 


DETROIT.—A new 28-page book- 
let for truckers listing authorized 
GM Diesel service outlets in both 
the U. S. and Canada has been re- 
leased by the Detroit diesel engine 
division of General Motors. 

Entitled “Pocket Directory of GM 
Diesel Service Outlets,” the booklet 
is a handy glove compartment item 
of specific use to “Jimmy”-powered 
truck owners and operators. A 
special-illustrated section covering 
design features of the GM Division’s 


truck engine line is also included. 
° * * 


Allison Gets Army Contract 


To Overhaul Transmissions 


INDIANAPOLIS. — Allison will 
overhaul and modernize 1,000 
older ty pe CD-850 transmissions 
under a $4,674,528 contract with 
the Cincinnati Ordnance District, 
according to Keith H. Hoffman, 
manager of Allison transmissions 
operations. 

Transmissions located in vari- 
ous Army ordnance depots will 
be returned to Allison starting 
within the next 60 days and first 
overhauled transmissions are 
scheduled to be delivered in Octo- 
ber, Hoffman said. Deliveries will 
continue for approximately one 
year, he added. 

= > 
New Mack Bus Features 
Passenger Comfort, Styling 


PLAINFIELD, N. J. — A new 
model intercity bus, featuring the 
latest passenger comfort advances, 
has been introduced by Mack 
Trucks, Inc. 

The new model has side windows 
which slant to the rear, permitting 
each passenger almost unobstructed 
outside vision. Another feature of 
the coach is a full width wrap- 
around rear window, a type con- 
fined previously to sight-seeing 
buses. The front wraparound wind- 
shield also is larger than those nor- 


mally used on an intercity bus. 
. > * 


Mack Sells 80 Diesel Units 


To New York Truck Firm 


SYRACUSE.—Purchase of 80 cab- 
forward type Mack diesel tractors 
has just been announced by Red 
Star Express Lines, Auburn, N. Y. 
The N model vehicles, introduced 
this year, feature an advanced new 
air-shift transmission system. 

The $1% million purchase also 
included 20 gas-operated B42T 
Mack tractors, said John Bisgrove, 
Red Star president. He said the 
firm also has placed a $750,000 
order for 100 new high-volume alu- 
minum road trailers. . 

> 


55 More Kenworth Trucks 
Ordered by Yellow Transit 


SEATTLE.—Fifty-five additional 
Kenworth cab-beside-engine trucks 
have been ordered by Yellow Tran- 
sit Freight Lines, Inc., Kansas City, 
according to Kenworth Motor 
Truck Corp. 

Specially engineered to meet re- 
quirements of Midwest terrain and 
and length restrictions, these trac- 
tors have a chassis weight of 8,998 
pounds per unit and combine with 
35-foot van semitrailers for an 
overall length of 45 feet and gross 
combination weight rating of 60,000 


pounds, Kenworth said. 
* + € 


Fruehauf Sells 130 Units 
To Associated Transport 


DETROIT.—The sale of 130 
trailers and truck bodies to Associ- 
ated Transport, New York, was 
announced by Fruehauf Trailer Co. 

The order consisted of 106 Volume 
Van trailers, 10 city-delivery trailers 
and 14 truck bodies. No trades were 


involved. 
* ” 


¥ 
Latil Sells Two Trucks 
To Mississippi County 


GULFPORT, Miss.—Latil Motor 
Co. was the. successful bidder to 
sell Harrison County two 1%-ton 
trucks. Latil’s bid was $7,594 for 
the two trucks. 

Three other bids were received, 
quoting prices of $4,118.80 and $4,- 
158.97 each truck, and $8,308 for two. 
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3 More Than Last Year. . 





99 Chevy Truck Line 
Offers 139 Models 


(Continued from Page 36) 


teriors are restyled with brighter 
trim. 
* + . 

Fr THE light-duty series, major 

emphasis is on fuel economy, 
with a six-cylinder engine that has 
proved in commercial tests to give 
up to 10 percent better mileage, the 
division said. The improvement de- 
rives from camshaft redesign which | 
reduces the period valves are open| 
during the combustion cycle and| 
cuts the loss of fresh fuel mixture} 
through open intake and exhaust} 
ports. The torque at low and| 
medium speeds has been increased. | 

On the half-ton series, further | 
fuel saving is available from an 
optional carburetor-rear axle | 
combination for the six engine, | 
Chevrolet said. For use in light 
or bulky load operations, it con- 
sists of a special lo w-capacity | 
earburetor which provides leaner | 
mixtures and a rear axle with low 
numerical gear ratio of 3.38 to 1. | 

Brakes on half-ton models also 
have been changed. Rear shoes and | 
linings have been widened to pro- 
vide 167% square inches of braking 
surface, an increase of 10% square 
inches, to assure greater stopping 
power, cooler operation and longer | 
lining life. 

Chevrolet offered this information 
on other changes: 

More load space is provided on 
%-ton stake models as a result of 
increased rack body length. It now 
measures 98 inches inside length, 
up seven inches from last year. 
Maximum gross vehicle weight of 
the sedan-delivery has been in- 
creased 800 pounds to 4,900 pounds. 

* 7 > 


Engine Is Modified 
pera. changes in the 

medium-duty line center on the 
engine. Refinements in the 261- 
cubic-inch six improve durability. 
Heavier-duty thick-dome pistons 
afford added strength to withstand 
high gas pressure and temperature 
stresses. 

A cast-in steel insert in the upper 
compression ring groove reduces 
wear in the groove, assures more 
effective compression ring sealing, 
and gives longer piston life. 

Improved durability results 
from modifications in the valve 
train. Spring loads are reduced 
by 10 pounds, resulting in about 
five percent lower valve train 
stresses and a substantial increase 
in spring life. Intake valve faces 
are now aluminized to improve 
valve performance and substan- 
tially reduce wear on both face 
and seat. 

A full-flow oil filter replaces the 
former partial flow unit, and fea- 
tures a safety by-pass valve that 
assures constant oil circulation. It 
filters the full crankcase capacity. 

Another change in the 261-cubic- 
inch six, as well as in all V-8 
engines, is a thermostatically con- 
trolled by-pass cooling system, 
replacing the permanent-type for- 
merly used. It involves a 160-degree 





French Group 
To Swap Ideas 
With TBEA 


WASHINGTON.—The Truck 
Body & Equipment Assn., Inc., 
comprised of truck body manufac- 
turers, equipment manufacturers, 
accessory suppliers, distributors 
and others related to the industry 
in the U. S., Canada and Cuba, has 
joined with the association of 
French truck body manufacturers 
in exchanging ideas. 

Fearson S. Meeks, president of 
TBEA, said honorary membership 
in the association has been con- 
ferred on the Federation Francaise 
de la Carrosserie following two 
years of friendly relations between 
officials of the two organizations. 

The two associations now are ex- 

changing information regarding 
methods of operation, production 
and design. 
Friendship between the associa- 
tions began in 1956 when French 
truck body builders toured the U. S. 
and visited many plants. 


SSeS SSS SSS 


thermostat incorporating a primary 


and secondary valve. 
* * * 


yt. warmup, the primary 
valve remains closed, so that! 
all coolant by-passes the radiator 
and is diverted through the sec-| 
ondary valve to the water pump) 
for recirculation through the en- 
gine. 

As the engine reaches normal 
operating temperature the primary 
valve opens, closing the secondary 
port and directing all coolant 
through the entire cooling system. | 

Other refinements have been 
made in the V-8 engines used in 
the light and medium-duty truck 

lines. Oil shedding at the inlet 

valve guides is improved through | 
machining the outside diameter | 
of the integral guides to a 45- | 

degree camfer. This leaves a 





small shoulder, minimizing oil | 
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| Chevrolet Spartan for ‘59— 


This is the LCF Spartan 90 chassis and cab from the 1959 Chevrolet line. The 
new models offer two optional close-ratio, five-speed transmissions and three engine 
options. The 283-cubic-inch engine develops 175 horsepower while two versions of 
the 348-cubic-inch engine offer 185 and 230 horsepower, respectively. 








47 


the engine does not have to be 
pulled for insertion of the top half 
of the seal. 

* + oJ 


New Skirt Pistons 


ee and performance 
of heavy-duty 283-cubic-inch 
V-8s are improved through new 
heavier, solid-slipper skirt pistons. 
Dome thickness is increased to .480 
inches from .380 for greater 
strength and improved heat trans- 
fer from piston top to the cylinder 
walls. 

Top, second, and bottom lands 
are heavier to afford greater pro- 
tection to the rings from high 
piston dome temperatures. 

The solid-slipper skirt design 
increases rigidity at the pin 
bosses. A cast-in steel belt con- 
trols thermal expansion, and a 
steel insert on the topside of the 
upper compression ring assures 
longer piston life and more effec- 
tive ring performance. 

In all V-8 truck engines equipped 
with vacuum spinner governors, ig- 


accumulation around the guide (specially formulated to resist dry| nition performance is improved by 


opening. heat and oil at high temperatures. 

Also new for all 283-cubic-inch | 
V-8s is a rear main bearing seal of| variations than the asbestos-jute 
molded rubber reinforced with a|rope seal used formerly. In addi- 


steel ring. The synthetic rubber is'tion, replacement is easier, since 





on the 


eee) 
Seaway 





substituting a stainless steel dis- 


It is less susceptible to density|tributor point spring for the high- 


carbon type formerly used. This 
prevents possible corrosion from 
(Continued on Page 48, Col. 1) 


Major projects mean major purchases 


Get your share- GO GALION” 


The St. Lawrence Seaway is one of many major projects 
presently under construction. This means big markets for trucks 
with specialized bodies and hoists. You and your Galion dis- 
tributor are just the team to supply this market. 

You know your business—the Galion man knows his. He knows 
the best combination of body and hoist for every job, every 
chassis, every customer. He’s backed up by the facilities, 
know-how, and research that have established Galion products 


as top performers. 


He’ll give you fast delivery and complete service whenever 
it’s needed. This kind of service closes sales faster and makes 


satisfied customers. 


So give your customers the best equipment, give your trucks 
the best performance mates, give your business added profits 


without added effort ... GO GALION! 





GALION 


Dump Bodies and Hoists 


G-158 


GALION ALLSTEEL BODY COMPANY « GALION, OHIO 
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09 Chevy Truck Line 
Offers 139 Models 


(Continued from Page 47) 
lack of ventilation in the distributor| helps maintain road speeds in 


cap. 
= * * 


EATURES of the heavy-duty | 
line include a new optional | 


power train for 70 and 80 Series) 
trucks. It consists of a 185-horse- 
power, 348-cubic-inch engine, heav- 
ier clutch, close ratio five-speed or| 
Powermatic transmission, and 
16,000-pound single rear axle or 30,- 
000-pound tandem. 

This combination results in a 12 


percent increase in pulling power. | 


As a result the GCW rating has) 
been increased to 38,000 pounds. 
Another addition to optional 
equipment offered for 1959 is a 
close-r a tio, five-speed transmis- 
sion on heavy-duty models. The 
closely-s te p ped shifting pattern 
provides high performance and 





highway truck or tractor opera- 
tions. 

Five-speed conventional ratio 
transmissions are optional on 50 
through 80 Series and standard on 
|90 and 100. Powermatic is offered 


Six Dealerships: Added 








*| By Four Wheel Drive 


CLINTONVILLE, Wis. — Four 
Wheel Drive has added six dealers. 
They are: 

Mitchell Sales & Service, Inc., 

| Youngstown, O.; Ortruc, Inc., St. 
| Louis; Perri Pontiac Co., Carbon- 
dale, Pa.; Brewster Fire Equipment 
Co., Brewster, N. Y.; Construction 
Equipment Parts, Inc., Orlando, 
|Fla., and Wilco Machine Works, 
Inc., Memphis. 








as an option on all truck series| 
from 50 up, except forward-control | 


models. 

Modifications in the valve train 
of the 348-cubic-inch V-8 heavy- 
duty truck engine improve valve 
performance and durability. Valves 
have .125 inches smaller, fully-alu- 
minized heads, and are .050 inches 
shorter. 

They are recessed .050 inches into 
the head to eliminate any possible 
piston interference. Aluminizing 
retards build-up of combustion de- 
posits which contribute to preigni- 


tion. 
* > > 


Valve Faces Aluminized 


NTAKE and exhaust valve faces 

also are aluminized for longer 
life. Solid exhaust valve stems of 
high hot-strength 24-N material are 
new this year to reduce valve guide 
wear, resulting in a smoother run- 
ning valve train. Chrome plating of 
stems, introduced in mid-1958, is 
continued for additional wear re- 
sistance. 

Several improvements have 
been made to increase durability 
and oil sealing of 15,000-pound 
rear axles. These include wider 
inner bearing races, induction 
hardened bearing seats, more effi- 








Cylinder Head— 


This cross section of the redesigned 
cylinder head in Chevrolet's 348-cubic- 
inch heavy-duty truck engine for 1959 
shows how the water passages around the 
spark plugs have been enlarged. 

+ + + 

cient seals, and closer-tolerance 
bolts and reamed holes for more 
precise alignment. 

Refinements also have been made 
in the 9,000-pound front axle when 
used with full air brakes. The air 
chamber and camshaft now are 
mounted on a single bracket which 





FOR 
MAXIMUM 
PAYLOAD 


EDBRO 





| Fields, 


| 
| 


ightweight HEAVY DUTY HOISTS 


Check These Salient Features — 





ts 


Combined 


Combined 
gear box 


stuffers 


No sub-frame or stabilizer required 


oil tank with patented rigid 


rams and outer cover 


pump and P.T.O. for direct 
mounting. No exposed drive 


shafts or joints 


All controls in drivers cab. Neutral 
valve giving raise-hold-lower positions 
while stationary or moving permitting 
spreading operations 


Flexible high pressure oil pipes eliminate 


Extremely simple to fit 


Single or twin ram hoists available in a complete range of capacities for trucks—trailers 
—farm wagons—pickups. 


Route 
Phone 


HIGHPAYLOAD EXAMPLE 
Model 4LNC/9 hoist (shown in top illustration with A.B.C. aluminum bodies) weighs ap- 
proximately 600 Ibs. complete with P.T.O. 


ONTARIO EQUIPMENT INC. 


McCook, Illinois 


66 and Grand Avenue 
LYons 3-3113 


Chicago Line—Bishop 2-2676 








supports both units and absorbs 
opposing forces between them, 

This design minimizes deflection 
and provides better steering and 
braking control. Braking perfor- 
mance is further improved by re- 
versing the right and left hand 
brake flange plates, which reposi- 
tions air chambers and camshafts 
so that actuating-cam and drum 
rotation are in the same direction. 

* * 7 

|) penn changes include new 

propeller shaft bearing and 
cushion assemblies for greater effi- 
ciency and longer wear. A new 
synthetic rubber seal, used:in place 
of the former felt type, is cupped 
outward to afford maximum protec- 
tion from water, dust, and other 
abrasives harmful to the ball bear- 
ings. The new seal is less subject 
to damage at high driveline speeds. 

Higher capacity generators are 
available for all model 1959 Chev- 
rolet trucks as optional equip- 
ment. In addition to the standard 

30 and optional 35-ampere gener- 

ators carried over from last year, 

new 40 and 50-ampere options are 
offered for high output applica- 
tions. -The 45-ampere generator 
available last year is discontinued. 

Performance of all engine-driven 
assemblies is more efficient on all 
models of the 1959 truck line be- 
cause of new extra-strength, low- 
stretch V-belts on all drives. 

They are of high-strength rayon 
and dacron cord construction which 
cuts belt stretch 50 percent, result- 
ing in minimum slippage and sub- 
stantially longer wear. 


Good Condition 
Of Driver, Truck 
Is Safety Secret 


BLUEFIELD, W. Va.—James E. 
truck driver for Leather- 
wood Dairy who has driven a truck 
since he was 14 without an acci- 
dent, has a practical word of advice 
for drivers. “Keep in good condition 
—both your vehicle and yourself,” 
he says. 

Fields goes back to Model “T” 
| and solid tire days, and he has 
| hauled lumber, food products, 
freight—and now milk while com- 
piling his outstanding safety record. 

“Keep in good health—and if 
you're tired, take a coffee break,” 
he recommends. Ag to the vehicle, 
preventive maintenance is the an- 
swer—‘“stop troubles before they 
happen,” Fields says. 

He drives his 1957 Autocar, haul- 
ing a full load of Leatherwood 
Dairy products and supplies from 
Bluefield to Williamson over six 
mountains. 

The truck is engineered to give 
Fields the performances he re- 
quires, with engine, transmission 
and rear axle coordinated to give 


| the best results on his mountainous 


Powered by world-famous Edbro piston | 
type wobble pump 


route—he keeps the tractor turning 
from 1,500 to 2,100 r.p.m.s, and it’s 
set for top speed of 52 miles per 
hour. 


Firestone Frees 


New Truck Tire 


AKRON.—Firestone Tire & Rub- 
ber Co. has granted royalty-free 
licenses to companies in the tire 
and rim manufacturing business to 
manufacture, use and sell a new 
standard tubeless truck tire and a 
one-piece drop-center rim which 
Firestone developed and patented. 

These companies are members of 
the Tire & Rim Assn., which has 
made this tire and rim an accepted 
standard for the industry. 

The new product includes among 
its features a 15-degree bead taper 
and a shortened bead and sidewall 
structure. The use of a one-piece, 
drop-center rim affords a lighter 
unsprung wheel weight. 


Southwest Truck Body 


Plans Branch Factory 


WEST PLAINS, Mo.—Southwest 
Truck Body, Inc., St. Louis, will 
open a branch factory here Jan. 15, 
employing approximately 175 per- 
sons. 

According to president Edward 
P. McDaniels, the company will 
work on a $2,375,000 Government 
contract. Full production is ex- 
pected by April. 





















| 
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DoGs’ BEST FRIENDS are a majority in Inquirer 
families. Take the case of the foundling Fidos at the 
City Pound. Each year, on page three, The Inquirer 
sponsors a campaign themed: “Adopt a Dog for 
Christmas.”’ And how the readers of this newspaper 
respond! For The Inquirer awakens emotions as 


well as minds. It, frankly, tugs at heartstrings... 
inspires its readers, as it informs, amuses and 
entertains them. Such a climate provides a welcome 
atmosphere for advertising. And advertisers know it 
well... have made The Inquirer first choice in 
Delaware Valley, for 24 consecutive years! 


The Philadelphia Pnguiver 


Constructively Serving Delaware Valley, U. S. A. 


NEW YORK CHICAGO DETROIT 


SAN FRANCISCO LOS ANGELES 


ROBERT T. DEVLIN, JR. EDWARD J. LYNCH RICHARD I. KRUG FITZPATRICK ASSOCIATES FITZPATRICK ASSOCIATES 


20 N. Wacker Drive 
Andover 3-6270 


342 Madison Ave. 
Murray Hill 2-5838 


Penobscot Bidg. 
Woodward 5-7260 


155 Montgomery St. 3460 Wilshire Boulevard 
Garfield 1-7946 Dunkirk 5-3557 
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Delaware Valley, U.S.A. — 14 
county Retail Trading Area ... 
home of 5,200,000 people... 
Philadelphia is the hub. 
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Your JEEP Headowerters « 424 So 6% 


Grand Opening Promotion— 


An unusual “mystery Jeep” promotion highlighted the grand opening of Basin 
Motors, Willys dealership at Kiamath Fall, Ore. A masked driver toured the city for a 
— secretly code-marking privately owned Jeep vehicles parked in and around | 

the city. Owners were invited to visit the dealership to determine whether their vehicle | 
had been marked for free merchandise and parts and service awards. The promotion 
was the idea of S. R. Balsinger, Basin Motors president. With the mystery vehicle, 
from left, are Mary Patterson and Diane Markham, dealership employes. 








YOU Benefit From 


cer 





Nationwide 
Power Take-Off 
Distribution 








How They're Pushing Sales .. . 


Dealer Ad Ideas 


A Frank Admission 


ECKER AUTO SALES, Lafay- | 


ette, Ind., declared in its pro-| 
motion for the 568 Chevrolet: 


we can’t save you money, we don’t 


deserve your business.” 
. + * 


TV to Preview 1959s 


SERIES of good will programs 
to “step on the starter” of new- 
car sales when the 1959 models 
come out has been scheduled by 
KIVA-TV at Yuma, Ariz., for some 
40 new-car dealers in El Centro, 
Calexico and Blythe, Calif.. Yuma 
County, Ariz., and northern Mexico. 
The station is donating a half 
hour of TV time for display of each 
make of car with dealers from the 
various communities participating 
|both in the show and in a coffee 
hour prior to each show. 
The auto previews are timed to 
closely precede the dealers’ initial 
showings and will be programmed 


in a late afternoon period especially 
to appeal to women. 
a * + 


“if| Sports-Car Show Held 
aa a MOTOR SALES, 


INC. (Ford-Triumph), Chicago, 
presented a $500,000 two-day sports 
car show in cooperation with 
Checkmates, Ltd., a recently or- 
ganized group of sports-car en- 
thusiasts. 

On display were one of the three 
remaining 1936 SS100 Jaguars, 
claimed to be worth about $10,000; 
a 1905 Hupmobile, and a 1910 De- 
troit Electric. The show also fea- 
tured restored sports cars, finished 
customs, and antique cars. 

“The public is so interested in 
sports cars today,” said Jim Moran, 
Courtesy Motor president, “that we 
felt that it would serve the public 
interest to show a complete display 
of these cars, and to have author- 





Wherever you are you can get Spicer Power Take- 
Offs and PTO joints through your distributor. 


Available immediately—in a wide range of models 
to meet all your requirements. Buy the standard of 
the industry. Ask your distributor about the Spicer 





Joint Replacement Kits + 
¢ Spicer Transmissions, Clutches and Axles 
* Monmouth Cluteh Plates * 


‘ 


line, or write Dept. 85, Dana Corporation. 


DANA CORPORATION + DEPT. 85 - TOLEDO 1, OHIO 


Products offered by Dana: Spicer and “Mechanics” Type Universal 
Spicer Universal Joints and Drive Lines 


¢ Auburn Clutches 


Spicer Power Take-Offs and PTO 
Industrial and Agricultural Joints 








i 


| 


| gressive sales campaign that 





ities explain their uses, features 


and maintenance.” 


Trophies and medallions were 
given in four general classifications: 
Sports cars, competitive cars, clas- 
sic cars and hot-rod and custom 
cars. 


* + > 


25,000 Keys to Success 


A TON of keys opened the door 
to success for John Drew Mo- 
tors (Dodge-Plymouth), Sacra- 
mento, Calif., bringing some 25,000 
people into the showroom over a 
three-month period. 

Drew sent keys to 40,000 car own- 
ers who seemed likely prospects for 
a new auto. They were invited to 
visit the Drew showroom to try 
their keys in a padlock on the 
steering wheel of a new car. The 


person with the right key won the 
car. 


For persons who did not receive 
keys in the mail, a large cylindrical 
basket containing 30,000 keys was 
kept in the showroom. 


Drew said he sold 679 new and 
used vehicles during the promotion 
and the key promotion cost him 
about $7 for each sale. 


Dealer Sells Quality 


UICK MOTORS, INC., (Cadillac- 

Oldsmobile) Watertown, N. Y., 
promoted used-car business with an 
institutional newspaper ad which 
featured the theme: “Quality 
Shows.” 


Said the copy: “So why buy a 
lot of polish and paint when you 
can buy a really sound car for the 
same price? There is no better buy 
for a motorist than a fine car that 
has been driven carefully by its 
previous owner. For while the cost 
to the second owner is greatly re- 
duced, his pleasure in owning a 
quality motor car can be equally re- 
warding. 

“We have many such cars — all 
accepted in trade on 1958 Cadillacs 
and Oldsmobiles—that have received 
our Safety-Tested Seal of Approval. 
They are priced at remarkably low 
prices and easy terms may be ar- 
ranged. If you are in the market 
for a used car, it will pay you to 
see our selection—soon.” 


Mail Call 


Dealer Woos Neighbors 
Of Dodge Buyers 


AYLORS’, INC. (Dodge) said it 
has boosted sales with an ag- 
in- 


| cludes sending letters to the neigh- 


bors of people who buy Dodges 


| from the Centerline (Mich.) dealer- 
ship. 


|new Dodge purchased at Taylors’, 


The letters begin; “It’s no secret 
. one of your neighbors has a 

The neighbor is invited to visit the 

dealer and test-drive a new car. 


The sales drive instituted by 
Taylors’ General Manager Irving 
Schoenherr extends to other activi- 
ties. When a prospect has his car 
appraised but does not consummate 
the deal, a letter is sent him in a 
few days asking him to return for 
a bargaining session. 


Every salesman at Taylors’ also 
is required to mail 50 postcards, 
make 25 phone calls, and must 
make at least five personal contacts 
daily. Twice a week they must visit 
a different section of their territory 
and place cards with attractive 
prices on parked autos. 


Manufacturer’s suggested retail 
prices are no secret, either, at 
Taylors’. A huge sign in the show- 
room lists the prices for every 
model, and promises “hundreds of 
dollars off” when you buy at Tay- 
lors’. Schoenherr says public re- 
action to the listing has been ex- 
ceptionally favorable. 

> . > 


400 Cars on Single Lot 


Four dealers in Hopkins, Minn., 

a suburb of Minneapolis, coop- 
erated in a “price-war sale” in 
which they displayed more than 400 
cars of five makes on a single lot 
with a 500-foot frontage. 


Cooperating in the promotion 
were Suburban Chevrolet, Dahlberg 
Ford, Town’s Edge Oldsmobile and 
Hopkins Dodge-Plymouth. The 
dealers said buyers were able to 
compare features of the various 


'}makes, compare prices and shop 


competitively. 
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Sales Conditions in Various Areas... 





Auto Market Reports 


Denver 


New-car sales increased in Den- 
ver during August, with registra- 
tions up 4 percent to 1,437 from 
1,382 in July. 

By makes, registrations were: 
Chevrolet, 460; Ford, 287; Plymouth, 
93; Rambler, 82; Oldsmobile, 65; 


Pontiac, 59; Renault, 48; Cadillac, | 


43: Dodge, 43; Buick, 40; Volvo, 21; 
Mercury, 20; English Ford, 17; 
Chrysler, 15; Lincoln, 14; Simca, 12; 
Hillman, 11; Borgward, 10; Austin- 
Healey, 9; Metropolitan, 8; Volks- 
wagen, 7; Studebaker, 6; BMW 
Isetta, 6; Triumph, 6; Imperial, 5; 
Goliath, 5; Opel, 5; Vauxhall, 5; 
Checker, 2; Edsel, 2; Packard, 1, 
and miscellaneous, 16. 

New-truck sales numbered 243 in 
August, compared with 256 a month 
earlier. By makes, they were: Chev- 
rolet, 90; Ford, 54; Dodge, 38; In- 
ternational. 30; Willys, 11; GMC, 6; 
Diveo, 2; Volkswagen, 2; Autocar, 
1; English Ford, 1; Kenworth, 1, 
and miscellaneous, 6.—(Ira R. Alex- 


ander.) 
* > . 


Springfield, Mo. 


Demand for used cars is excellent 
and the cleanup of the last ’58s has 
been one of the most satisfactory 
in several years. Most dealers are 
extremely optimistic about the pros- 
pects of future business. 

Repossessions are normal to low 
with one dealer reporting but one 
repossession in 13 years. General 
credit and collection conditions are 
good.—(L. H. Houck.) 


Akron 


Sales of new cars in Summit 
County (Akron) took a sharp drop 
in August with registrations total- 
ling 1,376, or 37 percent below the 
2,183 sold in the same month a year 

‘0. 
» ™ the first eight months of the 
year sales were down 30.6 percent. 
There were 11,800 new cars deliv- 
ered in the county up to Sept. 1, as 
against 17,011 in the same period in 
1957, Akron Automobile Dealers 
Assn. reports show. 

Chevrolet continued well out in 
front with 3,211 registrations to 2,- 
402 for Ford, a lead of about 25 
percent. Plymouth was third with 
1,372: Oldsmobile, fourth, 739, and 
Buick, fifth, with 657. 

Others in the first 10 were Pon- 
tiac, sixth, 607; Mercury, seventh, 
519: Dodge, eighth, 403; Rambler, 
ninth, 383, and Cadillac, 10th, 241.) 

New-truck sales in August num- 
bered 105, which was 46 percent 
under the 196 deliveries in August, 
1957.—(Joe Kuebler.) 


Pittsburgh 


New-car registrations in the Pitts- 
burgh area “showed a pronounced 
gain” in the week ended Sept. 13, 
according to the Bureau of Business 
Research of the University of Pitts- 
burgh. 

The bureau’s index of general 
business activity stood at 98.7 per- 
cent of the 1947-49 average. It had 
been 92.2 percent a month earlier 
and 90.6 percent in the comparable 
week of July. 

Steel-mill operations increased 
to 61.5 percent of practical capac- 
ity, a new high for the year. 


| miscellaneous, 7. 


New-truck registrations numbered 
61 in August, compared with 47 a 


White, 2; Willys, 1, 
Ford, 1. 


* * * 


Columbus, O. 


Sales of new cars in metropolitan | 
Columbus, O., continued to taper off | 
in the first 15 days of September. 


| 
i 
| 


|—(Justin Henley.) 
* 


sel, 2; Imperial, 1; Lincoln, 1, and| parade with 193 registrations. 


Ford trailed with 146. 
Registrations of other makes 
were: Plymouth, 103; Dodge, 50; 


month earlier. By makes, they were: | Oldsmobile, 39; Pontiac, 36; Mer- 
Chevrolet, 21; Ford, 16; Interna-|Cury, 25; Rambler, 20; Cadillac, 14; 
tional, 15; GMC, 3; Volkswagen, 2;| Buick, 11; Volkswagen, 11; Renault, 
. and English | 10; Chrysler, 9; DeSoto, 8; Edsel, 5; 


Opel, 5; Volvo, 5; Metropolitan, 3; 
Lincoln, 2; Studebaker, 2; Imperial, 
1; Willys, 1, and miscellaneous, 25. 


* * 


Omaha 


For the first time in many 


The total of 724 registrations fell| months, Ford copped top spot in 
9.6 percent below the last 15 days| new-car sales in Omaha with 250 


of August and was 30 percent below | registrations in August. 


the first half of September last year, | 
according to a report issued by the 
clerk of courts in cooperation with | 


Assn. 


Chevrolet was second with 248; 
Plymouth had 99; Oldsmobile, 49, 
and Pontiac, 38. Foreign cars ac- 
counted for 58 registrations, with 


the Columbus Automobile Dealers | yoixswagen, 21, and Volvo, 15, in 


the lead. 
August's total of 868 was 13 per- 





Chevrolet continued to lead the 





Biggest Line 


And Best Deal In 


Truck Bodies! 


eel 


“CubeDKing” Steel and “CargoxStar” Alumi- 
num Units ... each with a choice of hundreds 
of optional features 





July registrations of new cars in 
Pittsburgh proper amounted to 
1,805, according to the Pittsburgh 
Automobile Dealers Assn. 

By makes, they were: Chevrolet, 
583; Ford, 340; Plymouth, 205; Olds- 
mobile, 144; Buick, 90; Mercury, 68; 
Pontiac, 68; Cadillac, 64; Rambler, 
58; Dodge, 39; Chrysler, 35; DeSoto, 
14; Studebaker, 6; Lincoln, 5; Edsel, 
4; Continental, 3, and miscellaneous, 
79.—(Leon M. Leffingwell.) 


= * * 


Billings, Mont. 

A total of 231 new cars were 
registered in Yellowstone County 
(Billing), Mont., during August, 
compared with 332 in July. 

By makes, registrations were: 
Chevrolet, 50; Ford, 36; Oldsmobile, 
21; Pontiac, 17; Buick, 16; Plym- 
outh, 16; Volkswagen, 11; Rambler, 
10; Dodge, 8; Mercury, 8; Cadillac, 
6; Chrysler, 6; Studebaker, 5; Re- 
nault, 4; Willys, 4; Checker, 2; Ed- 





“WorkSaver” Beverage Bodies With Sliding 
Doors .. . in 14’5” and 16’ lengths, with 100% 
load accessibility 





TRUCK BODIES 





NAME 
COMPANY 
ADDRESS 
CITY 





cent below the previous month’s 
count of 999 registrations. 
New-truck sales were down from 


with 34. International and Ford ran 
second and third, with 31 and 19 
registrations, respectively.—(Arthur 
R. Oleson.) 

+ + * 


Atlanta 


For the first seven months of this 
year, dealers in Fulton and DeKalb 
Counties (Atlanta), have sold 17,945 
}new cars and 1,996 new trucks. 

New cars registered by makes 
during the seven-month period are: 
Chevrolet, 5,427; Ford, 3,941; Plym- 
| outh, 1,529; Oldsmobile, 1,317; Buick, 
953; Pontiac, 934; Cadillac, 512; 
| Dodge, 454; Rambler, 381; Mercury, 
| 319; Chrysler, 231; Volkswagen, 203; 
DeSoto, 183; Renault, 197; Edsel, 
| 133; Studebaker, 103; Lincoln, 94; 
Simca, 85; English Ford, 67; Hill- 
|}man, 47; Willys, 23; Imperial, 45; 
Jaguar, 19; Packard, 14, and miscel- 
|laneous, 734. 
| Truck registrations were: Chev- 
rolet, 748: Ford, 635; International, 
200; GMC, 124; Dodge, 103; Volks- 
wagen, 49; Mack, 39; White, 27; 
Willys, 23; Diamond T, 9; English 





124 to 115 in August. Chevrolet led| 


| while, fell 


51 


Ford, 3, and miscellaneous, 36.— 
| (BE, C. Bash.) 
a * * 


Indianapolis 
A decline of 12.1 percent marked 
new-car registrations in Marion 
County (Indianapolis) in August, 
when the total dropped to 1,672 
from 1,903 in the previous month. 


New-truck registrations, mean- 
16.3 percent from 251 
to 210. 

By makes, new-car registrations 
for the month were: Ford, 396; 
Chevrolet, 383; Plymouth, 161; 
Oldsmobile, 146; Pontiac, 116; 
Rambler, 65; Buick, 62; Dodge, 
49; Mercury, 47; Cadillac, 40; 
Chrysler, 21; Volkswagen, 21; 
English Ford, 19; Studebaker, 16; 
DeSoto, 14; Edsel, 14; Hillman, 14; 
Renault, 11; Lincoln, 8; Metro- 
politan, 8; SAAB, 8; Volvo, 8; 
Imperial, 7; Vauxhall, 6; Tri- 
umph, 5; Packard, 1, and miscel- 
laneous, 26. 

New-truck registrations by makes 
were: Chevrolet, 80; Ford, 50; In- 
ternational, 28; Dodge, 17; White, 
11; GMC, 8; Willys, 5; Volkswagen, 
4; Autocar, 2; Diamond T, 2; Mack, 





1, and miscellaneous, 2.—(C. L. 
Kern.) 


Clinch your chassis sales 


Profits” 


and enjoy sizeable “Plus 


with low-cost 


Fruehauf Truck Bodies! 





THERE’S NOTHING BUT PROFIT to selling a 
Fruehauf Truck Body along with your chassis— 
no work, no worry, no cost, no handling. Fruehauf 


mounts, paints, and delivers 


practically overnight. 


Your profit on the body is clear. 

The cost of any Fruehauf body is so competitive, 
yet the name so well-known and respected, that 
you have practically no selling to do. Even more 
important, for the sake of your customer good will, 
Fruehauf backs up its product as no one else can! 


Save shopping time and 


bargaining effort by 


dealing with the manufacturer of the broadest line 
of truck bodies to be found anywhere. Fruehauf 
builds a complete selection of closed or open top 
smooth panel steel bodies with straight-frames or 
wheel-housings, aluminum units’in many lengths 
with beaded or smooth panels or exterior posts, 
and sliding-panel beverage bodies. Optional features 
available, such as rear and side doors, accessories 
and fittings, are practically countless. 
Send for the full, money-making story now. 


FRUEHAUF TRAILER COMPANY 


Truck Body Division 
10952 Harper Avenue e 


STATE 


Detroit 32, Michigan 
SEND FULL FACTS ON TRUCK DEALER PROFITS AVAILABLE 
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THE 59 
PONTIAC 
ae ON TV 


tonight for the first time. Unless you’ve been 
lucky enough to see the real article, tonight’s 
your chance to get your first good look at the 
new Pontiac . . . on Alcoa Theatre, NBC-TV. 


See how Pontiac uses more Alcoa® Aluminum 
than ever before . . . in diamond-bright grille, 
sapphire-hard moldings, golden script lettering, 
beautifully textured instrument panel .. . for 
mouth-watering eye appeal. 


Every year the automakers use more alumi- 
num, in gleaming trim to sharpen sales appeal, 
in strong, lightweight mechanical parts to boost 
power and performance. Alcoa tells your cus- 
tomers this important story on television, in 
national magazines. 


When you're selling a new car, capitalize on 
this consumer appeal . . . point out all the 
aluminum! Aluminum Company of 
America, Alcoa Building, Pittsburgh 


19, Pennsylvania. 3 


ALCOA ALUMINUM ... FOR LASTING GLEAM AND GO! 


WHATS COMING 


4 


on the 1960 and ’61 cars. The all-aluminum 
engine, . . . the aluminum radiator . . . alumi- 
num brake drums for faster, safer stops, fewer 
relinings . . . all developed with the help’of Alcoa. 


“STRANGE 
OCCURRENCE | 
AT ROKESAY" } 


by M. B. Kingsland, thrilling story of the RAF 
featuring John Kerr, star of “South Pacific.” All 
on Alcoa Theatre tonight, Monday, October 6. 


SEE 


ALCOA THEATRE ON THESE STATIONS 


State 
ALABAMA 
Birmingham 
Mobile 
Montgomery 
ARIZONA 
Phoenix 
Tucson 
ARKANSAS 
Little Rock 
CALIFORNIA 
Fresno 

Los Angeles 
Sacramento 
San Diego 
San Francisco 
COLORADO 
Denver 
CONNECTICUT 


Hartford-New Britain WNBC-TV 
DISTRICT OF COLUMBIA 


Washington 
FLORIDA 
Jacksonville 
Miami 
Tampa 
GEORGIA 
Atlanta 
Columbus 
Savannah 
ILLINOIS 
Chicago 
Peoria 
Rockford 
INDIANA 
Evansville 
Fort Wayne 
Indianapolis 
Lafayette 


Muncie 


South Bend 


Loursville 
LOUISIANA 


Rochester 
St. Paul-Minneapolis KSTP-TV 


Jackson 
Kansas City 


St. Louis 
Springheid 


Chattanooga 
Knoxville 
Memphis 
Nashville 
TEXAS 
Austin 
Corpus Christi 
El Paso 

Fort Worth 
Houston 
Lubbock 

San Antonio 
UTAH 

Salt Lake City 
VIRGINIA 


Station Channel Local Time 


: 
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WABT 
WALA-TV 
WSFA-TV 


KVAR 
KVOA-TV 


KARK-TV 
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KMJ-TV 
KRCA 
KCRA-TV 
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KRON-TV 
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Highways & Safety... 


6 States Rated Tops 
In Driving Education 


Six states have been named win- 
ners of the Achievement Award for 
the extent and quality of their 
driving-education programs con- 
ducted during the 1957-1958 school 
year. 

Judges for the 11th annual Na- 
tional High School Driver Educa- 
tion Award Program announced 
that Massachusetts, Michigan, 
Delaware, Oklahoma, Utah and 
Vermont were selected to receive 
the nation’s top honor in this 
field. 

Progress Awards went to six 
states — Florida, Illinois, Indiana, 
Missouri, Texas and Montana. 

A record number of schools and 
students participated in the pro- 
grams, according to Thomas N. 
Boate, manager of the Accident 
Prevention Department, Assn. of 
Casualty and Surety Companies, | 
which sponsors the driver-education 


rogram. 
He said the awards this year 





were based on a stricter evalua- 
tion system. The basic evaluation 
changes were made to conform 
with standards recommended by 
two national education confer- 
ences sponsored by the National | 
Commission on Safety Education, | 
he added. 

“The evaluation procedure was| 
sharply revised to place more em-| 
phasis on the quality of instruction | 
given than on the number of schools} 
participating in the program,”| 
Boate declared. 

Boate reported that during the 
1957-1958 year 11,846 schools offered 
driver education courses and 1,219,-| 
065 students received instruction. | 

These figures topped the previous 
highs of 11,273 schools and 1,123,164 

: | 


Interviews Show 


Husband Decides 
When to Buy Car 


ANN ARBOR, Mich.—The hus- 
band most often makes the family’s | 
decision about buying a car but 
the wife is slightly better at pre- 
dicting when the family will make} 
the purchase. 

Those observations were gained 
from interviews of more than 600 
families. The survey was conducted | 
by Elizabeth H. Wolgast of the 
University of Michigan Survey Re- 
search Center and reported in the 
October issue of Journal of Mar- 
keting. 

When the families were asked| 
who makes the decision to buy a} 
car, 58 percent said it was the) 
husband and 4 percent said it was 
the wife. In 28 percent of the fami- 
lies the decision is made by both 
husband and wife and, in 10 percent 
of the cases, the families do not 
buy cars or did not answer the 
question. 

In the study, husbands and wives 
were asked if the family would buy 
a car in the near future. The results 
of these plans to purchase were 
checked 18 months later. 

In cases where the husband said 
the family would buy, 63 percent 
had made the purchase by the end 
of the period and 37 percent had 
not. Where the wife predicted the 
family would buy, 70 percent made 
= purchase and 30 percent did 


Another of the study’s findings 
was that the husband makes more 
decisions on purchases as the fam- 
ily’s income goes up. 

In families with income of less 
than $3,000 a year, wives reach more 
than one-third of major economic 
decisions by themselves. Among 
families with annual income over 
$10,000, only one of 10 major de- 
cisions is made by the wife alone. 


DeSoto Honors Foulke’s 


For Second Time 


BALTIMORE.—Foulke’s Sales & 
Service, Essex, Md., received na- 
tional acclaim by being named win- 
ner of the DeSoto Quality Dealer’s 
Award for the second time. 

No other DeSoto dealer has ever 
won the award more than once. 
President of the dealership is 
Franklin F. Foulke. 





participating students recorded in 
the 1956-1957 academic year, he 
said. The 1957-1958 school total rep- 
resented a 5 percent increase over 
the previous year and the enroll- 
ment total showed an increase of 
8.5 percent over 1956-1957. 
* 


DeSoto Receives 
Award for Safety 


DeSoto has been awarded the 
Michigan State Safety Commission’s 
Award of Merit for 1957. 

The award is given in recognition 
of “outstanding contribution to the 
saving of human lives, suffering and 
economic resources through support 
of the movement of traffic safety.” 

DeSoto had won the National 
Safety Council’s Public Interest 
Award in both 1956 and 1957. 

Gerald W. Shipman, MSSC execu- 
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tive secretary, said DeSoto earned 
the honor both for the safety engi- 
neering features it has built into its 
product and for “exceptional inter- 
est shown by DeSoto divisions” in 
cooperating with official safety en- 
gineering, education and enforce- 


ment programs. 
+ = * 


New Orleans Tickets 679 


In Brake-Light Tag Drive 


The New Orleans Police Depart- 
ment said 679 tickets for failure to 
have up-to-date brake-light stickers 
were issued in the first six days of 
a drive. 

“The number was far in excess 
of the normal number of tickets 
issued for this offense,” Capt. Louis 
Sirgo declared. The drive started 
when it was pointed out that there 
were 20,000 motor vehicles in New 
Orleans without current brake-light 
tags. 

*” + = 
Vermont Sponsors Training 


Of School-Bus Drivers 


A State-sponsored training pro- 
gram has been started for Vermont 
school-bus drivers. 

Schools in various communities, 
Sponsored by the Education and 
Motor Vehicle Departments, include 











School Safety Messages 
By Dealer Win Praise 


The Omaha Safety Council has 
commended Briley Plymouth for 
its sponsorship of safety mes- 
sages regarding children going 
back to school. 

Kermit R. Hansen, executive 
vice-president of the Omaha 
Safety Council, said that over the 
Labor Day weekend and through- 
out the first week of school, the 
auto firm broadcasted 15 radio an- 
nouncements a day using voices 
of Omaha school children to re- 
mind motorists that school is re- 
opening. 





review of the school-bus manual, 
safety inspections and driving dem- 
onstrations. 

+ + * 


Drivers Topping 85 MPH 


Face Loss of N. Y. License 


The license of a New York resi- 
dent convicted of speeding in ex- 
cess of 85 miles an hour on the 
New York State Thruway or any of 
the State highways will be sus- 
pended or revoked, according to 


Commissioner Joseph P. Kelly, 


State Motor Vehicle Bureau. 

He said a seldom-used section of 
the state traffic code was invoked 
some time ago to deal with exces- 
sive Thruway speeders. Since that 
time, he added, the crackdown has 
been extended to all State high- 
ways. 

+ = * 


Atlanta Trucking Firm 


Teaches Drivers First Aid 


Complete Auto Transit Co., which 
operates about 650 trucks out of 
Atlanta Chevrolet and Buick-Olds- 
mobile-Pontiac plants, is training 
its drivers in standard and ad- 
vanced Red Cross first-aid courses, 
and is equipping each vehicle with 
a first-aid kit. 

All vehicles also are registered 
in the CD Transportation Service. 
John C, Mider jr. is safety super- 
visor for Complete Auto Transit. 


Harper Building New Home 

DEN VER.W\Construction has 
started on a new $200,000 show- 
room-garage headquarters for 
Johnnie Harper Motors (Ford), 
Arvada. The 27,000-square-foot 
masonry structure is expected to be 
ready about Dec. 1. 
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Showroom and service facilities of Penner Motors, Ltd., Kenora, Ontario 





A. ; 


80’ wide post-free service area 
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Spacious, attention-getting display 








The beginning of so many successful businesses 
-..--A BUTLER BUILDING 


Whatever you sell to the public, the building in 
which you sell it plays the role of salesman, too. 
The building is part of the image of you—in 
your customer’s mind. Penner Motors of Ke- 
nora, Ontario realized this fact when they chose 
a Butler building. But they found they bought 
more than good looks. They got an abundance 
of usable display and service space—and at a 
price that left more money for working capital. 

These same advantages can also be yours — 
and you don’t have to be in the automobile 
business to enjoy them. Wide, obstruction-free 
interiors, natural ventilation, superior lighting, 
economical heating, individualized beauty are 
Butler features that make these buildings ideal 
for every kind of business. 

Another Butler “plus” is faster construc- 
tion. Once you decide on your design, mass- 


Vg, paovee™ 


Manvfacturers of Metal Buildings 


produced, pre-engineered structurals are 
shipped to your site right from standing fac- 
tory inventory. In a matter of days a powerful, 
basic framework is bolted together, metal roof 
in place, ready for curtain walls of your choice 


of materials. 


Savings in materials, labor and time are con- 
siderable—and you're in your building, doing 
business, weeks to months sooner than other 
types of construction would permit. 


Do yourself this favor: look at a Butler building. You'll 
then see first-hand why this wonderful building can 
be an important ingredient in your formula for suc- 
cess. For all the facts, call your Butler Builder. He’s 
listed under “Buildings” or “Steel Buildings” in the 
Yellow Pages of your phone book. Or, if you wish, 


write directly to the address below. 


BUTLER MANUFACTURING COMPANY 
7432 East 13th Street, Kansas City 26, Missouri 


* Equipment for Farming, Dry Cleaning, Oil Production and Transportation, Outdoor Advertising 7 


Custom Fabrication 


Sales offices in Los Angeles and Richmond, Calif. « Houston, Tex. « Birmingham, Ala. * Atlanta, Ga. « Kansas City, Mo. * Minnea: 
. ’ . e \ le bs polis, Minn. * Chicago, Ill. * Detroit, Mich. 
Cleveland, Ohio « Pittsburgh, Pa. ¢ New York, City and Syracuse, N.Y. © Boston, Mass. * Washington, D.C. © Burlington, Ontario, Canada 


‘ 








Order Your Subscription NOW, and Avoid Increase in Price 


to be Announced Soon. 


NEW SUBSCRIPTION ORDER 


Send me Automotive News every week for 


2 Years $14 1 Year $8 (U.S. and Canada) 
Ali Other Countri« 2 Years $20 1 ¥ 


for which check is attached or send bill 
Name & Title 
Company 


Street Address 


TRADE CONNECTIONS: 
Car Desoler Make of cor 
Used Car Dealer Truck Dealer 
State Manufacturer Jobber 
aes ee ’ Service Station Engineer 


City 


or — 


(PLEASE DO NOT USE THIS CARD IF YOU ARE ALREADY A SUBSCRIBER) 





Postage 
Will be Pa ; 
by 


Addressee 


| 
' 
: 
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BUSINESS RE 


Automoatiue News 
965 East Jefferson Avenue 


Detroit 7, Michigan 
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SUPERP BLEND 


MOTOR 


How to make money grow on trees. Your profits start growing as soon as you start selling 
Quaker State Super Blend Motor Oil. This amazing SAE 10W-30 HD oil, carefully refined from only the purest 
Pennsylvania oil stocks, gives long-lasting, year-round lubrication in all car engines—especially in today’s high 
powered, high compression jobs. Quaker State Super Blend combines the easy cold-weather starting ability of 


an SAE-10W motor oil with the stability of an SAE-30 for the hottest driving weather. This all-weather motor 
oil keeps customers satisfied, keeps them coming back for more. Quaker State Super Blend 


is sure to keep profits healthy and growing year-round! QUAKER STATE OIL REFINING CORPORATION, OIL CITY, PA. 


Member Pennsylvania Grade Crude Oil Association 
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Affecting Factories and Dealers .. . 


Auto Advertising 


By Martin L. Whitmyer 
Staff Writer 


The oil industry is tooling up for 


scholarship funds, and motion pic- 
tures. 


As a service to motorists, service 





another big Oil Progress Week| stations will distribute a manual 


observance Oct. 12-18, according 

the American Petroleum Institute, 

which sponsors the promotion. 
The central theme is “Today— 

Oil Builds for Your Tomorrow.” 
The objective is to demonstrate, 
in as many ways as possible, the 
commitments and financial obli- 
gations that oil companies and 
oil men have undertaken to help 
insure the country’s future, offi- 
cials said. 

The tomorrow theme will be 
carried out in displays and exhibits, 
meetings, open houses and parades, 
special editions of newspapers, radio 
and television shows, advertise- 
ments, souvenirs, speeches, lunch- 
eons, dinner gatherings, fashion and 
panel shows, contest and courtesy 
campaigns, charity drives and 


to| which will enable them to “Make 
te,| the Most of Your Driving Dollar.” 


| The manual not only shows motor- 
| ists how to figure their costs, but 
how to keep them down. Another 
booklet which will be distributed is| 
| entitled “Tomorrow is Almost} 
Here.” 


* * * 


| Direct Mailers Pick Campbell | 


| Colin Campbell, executive vice- 
| president of Campbell-Ewald Co.,| 
Detroit, has been elected chairman | 
of the board of governors of the 
Direct Mail Advertising Assn. 


+ * * 


Carter Promotion in Post 

One of the longest copy ads ever 
to appear in Saturday Evening Post 
| was placed in the magazine’s Oct. 4) 


issue by Carter Carburetor, division 
of ACF’ Industries, Inc. 


A two-page black and white) | 


spread, the ad stresses the impor- 
tance of the qualified automobile 
mechanic and of an automobile en- 
gine tuneup. The copy includes a 
Carter checklist for a complete 
tuneup and offers a free booklet 
on the subject. French & Shields, 
Inc., St. Louis, is agency for the 
account. oe 
+ 


Magazine Name Change 

Effective with the January, 1959 
issue American Exporter Industrial 
magazine will change its name to 
Industrial World. The Spanish edi- | 
tion will become Industrial World 
en Espanol. 

American Exporter Industrial is | 
published by Johnston Export Pub- 
lishing Co., New York 

* 


* * 





Murrow Gets Sponsor 


As the first step in an intensified 
advertising and merchandising 
campaign, Olin Mathieson Chemical 
Corp. has completed arrangements 
with the CBS television network 
for sponsorship of the new Edward 
R. Murrow television program, 
“Small World.” 

The new program will begin Oct. 





Ad Winner— 


A top award was given Mercury for its 
1958 campaign of mail advertising by the 


| Direct Mail Advertising Assn., Inc., at its 


41st annual convention in St, Lovis. Harry 
L. Swan, left, Mercury advertising man- 
ager, receives the award from Arthur E. 
Burdge, president of the advertising group. 
During the coming year the winning cam- 
paign will be displayed in cities in both 
the U. S. and Canada. 





12 and will be televised Sundays 
from 6:00 to 6:30 pm. (e.d.t.) on 
112 CBS stations. Agency handling 





expensive. 





Timken-Detroit “3 for 1’ Axles 
Are First Choice 
With Big Fleet Operators! 


These superior features make the difference: 


Interchangeability of Three Final Drives. Single-Speed 
Single-Reduction, Single-Speed Double-Reduction or Two- 
Speed Double-Reduction final drives using the same hous- 
ing, hubs, drums, brakes and axle shafts gives your vehicles 
unmatched flexibility. Parts are readily available and less 


Hypoid Gears. Larger pinions and greater tooth contact 
give 30% more torque capacity, top efficiency and long life 
+++ plus lower maintenance costs. 


True Double Reduction. Two full size gear sets, one for 
each reduction, provide huskier gears and a balanced dis- 
tribution of effort. Gears and bearings last longer and need 
less maintenance. 


Torsion Flow Axle Shafts. More splines, plus greater root 
and body diameter, add extra strength. 


Famous Time-proved Differential. Extra-strong gear 
body and teeth, plus hot-forged trunnion, give long trouble- 
free operation even under the roughest kind of treatment, 


Hot-Forged Steel Axle Housing. The rectangular form of 
these high carbon steel housings is the lightest, strongest 
shape of housing that is available today. 





Timken-Detroit 
Axles are the 





co 
Products of RO C KW LL STAN DAR D Corporation 





the program for Olin Mathieson is 
D-Arcy Advertising Co., Inc. 


* * * 


BSF & D Gets Parts Account 


Brooke, Smith, French & Dor- 
rance, Inc., has been appointed ad- 
vertising and merchandising coun- 
sel to the Federal-Mogul Service 
division of Federal-Mogul-Bower 
Bearings, Inc. 

The move to BSF&D, an exten- 
sion of new marketing concepts 
initiated by Federal-Mogul-Bower 
in 1953, consolidates the national 
advertising and merchandising ef- 
forts of the service division with 
one agency. The agency’s appoint- 
ment becomes effective Jan. 1. 

a o + 


Dinah Returns 


Dinah Shore opened her eighth 
season on television for Chevrolet 
Oct. 5, to add to a record of the 
longest continuing affiliation with 
one sponsor of any feminine en- 
tertainer. 

Since inaugurating her un- 
broken Chevrolet TV string in 
1951, with a 15-minute format, 
the singer has gone before the 
video cameras in approximately 
500 programs for the company. 

The new series of one-hour Sun- 
day night color shows, with top 
stars as guests, started at 9 p.m. 
Oct. 5 over the NBC-TV network. 
Meanwhile, Pat Boone, top male 
singer, started his second con- 
secutive season of half-hour Thurs- 
day night Chevy Showrooms at 9 
p.m. Oct. 2 over the ABC-TV net- 


work. 
= > + 


Rambler Dealer Promotion 


‘Cruising Camera,’ a promotion 
conceived by KYW-TV’s promotion 
chief Robert Nashick and program 
manager Ralph Hansen, has been 
sold as a merchandising vehicle for 
13 weeks to the Greater Cleveland 
Rambler Dealers. 

The sale of 15-one-minute spots 
per week was through Marc Wyse 
Advertising Agency of Cleveland. 

> > 7. 


Series Special Tomorrow 


As a preview of the 1958 World 
Series, a special one-half hour tele- 
vision. show titled “World Series 
Special” was telecast over the 
NBC-TV network on Tuesday, Sept. 
30, at 10:30 p.m. e.s.t. Well-known 
sportscaster Mel Allen emceed. 

Sponsored by National Carbon 
Co., makers of “Prestone” anti- 
freeze, the show was a TV kick- 
off for the American baseball classic 
which began on Wednesday, Oct. 1. 

. o > 


Mercury Advertising Cited 


For its 1958 campaign of mail 
advertising, Mercury has been 
awarded one of the top advertising 
honors bestowed by the Direct Mail 
Advertising Assn., Inc. 

Harry L. Swan, Mercury adver- 
tising manager, received the award 
from Colin Campbell, executive 
vice-president of Campbell-Ewald 
Co., at the 4ist convention of the 
association in St. Louis. 

Awards were presented to 58 
American and Canadian firms in a 
variety of categories for their direct 
mail campaigns. 

> > > 


Chevrolet’s Power Cited 


Bill Power, the silver-tongued ad- 
vertising manager of Chevrolet, has 
been voted the Detroit Adcraft 
Club’s favorite speaker in a ballot 
that reviewed 10 years of weekly 
luncheons. 

Behind Power in the voting were 
such personalities as Lowell 
Thomas, Walter Reuther, Arthur 
Motley, Bennett Cerf, Leo Durocher, 
Arthur Godfrey, George Romney 
and Mike Wallace. 


Leece-Neville Picks Rep 


Griswold-Eshleman Co., Cleve- 
land advertising agency, has been 
named advertising and publicity 
counsel for Leece-Neville Co., 
Cleveland. 

Leece-Neville is a producer of 
electrical components for autos, 
trucks, buses and off-the-road ve- 
hicles. 


Truckers Hire Agency 


The Regular Common Carrier 
Conference of American Trucking 
Assns., representing regular route 
common carrier truck lines in the 
U. S., has inaugurated a national 
public relations program. The group 
has employed Allied Public Rela- 
tions, Inc., as its public relations 
representative. 














ili 
3,000,000 new readers in 2 years... 
a gain 1,000,000 greater than 


RTIS MAGAZINE 


the other big a 


ekly’s. That yayvela b 
eT saa F Os 7 
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exposures for your ad page 
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PIONEERING, AS WELL, A NEW CHANGE-OVER 


Phone or write your nearest U.S. Royal 
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’ HAT HAVE NO PRECEDENT IN TIRE STYLING AND ENGINEERING 
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Advance 


IN MORE THAN TEN YEARS 
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U.S. Royal pioneers the LOW-PROFILE tire...delivering up to 
60% more miles...the safest tire you can put on your car today! 


a enero ees =. 








Here is the most dramatic breakthrough take the road—and feel the difference in your driving. Touch 

* in 12 years of tire technology ... first your steering wheel—you sense new instant response, new ' 

tire exceeding every challenge of today’s certainty of car control. Toe your accelerator—you feel new ) 

power cars and super-highways... the split-second traction. Swing on to the turnpike—you experience i 

Low-Profile U. S. Royal Master! new precision stability. Apply your brake—you feel new positive ) 

To bring it to you, U.S. Royal scientists broke with tradition. road-gripping. Choose any highway—you enjoy independence 
They pioneered the new Low-Profile Principle creating a lower, from punctures and blowouts that you have never known before. 
wider, more durable tire that permits you to drive safely at For, as this Safety First Shield tells you, here 
maximum turnpike speeds for unlimited periods. They discovered is another great U.S. Royal Tire engineered with 
a new concept of tread design, X-Tendable Tread, that adds up your safety as first consideration. Indeed, the ) 
to 60% to tire mileage. They fashioned distinctive new Accent new Low Profile U. S. Royal Master is the safest 
Styling that enhances your car’s dynamic “action”’ look. tire you can put on your car today. See it at : 





Look at it—and you see the difference. Put it on your wheels, your U.S. Royal Dealer’s or your car dealer’s. 





Rockefeller Center, New York 20, N.Y. in Canada: Dominion Rubber Company, Ltd. 
See things you never saw before. Visit U.S. Rubber’s new Exhibit Hall, Rockefeller Center, N. Y. 








"56 °S7 
Nov. 


Prices marked with an asterisk 
indicate a unit equipped with an 
automatic transmission or over- 
drive, and (ps/ indicates power 


steering. 
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NEW YORK 


Skyline Auto Auction, Sale every Tues- 
day. Prices are for sale of Sept. 23. 

Sale was red hot this week. Prices con- 
tinued to hold as dealers were bidding in 
all good clean merchandise. Rough and 
off cars moving but slowly. Sold 125 cars 
out of 161 consignments. 


BUICK—'58 Special 4-dr., $2,130*. 
’56 Special Riviera 4-dr., $1,385* (ps); 
RM Hardtop, $1,200° (ps). 

"55 Super coupe, $865° (ps); Special 
Hardtop, $850° (ps); 2-dr., $830. 
"54 Super 4-dr., $505* (ps); Special 2- 

dr., $410°*. 
"53 Super conv., $560; RM Hardtop, $385* 
(ps); 4-dr., $280° (ps), $250° (ps). 


*52 Super 2-dr., $260; Special 4-dr., $200. 


CADILLAC—'58 sedan de Ville, $4,250° 
(ps); (62) conv., $4,425° (ps). 
"56 (62) conv., $2,240° (ps). 
"55 (62) Hardtop. $1,650*° (ps); conv., 
$1,610° (ps); 4-dr., $1,560° (ps). 
"53 (62) 4-dr., $610°, (ps), $560° (ps); 


Hardtop, $570*. 





DENVER AUTO AUCTION 
(Denver's Oldest and Finest Auto Auction) 
4695 So. Santa Fe Littleton, Colo. 
Ph: SU 1-6673 — Ed. G. Smith 
Auction Every Friday at 12:00 Noon 
We Issue Auction Checks and Titles Are 


Guaranteed by Empire Auction Insurance 
Agency 


OS 
CONNECTICUT 

















NEW ENGLAND'S OLDEST 
AND BEST 
Dealers Auto Exchange in our !2th year 
of continuous operation. 
Sale every Wednesday 11:00 A.M. 
SOUTHERN AUTO SALES, INC. 
Warehouse Point, Conn. 


FLORIDA 


eh a ceeeenene 

DAYTONA BEACH — Florida Auto 
Auction. City Airport. Tues. 11 
A.M. Dealer-owned. Dealers only. 


INDIANA 





SALE EVERY FRIDAY 


CARS AT 12:30 P.M. 
TRUCKS, OCT. 17th, 11 A.M. 


Checks and Titles Guaranteed 


il years—same location—Rte. 30, 
2 miles west of Rte. 4! 


UNien 5-2361 Chicago line: REgent 1-6181 
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"56 "ST 
Dee. 


"ST °58 
Jan, 


"57 °58 
Feb. 


"57 


March 


"58 "Si °S8 


Apr. 


"S7 °68 
May 


"S7 °68 
June 


Figures alongside bars represent dollars. 


"52 conv., $475° (ps), §400° (ps). 

"51 4-dr., $155°. 

CHEVROLET—'58 Impala (8) 2-dr., §2,- 
025° (ps). 

‘57 Bel Air (8) 4-dr., $1,510; Two-ten 
(8) 4-dr., $1,365° (ps), $1,330, $1,-| 
325; Two-ten (6) 4-dr., $1,230, $1,205, | 
$1,190, $1,150. 

"56 Two-ten (8) station wagon, $1,100; 
4-dr., $1,000, $980, $970, $905; Two- 
ten (6) 4-dr.. $350°. 

"55 Two-ten (6) 4-dr., $425. 

"54 Two-ten 2-dr., $425*°; station wagon, 
$350; Bel Air 2-dr., $360; sedan, $110. | 

"S3 2-dr., $235, $125, $100. j 

CHRYSLER "54 Windsor 4-dr., $525° 
(ps). 

"53 Windsor conv., $325° (ps); 4-dr., 
$200°; sedan, $110° (ps); NY conv., 
$170°* (ps). 

DeSOTO—'55 Firedome Hardtop, $895 (ps). 

"53 Custom 4-dr., $105°. 

DOD G E—'53 Meadowbrook 4-dr., $195; 
Coronet 2-dr., $135. 


51 2-dr.. $165. 


FORD—'56 Fairlane (8) Hardtop, $1,150; 


4-dr., $905°*; Custom (8) 4-dr., $950*. 
"55 Ranch Wagon (8), $§885*; Country 
Squire (6), $875*; Custom (8) sedan, 
$590; 2-dr., $525°; Custom (6) 4-dr., 
$550°. 
"54 Custom (8) 4-dr., $§570°; sedan, 
$420°. 


"53 Custom (8) 4-dr., $320, $100°; 2-dr., 


$280*. 

"52 4-dr., $300°. 
| HUDSON—’'54 4-dr., $305*. 
| MERCURY—'57 Monterey 2-dr., $1,370*. 
| ‘56 Monterey Hardtop, $950°. 

55 Montclair Hardtop, $870*; Monterey 

4-dr., $670°. 

‘54 Monterey 4-dr., $465*, $460°*. 

"53 Monterey conv., $220°; 4-dr.. $185°*. 
NASH—'54 Ambassador 4-dr., $410. 
OLDSMOBILE — '57 (98) conv., $1,900° 

(ps). 

"55 (88) Hardtop, $1,060* (ps). 

"54 (88) 4-dr., $520°. 

"53 (98) Holiday sedan, $360° (ps); (S88) 

sedan, $360°. 

"52 (88) 2-dr., $235. 
| PLYMOUTH—'57 Plaza (6) 4-dr.. $900 

‘55 Belvedere (6) 4-dr., §650°; Savoy 

(8) 4-dr.. $600°; 2-dr.. $530. 


53 Cambridge 4-dr., $180. 





PONTIAC—'57 Star Chief Hardtop, $1,480 
(ps). 
"56 Star Chief conv., $1,340 (ps). 
"54 Chieftain (8) 4-dr., $400 
"53 4-dr.. $360° (ps), $290°, $265°, 
$185°* 
‘51 2-dr., $125 
RAMBLER—'51 conv., $150. 
STUDEBAKER ‘53 Commander sedan, 
$165 
| MISCELLANEOUS — ‘57 Chevrolet %-ton 
pickup, $900 


‘56 Ford \%-ton panel, $360. 
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Average Prices of Used Cars Sold at Auction 


(Compiled by Automotive News from Auction Reports.) 


"57 °58 
July 


"57 +°58 
Aug. 


"57 °58 
Sept. 


Prices of 57s added and '49s dropped in November, 1956, Prices of '58s added and ‘50s dropped in December, 1957. 


(Copyright, 1958, by Automotive News) 


$345°. 
$225. 


"55 Chevrolet %-ton panel, 
"54 Chevrolet i-ton panel, 
"53 Chevrolet 2-ton, $200. 


VALDOSTA, GA. . 


Tom Hewitt Auto Auction. Sale every 
Friday. Prices are for sale of Sept. 26. 

We had a whale of a good sale today. 
Need plenty more clean cars as we have 
lots of buyers here that are willing to 
pay the high dollar for them. 
BUICK—'57 Special Riviera, $1,915*; Cen- 


tury Riviera, $1,530°. 


‘55 Century Riviera 4-dr.. $1,050*. 

"54 Special 2-dr., $780*. 

"53 Deluxe 4-dr., $275*. 

CADILLAC—’'56 (62) 4-dr., $2,175*. 

54 (62) 4-dr., $1,285°. 

"51 (62) conv., $400*. 

CHEVROLET — ‘58 Impala (8) Hardtop, 
$2,475* (ps); Bel Air (8) Hardtop, 
$2.025* 

"57 Bel Air (8) 4-dr.. $1,560*: Two-ten 
(8) Hardtop 4-dr., $1,495*; Delray!/ 
coupe, $1,310; One-fifty (8) 4-dr., $1,-| 
255. 

"56 Bel Air (8) 4-dr., $1,200°; Two-ten | 
(8) 4-dr., $1,035; 2-dr., $990; One-fifty 
(8) 2-dr., $800. 

‘55 Two-ten (8) 4-dr.. $§850°; sport 
coupe, $760; Bel Air (8) 4-dr., $760; 


One-fifty (8S) 2-dr.. $685. 
"54 Two-ten 4-dr., $275. 





53 Bel Air 2-dr., $400; Two-ten 4-dr 
$385. 

’52 Styleline Special 2-dr., 9105. 

’51 Styleline Special 2-dr., $235. 
CHRYSLER—’56 NY Newport, $1,450*. 
DODGE—’ 57 Custom Royal (8) sedan, $1, 

550*; Coronet (8) Lancer, $1,500*. 

55 Custom Royal (8) sedan, $750. 

’53 Coronet (6) 2-dr., $110. 

*51 Coronet (6) 4-dr., $145. 

FORD—’58 Thunderbird, $3,600*, $3,310° 
(ps); Fairlane (8) 500 Victoria, $2,- 
075* (ps); 4-dr., $1,965*; Custom (5) 
300 2-dr., $1,575. 

"57 Thunderbird, $2,575*; 
500 Victoria 4-dr., $1,580*, 
(ps), $1,500° (ps); 4-dr., 
$1,470*; 2-dr., $1,400*%; Custom 
300 2-dr., $1,300; 4-dr., $1,250. : 

’56 Fairlane (8) Victoria, $1,350*°; conv 
$1,180*; 4-dr., $1,110*; 2-dr., $1,180* 
country sedan (8), $1,015. 

'55 Custom (8) 4-dr., $870; 2-dr., $765 
Fairlane (8) 2-dr., $800°; Victoria 
$685*; Main (8) 2-dr., $690*. ' 

*54 Custom (8) 2-dr., $590*, $460; Mair 
(8) 4-dr., $515. 

’53 Main (8) 4-dr., $500; 2-dr., $300. 

’52 Custom (8) 2-dr., $155. 

*51 Custom (8) 4-dr., $225. 
LINCOLN—’56 Capri 4-dr., $1,450* 
MERCURY—’52 Monterey Hardtop, 
OLDSMOBILE—’ 57 (88) Super 2-dr., 

825°. 

PLYMOUTH 











Fairlane (5) 
$1,540" 
$1,550° 


(2 


"$350° 
$1,- 


(8) station wagon 
$880*: Belvedere (8) 4-dr., $760° 
Savoy (6) 4-dr., $370. 

*54 Savoy (6) 2-dr., $380. 


'55 Plaza 


PONTIAC—’57 Star Chief Catalina 4-dr., 
$1,775* (ps); Chieftain Catalina, $1,- 
550°. 

'56 Star Chief Catalina 4-dr., $1,135*; 
4-dr., $1,050°. 

’55 Star Chief 4-dr., $950°*. : 

'53 Chieftain (6) 4-dr., $275* 

RAMBLER—’53 Custom (6) station wagon, & 
$275 

STU DEBAKER—'5S Scotsman station wag- 
on, $1,200. 

MISC ELLANEOUS—'56 Ford %-ton pickup, 
$875 


*54 Chevrolet pickup, $420°. 


LOS ANGELES 


Auto Auction. 
are for sale 


Sale 
of 


Los Angeles Dealer 

every Tuesday. Prices 

Sept. 23 

BUICK—’5S8 Century Riviera 4-dr., $2,550* 
(ps), $2,500° (ps). 

'57 RM Riviera 4-dr., $2,.450° (ps); Ri- 
viera 2-dr., $2,375* (ps); Special Ri- 
viera, $1,770°. ' 

"56 Century 4-dr., $1,395° (ps); conv., 
$1,380° (ps); Riviera 4-dr., $1,300°; 
Special Riviera 4-dr., $1,350° (ps); 
Riviera 2-dr., $1,200*, $1,175*. 

"55 Century Riviera 2-dr., $1,150° (ps), 
$1,100° (ps); Riviera 4-dr., $1,115* 
(ps); 2-dr., $805*; Super Riviera 2-dr., 
$1,100° (ps); 4-dr., $955° (ps); Spe- 


(Continued on Page 61, Col. 1) 


CAR AUCTION DIRECTORY 


lines of type) —$5.00, 1-time; $4.00, 13-times; $3.50, 52-times. Display (minimum space, 1 inch on 1 


Display Rates contact Want Ad Dept., Automotive News, Detroit 26, Michigan. 


MASSACHUSETTS 





The East Coast's Leading 
Auto Auction 


TANGLEWOOD 


“ACTION AT THIS AUCTION" 
Every Thursday — 1:00 P.M. 
insured Checks *& Insured Titles 
LENOXDALE, MASS. 


Exit 2 Mass. Tpke.—1 Mi. Off US-20 
5 Miles South of Pittsfield 
Auctioneer: Arnie Johanson 

Tel. 


lee 1240 *& Pittsfield, HI 8-8145 





MICHIGAN 


APTCO 
AUTO AUCTION 


DETROIT'S 
Oldest, Largest and Very Best 


Wednesday at Noon 


19241 Dix—Toledo Highway—Route 25 
Just 4 mile from Detroit City Limits 


MELVINDALE, MICHIGAN 


INSURED CHECKS and TITLES 
PHONE: DUnkirk 3-0150 


GRAND RAPIDS AUCTIONS, INC. 
On M2i—One Half Rw 4 west of Grandville, 


EVERY TUESDAY—CHECKS INSURED 
At 11:30 A.M, Sharp—Dealers Only 
Auctioneer: Col. W. E. “Bill Nagy 
“Michigan's Best" 
Phone: ARdmore 6-4720 













North-East-South-West 
Automotive News’ 


“Leading Used-Car Auction Direc- 
tory” gives the sale day and time 
of top Auto Auctions EVERY 
WEEK. 










MISSOURI 


ST. LOUIS AUTO 





AUCTION BARN, INC. | Chydine Aulo Ae 


3807 Easton Ave. 
St. Louis, Mo. 
Phone Franklin 1-3845 


| SALES EACH TUESDAY 
AND FRIDAY 
We issve Our Checks and insure Titles 
Owned and Operated by 
BILL McCRACKEN and 


ROY McMANAMA 
We Will Buy Your Used Cars 








NEW JERSEY 
CROSSROADS OF THE EAST 


sa 


WEDNESDAY, 11 A.M. 


NATIONAL AUTO’ 
DEALERS EXCHANGE 





NEW YORK 


LAFAYETTE—Syracuse Auto Auction, 
Center of Empire State. Check and 
Title Protection. (Wed.). 





Thruway Auto Auction, Inc. 


Route 18B BuTnlo, New York 
EVERY TUESDAY 


Insured Checks — Insured Titles 
Fast, Accurate Market Reports 


Phone: HObart 4700 Al Clements, Owner 


Flying Dealers — Land at Buffalo Air-Park, 
5 miles south of Buffalo Municipal Airport. 
Hard surface runway - Unicom Radio. Auction 
is only five minutes away. Call us, we'll 
pick you up. 


NEW YORK 





PENNSYLVANIA 








NEW YORK CITY'S 














EXCLUSIVELY FOR AUTO DEALERS 
You are 100% safe because all titles 
and checks ore insured. 
EVERY TUESDAY 12:30 P. M. 
GREENPOINT AVE. & PROVOST ST. 

BROOKLYN 22, N. Y. 


Tel. EVergreen 3-4800 
Auctioneers—David B. Spielman 
John W. Becker 


NEW YORK STATE'S OLDEST 
NATIONALLY KNOWN 


TIM ANSPACH 


Dealer Auto Auction 
Albany 5, N. Y. 


Every Monday — I! O'Clock 
180 car sale average 


All Titles and Checks Guaranteed 





NORTH CAROLINA 


RALEIGH Mann’s Auto Auction 
Sale. Rt. 5. Ph. 3-1564, Titles & 
checks guaranteed. Mon. 10 A. M. 


OHIO 








Dealers’ 
Automobile Auction 
SPORTS ARENA 


TOLEDO, OHIO 
Every TUESDAY 12:00 NOON 








MONTPELIER AUTO AUCTION CO. 
MONTPELIER, OHIO 
Sale Every Monday, 12:30 P.M. 
“WE NEVER MISS” 


Your Good Will—Our Most Valuable Asset 
On U. S. Route 20A Phone 5-9535 





MANHEIM 
AUTO AUCTION, INC. 
Manheim, Penn. 
On Route No. 72 
5 miles South of Pennsylvania Turnpike 
Sale Every Friday—i0:00 A.M. 





%& Dual Lane Selling 
¥%& Auction Checks 
¥% Titles Guoranteed 


Issued 


Patronize the 


NATION'S LARGEST AUCTION 
Phone Manheim MOhawk 5-240! 















s TENNESSEE 


JOHNSON AUTO 
AUCTIONS 


Lawrenceburg, Tenn.—Tuesday 


Huntsville, Ala.—Friday 
100% Insured—No Registration Fee 








WASHINGTON 


SOUTH SEATTLE AUTO AUCTION 


10844 E. Marginal Way Seattle 88, Wash. 
Phone PArkway 5-6490 


SALE EVERY WED. 11 A.M. 


“WE HAVE BUYERS!" 
“Take Home a Guaranteed Auction Check" 
Bill Johnson Bob McConkey 








WISCONSIN 
SE RTS Re tna nt mee eR: 





MILWAUKEE 


AUTO AUCTION 
Phone: SOuth 1-118! 


4 miles south of city limits on 
U.S. Highway 41 


SALE EVERY WEDNESDAY 
Dual lane selling 
Checks and titles guaranteed and bonded. 


Dyer, Indiana's Round Man, George Lawson, 
Owner. 
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Used-Car Auction Prices 





(Continued from Page 60) 


4-dr. 

*. 

, $1, 

90*. 

0. 

3,310° 

, §2,- cial 4-dr., $830*; conv., $800*. 

n (8) 54 Super Riviera 2-dr., $735* (ps); 


Special 4-dr., $525°*. 
p (8) ’53 Special 4-dr., $375. 


L,540* 52 Super 4-dr., $185*; Riviera 2-dr., 
550° $130*. 
, «8 50 Super Riviera 2-dr., $135*; Riviera 
; 4-dr., $100*. 
conv CADILLAC—’57 (60) $4,300* (ps); 4-dr., 
180* $4,000* (ps), $3,985* (ps); (62) sedan 
de Ville, $3,750* (ps), $3,240*° (ps); 
765 Eldorado, $3,745* (ps); (62) coupe de 
toria Ville, $3,650* (ps), $3,480* (ps), $3,- 
; 365* (ps). 
Mair '56 (62) coupe de Ville, $2,800* (ps), 
$2,650* (ps), $2,550° (ps); sedan de 
300. Ville, $2,580* (ps); (60) $2,635* (ps). 

'55 (62) coupe de Ville, $2,145*° (ps), 

$2,110* (ps). 

54 (62) coupe de Ville, $1,900* (ps), 
$350° $1,820* (ps), $1,815* (ps), $1,740* 
, $1,- (ps). 

'53 (60), $1,150* (ps), $1,025* (ps); (62) 
agon coupe de Ville, $965* (ps), $950° (ps); 
}760° conv., $875* (ps). 


"52 (62) 4-dr., $725* (ps); coupe de 
Ville, $625*; (60), $600* (ps). 


4-dr., *B1 (62) 4-dr., $335°. 
$1,- "50 (62) 4-dr., $345°. 
"48 (60) 4-dr., $190*. 

135° ; CHEVROLET—'58 Impala (8) conv., $2,- 


550, $2,470*; coupe, $2,475* (ps); Bel 
Air (8) sport sedan, $2,260* (ps), $2,- 
235°; Yeoman (8) station wagon, $2,- 


ragon, & 160°: Biscayne (6) 2-dr., $1,950*, 
$1,875*. 
wag- '57 Two-ten (8) sedan, $1,920*; 2-dr., | 
ickup, 
WANT 
Extra Profits 
settle Happier Customers? 
. oe 


LOCKOUT 
ee 


Aya ee 
ae Fee 





Any 4- or 6-wheel drive vehicle own- 
er operating on or off the highway 
needs a set of WATSON LOCKOUT 
Front Wheel Hubs—here’s why: 


SAVES GAS, TIRES, REPAIRS with front 
hubs in “free wheeling” on the high- 
way. 


ALL-WHEEL DRIVE INSTANTLY AVAILABLE 
TION for off-highway use...a flip of the 
Wash. LOCKOUT levers engages hub for 
power drive. Simple, rugged 
WATSON design automatically en- 
gages or disengages without “rock 
— ’n roll”. There are no delicate parts 
me to fail or “‘freeze’’...WATSON 
“y LOCKOUTS never let you down 
when you're far away from main- 
tenance facilities. 


WATSON LOCKOUT HUBS are avail- 
able for all popular standard and 
military models of 4- and 6-wheel 
drive vehicles. Write today for liter- 
ature, prices and liberal dealer dis- 
counts; please address Dept. H-10 





| 







H. S. 
WATSON  #§WATSON 
_ COMPANY 


1316 - 67TH ST., EMERYVILLE 8, CALIF, 
5 1606 LASKEY RD., TOLEDO 12, OHIO 


Hl 3? 





$1,575*; 4-dr., $1,380*; Bel Air (8) 
sport sedan, $1,850* (ps); conv., $1,- 
805*; 4-dr., $1,675*, $1,655* (ps), $1,- 
550*; Two-ten (6) 2-dr., $1,475, $1,425, 
$1,185; sport coupe, $1,405. 

'56 Corvette, $2,225*; Bel Air (8) sport 
coupe, $1,535*, $1,355*; 2-dr., $1,130°*; 
Two-ten (8) sedan, $1,290*; Two-ten 
(6) 2-dr., $1,060; One-fifty (8) 4-dr., 
$915*. 

55 Bel Air (8) conv., $1,125; sport 
coupe, $1,100*; Bel Air (6) 2-dr., $1,- 
000*; Two-ten (8) 2-dr., $965*; Two- 
ten (6) sedan, $860; 2-dr., $295; 4-dr., 
$550. 

’53 Bel Air conv., $645* (ps), $475; 
sport coupe, $565*; 4-dr., $555*, $390; 
2-dr., $425*; Two-ten 2-dr., $525, 
$395, $350, $330; club coupe, $415; 
4-dr., $385, $340. 

*52 Styleline Deluxe 4-dr., $280; Fleet- 
line Deluxe 2-dr., $275. 

"51 conv., $140*. 

50 Fleetline Deluxe 4-dr., $165*; Style- 
line Deluxe 4-dr., $120*. 

CHRYSLER—’56 NY St. Regis 2-dr., $1,- 
700* (ps). 
’55 NY Deluxe 4-dr., $1,190* (ps). 
’53 Windsor Deluxe 4-dr., $345°*. 
DeSOTO— 57 Firesweep 4-dr., $1,710* (ps), 
$1,675°. 

'55 Fireflite sedan, $1,100* (ps); Fire- 
dome special coupe, $1,050°*. 

DODGE—’57 Custom Roya! (8) 4-dr., $1,- 
735* (ps); Coronet (8) club coupe, $1,- 
410°. 
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’56 (8) station wagon, $1,400*; Coronet 
(6) club sedan, $960°*. 


| FORD—’58 Thunderbird, $4,100* (ps), $3,-| 


950° (ps), $3,750* (ps), $3,725* (ps); 

country sedan (8), $2,500* (ps), $2,- 

450° (ps); Fairlane (8) 500 Victoria, | 

$2,100; sedan, $1,950* (ps). j 

’57 Thunderbird, $2,950° (ps), $2,800° | 

(ps); country sedan (8), $1,890*, $1,-| 

875*, $1,860°, $1,850°, $1,840° (ps), | 

$1,830*, $1, 725°; Fairlane (8) 500 Vic-| 

toria, $1,865*%, $1,755*, $1,735° (ps), | 
$1,725°, $1,700* (ps), 2 at $1,650°; 

Del Rio (8), $1,830*, $1,765*, $1,760°; | 
Fairlane (8) sedan, $1,580* (ps);| 
Custom (8) 300 2-dr., $1,500°, $1,350° | 
(ps); 4-dr., $1,400°, $1,350°, $1,250°; 
Custom (8) business sedan, $1,070. 

*56 Country Squire (8), $1,595° (ps); 
Parklane (8), $1,550° (ps), $1,500* 
(ps); Country sedan (8), $1,545* (ps); 
Fairlane (8) Crown Victoria, $1, 375° | 
(ps); 4-dr., $1,185* (ps); club sedan, | 
$995*: town sedan, $1,200* (ps); Ranch | 
wagon (8), $1,165*; Custom (8) 4-dr., 
$885°*. $880°. 

"5S Thunderbird, $1,895* (ps), $1,635° 
(ps); Country sedan (8), $1,200*, $1,- 
080*: Fairlane (8) Victoria, $985*; 
Custom (8) 2-dr., $800, $705*; 4-dr., 
$660°; Main (6) 2-dr., $620; Custom 
(6) business coupe, $560. 

’54 Custom (8) 4-dr., $570*; Crest (8) 
conv., $485; Victoria, $300°. | 

"53 Ranch wagon (8) $435°; Country 
Squire (8), $420°; 
$400*; Custom (8) 2-dr., $350°; 4-dr., 
$300°*; Main (8) 2-dr., $325°. 

LINCOLN — ‘57 Premiere coupe, $2,825° | 
(ps) 











55 Capri 4-dr., $1,005° (ps). 

"54 Capri coupe, $710* (ps). 

53 Capri coupe, $595° (ps). 

MERCURY—'57 Montclair Phaeton 4-dr., 

$2.100° (ps). 

’56 Custom station wagon, $1,250*; Mont- 
clair conv., $1,300° (ps). | 

‘55 Monterey station wagon, $1,175*; | 
coupe, $975*° (ps); 4-dr., $845*; Mont- 
clair coupe, $1,050° (ps), $975° (ps). 

"54 Monterey coupe, $620°*. 

’53 Custom 2-dr., $385°, $375; Monterey 
2-dr., $225°. 


Used Imported 
Cars 


Jenison, Mich. 
Volkswagen—'56 2-dr., $1,015. 
Detroit 
English Ford—'58 sedan, $1,150. 
Metropolitan—'54 2-dr., $460. 
Chicago 


Volkswagen—"57 sedan, $1,450. 
"56 sedan, $1,400. 


Littleton, Colo. 


Volkswagen—'58 sun roof, $1,725. 
’55 sun roof, $1,040. 





Portland, Ore. 
Volkswagen—’'56 2-dr., $1,050; panel, $1,- 
000. 
Flint 


Isetta—57 1-dr., $320. 
Volkswagen—'55 sun roof 2-dr., $880; roll 
top 4-dr., $790. 


Buffalo 


MG—’58 Roadster conv., $1,825. 


Renault—’57, $800. 


Dyer, Ind. 


Triumph—’57 Roadster, $1,750. 


Los Angeles 


Eaglish Ford—'54 Zephyr 4-dr., $355. 


Hiliman—'51 4-dr., $175. 


Jaguar—'51 Mark VII 4-dr., $385. 


itan—'57 coupe, $1,130. 
"55 2-dr., $670. 
'54 Talbot roadster, $650. 


Sunbeam—_ 
Volvo—’57 station wagon, $1,545. 


West Palm Beach, Fla. 


Isetta—’57 Sunroof, $310. 
Vauxhall—’58 4-dr., $1,240. 
Volkswagen—’'55 Sunray, $810. 


New York 


Volkswagen—’55 Sun Roof, $920. 


Valdosta, Ga. 


Austin—’56 sedan, $1,040. 


’58 Hardtop, $1,295. 


Metropolitan—' 
Volkswagen—'58 sedan, $1,925. 


61 
























































































































OLDSMOBILE—’58 (98) Holiday 4-dr., $2,- 075°. 
990* (ps), $2,900* (ps). Model Breakdown ’5S7 Corvette sedan, $2,530; Bel Air (8) 
’57 (88) Super Fiesta, $2,750*%; (98) f Ga ten aan." se” en ee: 
Holiday 4-dr., $2,250° (ps); (s8)| Of Auction Averages One-fifty (6) 2-dr. $1,075.” $1,196; 
° op ’ . 

a Sv’ Sage agk_ | 8 Bat Air Go) Sure cor ei Ae 
"56 (88) Super Holiday coupe, $1,430°; 2-dr., $700; ‘Two-ten_ (8) station waeee 
(88) Holiday coupe, $1,425*, $1,250° $2,448 $2,433 $2,372 $865: 2-dr., $690*; One-fifty (6) 2-dr 
(ps); 4-dr., $1,330°. 1,614 1,619 1,627 $580. . : 


55 (98) Holiday coupe, $1,300* (ps), 1,192 1,172 1,172 ’53 Bel Air 4-dr., $510*, $490°, $420, 
$255. 











$1,275* (ps), $1,255* (ps); (88) Super 
Holiday coupe, $1,300* (ps); (88) 909 917 909 | cunysuEn—'ss coupe, $380* (ps) 
Holiday, $1,025*. 596 571 , j ; . 
’54 (98) Starfire, $925* (ps); Deluxe 362 354 om aa. ee ee 
Holiday, $865* (ps). a - ° 
53 (88) Holiday, $600* (ps); 4-dr., 243 232 261 | "SS Coronet dar, $1758 F100; Meadow- 
$440*; conv., $370*; (88) Super 4-dr., 198 182 182 brook 4-dr. $130. , : 
$450*; (98) Holiday, $450* (ps). FORD —'58 Fairlane (8) 4-dr., $1,755* 
PACKARD—’56 Clipper 4-dr., $1,125* (ps). (ps). ~ ae 
54 Clipper, $725* (ps). Average $ 945 ‘$ 935 935 $ 933 57 Fairl (6) 4-dr., $1,350°; Hard 
PLYMOUTH_’57 Belvedere (8) conv., $1,- $1,310°; Custom (8} 2-d 0, $i 
825* (ps), $1,650* (ps): club sedan, 91.980 a $1,070, $1,- 
’ id *. >. ( , . , 
— isauees aan G1tees exten, 56 Ford %-ton pickup, $700°, 56 Fairlane (6) Hardtop, $1,250*, $1,- 
$1,250. ; f : ‘ . °55 Chevrolet 6100 tractor and trailer, 175 as iee | (Bs); Fairlane (8) 4-dr., 
'56 Belvedere (8) sport coupe. $1,255* ne Utility oa, ee $595; Ford meni — Wagon (8) sta- 
‘ % e , , %-ton pickup, $820, $725, $715, $605. , , . ¥ 
5a Davey (2) emus came. $460° 54 Chevrolet %-ton pickup, $555; Ford 7 Gr. $490. > ee 
, * : %-ton pickup, $615. ome ames . 
| wentetan oar Chantel Bei ar. $1,230° *53 Chevrolet Utility sedan, $430, $350; on aan (8) 4-dr., $255°. 
56 Star Chief Catalina 4-dr.. $1,260* %-ton panel, $335; Courier, $365. (me); 5 Cantons come. Wiis “ae aan 
(ps); Chieftain 2-dr., $950*°. " $155; 4-dr., $150; Main (6) 2-dr., $225; 
55 Chieftain station wagon, $950°. DYER, IND. Main (8) 4- ae. $195. a s 


’ ° : 
—_— oe Om OO) tan Polek’s Dew Auto Austen. Gon) SOO Poin eee, ee 


'53 Chieftain (8) Catalina, $525* (ps), | ¢VeTy — Prices are for sale of | weRGURY—'57 Turnpike Hardtop, $2,150°; 








Sept. 
$400*; Chieftain Deluxe (8) 4-dr., Mon 
$315*: 2-dr. $275°*. Extremely active market; selling 76% of 56 Montelair coupe’ $1,101 105° (ps); Hard- 
RAMBLER—’57 Custom (8) Hardtop 4-dr.,|COmSignment. Sold 198 cars out of 264 top, $1,060*. 
$1,900* (ps); Super (8) 4-dr., $1,560*. | COmSignments, ’55 Monterey coupe, $870*; 4-dr., $800* 
STUDEBAKER—’57 Golden Hawk (8), $1,- | BUICK—’59 Invicta Hardtop, $3,600* (ps). $760°. ; : 7 : 
925* (ps). *56 Special conv., $900* (ps). ’54 Monterey coupe, $515* 
’53 Commander (8) Starliner, $485*. *55 Century Riviera sedan, $950* (ps); "53 coupe, $440. s 
WILLYS—’53 ‘‘4’’ station wagon, $405*. Special Riviera sedan, $855* (ps); 2-| NASH—’53 4-dr.. $115. 
MISCELLANEOUS — ‘58 Chevrolet Cameo dr., $600*; Super Riviera sedan, $800*| OLDSMOBILE —’56 (88) Holiday sedan 
Carrier, $1,640°; Ford Ranchero, §$2,- (ps). $1,375*; Super (88) 4-dr., $1,355* (ps): 
025°: %-ton pickup, $1,265*; Ford | CADILLAC—’53 (62) 4-dr., $700* (ps). (88) 2- ar. $1,195*. ; ; 
Ranchero, $1,500, $1,395; %-ton panel, | CHEVROLET—’58 Bel Air (8) 2-dr., §2,- (Continued on Page 66, Col. 3) 
ora gaeas 
ee 





er what'll you 


B cy allow me for | 
| 





THIS is where the dealer 
makes a profit...or takes a loss! 


Offer too little and set up your competi- Mailed to you every week 


a . eee — NOW...a time-tested authoritative 
weekly price guide—one of the most accu- 
car—before there’s profit (ifany)foryou!  -rate mt reliable ever published—is avail- 
able to you. This 24-page booklet is 
Used car prices are always changing compiled and published every week by 
Almost any one of a thousand different one of the oldest and largest wholesalers 
makes and models of used cars might be °f used cars in the country. It reflects the 
driven up to your place for a trade-in °h@nging market prices, week-by-week, 
appraisal. Regardless of whether you paltwagd Saad * mo ee San 
wholesale or retail your used cars, you ca eenanaia of, on . fred grat 
must be pretty sure in today’s market— : eee 
class to new car dealers (and banks and 
sure of the up-to-date wholesale value of finance companies)*in more than 460 
used cars. If profit is important to you, _ cities and towns. Start your subscription 
you can’t afford to gamble—you must be with the next issue. Mail this coupon to- 












sure...on every appraisal. day...we will bill you later. 

GALVES AUTO PRICE LIST A i 
— erenneaivien 1112 JEROME AVENUE, NEW YORK 53, N. Y. 
to oreign Cars Edi- 
tion—published every — ea pear eieatotioe - . wae i 
month...the most compre- tion at $30 per year. I understand this subscription 
hensive and accurate entitles me to receive, at no extra cost, a full year’s 
guide to prices of over 400 subscription (12 monthly issues) of the Foreign Cars 


makes and models of for- Edition. 


eign cars available today. 
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Regular subscription is $10 
per year—sent FREE to Firm Name. 
subscribers of the American 
Used Cars Edition. Address___' 
0 Check enclosed for $30. OD Bill me later. 
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OLDSMOBILE) 


| 
So totally new... so typically Olds! | 
| 
| 


Ninety-Eight Holiday SceniCoupe—features new heat-resistant rear 
window, combining cool comfort with maximum visibility. Sceni- 
Coupe styling also available in Dynamic 88 and Super 88 Series. 






















Here you see the start of a new styling cycle. Here are the 
features that promise continued leadership in the medium 
price class for Olds dealers! Sweeping expanses of glass 
enhance Oldsmobile’s new inner spaciousness. For in every 
°59 Olds there’s new roominess . . . here, there, everywhere 
... from leg room to luggage space! New Rocket Engines, 
too, newly engineered for quietness, smoothness, and 














economy! And everywhere you look on every ’59 Olds, 
you'll find new added values . . . from new Magic-Mirror 
Finishes to new Oldsmobile Air-Scoop Brakes on ail four 
wheels. These are cars born to lead . . . abounding in solid 
sales advantages . . . solid reasons why it’s smarter than 
ever to be with Olds! 


OLDSMOBILE DIVISION, GENERAL MOTORS CORPORATION 


Super 88 Holiday SportSedan—full family size with 4-door 
convenience plus the flair of a sports car. Also available 
in the Dynamic 88 (right rear) and Ninety-Eight Series. 







The Man ho Sells OLDSmobility 


is Backed by the Features with New Sales Appeal! 


AUTOMOTIVE NEWS, OCTOBER 6, 1958 


485.50; 2-dr. 2-seat Custom, $2,553.25; 
4-dr. 2-seat Custom, $2,607; 4-dr. 3-seat 
e Custom, $2,747; 4-dr. . 
759.75; 4-dr. 3-seat Sport, 75. 
¢ u r r e n r i Cc e S Oo n a r S PONTIAC—Chieftain—4-dr, sed., : 
° 2-dr, sed., $2,573; 4-dr. hardtop, $2,792; 
2-dr. hardtop, $2,707; conv., $3,019; 4-dr 
2-seat stat. wag., ete 4-dr. ma = 
wag., $3,088. Super C —4-dr, sed., y 
(Copyright, 1958, by Automotive News) | watic, power steering, power brakes stand- | $2,418.73; 2-dr. hardtop, $2,354.12. Fair-| 081. Montelair—4-dr. sed., $3,236; 4-dr.|834; 4-dr, hardtop, $2,961; 2-dr. hardtop, 
1959 MODELS ard on all models). a ae sed., $2,427.72; 2-dr, sed.,| hardtop, $3,365; 2-dr. hardtop, $3,284; | $2,880. Star Chief _—4-dr. sed., ng 
BUICK—LeSabre—4-dr. sed., $2,804; 2-| DSMOBILE—Se 88—4-dr. ' ~ ° .72; 4-dr. hardtop, $2,498.72; 2-dr.|conv., $3,536; Turnpike Cruiser 4-dr./ dr. hardtop, $3,210; dr, hardtop, 
dr. sed., $2,740; 4-dr. hardtop, $2,925; oes; Se. aed. on5a7 Sac. talon” e. hardtop, $2,434.72; conv., $2,649.88; re-| hardtop, $3,577; Turnpike Cruiser 2-dr. | 4-dr. 2-seat stat. wag., $3,350. Bonneville 
2-dr. hardtop, $2. 849; conv., $3,129; 4-dr.| 036: 2-dr. hardtop, $2,958; conv. $3,286; tractable hardtop (V-8 standard), $3,-| hardtop, $3,495. Park Lane—4-dr. hard-|-—2-dr. hardtop, $3,481; conv., $3,586. 
2-seat stat. wag., $3,320. Invicta—4-dr|4-dr. 2-seat stat, wag., $3,365. Super 33— 162.69. Station Wagons — 2-dr. 2-seat| top, $3,944; 2-dr. hardtop, $3,867; conv., RAMBLER — American — "Deluxe 2-dr. 
ged., $3,357; 4-dr. hardtop, $3,515; 2-dr. | 4- -dr, sed., $3,178; 4-dr, hardtop, $3,405; Ranch Wagon, $2,396.76; 2-dr. 2-seat Del| $4,118, Station Wagons—2-dr. 2-seat Com-| sed., $1,789; Super 2-dr. sed., $1,874. 
hardtop, $3,447; conv., $3,620; 4-dr. 2-seat | 2- -dr. hardtop, $3, 328; conv.. $3,595: 4-dr. Rio Ranch Wagon, $2,503.24; 4-dr. 2-seat| muter, $3,035; 4-dr. 2-seat Commuter, Deluxe Six—4-ar. sed., $2,047. Super Six—- 
stat. wag., $3,841. Electra —4-dr. sed.,| 2-seat stat. wag., $3. 669. Series 98—4-dr. Ranch Wagon, $2,450.76; 4-dr. 2-seat | $3,105; 4-dr. 3-seat Commuter, $3,201; 2-dr. | 4-dr, sed., $2,212; 4-dr, hardtop, $2,287 
$3,856; 4-dr. hardtop, $3,963; 2-dr. hard- | sed., $3,890; 4- dr. hardtop, $4,162; 2-dr. Country Sedan, $2,557.24; 4-dr. 3-seat | 2-seat Voyager, $3,535; 4-dr. 2-seat Voya-/| 4-dr. 2-seat stat. wag., $2,506. Custom Six 
top, $3,818. Electra 225—4-dr. Riviera sed. hardtop $4,086; conv. $4,366. (Hydra- Country Sedan, $2,664.24; 4-dr., 3-seat| ger, $3,635; 4-dr. 2-seat Colony Park, |—4-dr. sed., $2,327; 4-dr. 2-seat stat. 
(6-window hardtop), $4,300; 4-dr, hardtop, | Matic, power steering, power brakes stand- | COU"tTY Squire, $2,793.90. Thunderbird — | $3,775. (Multi-Drive Mere-O-Matic, power | wag., $2,621. Rebel V-8—Super — 4-dr. 
$4,300; conv., $4,192. (Twin-turbine Dyna-| ard on Series 98.) (V-8 standard)—2-door hardtop, $3,630.85; | steering, power brakes standard on Park/|sed., $2,342; 4-dr. 2-seat stat. wag., $2, 
flow standard on Invicta, Electra an d/| conv., $3,913.85. Lane; Mere-O-Matic standard on Montclair, | 636. Custom — 4-dr. sed., $2,457; 4-dr. 
Electra 225. Power steering and power | 1958 MODELS IMPERIAL — Imperial —4-dr. sed., $4,-| Voyager and Colony Park.) hardtop, $2,532; 4-dr. 2-seat stat. wag., 
brakes standard on Electra and Electra) CHEVROLET — (Prices are for six- 945; 4-dr. hardtop, $4,945; 2-dr. hardtop,| PACKARD -—-4-dr. sed., $3,212; 2-dr. | $2,751. Ambassador — Super — 4-dr. sed., 
225.) cylinder models, For V-8s, add $107.) Del- $4,838.50. Crown—4-dr. sed., $5,632; 4-dr. | hardtop, $3,262; 4-dr. 2-seat stat. wag., | $2,587; 4-dr. 2-seat stat. wag., $2,881. Cus- 
DILL. | rmay—4-dr. sed., $2,155; 2-dr, sed., $2,101; hardtop, $5,632; 2-dr. hardtop, $5,388; | $3,384. Hawk-— 2-dr. hardtop, $3,995. tom—4-dr. sed., $2,732; 4-dr, ‘hardtop, $2,- 
CA AO — Sixty Two—4-dr. hardtop|5 4, util, sed., $2,013. Biscayne — 4-dr. | CODV., $5,758.50. LeBaron—4-dr, sed., $5,-| (Flightomatic and power brakes are stand- | 822; 4-dr. 2-seat stat. wag., $3,026; 4-dr. 
(6-window), $5,080; 4-dr. hardtop (4-win-| 204° go 090. 2-dr, sed., $2,236. Bel Atr—| 968-50; 4-dr. hardtop, $5,968.50. (Torque- | ard on all models.) 2-seat hardtop stat. wag., $3,116. 
dow), $5,080; 2-dr. hardtop, $4,892; conv., | 4-dr. sed., $2,440; 2-dr. sed. $2,386; 4-dr. | Fllte, power steering, power brakes stand- PLYMOUTH— (Prices are for six-cylinder STUDEBAKER—Scotsman 6—4-dr., sed., 
$5,455; Sedan de Ville 4-dr. hardtop (6-| S-Vitow $0 sii, d-dt, hardtop, $2,447; 2-dr, | 2Fd on all models.) models. For V-8s, add $107.) Piaza—4-dr. | $1,874; 2-dr. sed., $1,795; 2-dr, 2-seat stat. 
window), $5,498; Sedan de Ville 4-dr. hard- | Impala ‘hardtop, $2,586; Impala conv. $2,- LINCOLN—Capri—4-dr. sed., $4,951; 4-/| 3ed., $2,169; 2-dr. sed., $2,117.50; bus, cpe.,| wag., $2,055. Champion 6-—4-dr. sed., 
top (4-window), $5,498; Toupe de Ville 2-| 73) Station Wagons—2-dr. 2-seat Yeoman, | “tT. hardtop, $4,951; 2-dr. hardtop, $4,803. | 52,028.25. Savoy—4-dr. sed., $2,304.75; 2- | $2,253; 2-dr. sed., $2,189. Commander V-8 
dr, hardtop, $5,252. Eldorade—Brougham | $2,413; 4-dr, 2-seat Yeoman, $2,467; 4-dr.| Premiere—4-dr. sed., $5,565; 4-dr. hardtop,|ur. sed., $2,254.25; 4-dr. hardtop, $2,-|—4-dr. sed., $2,378; 2-dr. hardtop, $2,493; 
4-dr. hardtop, $13,075; Seville 2-dr. hard- 2-geat Brookwood, $2,571; 4-dr, 3-seat $5,565; 2-dr. hardtop, $5,318. (Turbo-Drive, | 399.50; 2-dr, hardtop, $2,328.50. Belvedere | 4-dr. 2-seat Provincial stat. wag., $2,644. 
top, $7,401; Biarritz conv., $7,401. Sixty) Brookwood, $2,678; 4-dr, 2-seat Nomad, | P@Wer steering, power brakes standard on | —4-dr. sed., $2,439.75; 2-dr. sed., $2,388.50; | President V-8—Classic 4-dr. sed., $2,639; 
Special —4-dr. hardtop, $6,233. (Hydra- | $2,728. Corvette — hardtop cpe. or conv. all_ models.) 4-dr. hardtop, $2,527.50; 2-dr. hardtop, $2,- | 2-dr. hardtop, $2,695. Hawks—Silver Hawk 
: | (v-8 std.), $3,631. ; MERCURY—Medalist—4-dr. sed., $2,617; | 456.50; conv. (V-8 std.), $2,762. Fury—/|6 cpe., $2,219; Silver Hawk V-8 cpe., $2,- 
° ° CHRYSLER — Windsor — 4-dr. sed., $3,- 2-dr. sed., $2,547. Monterey—4-dr. sed.,|2-dr. hardtop (V-8 std.), $3,066.50. Sta-| 352; Golden Hawk V-8 2-dr. hardtop, 
F inancing Curbs 2s irae Sate; Suir, "naratop, | $2.72; 2-Ar. sed., $2,652; 4-dr. hardtop, | tion Wagons (Suburbans)——2-dr. 2-seat De- | $3,352. (Overdrive standard on Golden 
$3,214; 4-dr, 2-seat stat, wag., $3,616; 4- $2,840; 2-dr. hardtop, $2,769; conv., $3,- | luxe, $2,431.50; 4-dr. 2-seat Deluxe, $2, | Hawk. Heater standard on | Scotsman.) 


Cut Complaints, | i."siBig"tariee | — ; 
| 2-dr. hardtop, 878. New Yorker—4-dr. 
Conn. Reports —_ | issinin "tsi ne” Stoo! ae New Commercial-Car Registrations, 


| 2-seat stat. wag., $4,868; 4-dr. 3-seat stat. 


HARTFORD, Conn.—State Bank | wag., Son ocean aoe. 65.378; 
conv.., . e jue power ss - 
Commissioner Henry H. Pierce jr.| ing siandard on Seretega, New Yorker and 39 States for August, 1958-1957 
reported that new Connecticut | 300-D. Power brakes standard on 300-D.) 
legislation toughening the law| _ CONTINENTAL—4-dr. sed., $6,072; 4- 


against illegal overcharges in auto| &,,"**%22.,8°072;, 2dr, hardtop, $5,525: | [Track cogitrations by states are 
financing appears to be working) ing, power brakes standard on all models.) by RL. Polk sernntetiee te 
satisfactorily. g1nte, adr, harttap? 2,008; Dar.” hard- state capi 
a 8.50; 4-dr. hardtop, ° : r - 

He said the State Banking De-| top, $2,289.50; conv., $3,218.50: 4-dr. 2- 
partment now gets only “a mini-| seat stat. wag.. $3,266; 4-dr. sa tn cen, 
‘ ” wag., $3,408, Firedome—4-dr. sed 085 ; 

mum of complaints” concerning} 4 i," hardtop, $3,234.50; 2-dr. hardtop, $3,- 
excessive charges. 177.50; conv., $3,488.50. Firefiite — 4-dr 
¢., $3,582.50: 4-dr. hardtop, $3,731; 2-dr. 

The legislation permits depart-| \ritop, $3.87: conv., $3,973; 4dr. 2-seat 


ment investigators to check indi-| stat. wag., $4.030; 4-dr. 3-seat stat. wag., 











23 States Previously ‘58 | 4997| 1353{ 2201) 243 197| 538) | 17275 
Reported for August = ‘57| 6017| 1438) 2571; «330 248} 514| 20309 


Alabama a | 293) 16) 56 10 8 1192 
‘57| 415} 101j = 147,44 29 1532 


Arizona” z? os 225} 59 5| 2} | 826 
‘57| 230] Th 65 3 7| 17 754 


vidual car-finance records of any | $-172. \dventurer—2-dr, hardtop, $4,071: | Aton = ty pol os . 5 ial a 
fin d th conv., $4,369. (TorqueFlilte standard on 7 aoe a . i 
ance company, and requires that) Fireidite and Adventurer. Power pag, California ‘58 2884 2383) 424 32 65| 156! 7356 


RR ~N 


type on each contract. DODGE — Coronet Six—4-dr. sed., $2.- | Colorado 7 - 58 402| 263} 104 ~ 6! 76} 1066 
| 529. 50; 2-dr. sed., $2,448.75; 2-dr. hardtop, 
These rights warn the buyer not! 52,571.50. Coronet V-8—4-dr. sed., $2,637; 


to sign until the contract has been | 2-dr. sed., $2,556.25; 4-dr. hardtop, $2,764; 


‘ 2-cr, hardtop, $2,679: conv., $2,941.50. 
read and until all spaces have Royal 4-dr. sed.. $2,797; 4-dr, hardtop, 


been filled in; tell him he should | s2 915.25; 2-dr. hardtop, $2,854. Custom 


84 
44 
receive a completely filled in copy Royal = sar. —_. Feet vain ae 48 
Tg“ . 2; 2- rare 

of the agreement; inform him of | fejAl’ 7a. aP Feet hion sa.248 25, | — : = & 
his right to pay off the amount due| Station Wagons—2-dr. 2-seat Suburban, | Michigan 's8) 617 12 i | “Sel ones 
in advance and that he then can| $2:970.25; 4-dr., 2-seat Sierra, $3,034.75; a s7 730 om 1] is ay 
btai rtial f d f th 4-dr. 3-seat Sierra, $3,176.25; 4-dr. 2-seat| Minnesota 58) 435) 39) 415! 81) 210 8 8 10) 31 1245 
°o na pa refund o © | Custom Sierra, $3,212.25; 4-dr. 3-seat Cus- 57] 410 79 467| 93 282 26 19) 13 22| «(1435 

oni 

170 

3 

or 

202 


‘57| 357 


Florida 8 686 
57) 748 


440) 17 20) 100} 1239 


568) 5S! 50} 87) 184) = 2121 
756| 121 63 24} 88} 84) = 2i7! 


375 8 6 = 36; 1243 
394 253 8 5 17} 1221 


147) 67 i M 63 568 
343 12¢ 23 37| 59! 58} 1106 


574) 129 21 3 31 15s 1740 


102 
148 
450) 
purchaser rights be listed in large| standard on Adventurer.) ‘57 2816) 2603} 452 563 31 76} 160} 7666 
9 
86 
200 


@ ON Oe SSO ON Ne 


lowa , ‘ss 526) 
: ; 57 | 404 

Massachusetts ‘ss | 148) 
57] 258 


—" =e kw Fea ow aw 


"Melvin ‘0. Ha ese ams " £ i w if a — 3 3 a 

elvin O. Hall, director of the o—t-dr. -, $2,592; 2- ‘s7| | _ 492) 476 ] 

department's Securities division, | 2 ar “harden $2,908 Pacer acdr’ sea. | New Mexico | | 290) 26) 191) 4) 8 3) 8) Te 

said most of the confusion arises $2,735; ser. moe, Sei 2-dr. nase Oni - - — ‘sei ns 1481 Fel _— a 3 os ei wi 38 

i top, . ; conv., . . Corsair—4-dr. 10 | ! | 

when buyers decide to pay off their) Pinon $3,425: "2-dr. hardtop, $3,346. 57| 1017 235) 1344] 427 6! 109 88) 89| 3639 

contracts before the due date. Cltation—4-dr. hardtop, $3,615; 2-dr. hard-| Gijshoma ‘SB | 768 54; 458) «120; ~—~—=«OS 4 a 11 16) 1623 
He cited instances in which some | top, $3,535; conv., $3,801. Station Wagons 57\ 711 42, 499) 187 14 15 18} 9] 1429 


buyers thought they should have | ~"e™séup—-2-dr. 2-seat, $2,876. Villager | 5 ivania SS ~ “| 816) 212) 682) —«226| ~=«403| Si 47| 160) —«*180| «2857 


received as much as a 50 percent | permease rat’ oeset 43,100 tae - 57) 975} 235| 1030 280) 552) «106 85; 124 «= 8B] «3546 


refund of finance charges if seat, $3,247. (Automatic transmission | Tennessee ae "58 | | 449) 32} 346] ss 107|— «12320 5! 16} 22] 468 
paid their balances within . bm standard on Corsair and Citation.) ‘57| | 590) 63) 510) 141} 180; 27) 189 23 5 1748 
while they actually were entitled| moon” roo eat ior Sx cylinder | 39 States Reported ‘s8| 45| 16571) 2154| 13475| 3715! 5057/63! 659 1299|-2390/ | 46422 


models. For V-8s add: $107 for station] To Date for August ‘57 36| 19302! 2957| 17400} 3797; 6337; 874 977, 1355) 1431] 55081 


a ot approximately 26) Tanne and banéiops; $123 for Pantene | Your ‘S8| -SIS| 162159) 1880/ 24313) (29e80/ 34042) S552I) 7433) 7582| 11842| 19361| 457394 


hardtops; $137 for Custom 300.) Custem| To Date 57 444| 192407| _2279| 31130) 178137| 41039) 60491) 8672! 10281| 13816| 12215} 555577 

eae 300—4-dr. sed., $2,109; 2-dr. sed., $2,055;| “The information contained in this report has been compiled from official state documents. Every reasonable precaution has been 

For views on retail auto distribution, | business sed., $1,967. Fairlane—4-dr. sed., | exercised to insure accuracy of this report to the extent of the registrations received and tabulated at the time the report is published. 
read the Dealer Forum column on Page 3. | $2,275; 2-dr. sed., $2,221; 4-dr. hardtop,|®. L. Polk & Co. cannot assume any liability by reason of inaccuracies or _ omissions. al, L. Polk & Co 














New Passenger-Car Registrations, 44 States for August, 1958-1957 








‘sa, 6651] 425 pad 2153} 3971/1590 34661;  900| GIP 41142} 6238) 4132] 43629| 8941] 6975! GPRIS| =—-7|—««1284|~—«1361| 13011) 155754 
‘S7| «3841 | _fas 3326| 1063] 3080 009] 21913 bors] 3e0rt| 47927 > 1014) 57735| 12246| 4379| 47567| 11148| 10428] 85768) —168| 2417] 2585| 6448) 194633 
Arizona 58 90 “7 2% " a m| 9 = 70, S4| ss 748| 0 "| 1055 | 7! 8} 277| «2371 
ee, ‘S7| 61 a OB a a _ 688 i ; ” 70| 665| 157) ~—s59| «1208 2} 35|_—s37|_—stS2|_—s 2853 
California 538 1445 ~~ i ~ Mag 113| 7o78|—«198|—S—«A75 1030 oat] 1132/9397) 1361/1122) 13043) 16) 214) 2° 6914| 35759 
‘S7| 630 770 | 569] 2038 io 30711281 | 3” 1638| 13241 1691 1445| 2937 1987| 1630; 15690) 4277| _ANN9| 43343 
3 g 11] 35] —«s36|—«313] S50} 21| 2 Ti a  . , | a 2 482| 4227 
- ‘57 121 , By 22| 46] 243] 485] 1199 = rs) 255| 1483| 263} + —84|_—s1275|—s273|_— 5912154 6}? 175| 4887 
Georgia 58 192) 65) =| Ss 13 J a i 1S 153) 1873) 283) +~=«17%6| += 2077) 340) S295) 3191) 42|42|—~—«800| «7082 
‘7 67 21 3; | 2% 75 615| 1038 ' 1 | i} 14 

a , __ 78 53 334] 3310 = __131|__2183| Sat] S84] 3992 . 7 30988 
Indiana ‘s8 sis | 18} 533) +130) ~=«24|~—=«sA9| S270) Ss 8) tat 4 | Fo 379/305! ~~ 287 2973) 769| 558! 5072 17) 169 1a 510} 10843 
‘S7 284 23) 307| Bi 82| _253| —657|_—*1882| ~—«3125|_—«3919 94 677| 4690 10s 318 918} —86I| 678! 29| 43! 264| 15627 
lowa ‘8 227) 5| 232, 90| 10| 40| (77) Soe| 15) lez > 17| i8i| 186! m7 99| 1966) 314) 323) el 1 2 48| 214 «6109 
7] 3] 100) 110] 20) —105|_— 342] ~— B10} —*1387 a 40) 357| 2491| 548) 130) 2085] ~— 500} 432) 3695 8} 82} | 118) 788! 
=| + 433)  * 17 143] 4137) —=«93| Ss 4ST) 286 oo x “ 26| 91] ~—«4128 
‘S7 _ si 1] St] 229] a9] 1014 1393 13} 43] ge] 440} t08}8i4] 452 3179 49| 62] «6306 
Maine 58 % | 100 16 2| 10 9 151] 225) «S10 a | 43! on ni 2 a 60 "| sn | m| a| 230) 1866 
a oe ee. a! 4] 243) 372) STH 10} a9] tt] _ ml 0 2) 432) 2247 
Massachusetts 58 404 | 7 | | ug 7] % a a an|_ 2010)" ci a ~~ 243] 2277| 24 mm 3 ~2124|—«S12|—«332| 3475) 3| 48 51|  804| 8547 
‘57| 408} 39) 447|_—s232|_—s82|_—233)— 602] 1360 73 536| 3644) 735| 276 41} 590 57 9} 110}_—stt9] 634] 12660 
Michigan 58 73 | 90| 1063) ——«172|—=Ct«C«<]S«*TB a sts| oo | 109 ass 57) pr 1354) 993| 9902 6| 149 —s«S5| 998) 20580 
‘S7| ——420)_—S93]_——513| 47) ta] -< - _64l2| 7930 247 1607 667) 6134] —-1761| 1388) 11614 17} 249| 266] ~——-74]_—-29363 
a 374 a 377) 17 | 259| 237! 318) 119] 2193] 407|—« 454] ~3491/—SsES| = st08)~—s23|—=Ss 328) +79 
‘S7 313 318} 269) 47 m0 298 es 2599 59 619| 3673] 986) 159 — 971| 585} 5635 12; 184) 196] =~ 181| (12602 
Missouri ‘58 290) 2i| 3 7 7 7 315 1313) mam) 39 2535 
‘57 167] —s2t}_—st88|_—s zz} 42] st] 488 190 34 


sl as01_ Seas 
“57 e . 2 54 450 
New Mexico ‘58 78 ‘| 84 m| W 2B) 71; sass mai | . tal a2| 
‘s7] ss] Sst] S45] Stat Sat] St] 289 a 586 116 
3 869 291 | 2| 57 25a ai8 2184| 3s "492 z. 107] 
‘57 376| 60-436) ~— 564] ~—s174) Oa] 808 | __ 169 1736 sf 
Oklahoma ‘58 166)" —«17|—S«w83 | 10 | 121| 400 om ~ 1170] | 19 147| 1362 a Te bd a a 37|-235| «4988 
a B 9] 102} —s62}_—s6]_ ~—s 49) ~— 220) +536) ~— 883] _—*I 72} 18 322| 2052} 378) ~—=105|—« 1803) ~—-348| += 308] 2942 7 zl | 761 6150 
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The 1957 figures for Nash and Hudson are included in the Rambler total. The 1957 figures for Continental are included in the Lincoln total. 
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All Whather . ° 2 


Automobile engineers have no control of the weather . . . 
but all car owners can enjoy All-Weather Protection with 


a periodic Blue Coral treatment. 


Unlike the ordinary temporary wax or polish . . . Blue Coral 
is carefully formulated to protect the original factory 


engineered finish for months to come. Blue Coral and only 
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Blue Coral dissolves grime and traffic film in minutes .. . 
burnishes the finish to a hard mirror -like surface .. . 
preserves that "Show -Room”" finish against all weather 
conditions. All colors look lovelier, take on added depth — 


last longer. 


Thus automobile dealers all over America recommend with 
confidence a Blue Coral Treatment as the ultimate. for 
All-Weather Protection. \t's time-tested — for nearly a 


quarter of a century — a product of merit. 


Every Cus isa Patient for a Shue Coral Siete 
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FREE LOCK 


(Continued from Page 61) 


BACK Of THE ROAD... 


The Romanee of 
the Gaslight Era... 


’54 Super (88) 4-dr., $735* (ps). 005° (ps). 
’53 (98) Holiday sedan, $675; (98) 4-dr.,| CHEVROLET—’57 Bel Air (8) 2-dr., $1,-| 
$410* (ps). 240, $1,405; Two-ten (8) 2-dr., $1,360, 
PLYMOUTH—’57 Fury coupe, $1,600*. $1,240, $1,215, $1,035; Two-ten (6) 4- 


’55 Savoy (8) 2-dr., §$670*; Plaza (6) dr., $1,280. | 
Q-dr. $445. '56 Bel-Air (8) 4-dr., $1,265%, $905*, NEW ae 
’54 Belvedere conv., $325*. ; Two-ten (6) 4-dr., $980; 2-dr.,| 


'53 Cambridge 2-dr., $335, $175. $770. é 
PONTIAC—’57 Chieftain sedan, $1,650°*. ’55 Bel Air (6) 4-dr., $1,015, $660°; Bel a4 | | a LOC 4 


’56 Star Chief 4-dr., $1,005*. Air (8) coupe, $1,175*; 2-dr., $780; 
"53 4-dr., $425°*. Two-ten (6) 2-dr., $900*°, $810, $780, 


RAMBLER — ‘56 Cross Country station $680. d 
wagon, $1,200. '54 Bel Air 4-dr., $765* (ps), $660*; 2- UTO-LOC 


’53 Country Club sedan, $300*, $215. sade $605; Two-ten (6) 2-dr., $550, ? 3 
STU DEBAKER—’55 President 4-dr., $685*. . = 
'54 station wagon, $400. '53 Bel Air 2-dr., $555; 4-dr., $505; Bel| [iM ea 
MISCELLANEOUS— 55 Ford %-ton, $550°. Air (6) 4-dr., $460°; Two-ten (6) 
’54 Ford 1-ton, $415. 2-dr., $400; 4-dr., $340*. 
’53 Chevrolet panel, $305. DeSOTO—'54 Firedome (8) 4-dr., $700* 
(ps). 


7 DODGE—’57 Coronet (8) 2-dr., $1,405*. 
WEST PALM BEACH, FLA. "55 ‘Coronet (8) club coupe, $705*; Royal 


oy 
a 


Oa 
Ce 


o 


a a a 


West Palm Beach Auto Auction, Sale (8) 2-dr., $1,000*; Coronet (6) 4-dr., 
every Thursday. Prices are for sale of $560. 
Sept. 25. Bidding was strong from start *53 Coronet (8) 2-dr., $255°. 
to finish. Sold almost everything. FORD—’58 Country sedan (8), $2,185*; 
BUICK — ’57 RM Riviera 4-dr., $1,830* Fairlane (8) Victoria 4-dr., $2,155°*; 
(ps); Special Riviera, $1,670*; 2-dr., 2-dr., $1,755. 
$1,300. ’57 Fairlane (8) Victoria, $1,755*; Cus- 
"56 Special Riviera, $1,250* (ps). tom (8) 2-dr., $1,705°*. 
’55 Century Riviera, $925*; conv., $840°*. ’56 Custom (8) 2-dr., $1,140, $920, $845; 
'54 Century Riviera, $725* (ps). 4-dr., $1,295, $975; Fairlane (8) 4-dr., 
"53 Super Riviera, $450*. $1,105*, $905; Victoria, $1,090, $2,155* 
52 RM 4-dr., $380* (ps), $295* (ps). (ps). 
| CADILLAC—’55 (62) 4-dr., $1,620* (ps). ’55 Fairlane (8) Victoria 4-dr., $1,230* 
'53 (62) coupe de Ville, $830* (ps). (ps), $750; conv., $815; Custom (8) 
CHEVROLET—'58 Bei Air (8) Hardtop 4-dr., $1,045*, $1,025°, $1.005*, $810°*, 
4-dr., $2,050* (ps); Biscayne (6) Hard- $580; Fairlane (8) 2-dr., $1,005*, 
top, $1,775; Biscayne (8) 4-dr., $1,- $925°; 4-dr., $905°. 
700* (ps); Delray (6) 2-dr., $1,660. *54 Custom (8) 4-dr., $730; 2-dr., $630°, 
’57 Bel Air (8) conv., $1,525*; Hardtop $585*. 
4-dr., $1,400*; Bel Air (6) conv., $1,- "53 Main (6) 2-dr., $330; Custom (8) 4- 
425: Two-ten (6) 2-dr., $1,295*. | dr., $285. 
56 Bel Air (8) conv $1,190*; 4-dr., 52 Custom (8) 2-dr., $490*; Crest (8) 
1,110°*; ardto 1,065* (ps); Two-| conv., $230*; Main (8) 2-dr., $200*. 4 ° 
as an. Beno", . MERCURY—’56 Custom station wagon, $1,- The Hub a Child Can Engage 
"55 Air (8) conv., $1,055*%; 4-dr., 280. 
on one? Cee), $1.010°. $ °S5 Monterey 2-dr.,. $868*, $645, $445*.| | Available for: 
7 (6) Hardtop, $740* (ps). "54 Montclair 2-dr., ° a 
CHRYSLER-’55 Windsor 4-dr., P31.050* | OLDSMOBILE — ’56 (88) 4-dr., $1,305° ®@ Willys ® Dodge © GMC 
(ps) (ps). a * * e 
'53 "NY club coupe, $265°. ‘55 (88) 4-dr., $1,235* (ps), 2 at $905°,| & international © Chevrolet 
DeSOTO — 57 Fireflite sportsman 2-dr., $855° (ps), $850°; 2-dr., mee’ oan", } @Fford ® Land Rover 
$1,675°; ired ardtop 4-dr. 1,- "53 (88) 2-dr., $545° (ps); 4-dr., ° - 
sae° (pe). Se euthe 7 om PLYMOUTH—’'57 Belvedere (6) 4-dr., $1,- ( ® Marmon Herrington 
’53 Firedome (8) 4-dr., $300°*. 505°, $1,155. 
DODGE—'57 Coronet (8) conv., $1,550* '56 Savoy (8) 2-dr., $880. 
(ps). | +55 Savoy (6) 4-dr., $780°; Plaza (8) 2-| 
'55 Royal (8) Lancer, $1,000°. dr., $425. | 
EDSEL—’58 Ranger Hardtop, $1,815°*. '54 Savoy (6) 4-dr., $470*. 
FORD—’58 Fairlane (8) 500 conv., $2,-| PONTIAC—'58 Chieftain 4-dr., $2,010*. 
100° (ps). "86 Chieftain 2-dr., $1,085°*. 
’57 Country Squire (8), $1,755*, $1,635°; '54 Chieftain 4-dr., $590°; 2-dr.. $435. 
Fairlane (8) 500 conv., $1,660* (ps),| RAMBLER—’'53 Custom (6) station wagon, 
$1.580° (ps); Fairlane (8) 4-dr., $1,- $430. 


295°, $1.220°. MISCELLANEOUS — ‘58 Chevrolet %-ton 
Q ’56 Thunderbird conv., $2,085; Fairlane pickup, $1,430. 
, (8) conv., $1,230° (ps), $1,030° (ps); '57 Ford %-ton pickup, $1,105. 
a+ 2-dr.. $1,075: ranch wagon (8), $1,- 54 Ford %-ton pickup, $685. 
045° (ps); Police (8) 4-dr., $675°*. '53 Chevrolet %-ton pickup, $380; Ford 
; LINCOLN—’'52 Capri conv., $300°. %-ton pickup, $570, $545, $540; GMC 
MERCURY—'56 Custom station wagon, $1,- %-ton pickup, $255. 


170°: Medalist Hardtop, $1,160°*, 
by DYER PRODUCTS ‘55 Monterey 4-dr., $925%, $845. FARGO, N. D. 
‘54 Monterey conv., $650° (ps). ° 
‘53 Monterey station wagon, $450. Tri-State Auction Company, Inc. Sale : 
NASH—'54 Ambassador 4-dr., $440 every Thursday. Prices are for sale of Simple engagement—Set ar- 
OLDSMOBILE—'56 (98) Holiday, $1,250*| Sept. 25. nt ition 
(ps): (88) Holiday, $1,250° (ps). Prices strong on all clean, sharp cars. row to “in positio and walk 
'55 (98) 4-dr., $830°. Sold 84 cars from 144 consignments. away. Hub engages automati- 
'54 (88) Super Holiday, $825*; 4-dr.,| BUICK—'57 Super Riviera, $1,965°; Cen- ses : 
$775* (ps): (88) 4-dr., $705° (ps). tury Riviera 4-dr., $1,880°. cally and positively me vehicle 
‘53 (88) Holiday, $530° (ps). '53 Deluxe 4-dr., $375°. a moves. To Disengage, simply 
PACKARD—’'52 (300) 4-dr., £160*° CADILLAC—'55 (62) 4-dr., $1,700. | “ ” 
PLYMOUTH—'57 Custom (8) station wag-| CHEVROLET—'58 Impala (8) coupe, $1,- turn to out’. No tool ever! 
on. $1,575. 995°; Biscayne (8) 4-dr., $1,995°, $1,- Just a light turn with the fin- 
"56 Plaza (8) 2-dr., $765°. 975°. p ° 
’55 Plaza (8) station wagon, $740, $730°*; 'ST Bel Air (8) Hardtop 2-dr., $1,850*; gers. It’s simple, safe, sure! 
2-dr., $675; Savoy (8) 4-dr., $575. 4-dr., $1,610*; One-fifty (8) 2-dr., $1,- Fully guaranteed 1 year. 
*53 Cambridge (6) suburban, $365 260. ment $1.195°, $1,020° 
PONTIAC —'‘'55 Chieftain 4-dr., $710*; ’56 Bel Air (8) Hardtop, .195°, , :| 
2-dr. $660°. Two-ten (8) 2-dr., $895; One-fifty (8) JOBBERS—DEALERS 
’5S3 Chieftain Deluxe (8) Catalina, $450° 4-dr.. $875. | 7 
| °SS Bel Air (8) 4-dr., $1,100°, $935°, FREE LOCK hubs Proven over 
DANVILLE. VA $875; Two-ten (8) 4-dr., $890°, $900°. millions of miles of use are 
~~ a '54 Bel Air 4-dr.. $715*, $610, $525°. 
Danville Auto Auction. Sale every Wed-| CHRYSLER—'53 Windsor 4-dr., $295°. | preferred by thousands of 
nesday. Prices are for sale of Sept. 24 DOD GE—'53 Meadowbrook (6) 4-dr., owners. Write for information 
Demand strong for nice clean late cars. $250°. . 
BUICK—’57 Century 4-dr., $1,855* (ps);| FORD—'58 Fairlane (8) 4-dr., $1,885*; concerning your territory. 
Special 4-dr.. $1.735*. Custom (8) 300 4-dr., $1,530°. 
’55 Century 4-dr., $1,105°; Special 2-dr., "57 Fairlane (8) Victoria, $1,630°: Cus- 
$995*, $980° (ps), $1,025°. tom (8) 300 4-dr., $1,450°, $1,375, $1,- F R b E aad LO Cc 4 
’S4 Special 2-dr., $§715*, $685°, $570, 230, $1,065; Custom (8) 4-dr., $1,440°. 
$455. "56 Fairlane (8) sedan, $1,075*; Custom 
CADILLAC—'55 (62) coupe de Ville, $2,- (8) sedan, $1,015*; Custom (6) 4-dr., i ° as 4 i As ae o 
oma eiounal ecemnene ansemante $750. 6 ieee) te 1 ted ee ee 
fs i . ’55 Fairlane (8) Victoria, $1,035*, $955°; bio bdchiclhehene 
—Auctions in Brief— 4-dr., $915*; 2-dr., $865°; Fairlane (6) 
conv., $720; Main (6) 2-dr., 2 at $460°. 
ATLANTA 54 Custom (8) 4-dr., $625*, $555, $420; 
Dixie Auto Auctions. Sale every Tuesday 2-dr., $565°. 
(Sept. 23). A new high entry of clean cars| LINCOLN—'56 Capri 4-dr., $1,500° (ps). 
(almost 400) were consigned. Many new| MERCURY—’'56 Custom conv., $1,010* 
car dealers were buying to balance a (ps). 
short inventory. Other new car dealers "54 Monterey Sun Valley, $705*; Custom 
were selling, getting their houses in order 4-dr., $575*. 
for 1959 tradeins. As is customary we| OLDSMOBILE—’57 (88) 4-dr., $1,755°*. 
had the largest group of used car dealers, "55 (88) Super 4-dr., $1,165*; (88) 4-dr., 
(the best in Dixie). $1,000, $745°. 


PLYMOUTH—’57 Savoy (8) 4-dr., $1,235*. 
BIRMINGHAM, ALA. '56 Savoy (8) 4-dr., $830°, 


Dixie Auto Auctions. Sale every Monday ’55 Belved «& . +. < 
| (Sept. 22). Weather, sale, activity—good. dere (ey ~~ pm. = a See 
| Bidding—bisk, prices—firm, steady. Supply 54 Belvedere 4-dr., $475; Savoy 4-dr 
—still a little on the short side. Demand $505. , , * 
—excellent. | PONTIAC—’57 Chieftain Catalina, $1,540*. 
BORDENTOWN, N. J. = cuitale (8) 4-dr., $365*; Chieftain 
National Auto Dealers Exchange. Sale (6) 4-dr., oe 
every Wednesday (Sept. 24). Prices remain a oe 53 Champion (6) 4-dr., 
firm despite lack of consignors and buyers ° . 
due to Jewish Holiday, Sold 71 percent of | MISCELLANEOUS—’55 Ford F250 pickup, 
cars from 273 consignments. $610. 


EBENSBOURG, PA. 

Ebensburg Auto Auction, Sale every DETROIT 
Thursday (Sept. 25). Prices declining while Motor City Auto Auction, Sale every 
dealers preparing for new models, Sold| Monday. Prices are for sale of Sept. 22. 
60 cars from 105 consignments, Late models off. Sold 149 cars from 246 


INDIANAPOLIS wun ee 
Ken Schaefer Auto Auction, Inc. Sale BUICK—'58 Special Riviera 4-dr., $2,460° 


(ps). 

every Thursday (Sept. 25). Weather: hot 5 * 

and cloudy. Market: Prices remained firm mo _<., yt, a sie" 
here camey = pn ears, Average —_ 54 Century 2-dr., $575* ° ici aniailon th 
were 0 wi activity in genera own , M4 . . creat and produc: y 
canes Snak Geoahs. 53 Special 2-dr., $385*. 


CADILLAC—'55 (62) 2-dr., $1,785* ; 
SYRACUSE de 61.710°. (ps) UTLEY BROTHERS inc. 


Syracuse Auto Auction. Sale every Wed-| ‘54 (62) 4-dr., $1,425* (ps). 17631 Filer Avenve 
nesday (Sept, 24). Could have sold dozens} ‘53 (62) coupe de Ville, $640*. Detroit 12, Michigan 
more clean cars, Sold 62 cars from 91 51 (62) 4-dr., $470* (ps), $305°*. 


entries. CHEVROLET—'57 Bel Air (8) Hardtop 4- 
dr., $1,685*, $1,570°, $1,440*. » BE READY TO SELL '59 MODELS! 


WAREHOUSE POINT, CONN. ’56 Two-ten (8) 4-dr., $950*%; 2-dr.,| You'll want an ample supply of colorful business 

Southern Auto Sales, Inc. Sale every $955°*. cards on hand for this important event. Order 
Thursday (Sept. 25), Demand still high} °55 Two-ten (8) 4-dr., $730*, $684, $920*,| your supply of Full-Color cards today. If you 
for clean cars, With perfect weather con- ’54 Two-ten 4-dr., $445; station wagon,| wish a free sample folder send request on your 
ditions the sale was a good one. (Continued on Page 68, Col. 4) company letterhead. 


Me ow in limited production...for the man who has every- 
thing and the businessman who wants a new promotion 
vehicle...the Surrey. The Surrey is a highly authentic 
reproduction of the 1903 car, right down to the 12 spoke 
hickory wheels, the solid brass lamps, the musical in- 
strument horn. The only concessions to modernity are 
puncture proof tires, sealed beam headlights, directional 
signals, and a thoroughly reliable engine (single cylinder, 
of course). 


| 





LILI LE LIL LL eS 


Not a toy, but more fun than any toy, the Surrey purrs 
along at 35 miles per hour, gets 65 miles per gallon, meets 
all state requirements for motor vehicles. The price is 
down to a gaslight era standard too, $1095 for the 
Standard model (4.8 HP, kick starter) $1195 for the 
de Luxe (8.0 HP, electric starter). Simply unbeatable 
for personal fun, or business excitement. P.S. There’s even 
a fringed top as an optional extra. 
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Sell “The Romance of the Gaslight Era” 


Dealerships available in: Indiana, Kentucky, 

Ohio, Wisconsin, Illinois, Minnesota, Iowa, 

Missouri, North Dakota, South Dakota,: Kansas 
and Nebraska. 


9 
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S.H. ARNOLT INc. 
415 EAST ERIE STREET, CHICAGO 11, ILLINOIS 





One of the many 
wonderful ways that 
plastics serve the 
automobile industry 


LSG) 


As car buyers become more safety- 
conscious, they have many questions 
to ask about automotive safety glass. 
Here are the answers to some of the 
questions your dealers and salesmen 
may be asked about LSG: 


GLASS ‘are 

A siaedies 1. Plastics today are 
being used more and more 
in combination with other 
materials for the best 
possible combination of benefits. Laminated 
Safety Glass, in cars for many years; is just 
such a combination. It is literally a “plastic 
glass sandwich” made by bonding two pieces 
of glass with a completely transparent, tough 
sheet of plastic between that holds the glass in 
a tight grip. This sandwich construction 

is easy to identify. Look at any exposed edge 
of a car window or vent made of Laminated 
Safety Glass. You will note what looks like a 
definite “line” along the center of this edge. 
That “line” is actually the edge of the plastic 
interlayer. (No “line,” no LSG.) 


a Nok al Ca Ti tes 


2. LSG provides 
“‘windshield safety.” By 
accepted practice, every 
American-made truck or 
car must have a windshield made of Laminated 
Safety Glass. Only LSG passes the rigid optical 
and physical specifications established by the 
American Standards Association. Many car 
manufacturers have extended this “‘windshield- 
safety’’ to their side windows and vents as well. 


~~ 3. LSG reduces the 
( hazard of flying glass. 
Suppose a rock or another 

S sharp object traveling at 
high speed struck a window made of Laminated 
Safety Glass. The. force might crack the glass 
but the plastic interlayer would tend to hold 
the pieces together, forming a“‘spider-web”’ of 
cracks from the point of impact. 


4. LSG “cushions” the 

shock of impact. When 

a passenger is thrown 

against a Laminated 
Safety Glass windshield or window, the resilient 
plastic interlayer “‘gives” and cushions the 
shock. Danger of serious injury from concussion 
is thereby lessened. 


_ &. LSGwon’t “trap” you! 
' Suppose you had only 
seconds to get out of 
lhe or into your car, and both 
doors and windows were jammed shut by an 
accident! Laminated Safety Glass can be 
kicked or knocked out of a window frame to 
provide an emergency exit. 


NRT 


Avenve 
Michigan 
i 

ul business Monsanto Chemical Company does not make 

- _ ee Laminated Safety Glass, but it supplies plastic for 

st on your 5 é ' the safety layer used by leading glass companies 
tn making Laminated Safety Glass (LSG). 
Monsanto Chemical Co., Plastics Div., 
Springfield 2, Mass. 
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COATS 


3-STAR 


MODEL 


STILL ONLY 


129 


50 


Freight Paid 


GENERAL OFFICE: 
MIDWEST OFFICE: 56 West Maple Street, Chicago, Ill. 


ures for ’59 


pet RTOW 
BETTER BUILT 


Model $8-L Delivery Panel 
FREE BROCHURE 


- 
Boyertown Auto Body Works,(Inc.) 
i Dept. AN-2Boyertown, Penna. 

SEND ME AT ONCE THE BOYERTOWN 
| DELIVERY TRUCK BROCHURE 
1 SSFP FTOOTTTTT TTT UTTTT TTT TT 
| 
I 
1 


SOG. cc cccccccccesceeeeeeeeeereeseseseseseseseeees 


CMY. cccccccccccccccccccescc cece ce eSMMNOs ceccceceess 


For Sales Literature and complete Specific 
Phone: 7-2146 BOYERTOWN 


TIRE 
PU ts 


ADDRESS INQUIRIES 
DEPT. 


12 Depot Square, Engelwood, N. !. 


Model M10-H Merchandiser* 


(Continued from Page 66) 


$700; Bel Air 2-dr., $550*, $500*. 
’53 Bel Air 2-dr., $415*, $390*, $295°; 
Two-ten 2-dr., $350*. 
CHRYSLER—’56 NY club coupe, $1,550*. 
53 Windsor (6) 4-dr., $340*, $325. 


DeSOTO—"55 Firedome 4-dr., $875*. 
’53 Firedome 4-dr., $400; Powermaster 
(6) 2-dr., $250. 
°49 Deluxe 4-dr., $120. 


FORD—’58 Fairlane (8) 500 Victoria, $2,- 
000*, $1,925*; station wagon (8), $2,- 
075*. 

"57 Thunderbird, $2,725* 
squire (8), $1,825* (ps), 
Fairlane (8) 500 conv., $1,600*, $1,- 
530; 2-dr.. $1,605, $1,550°, $1,400; 
Custom (8) 300 4-dr., $1,445*. 

56 Fairlane (8) Victoria, 2 at $1,040*°; 
Custom (8) 2-dr., $850, $750; Fair- 
lane (6) conv., $900. 

’55 (8) station wagon, $1,035*; 
(6) conv., $750; Custom (8) 
$710, $670. 

’54 Main (6) 2-dr., $415, 2 at $250. 

MERCURY—’57 Montclair 4-dr., $1,850* 
(ps). 

"56 Monterey 4-dr., 

*55 Montclair 4-dr., 
2-dr., $775* (ps). 

*54 Custom 2-dr., $530. 

| °S1 4-dr., $225° 

| OLDSMOBILE—’'56 

*55 (88) conv., $1,025°. 

"54 (88) 2-dr., $670°, $625°. 

"53 (88) 2-dr., $290. 

"52 (88) 4-dr., $375, $200, $185. 

PACKARD—’56 Super 4-dr., $1,175*; Clip- 
per 4-dr., $1,005*° (ps). 

PLYMOUTH—’57 Plaza (8) 
Belvedere (8) 2-dr., 

56 Suburban (8) 2-dr., $950*. 

"55 Belvedere (8) 2-dr., $775*. 

"54 Savoy 4-dr., $475; 2-dr., $355, $335. 

*53 Cranbrook 4-dr., $295*, $280, $215. 

"52 Cranbrook 2-dr., $160, $115. 

| °49 Special Deluxe 4-dr., $225. 

PONTIAC—'56 Star Chief 2-dr., $1,095°*, 
$980°. 

"55 Star Chief 4-dr., 

*54 Star Chief 4-dr. 

"53 Chifetain (8) 2 
Deluxe conv., $36 

"52 2-dr., $225°. 

RAMBLER—'58 4-dr., 

"55 4-dr., $645. 

STUDEBAKER — 
$465°. 

"53 Commander 4-dr., $280°. 


LITTLETON, COLO. 


Colorado Auto Auction, Sale every Mon- 
day. Prices are for sale of Sept. 22. 
BUICK—’58 Special 4-dr.. $2,450*. 

"ST Special Riviera, $1,695°, $1,435°. 

"53 Super 4-dr., $430° (ps). 
CADILLAC—'58 (62) coupe de Ville, 

650° (ps), $4,600° (ps), $4,500*° 
$4,305° (ps), $4.260° (ps). 

"57 (62) coupe de Ville, $3,.750° (ps). 
$3,300° (ps); Eldorado conv., $3,600° 
(ps), $3,300° (ps); (62) 4-dr., $3,200° 
(ps), $3,075* (ps). 

"56 (60) 4-dr., $2,510° (ps). 

"55 (62) coupe de Ville, $2,275* 
$2.070° (ps). 

OCHEVROLET—'58 Impala 
810° (ps); Nomad (8), 
$2,530* (ps): Brookwood (8), $2,400* 
(ps), $2,330°, $2.180°: Biscayne (8) 
2-dr., $2,225°, $2,025, $1,980°; Bel Air 
(8) 4-dr., $1,925° (ps); Yeoman (6), 
$1,940. 

"57 Bel 
conv., ; 
$1,640°, ° ; 
$1,395*. 

"56 Corvette conv., $1,975; Two-ten (8) 
station wagon, $1,385°; 2-dr., $1,030; 
Bel Air (8) conv., $1,345°*. 

"55 Bel Air (8) 2-dr.. $1,025*, $900°. 

"54 One-fifty 2-dr., $410. 
CHRYSLER—’'57 Saratoga Hardtop 4-dr., 
| $2,280° (ps); Windsor Hardtop 4-dr., 
$1,975° (ps). 

DeSOTO—'57 Fireflite 4-dr., $1,580° (ps). 

| DODGE—’'57 station wagon (8), $1,555; 
Coronet (8) 4-dr.. $1,510°*, 
(ps) 

"56 station wagon (8), $1,125. 

| FORD—’'58 Thunderbird, $4,000* (ps), $3.- 
725° (ps), $3,630° (ps), $3.625° (ps). 
$3,615° (ps), $3,545° (ps): Fairl 
(8) 500 2-dr.. $2,495°, $2,455°; co 
$2,250°, $2,.090° (ps), $2,.060° (ps); 
ranch wagon (6), $2,040; Custom (8) 
300 2-dr., $1,550. 

"57 Skyliner (8) Retractable, 
$2,115* (ps), $1,995° (ps); 
sedan (8), $1,775*, $1,710*, 
Fairlane (8) 500 4-dr., $1,710°*, 
$1,600°, $1,530°, $1,475° (ps); 
(8) 300 4-dr., $1,325, $1,320, 

"56 Fairlane (8) 2-dr.. $1,275*, 
$1,055*; Main (6) 2-dr., $800. 

55 Thunderbird conv., $1,840* 
Fairlane (8) 4-dr., $900° (ps), $855*, 
$730; Custom (8) 2-dr., $790*, $385. 

"54 Crest (8) 4-dr., $795*; ranch wagon 
(8), $650. 

IMPERIAL —’55 Hardtop 2-dr., 


country 
$1,975* (ps); 


(ps); 


Fairlane 
2-dr., 


$1,440* (ps). 
$1,000*; Monterey 


(98) Holiday, $1,335*. 


4-dr., 
$1,650°, 


$1,175°, 
$1,495°. 


$1,085°. 
$600°. 


., $345°; Chieftain 


$1,700. 


"54 Commander 4-dr., 


s.- 
(ps), 


(ps), 


(8) coupe, $2,- 
$2,.550° (ps), 


Air (8) station wagon, $1,890*; 
(ps); 4-dr $1,670°, 


Two-ten (8) 4-dr., 


$2,130", 
country 
Custom 


$1,190°, 


$1,550° 


, $920° (ps). 
LINCOLN—'58 Capri coupe, $3,750* (ps). 
*57 Premiere coupe, $3,015* (ps), $2,925* 


$1,500; | 
$1,630°, | 


(ps); | 
| Detroit, 


| its name and address must be 
| mediately 
| stockholders owning or holding 


eOR | 
MERC Y—'58 Monterey 4-dr., $2,180, $1,- 


930. 
"57 Commuter, $2,030°, $1,910*. 
"56 station wagon, $1,040; Medalist 2-dr., 
$955. 
"55 Custom station wagon, $1,210* (ps); 
Monterey 2-dr., $900*. 
’54 Monterey station wagon, $895. 
’53 Custom Hardtop, $345*. 
"51 4-dr., $155. 
NASH—’52 Ambassador 4-dr., $290*. 
| OLDSMOBILE —’'58 (98) 4-dr., $3,100* 
(ps); (88) 4-dr., $3,060* (ps). 
’57 (88) Super 4-dr., $1,965* (ps), $1,- 
800*, $1,760* (ps). 
(88) Super Holiday 4-dr., 
(ps). 
"55 (88) Super 4-dr., $1,085*, 
(98) Holiday, $675* (ps). 
PACKARD—’54 4-dr., $365*. 
PLYMOUTH —'58 Suburban (8), $2,425* 
(ps); Belvedere (8) Hardtop, $2,180* 


(ps). 

’57 Suburban (6), $1,610; Belvedere (8) 
4-dr., $1,565*, $1,5zu"; Plaza (8) 4- 
dr., $1,120*. 

"55 Plaza (6) station wagon, $995*; 
Suburban (6), $810. 

"52 4-dr., $150. 

PONTIAC—'58 Star Chief Catalina 4-dr., 


$1,740° 
$1,065*; 


| editor, 
$1,230°. | 


$2,025. 

°57 Chieftain 4-dr., $1,555°*. 

’56 Star Chief station wagon, $1,490*, 

$1,465*. 

"55 Star Chief Catalina, $1,200* 

"54 Star Chief 2-dr., $500* (ps). 

*53 Chieftain (6) 4-dr., $235. 
RAMBLER—’58 Super (6) 4-dr., 2 at $1,- 

650, 2 at $1,620. 

’55 Super (8) 2-dr., $500. 

’54 Cross Country (6), $890. 
STU DEBAKER—’'58 Scotsman, 
WILLYS—’'56 Jeep, $1, b 

"55 Jeep, $995. 

’54 station wagon, $900. 

’53 station wagon, $580. 

"51 Jeep, $450. 

"50 Jeep, $550. 

"48 Jeep, $450, $400. 

’47 Jeep, $355. 
MISCELLANEOUS— 57 Willys pickup, $1,- 

575. 
*51 Willys pickup, $345. 


JENISON, MICH. 


Grand Rapids Auction. Sale every Tues- 
day. Prices are for sale of Sept. 23. Mar- 
ket is softening. Demand for average and 
fair cars is decreasing rapidly. Sharpies 
still holding well. Sold 91 cars from 159 
consignments. 

BUICK—’57 Super Riviera 4-dr., 
(ps); Riviera 2-dr., $1,825° (ps). 

"56 RM Riviera 4-dr.. $1,375* (ps); 4- 
dr., $1,275* (ps); Century Riviera 2- 
dr.. $720°. 

*55 Special Riviera 2-dr., 

"54 Super Riviera, $675*. 

"53 Deluxe 2-dr., $310*; 
(ps). 

"49 4-dr., $130°. 

CADILLAC—’'57 (62) 4-dr., $2,950° 

"53 (60) 4-dr.. $710* (ps); $665* 

"49 (62) 4-dr., $325. 


(Continued on Page 


(ps). 


$1,435. 


$1,895° 


$920°. 


4-dr., $300° 


(ps). 
(ps). 


General Tire 
Halts ‘Imitator’ 
On West Coast 


AKRON.—A California company 
has been stopped from imitating 
the tread pattern of General’s Dual 
90 tire, according to General Tire 
& Rubber Co. 

In a Federal Court action in Los 
Angeles, which resulted in a con- 
sent decree, the Los Angeles Matrix 
Co., Bell, Calif., and one of its job- 
bers have been permanently en- 
joined from producing or selling 
retreaded tires that have a tread 
design and pattern similar in visual 
appearance to General's Dual 90, 
from making or selling any retread 
matrix for this purpose and from 
contributing in any way to this 
purpose. 

The action is still pending against 
two retreaders who have been re- 
treading tires with these matrices, 
General Tire said. 

In the suit, General Tire said it 
has spent over $250,000 design- 
ing, developing, and perfecting the 
Dual 90 and that Dual 90 sales 
have amounted to more than $35 
million in the last two years. 

General also alleged that the 
public has come to associate the 
tread design and “certain superior 


$1,475* | Characteristics and qualities” with 


General Tire and its Dual 90 and, 
consequently, extensive and valu- 
able good will has been created. 


BY THE ACT OF 
AMENDED BY THE 
33, AND JULY 2, 1946 


AUGUST 4, is J 

ACTS OF MARCH ; 

(Title 31 United St Code, Section 2 

SHOWING THE OWNERSHIP MANAGE- 

MENT, AND CIRCULATION OF 
Automotive News, published weekly at 
Michigan for October 6, 1958 

1 The names and addresses of the publisher, 
managing editor, and business managers 


Detroit, 


re: 

Publisher: Slocum Publishing Company, Inc., 
2666 Penobscot Bidg., Detroit, Michigan 

Editor: B. J. Wembhoff, 2666 Penobscot Bidg., 
Michigan. 

Managing Editor: Robert M. Finlay, 2666 Penob- 
scot Bidg., Detroit, Michigan. 

Business Manager: Richard L. Webber, 
Penobscot Bidg., Detroit, Michigan. 

2. The owner is: (If owned by a corpor 
stated and alse 
thereunder the names and addresses of 
1 percent or more 
of total amount of stock. If not owned by a cor- 
poration, the names and addresses of the individual 
owners must be given. If owned by a partnership 
or other unincorporated firm, its name and address, 
as well as that of each individual member, must 


2666 


| be given.) 


Slocum Publishing Company, 2666 Penob- 
scot Bldg., Detroit, Michigan. 

M. H. Slocum, 2666 Penobscot 
Michigan. 

3. The known bondholders, mortgagees, and other 
security holders owning or holding 1 percent or 
more of total amount of bonds, mortgages, or other 
securities are: (If there are none, so state.) 

None. 

4. Paragraphs 2 and 3 include, in cases where 
the stockholder or security appears upon the books 
of the company as trustee or in any other fiduciary 
relation, the name of the person or corporation for 
whom such trustee is acting; also the statements in 
the two paragraphs show the affiant’s full knowledge 
and belief as to the circumstances and conditions 
under which stockholders and security holders who 
do not appear upon the books of the company as 
trustees, hold stock and securities in a capacity 
other than that of a bona fide owner. 

5. The average number of copies of each issue 
of this publication sold or distributed, through the 
mails or otherwise, to paid subscribers during t 
12 months preceding the date shown above was: 
(This information is required from daily, weekly, 
semiweekly, and triweekly newspapers only.) 44,073. 

RICHARD L. WEBBER, 
Business Manager. 

Sworn to and subscribed before me this twenty- 
third day of September, 1958. 

ELEANORE L. WHALEN. 
(My commission expires May 21, 1960.) 


Inc., 


Bldg., Detroit, 
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Dealer-Tested Ideas 
To Help You 













ONE OF THE LONGEST non-repeating advertising campaigns ever run in a trade publication (over 100 consecutive 
weekly advertisements), the widely-quoted “Ford Family of Fine Cars Clearinghouse” series was developed by Ford 
Motor Company and Kenyon & Eckhardt, Inc. 


Why Ford talks to its dealers 
through the pages of Automotive News 


In a unique advertising campaign appearing exclu- 
sively in AUTOMOTIVE NEWS, Ford Motor 
Company keeps its dealers informed on new com- 
pany programs and policies, successful selling meth- 
ods and other items of up-to-the-minute interest. 
Here’s why Ford Motor Company chose AUTOMO- 
TIVE NEWS for this campaign: According to the 
Company’s own survey, this “Clearinghouse” series 
of ads nets 82 percent readership among its own 
dealers. In addition, 75.7% of competitive dealers 
see the advertisements each week. 

Typical comments by dealers were: “Campaign does 
good job of tying whole company together.” “Al- 
ways interesting,’ “Lets dealers know there are 
many on his team,” “Always learn something of 
value.” 

Little wonder this campaign is now in its third 
ear. 

The editorial content of “The Newspaper of the 
Industry” takes on an importance and urgency only 
current news can command. And, too, there’s an 
earned respect for AUTOMOTIVE NEWS’ authori- 
tative aes that *informed people in the indus- 
try have relied on for more than 33 years. 


Prove to your own complete satisfaction how 
AUTOMOTIVE NEWS penetrates the industry it 
serves. If you have a product or service story or 
other news of interest to the automotive industry, 
tell it in AUTOMOTIVE NEWS—the influential 
news source that the fast-moving world of wheels 
stops to read. 

*44,000 paid subscribers, 85% of whom annually 
renew their subscriptions at the regular $8 rate. 
They're offered no premiums, cut-rates or special 
inducements. 


NEW YORK: Edward Kruspak, Howard E. Brad- 
ley, Ray Billingham, Murray Hill 7-6871 
CHICAGO: J. Goldstein, Bill Gallagher, State 
2-6273 

DETROIT: R. L. Webber, William R. Maas, Roy 
Holihan, Woodward 3-0495 

SAN FRANCISCO: Jules E. Thompson, Douglas 
2-8547 


LOS ANGELES: Robert E. Clark, Hollywood 
3-4111. 


The most influential publication in the automotive industry. 
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AUTOMOTIVE NEWS, OCTOBER 6, 1958 


TRUCK NEW PRODUCTS 


Orange St., P. O. Box 390, Wyan- 


| 


| atures up to 1,200 degrees and will 





POWER TAKEOFF—The Chelsea split- 
shaft power takeoff assembly is designed 
to operate hight-power accessory equip- 
ment which formerly required the use 
of auxiliary engines. Up to three units 
may be mounted at one time, it is said. 
They can be operated individually or all at 
the same time with the truck standing or 
in motion. It can be installed anywhere 
between transmission and differential, 
wherever the frame allows, The unit's ratio 
may be changed from 69 to 216 percent of 
input. Single ratios or reversible models 
are available. Chelsea Products, inc., Chel- 
sea, Mich. 





ELEVATING TAILGATE—A full 
“Weightlifter” elevating tailgates, for pick- 
ups through % to two-ton trucks with stoke 
or van bodies, has been marketed by H. 
S. Watson Co., 1316 67th St., Emeryville 8, 
Calif. The tailgates are electric-hydraulic 
and are available in 1,000, 1,100, and 
1,300-pound capacities. 








WHEEL DOLLIES—A line of wheel dollies 
for bus and fleet trucks and equipment 
dealers is being distributed by Blackhawk 
Mfg. Co., 5325 W. Rogers, Milwaukee 46, 
Wis. Included are a mechanical unit and 


two hydraulic models. 
i 


Steel Guards Designed 


To Protect Tractor Cab 

The TS-4008 Cab Guard, designed 
to provide for the cab and under- 
carriage of tractors from stones, 
mud, road tars and other highway 


debris, has been announced by | 


Transit Equipment Sales Co., 637 
- . > 





line of | 





dotte, Mich. 

Made of 16 gauge cold rolled| 
steel, the guards are 25 inches wide, 
to cover 10.00x20 duals, and 24 
inches long. A six-inch high rubber 
flap seals the trailer and the fender, 
preventing damage to the fender 
when hooking a trailer, it is said. 

> * + 


| 
| 
| 





TRUCK HOIST—A heavy-duty truck hoist | 
which will tilt a dump body to a maximum 
of 70 degrees has been introduced by 
Heil Co., 3042 W. Montana, Milwaukee 1, 
| Wis. The hoist, designated a 2824 DA 70) 
| degrees-34, is a twin-cylinder model, each 
| series of Hunter Cargo Coolers, models | being eight inches in diameter and hav- 

H-30 and HE-30, for truck refrigeration in ing a stroke of 24 inches. 

| the down-to-zero and medium temperature | eS ey 

ranges has been announced by Hunter | 
Mfg. Co., 30525 Avrora Rd., Solon, O.| 
The hydraulic-drive units maintain ther- 
mostatically controlled temperatures down | 
to zero degrees in 10-14 foot trucks 
with insulation four inches thick or more, 
and medium temperatures, in the 32 de- 
gree to 50 degree range, in trucks up! 
to 18 feet long with insulation three inches | 
thick or more, it ts sald. | 





CARGO COOLER—A three horsepower 














Rubber Seat Suspension 
Announced by Freedman 





A rubber-torsion seat suspension, called| SIGNAL LIGHTS—Four Pathfinder stop, 
the “Shockfree Seat Suspension,” has been tail and directional signal lights have been 
announced by Hyman Freedman Co., Inc.,| announced by Auto Lamp Mfg. Co., 2909 
| 4401 N. Pulaski Rd., Chicago 30, Ill. | Indiana, Chicago 16, Ill. Said to be 

According to the manufacturer, there are | ideal for mounting on transoms of boats 
no moving parts or mechanical adjustments | and trailers, they fit transoms % to 31%4- 
|to make. .It is said to be impossible to| inches thick, detach easily for storage in 
|““bottom" the suspension and there is no | car trunk. Both Standard and Deluxe "Thin" 
“top” to its action so the driver will never | Rimless Models flash 12 squore inches of | 
leave its seot. | illumination. Standard models have 3-inch 
|red plastic reflector lens. Rimless types 
have unbreckable red Lucite lens with one- 
inch molded reflector surface to meet SAE 
requirements. 


Seat Suspension 


General Seating Co., Topton, Pa., 
has introduced a suspension-type 
truck seat pedestal for highway, off- 
road trucking and road construction 
vehicles. The unit can be used with 
any style seat structure, and its 
construction is said to be mainten- 
ance free. 

> > > 


LEAD SPRAYING GUN—A lead spraying 
gun thot is said to lead in auto bodies 
faster than torch leading techniques has 
been announced by Leadit Mfg. Co., 22841 
Dequindre, Hazel Park, Mich. The unit uses 
no flame and will not distort or buckle the 
metal, it is claimed. Other advantages of 
the electric Leadit gun are that it works 
close to glass without heat damage, ond 
does not disturb undercoating or sound 
deadening materials. Two units are avail- 
able— model Four, using %-inch lead 
bars, and model Five, using %-inch lead 
bars. 





OFF - THE- ROAD TIRE — An off-the- 
road truck tire, squared off and widened 
in the shoulder area to give improved 
weor and traction, has been introduced by 
Goodyear Tire & Rubber Co., Akron, O., 
for use in construction work. Named the 
Super Hard Rock Lug, the tire is made in 
all wide-base sizes, and is available in 
tubeless and tube-type versions. It is built 
with special cut-resisting rubber com- 
pounds and Goodyear's triple-tempered 
3-T nylon cord, it is said. The tire is 
‘available for nationwide distribution. 
Sizes range from 23.5—12, 16 and 20-ply 
rating; 26.5—20 and 26 ply; 29.5x25—-28- 
ply; 29.5 x 29—22, 28 and 34-ply, and 
33.5 x 33—26, 32 and 38-ply rating. 

ee S- @ 





Ohio Firm Introduces 


Chrome Resurfacer 
“Syna-Chrome,” a resurfacer said 


provide a finish lasting 18-24 
months. The finish is guaranteed 
for 12 months, the firm added. 


wd * * : 





WINCH—A portable all-purpose winch | 
powered by car or truck battery, that lifts | 
2,500 pounds and pulls 5,000 pounds, has | 
been announced by City Engineering Co., | 
Inc., 3547 Massachusetts Ave., Indianapolis | 
18, Ind. Known as the My-Te All-Purpose 
Winch, the unit works off any six or 12- 
volt battery to handle a wide variety of | 
lifting and pulling jobs. Weighing 60 
pounds, it is 27 inches long by 12 inches 


wide by 14 inches high. 
+ 'o 4@ 








EQUALIZING CYLINDERS — Hydraulic} 
equalizing cylinders installed in the tail-| 
gate tie-rod assembly of dump trucks 
ore said to assure complete load protec- 
tion, greater safety, according to the 
manufacturer, Mo-Boar Hydraulics, Inc., | 
Crystal Lake, Ill. The pair of equalizing | 
cylinders are connected to the tie-rods 
and are adjustable to exert even pressure 
of up to 1,000 pounds. p.s.i. on each 
of the locking lugs on the toil-gote, it 
is said. This uniform pressure is stated | 
to draw up both sides equally tight and 


to prevent loss of loads. 
* * * 








REFRIGERATION SYSTEM—Dole Refriger- | 
ation Co., 5910 N. Pulaksi Rd., Chicago 
46, lll., has announced the development of 
its Lektro-Cel over-the-road refrigeration 
system. The system utilizes the advantages 
of the hermetic condensing unit and the 
AC electric motor. According to the manu- 
facturer, this is accomplished by use of 
the Dole generator mounted on the truck 
engine and supplying electric power not 
only to the condensing unit but also to 
other devices utilizing AC current. The 
Lektro-Cel is available in sizes up to 
34,000 BTU/hour at high temperature. 

* 








DUMP BODY — The Twin Yard Bird, 
announced by Anthony Co., Streator, Ill., 
is a lightweight dump body made spe- 
cially for one-ton truck chassis. Eight-ton 
lift capacity is provided by a twin head 
lift high pressure hoist. It is driven by 
power takeoff from the truck transmission. 
The bodies are available in lengths of 
eight, nine, and 10 feet. All bodies are 
78 inches wide, Both a three and a four- 
cubic-yord capacity are available in each 
body length. 





WHEEL BALANCER—The Hunter on-the- 
vehicle wheel balancer is designed to 
handle heavy wheels on trucks and buses. 
The unit is said to feature the following 
components: The Hunter 307-A weight 
balancing instrument with control-knob 
wheel balancing; the 308-A universal 
adapter that is said to fit practically any 
size and type truck wheel—cas? or disc; 
the Hunter 400-C and 800-C2 series spin- 
ners in either four or eight horsepower, 
capable of wheel up to 100 m.p.h.; and 
the Hunter GA50-S utility cabinet. Hunter 
Engineering Co., Hunter Ave. and Ladue 


Rd., St. Lovis 24, Mo. 
ee a 





HAND LAMP—The Big Beam Mowunty is 
a battery mounted electric hand lamp in- 
troduced by U-C-Llite Mfg. Co., 1050 W. 
Hubbard St., Chicago 22, Ill. Two models 
are being offered, the 664 which has a 
sealed beam bulb and two-position red 
flasher, and the 666 with sealed beam 
white lite only. Both are said to be rated 
at 40,000 candlepower. 





DELIVERY BODY—Design improvements that provide a “better built" delivery body 

with added resistance to corrison and rust are said to be the features of the line of 

| Merchandiser and Delivery Panel truck bodies introduced by Boyertown Auto Body 

' Works, Inc., Boyertown, Pa. Among the highlights now offered on standard production 

| models are said to be cab door step wells that are three inches lower than before. 

_ Cab door clearance width has been enlarged. The Merchandiser has four side rub 
rails on each side; at the roof, belt line, floor line and bottom skirt. 





to restore chrome to its original 
luster, has been introduced by 
Syna-Chrome Distributors, P. O. 
Box 151, Coshocton, O. 


The firm said lab tests showed 
the product will withstand temper-| 


AUTO SHADES—aAuto shades designed to increase driving comfort in hot weather 
have been put on the market by Wilson Auto Products, Sixteen W. Utica St., Buffalo, 
N. Y. Made of Kaiser Aluminum, Wilson Auto Shades are easily installed with unique 
snap springs which snap in and out in seconds. Front window shades roll up and 
down and there is no interferences with window operation or locking the car, it is 
said. They are available for all late model station wagons and most late cars. 
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for metropolitan marketing 


the New York News 


profile 


of the millions—2na Edition 


New York slipping? Anything but! Within the last 
three years, more than 3,000,000 New Yorkers have 
graduated into families with over $5,000 incomes. The 
over-$5,000 bracket now takes in 67% of metropolitan 
families compared to the national 34% (LIFE study). 

Community of cliff dwellers? More than half the 
adult population lives in one or two-family dwellings. 
Adult occupants of single family dwellings have grown 
700,000 in the last three years. 480,000 adults moved 
into family-owned homes. Adult occupants of owned 
homes now total 4,510,000. 

New car ownership is up. And there are 310,000 
more adults in two-car families than in 1954, 

Florida holidays in 1957 were enjoyed by some 
710,000 New York adults—an increase of 82% over 
1954. The number of adults taking vacation trips totalled 
5,340,000. And business travellers numbered 1,470,000. 


"These few items suggest the range of PROFILE OF 
THE MILLIoNs-2nd Edition, significant to anybody who 
does business in New York; with data on the market 
never before available. 

Research authorities of national prominence have 
described PROFILE OF THE MILLIONS as the most compre- 
hensive, the most important, and potentially the most 
valuable in the history of newspaper research. 

Based on 10,175 personal interviews, conducted by 
W.R. Simmons & Associates Research, Inc.—after con- 
sultation| and in accordance with the recommendations 
of the Advertising Research Foundation. 


Save mistakes and money in your planning, selling, 
advertising in New York—with this new ProriLe. You 
owe it to yourself and your business to become closely 
acquainted with its findings. Presentations for executives, 
by appointment only. Call any New York News office. 


THE 4 NEWS, New York’s 


= 


ProriLe-2nd Edition contents: 


Major electrical appliances—Room air- 
conditioning units, automatic washing machines, 
combination washer-dryers, TV sets, etc. ... 
households owning, where purchased.* 

Alcoholic beverages—Beer, ale, wine, gin, 
cordials, vodka, rum, Scotch, Canadian, other 
whiskeys...purchases by men and women. * 

Automobiles—High, medium, low priced, 
and foreign; year model owned; 2 or more cars.* 

Men’s apparel—Winter or all-year suits; 
overcoats; shoes . . . prices, where purchased. 

Women’s apparel—Street dresses, women’s 
coats, foundation garments...price range study. 

Grecery store products—T una fish, canned 
salmon, salad oil, shortening, packaged cheese, 
cake mix, baby food, margarine, bread*. . . 

Drug store products—Cosmetics, cologne, 
toilet water, spray type fixatives, hair dressing.* 

Travel & vacation—by air, rail, ship, bus, 
auto; vacation and non-vacation travel. 


* Brand information available on request. 


Picture Newspaper 


More than twice the circulation, daily and Sunday, of any other newspaper in America. 


News Building, 220 East 42nd St., New York 17—Tribune Tower, Tribune Square, Chicago 11—155 Montgomery St., San Francisco 4—3460 Wilshire Boulevard, Los Angeles 5— Penobscot Building, Detroit 26 
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‘55 Belvedere (8) 4-dr., $770*. era 2-dr., $990* (ps), $975*, $700°; 
53 Cranbrook 4-dr., $175°*. 4-dr., $865*; 2-dr., $720*; Century 
e e PONTIAC—’57 Chieftain club coupe, $1,- Riviera, $885*, $675*; 4-dr., $835°; 
700°. Super 4-dr., $860°*; Riviera, $350* (ps). 
Used-Car Auction Prices ’54 Chieftain (6) station wagon, $665; CADILLAC—’57 (62) coupe de Ville, $2,- 
Chieftain (8) 2-dr., $465*. 980* (ps). 
53 Chieftain (6) 4-dr., $295*. "55 (62) coupe de Ville, $1,725* (ps). 
RAMBLER—’55 station wagon, $900*; 4-| CHEVROLET—’58 Impala (8) sport coupe, 
dr., $675. $2,300* (ps); conv., $2,140*%; Delray 
(Continued from Page 68) me Ohne Commander (8) 4-dr., (6) 2-dr., $1,570; Biscayne (8) 2-dr., 
105°. $1,470. 
— °'57 Bel Air (8) station ‘55 Fairlane (8) Victoria, $880*; Custom | MISCELLANEOUS—’57 Chevrolet pickup, ’57 Bel Air (8) club coupe, $1,710*, $1,- 
-_ $1,790* (ps); 4-dr., $1,600°; (8) 2-dr., $700; 4-dr., $650°; Fairlane eo 11065. 615", $1,480°; sport coupe, $1,680° 
2-dr., '$1,515*, $1,475*; Two-ten (8) (6) Victoria, $750* (ps); 2-dr., $665°. 56 Chevrolet %-ton pickup, $885. (ps); conv. $1,500*; Hardtop, $1,550*; 
2-ar.. 1,200, ’54 Custom (8) ranch wagon, $615; coun- *52 International Harvester pickup, $265. Two-ten (6) station wagon, $1,605; 2- 
56 Bei Air (8) station =, $1,425°; try sedan (6), $545°; Custom (6) 4- dr., $1,300; Two-ten (8) station wagon, 
conv., $1,100*; 2-dr., $1,050*%; One- r., $405. FLINT $1,585; 2dr., $1,360*, $1,330°%; One- 
arty (8) 4-dr., $940; Two-ten (8) 2-| '53 Custom (8) 2-dr., $370. fifty (8) 2-dr., $1,030°. 
$900°; station wagon, $1,200°. | MERCURY—'57 Commuter, $2,180* (ps).| , Flint Auto Auction. Sale every Wednes-| ‘56 Nomad (8), $1,370* (ps); Bel Air 
"55 5 bet Air (8) 2-dr., $1,050%, $740. "56 Monterey 4-dr., $1,190° (ps). day. Prices are for sale of Sept. 24. (8) Hardtop, $1,285*; conv., 2 at $1,- 
53 Two-ten club coupe, $335; conv., 55 Monterey 4-dr., $750* (ps), Despite a steady rain most of the day 200°, $1,100%; club coupe, $1,180°; 
#920, "4 club coupe, $808. Sowever, market scemed (ovseiten stghtiy. | S0as;"Deitty {oh"d.ct gba? twee 
, p , me © soften slightly. $855; Delray (6) 2-dr., $8 ; o-ten 
Si club "53 , (6) club coupe, | NASH—'55 papers 4-dr., $620°. Sold 148 cars from 224 consignments, (6) 4-dr., $875*, $860: 2-dr., $770. 
$130° (ps). OLDSMOBILE — '58 (88) 4-dr., $2,560° | RUICK—’58 Super Riviera, $2,650*; Spe- '55 Two-ten (8) station wagon, $1,090* 
DODGE—’55 Coronet (8) 2-dr., $755°. wn (PS); Holiday, $2,240°. cial Riviera 4-dr., $2,340*; 4-dr., $2,- (ps); 2-dr., $750*°; 4-dr., $735, $700°; 
54 Coronet (8) 4-dr., $475°. 57 (98) Holiday, $1,800° (ps); (88) 4-| 330°; Riviera 2-dr., $2,300° (ps). Bel Air (8) conv., $960*; 2-dr., $830*, 
FORD —°58 Thunderbird, $3,500* (ps);| ,_ oF., $1,795°. . ‘57 Century station wagon, $2,265* (ps), 785*; 4-dr., $765: Two-ten (6) station 
Fairlane (8) 500 4-dr., $2,090°, $2,-| "56 (88) 4-dr., $1,355° (98) conv., $1,-| $2,175*; Super Riviera, $1,940* (ps), wagon, $850°; 4-dr., $750, $665; One- 
045°, ; 275° (ps). . $1,975* (ps); Riviera 4-dr. $1,930* fifty (6) station wagon, $775; Two-ten 
'S7 Skyliner Retractable, $2,230*; coun- 55 (88) Super Holiday 4-dr., $950 3; 2+) (ps), $1,885* (ps), $1,790* (ps); Spe- (8) 2-dr., $750*%; 4-dr., $735, $700*. 
try sedan (8), $1,750%, $1,470*; Cus-| ,_4'., $940°; (88) Holiday, $925°. cial Riviera 4-dr.,'$1,850* (ps); '4-dr.,| °54 Bel Air Hardtop, $605*; Two-ten 2- 
tom (8) 300 4-dr., $1,340°; Custom 54 (98) 4-dr., $805*, $645°; (88) Holi-| $1,790* (ps); 2-dr., $1,430, dr., $550*; One-fifty station wagon, 
(8) 2-dr., $1,100. day, $675*. | °S6 Century 4-dr., $1,380 (ps); Special $440. 
56 Fairlane (8) Victoria, $1,200°; 4-dr., | PLYMOUTH—’57 Plaza (8) station wagon, | Riviera 4-dr., $1,300%, $1,260* (ps); "53 Two-ten 4-dr., $400, $365, $350; 2- 
“puawo* (ps); club coupe, $985°" $915; $1,515°; 2-dr., $1,025. 2-dr.. $1,250°. dr., $395, $305; Bel Air club coupe, 
, $935°; Custom (6) 4-dr., $825°. "56 Plaza (8) 2-dr., $750. | "SS RM 4-dr., $1, 610° (os); Special Rivi- a wit “joes $285. 
— ee 7 -dr., b 
~ | COHRYSLER—'57 Windsor 2-dr., $1,805* 
(ps). 
DeSOTO—’' 57 Firedome club coupe, $1,660* 
(ps). 

*55 Firedome 4-dr., $710*. 

FORD — ‘58 Thunderbird, $3,575* (ps); 
Fairlane (8) 500 retractable, $2,300*; 
Custom (6) 2-dr., $1,600. 

"57 Thunderbird 2-dr., $2,470; Custom 
(8) station wagon, $1,760°; Fairlane 
(8) 500 2-dr.. $1,665*° (ps); Custom 
(8) 300 2-dr., $1,305°. 

‘56 Fairlane (8) Victoria, $1,105* (ps), 
$1,020°; club coupe, $1,095; 4-dr., 
$1.060° (ps), $1,000°, $965*: club 
sedan, $865°;: Custom (8) 4-dr., $900. 

"55 Fairlane (8) station wagon, $1,050*; 
club sedan, $785*; 2-dr., $565*; Custom 
(8) 4-dr., $740; 2-dr., $615; Custom 
(6) 4-dr., $630 

"54 Custom (8) 2-dr., $510°:; 4-dr., $410*, 
$355; Main (6) 2-dr., $230 

"53 Ranch wagon (8), $385: Custom (8) 
2-dr.. $305, $270; 4-dr., $245 

IMPERIAL—'57 Crown 2-dr.. $2.825° (ps). 

MERCURY—’'57 Turnpike Cruiser, $1,950° 
(ps); Monterey 2-dr.. $1,585°; Custom 
2-dr.. $555 

OLDSMOBILE—'57 (88) Holiday, $1,740*. 

"55 (88) Super 4-dr., $1.160°; (88) Holi- 

day. $1,065*, $975°*, $915°. 
PLYMOUTH—'SS Plaza (6) 4-dr., $1,350. 
! "S57 Plaza (8) 4-dr., $1,245°; Savoy (6) 

4-dr $980 | 

"55 Plaza (6) station wagon, $550; club 
sedan, $490 | 

PONTIAC—'57 Chieftain 4-dr., $1,555°, 
$1.510°, $1,445°; 2-dr.. $1,315°* 

"56 Chieftain Catalina, $995°; Star Chief 
conv., $950° (ps) 

"55 Chieftain 2-dr.. $525 

RAMBLER—'56 4-dr., $900. 
"4 2-dr.. $400 
MISCELLANEOUS—'57 Ford %-ton pick- 
up. $980. 
, | °S6 Ford 2-ton, $1,110. 
| 
| CHICAGO 


Arena Auto Auction Sale every Tues- 
day. Prices are for sale of Sept. 23. Mar- 
|} ket steady on sharp cars. Sold 351 cars 
| from 549 consignments 
| BU iCK—'57 RM 2-dr., $2.075° (ps); 
tury Riviera 4-dr.. $1.825° (ps); 
$1,810°; Riviera 
Special 4-dr.. $1,485°, 


the factory way 


Cen- 
Super 
2-dr., 

$1,- 























Riviera 4-dr 
$1.695°; 
475° 
"56 Century Riviera 4-dr., 
Super 4-dr., $1,320° 
Riviera 4-dr.. $1,295° 
"55 RM Riviera, $1,070° 
Riviera 4-dr., $1,035°; Riviera 2-dr., 
$1,005*, $1,000°, $905° (ps); 4-dr., 
$825°; Super Riviera, $1,005° (ps). 
"S54 RM Riviera, $950° (ps); Special 2- 
dr., $540 
"53 Special 4-dr., $325° 
CADILLAC—'58 (60) 4-dr., $5,000° (ps); 
(62) coupe de Ville. $4.050° (ps). 
"ST (62) <—oe de Ville, $3.415* (ps), $3,- 
(ps), 


$1,390° (ps); 
(ps), $1,255°; 
(ps). 


(ps); Special 


By separating the cup from the spray 
gun, Binks makes the gun easier to han- 
dle. The painter uses the proper spraying 
angle for every surface without worry 
about cup interference or spillage. He 
makes uniform strokes because 3 lbs. of $1.720° (ps); 4-dr.. $1°750° (pe), Ble 
tiring weight is taken off his arm. He ‘SA (62) coupe de Ville, $1,200° (ps); 4 
works longer between refills with the ub deh tae, eee scans: cums 
separate tingly He turns out fac- CUEVROLET —~ "ss Impala (8) Hardtop, 
ity wi same spra 300° ( 055; 
aoe erin and pressure sutlention Harstop, ‘ar. = 200, Hoe cpa): 
method used by the factory for today’s Biscayne (8) 4-dr., $1,750. 
modern automotive finishes. 


185° (ps); 4-dr., $3, 105° (ps). 
‘56 (62) coupe de Ville. $2,400° 
$2,300° (ps); 4-dr., $1,900° (ps). 
"55 (62) coupe de Ville, $1,910° 


(ps), 


"S57 Bel Air (8) station wagon, $1,880°; 
Hardtop, $1,800* (ps), $1,750, $1,735*, 
$1,700° (ps), $1,650°; 4-dr.. $1,670° 
(ps), $1,600*; conv., $1,465; Two-ten 
(8) station wagon, $1,725*; 4-dr., $1,- 
345°; Two-ten (6) 2-dr., $1,335*; One- 
fifty (6) 4-dr., $1,285°; 2-dr., $1,210. 

‘56 Bel Air (8) Hardtop, $1,345*; station 
wagon, $1,335*, $1,330°, $1,325; Hard- 
top 4-dr., $1,300%; conv., $1,275°; 4- 
dr., $1,220*; 2-dr., $1,275*; Bel Air 
(6) 4-dr.. $1,255*; station wagon (6), 
$1,295; Two-ten (8) 4-dr.. $1,075°; 
Two-ten (6) 2-dr., $1,035, $900; 4-dr., 
$1,005*, $875. 

"55 Bel Air (8) 2-dr., $995*; 
$930°; 4-dr., $915; Bel Air (6) 4-dr., 
$900; 2-dr., $885; Two-ten (8) 4-dr., 
$865°; 2-dr., $820°; Two-ten (6) 2-dr., 


$795. 

'54 Bel Air 4-dr.. $725° (ps); 
$610; Two-ten 2-dr., $590; 4-dr., 
One-fifty 2-dr., $470. 

CHRYSLER—’'5S Windsor Hardtop 
$2,855* (ps). 

’57 (300) Hardtop, $2,595* (ps); NY 
Hardtop 4-dr., $2,350° (ps); 4-dr., 
$2,225° (ps). 

"56 Windsor Nassau, $1,365°. 

55 NY station wagon, $1,050* 
Windsor 4-dr., $915* (ps). 

'54 NY Hardtop, $650*. 

DeSOTO—’57 Firedome sportsman, $1,400*. 


4 Ask for free Bulletin A81-1 


which gives full details and points 

out the many advantages of using this 
new portable painting outfit. 

See your local jobber or write direct 

to the address below. 


Binks am 


LIAL ¢ GUNS compatssons 
PRAY PA fag «6 Binks Manufacturing Company 


3124-34 West Carroll Avenue, Chicago 12, Illinois 


Hardtop, 


2-dr., 
$545; 


4-dr., 


\oa 






NATIONWIDE 
SERVICE 


(ps); 


"56 Firedome 4-dr., $1,160*. 
REPRESENTATIVES IN PRINCIPAL U.S. & CANADIAN CITIES *55 Firedome 4-dr., $840*. 
’54 Firedome 4-dr., $475. 


DODGE—'58 Coronet (8) 4-dr., $2,150°. 
ose SEE YOUR CLASSIFIED DIRECTORY ’57 Suburban (8), $1,725*; Royal (8) 
Lancer, $1,600* (ps). 
’56 Coronet’ (8) 4-dr., $1,210* (ps); 
Lancer, $1,070* (ps), $850°; 2-dr., 
$900, $825°' (ps). 
'54 Royal (8) 2-dr.. $445*. 


\ FORD—’58 Thunderbird, $3,595* (ps), $3,- 





525° (ps); Fairlane (8) 500 2-dr. 
950*; Fairlane (6) 2-dr., $1,7 

’57 Country sedan (8), §$1,775* 
Fairlane (8) 500 Victoria 4-dr., 
740*; Victoria 2-dr., 
dr., $1,580*° (ps), $1,570°, 
dr., $1,100*; ranch wagon (8), 
Custom (8) 300 4-dr., $1,350, 
2-dr., $1,285*; Custom 
$1,200*; Custom (6) 2-dr., $1,120. 

’56 Country sedan (8), $1,325*; 
(8) Victoria 4-dr., $1,290*; 
dr., $1,200°, $1, 090°, $1,025° ; 
$1,105*: Parklane (8), $1,185°; 
(8) Victoria, $1, 110°; 4- dr., 
$925*; 2-dr., $875. 

"55 Thunderbird, $1,785*° 
(8) 4-dr., $970* (ps); 
(ps), $775*; station wagon 
Custom (8) Ranch wagon, 5. 

53 Custom (8) Victoria, §555°*; 
$315. 


IMPERIAL—’'55 4-dr., 
'54 4-dr., $700°. 
LINCOLN — '58 Capri 
(ps); Hardtop 4-dr., 
’57 Premiere Hardtop, 
Hardtop 4-dr., $2,875*. 
"56 Premiere Hardtop, 
’55 Capri 4-dr., $1,220° 
MERCURY—'57 
$2,050* (ps), $1,925*; 
ton 4-dr., $1,930° (ps), 
sedan, $1,865°, $1,685*, 
terey conv., $1,590°. 


2-dr. 


(ps); 


$1,225° (ps). 
Hardtop, 
$3,300* (ps). 

$2,940° 


$1,915° 
(ps). 


(ps). 


$1,690° 
$1,375° ; 


'56 Montclair Hardtop, $1,215° (ps), $1, 


100°. 
’55 Montclair Hardtop, $930°, 
dr., $925, $845°; station wagon, 
’54 Monterey Hardtop, $675. 
'53 Custom 2-dr., $455; Hardtop, $425. 


2-dr. 


$1,- 
°, 


(ps); 
$1,- 
$1,625* (ps); 4- 
$1,450°; 2- 
$1,395; 
$1,245; 
(6) 300 4-dr. 


, 


Fairlane 
Victoria 2- 


” 


Custom 
$990°, 


Fairlane 
Victoria, $910* 
$895°; 


$3,530° 


(ps); 


Commuter station wagon, 
Montclair Phae- 
(ps); 
Mon- 


$870°*; 4- 
$825*. 


NASH—’'55 Ambassador (8) 4-dr., $890*. 
"53 Ambassador (6) Hardtop, $600°. 
OLDSMOBILE—’58 (98) conv., $3,095* 
(ps); Fiesta, $3,025° (ps); 4-dr., $2,- 

710° (ps). 

‘57 (98) Holiday 4-dr., $2,300° (ps); 
conv., $1,950° (ps), $1,940° (ps); (88) 
super, $1,990°, $1,970° (ps); (88) 
Holiday, $1,.890° (ps). 

"56 (88) Holiday 4-dr., $1,650° (ps); 2- 
dr.. $1,125*; (88) Super Holiday 4-dr., 
$1,.480° (ps); 4-dr., $1,350°; (98) Hol- 
iday, $1,600° (ps). 

‘55 (88) Super Holiday, $1,315° (ps); 
(88) Holiday, $1,035*°; (98) Holiday, 
$1,025° (ps). 

"54 (88) Super Holiday, $730°; (88) 4- 
dr., $775°, $655°. 

"53 (88) conv., $520°; (98) 4-dr., $325° 

a) 
PACKARD—'57 Clipper 4-dr., $1,430°. 

"56 Clipper, $1,060° 

PLYMOUTH—'S58 Suburban (8), $2,235°, 
(Continued on Page 74, Col. 2) 


Here's ALL YOU NEED to 


REPAIR your HYDRAULIC JACK! 





HYDRAULIC 
JACK REPAIR KITS & JACK OIL 
Save Money—try a Jack-Pack/ 
No more big jack repair bills. 
No more high freight. charges. 
No more long tie-ups 
of equipment. 





jack i ene FOLDER 


ORDER FROM —s. ck. 
2115 N. MARIANNA AVE. 
YOUR JOBBER ! LOS ANGELES 32, CALIF. 


Is The 
“Old Fashioned Sell” 
Obsolete? 


The answer to 
this and count- 
less other ques- 
tions is in “The 
Automobile 
Dealer” by 
Martin H. Bury. 
This valuable 
book, now in its 
second printing, 
has been ac- 
claimed the 
“bible” of its field. Order now with 
coupon. If, after 10 days, you are 
not convinced that this book merits 
being a worthwhile, permanent ref- 
erence, return it and your money 
will be refunded. Send for your 
copy now before it slips your mind. 





| PHILPENN PUBLISHING COMPANY 
| 1750 N. Broad St., Philadelphia 21, Pa. 


| Send copy (copies) of the new book, 
| “The Automobile Dealer’ 








| C 1 enclose check covering books at | 
$5.20 each | 

| (0 Send books C.O.D., plus postage | 
1 ! 
| Name iting I 
| Street 
| 
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An important announcement from 
the British Motor Corporation, Ltd. 


ORRIS 


3 New LOW price! Same GREAT car! 
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Now on display in BMC Dealer 
Showrooms starting as low as 

2-Door Sedan, 4-Door Sedan, Convertible 
and Station Wagon models available. 


The Morris ‘1000’ is a product of The British Motor Corporation, Ltd., makers of MG, Morris, Magnette, Austin-Healey, Austin and Riley cars. 





For information write to the BMC distributor nearest you. MIAMI—Waco Motors—1301 W. Flagler Street 

BOSTON—Crandall-Hicks Company—226 Worcester Turnpike, Wellesley Hills NEW YORK—4J. S. Inskip, Inc.—304 E. 64th Street 

CHICAGO—S. H. Arnolt, Inc.—2130 N. Lincoln Ave. PHILADELPHIA—Royston Distributors, Inc.—1601 Vine Street 
k, DETROIT—Falvey Motor Sales Co.—22600 Woodward Ave. SAN FRANCISCO—British Motor Car Distributors, Ltd.—1800 Van Ness Ave. 
at FORT WORTH—Overseas Motors Corporation—2824 White Settlement Rd. ST. LOUIS—Continental Cars Distributors, Inc.—5615 Pershing Ave. 

LOS ANGELES—Gough Industries Inc.—819 E. 1st Street WEST PALM BEACH—Ship & Shore Motors—701 South Flagler Drive 


Sole concessionaires in the United States 


Pieri r ae AUTOMOTIVE CORPORATION + 27 West 57th Street, New York 19, New York 
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$2,150°, $2,105°; 
top, $2,175* (ps). 
‘57 Suburban (8), $1,800*; 
(8) Hardtop, $1,725* (ps), $1,570° 
(ps), $1,525*, $1,350°; Savoy (8))| 
sedan, $1,195*. | 
'56 Savoy (6) 2-dr., $855°; 4-dr., $825°. | 
’55 Belvedere (8) Hardtop, $945*; Savoy | 
(6) 4-dr., $785; 2-dr., $600*; Savoy | 
(8) 2-dr., $675*, $635; Plaza (8) 4- 
dr., $615. | 
"53 Cranbrook Hardtop, $430; 2-dr., | 
$365. 
| PONTIAC- 
$2,000° 


Belvedere 


’57 Star Chief 
} (ps); Catalina 
| $1,775* (ps); Chieftain Safari, $1,800. 
"56 Star Chief Catalina 4-dr., $1,335* 
(ps); Chieftain Catalina 4-dr., $1,075*. | 
"55 Star Chief Catalina, $990* (ps), 
$765*. 
"54 Star Chief Catalina, $600*; 
$575* (ps), $550*. 
"53 Chieftain (8) Catalina, $410*. 
RAMBLER—’58 Cross Country (8), §$1,- 
950°. 
"57 Cross Country (8), $1,650*; $1,450°; 
Custom (8) 4-dr., $1,370. 
‘55 Super (6) Cross Country, $850, $750. 
’54 2-dr., $635°. 


PORTLAND, ORE. 


Portiand Auto Auction, Inc. Sale every 
| Tuesday. Prices are for sale of Sept. 23. 
BUICK—’58 Special 2-dr., $2,225°*. | 
"55 Century Riviera, $1,190* (ps); 2-dr., 
$1,160*; conv., $875* (ps); Special 4- 


Catalina 4-dr., 
2-dr., $1,840*, 


4-dr., | 


In 1920, an Arizona man had a 
face painted on the rear of his 
car as an advertising stunt. The 
spare tire was painted red to rep- 
resent the lips. 


The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- | 
MOTIVE NEWS WANT ADS! Are You? 





REVOLUTION 
in TOWING industry 





WELD BUILT BODY CO. INC., 


leading manufacturers of power wreckers, 
proudly present, after years of research 
and testing, the NEW-versatile-all purpose 


3inl TOW HITCH COMBINATION 


3 INTERCHANGEABLE UNITS 
i TOW BAR for damaged cars and trucks 


: TOW SADDLE adjustable rubber cushioned 


i arms fits front and rear of new cars 


TOW CRADLE lightweight one man operation 


0 chrome scratching, 


0 N 
NO dented grills, NO exact positioning 


Most diversified selection of wreckers manufactured 
by any one C0. 4 to 30 ton capacities. Over 200 
units in service with the City of New York alone. 


WELD BUILT BODY CO., INC. 
5903 Preston Court, Brooklyn 34, N.Y. 


(2 | am interested in further information on the new 3 IN 1 TOW HITCH 


(0 Please have your representative call on me for a demonstration. 
(0 Please send me your FREE illustrated catalogue of POWER WRECKERS. 


Address 
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Belvedere (8) Hard-, 


(Continued from Page 72) 


dr., $1,080°, $1,070* $1,035° 
(ps); Riviera, $970. 
’54 Super Riviera, $950* 
’53 Special 4-dr., $470*. 
"52 RM conv., $135*. 
CADILLAC—’53 (62) 
025* (ps). 
"52 (62) 4-dr., $700. 
’49 4-dr., $115*. 
’48 conv., $170°*. 
CHEVROLET—’58 Brookwood (8), $2,410*; 
Impala (8) conv., $2,350* (ps); Bel 
Air (8) Hardtop, $2,225* (ps); Yeo- 
man (6), $1,950; Delray (8) 
$1,765. 
"57 Two-ten (8) 
Bel Air (8) 


(ps), 


(ps), $845°*. 


coupe de Ville, $1,- 


station wagon, $1,900°; 
conv., $1,775* (ps), $1,- 
700° (ps); 4-dr., $1,720* (ps). 

*56 Bel Air (8) Hardtop, $1,505*; Two- 
ten (8) station wagon, $1,360, $1,340; 
4-dr., $1,100. 

"55 Bel Air (8) 
(ps); Hardtop, $1,220°, 
Two-ten (8) station wagon, 
Two-ten (6) 4-dr., $750. 

"564 Bel Air Hardtop, $785°*; 
One-fifty 4-dr., $510. 

’53 station wagon, $700; Bel Air 4-dr., 
$555, $460; Two-ten 4-dr., $530. 

’52 Styleline Deluxe 4-dr., $350°*; 
$285. 

CHRYSLER 
(ps) 
DeSOTO—'56 Fireflite 4-dr., 

‘55 Fireflite (8) station wagon, 

(ps). 
DODGE 

'55 Coronet 
dr., $695. 

"53 Coronet 

EDSEL—'58 
(ps) 
FORD 


station wagon, $1,370* 
$1,160* (ps); 
$1,180*; 


4-dr., $740°; 


2-dr., 


$1,320° (ps). 
$1,550* 


'57 Coronet (8) Hardtop, $1,700°. 
(8) Hardtop, $1,020°; 4- 


(8) 4-dr., $450°. 
Pacer Hardtop 4-dr., $2,265* 
(8), $2,380°. 
$1,880°; Skyline 
ranch wagon (8), 
(8) 300, $1,- 


"58 Country Squire 

57 Country sedan (8), 
(8) conv., $1,.675°*: 
$1,625*, $1.570°; Custom 
325*; Custom (8) 2-dr., $1,270, $1,- 
220. 

'56 Fairlane (8) Victoria 4-dr., $1,440° 
(ps); country squire (8), $1,385; ranch 
wagon (8), $1,240. 

’55 Fairlane (8) Victoria, $1,050°, $990° 
(ps), S980°; 4-dr.. $1,045°, $960°. 

’54 Custom (8) ranch wagon, $875°; 
dr., $640°; 4-dr., $425. 

53 Main (6) 4-dr., $425; 
dr., $410; 4-dr., $325° 

‘52 Custom (8) 4-dr., $275*; 

'51 Custom (8) 2-dr., $165*. 

"50 Custom (8) 2-dr., $125 

"48 (8) station wagon, $150. 

"26 Model T, $170. 

HUDSON—’'53 Hornet 4-dr., 

"52 Wasp 4-dr., $135° 

MERCURY "S57 Monterey 
(ps) 

"56 Custom Hardtop 4-dr., $1,295°. 

‘55 Monterey Hardtop, $1,185*; Custom 
2-dr., $860°, $740 
"54 Monterey 4-dr., 

$5s0° 

‘53 Monterey conv., 

"50 conv., $160. 

"49 4-dr., $125 

OLDSMOBILE ‘58 

"56 (88) Super conv., 
day 4-dr., $1,475° 
$1,.300° (pes) 

"55 (98) Holiday, $1,320° 
$1.265° (ps), Holiday, 
(88) Holiday, $1,305° 

’S4 (88) Super Holiday, $1,015* 

"S53 (88) Super 4-dr., $625*° 

PLYMOUTH—'58 Savoy (8) 2-dr 
Plaza (6) 2-dr., $1,610 

‘63 Cambridge station wagon. $400; 
Cranbrook 4-dr.. $375; conv., $365°. 

"51 conv., $185 

PONTIAC— 56 Star Chief station wagon, 
$1.620° (ps); Catalina 4-dr.. $1,310° 
(ps): Chieftain Catalina, $1.370°. 

"S54 Chieftain 4-dr.. $995°, $635° 

"S2 Chieftain (8) 2-dr., $275° 

"50 4-dr.. $110° 

RAMBLER—'56 Custom (6) station wagon, 
$1.585° 

‘S53 Custom (6) conv. $405° 

"51 station wagon, $295* 

STU DEBAKER—'57T President 
wagon, $1,725° 

"55 Commander 

MISCELLANEOUS 
pickup, $1,205° 

"55 GMC Sub., $775*° 

"54 Willys 4x4 pickup, $815; 
jer, $500 

"51 Chevrolet 
Panel, $230 

"49 Dodge panel, $190 

"40 International “%-ton pickup, $125. 


DETROIT 


Aptco Auto Auction. Sale every Wednes- 
day. Prices are for sale of Sept. 24 
BUICK — ‘57 Super 2-dr.. $1,850° (ps); 

Special club coupe, $1,550°. 

"55 Super sedan, $1,055° (ps), 

"54 Special 2-dr., $650°. 

‘53 Super 2-dr., $455*°; RM 2-dr., $305°*; 


2- 
Custom (8) 2- 


conv., $250°. 


$500°. 


4-dr.. $1,795° 


$625°; Hardtop, 


75° 


$4 (ps). 


$2.205° 
Holi- 
4-dr., 


(88) 4-dr., 


$1,505° (ps), 
(ps); (RR) 


conv., 
(ps): 


(pa); 
$1,230° 


$1,900° ; 


(8) station 


cm) 


5 


4-dr. $515* 


7 Dodge %-ton 


Ford Cour- 


%-ton pickup, $405; Dodge 


$850°. 


Special sedan, $310. 

"41 2-dr., $370. 

CADILLAC—'58 
195° (ps). 

"57 (60) sedan, $3,580°. 

"56 (62) coupe de Ville, 
de Ville, $2,360° (ps). 

55 (62) coupe de Ville, $1,870*° (ps). 

CHEVROLET—’'58S Impala (8) club coupe, 
$2,350° (ps); Hardtop. $2,295° (ps); 
conv., $2,200* (ps); Biscayne (8) 2- 
dr., $1,900°. 

"57 Two-ten (8) station wagon, $1,630*; 
2-dr., $1,100; Bel Air (8) sedan, $1,- 
590°; club coupe, $1,575"; 2-dr., $1,- 
360. 

’56 Two-ten (8) station wagon, $1,200*; 
One-fifty (8) 2-dr., $815. 

*55 Two-ten (8) station wagon, $875; 
2-dr., $760*, $750*; Bel Air (8) club 
coupe, $1,000*. 

"53 Two-ten station wagon, $415; One- 
fifty station wagon, $390; Bel Air club 


(62) coupe de Ville, $4,- 


$2,110°; sedan 


coupe, $325. 
CONTINENTAL —’58 Mark III, $4,250* 
(ps). 
DeSOTO—’55 Firedome club coupe, $930*. 
DODGE — '57 Royal (8) 2-dr., $1,635*; 
Coronet (8) sedan, $1,600*. 
’54 Meadowbrook (8) club coupe, $325*. 
FORD—’58 Thunderbird, $3,455*; Fairlane 
(8) 500 Retractable, $2,655* (ps); 2- 
dr., $2,150*, $2,045*, $2,040*; conv., 
$2,030* (ps); Fairlane (8) 2-dr., $1,- 
770* (ps); country sedan, $2,275*, $2,- 
200* (ps). 
"57 Country sedan (8), ‘$1,700* (ps), $1,- 
‘ 


2-dr., j 


‘55 Windsor Hardtop, $1,220° | 


685°; 
400°; 


ranch wagon (8), $1,450*, 

Fairlane (8) 2-dr., $1,175°*. 

"56 Fairlane (8) Victoria, $1,220*, 
155* (ps); Custom (8) sedan, 
Fairlane (6) conv., $800*. 

’55 Country sedan (8), $940*. 

’54 Custom (8) 2-dr., $535; (8) 
coupe, $350*. 

‘563 Custom (8) sedan, $400*, $310*; 
Crest (8) Victoria, $285*; Custom (6) 
club coupe, $280; sedan, $280*, 

*51 Deluxe 2-dr., $245*. 

°25 sedan, $200. 


LINCOLN—’'56 Premiere sedan, $1,420*. 


MERCURY—’57 Commuter, $2,025* (ps); 
Monterey conv., $1,775*. | 
°53 Monterey 2-dr., $375. 


OLDSMOBILE — '58 (98) 


$1,- 


$1,- 
$835; 


Main 


sedan, $2,800* 





(ps). 
’57 (98) 
Super, 
875°. 
’56 (88) 2-dr., $960°. 
"55 (88) Super club coupe, $1,060*; 
club coupe, $955*, $930°*. 
*54 (98) sedan, $655°. 

’53 (88) 2-dr., $300*. 
PLYMOUTH—’'57 Belvedere (8) 
545°, $1,460°; Savoy (8) 

520°; Plaza (8) 2-dr., 
| "54 Plaza (6) Suburban, 
| PONTIAC—’57 Star 
(ps). 
| °55 Star Chief club coupe, $980* (ps). 
RAMBLER—’57 station wagon, $1,460. 


BUFFALO 


| Thruway Auto Auction, Sale every Tues- | 

| day (Sept. 23). 

BUICK—’55 Special 2-dr., $620°; | 
Super 4-dr., $605*° (ps). 

’54 Century 4-dr., $570*; Super Riviera, | 
$560* (ps); Special Riviera, $375. 
"53 Special 4-dr.. $375*; Riviera, $320°. 
CADILLAC—’57 (62) coupe de Ville, $3,- | 

275° (ps). 


(88) | 
$1,-| 


club coupe, $1,900* 
$1,925* (ps); (88) 


(ps); 
2-dr., 


(88) 


$1,- | 
$1,- 


2-dr., 
sedan, 
$1,050*. 
$465. 


Chief sedan, $1,800* 


$625°*, 


| HUDSON 


| MERCURY 


CHEVROLET — ’58 Impala (8) Hardtop, 
$2,200*. 

55 Bel Air (8) Hardtop, $815*; Two-ten 
(8) 2-dr., $710; Two-ten (6) 4-dr., 
$535. 

"54 Two-ten 4-dr., $575°*. 

’52 Deluxe 2-dr., $150. 

*51 Deluxe 2-dr., $155. 


DeSOTO-—’57 Firesweep Hardtop, 
(ps). 
DODGE—’ 54 Royal (8) conv., $260* (ps); 
Coronet (8) 4-dr., $460. 
’53 Coronet (6) 4-dr., $175*. 
FORD—’58 country sedan (8), $2,200* (ps). 
’57 Fairlane (8) 500 Retractable, $2,050° 
(ps); Fairlane (8) conv., $1,610*; 2- 
dr., $1,445*; Custom (8) 4-dr., $1,375*. 
’56 Custom (6) 2-dr., $825*, $765; Fair- 
lane (8) town sedan 4-dr., $1,025°*. 
’55 Fairlane (8) Victoria, $895* (ps); 
conv., $940*; Custom (8) 2-dr., $700. 
’53 Custom (8) country sedan, $490; 2- 
dr., $315; Main (8) 4-dr., $310. 


'54 Hornet 4-dr., $400°. 
‘53 Wasp 2-dr., $160°*. 
’55 Monterey Hardtop, $905. 
’54 Monterey Hardtop, $455°. 
NASH—’54 Ambassador 2-dr., $345*, $320°. 
OLDSMOBILE — °57 (88) conv., $1,650° 
(ps). 
’55 (88) Super 2-dr., $900*. 
’54 (88) 4-dr., $670° (ps). 
"53 (88) 4-dr., $250*, 
PLYMOUTH—’58 Savoy (8) 2-dr., $1,760°. 
'S7 Belvedere (8) 4-dr., $1,450°. 
‘56 Belvedere (8) 4-dr., $935°*. 
'54 Belvedere 4-dr., $405; Hardtop, $460. 
’53 Cranbrook 4-dr., $245; conv., $170. 
PONTIAC—’56 Star Chief 2-dr., $965°. 
RAMBLER—’57 Super (8) Cross Country, 
$1,400, $1,360. 
STUDEBAKER— 56 President 2-dr., $775*. 
*54 Commander (8) station wagon, $405*. 
WILLYS—’53 Aero Falcon 2-dr., $130. 
MISCELLANEOUS — '55 Chevrolet %-ton 
panel, $490. 


$1,410° 


(NOW PELLETIZED) 


Only BAR'S LEAKS MP 


MOST WIDELY USED COOLING SYSTEM PROTECTIVE IN THE WORLD + 


is FINE enough to 
Flow through the 
newly designed 
Cooling System 
and Car Heater 
tubes (23/1000 

to 7/1900 inch) 

in modern 

cars. 


“BAR'S LEAKS designed 
with obuminum in mind 


ify 


U. S. Potent 2580719 
Conodion Potent 501547, 
Other Potent: applied for 


TM 


ON ANTI-FREEZE 
CHANGEOVER 


@ For ine performance, 
use BAR'S LEAKS or its affili- 
ate, BAR'S RUST (same Pat. 
No. ). Flush out and pour in bot- 
tle of BAR'S. If leaving anti- 
freeze in from year to year, use 
BAR'S RUST to rejuvenate the 
coolant and protect system from 
corrosive acids. For late cars — 
"$6-"57 on — use BAR'S RUST. 


HEATER CORE 
23/1000 IN. 


WARNING! 


SERVICE STATIONS — DEALERS 


Only BAR'S LEAKS meets the cooling system specifica- 
tions of every automobile manufacturer as to fineness of 
ingredients and required protection. 


Be on the alert! Many other sealer inhibitors contain coarse, bulky material. 
‘They clog the tiny new-car tubes of radiators and car heaters (23/1000 to 
70/1000 inch). Fail to circulate. Fail to protect. As a result, aluminum com- 
ponents become pitted, harmful rust and scale develop, and seepage en- 
dangers vital metal parts. Remember, if you ruin a car, you're responsible. 


Improved BAR’S LEAKS, now pelletized, dissolves to particles 15/1000 
inch and smaller. BAR'S LEAKS circulates freely through the smallest 
heater and radiator cores. Only BAR’S LEAKS provides the required protec- 
tion — inhibits rust and scale — seals all leaks in gaskets and porous metal. 
BAR'S is a MUST! Write for literature. Tells how you can qualify as a 


certified cooling system expert. 


Cash in on BAR'S for a lucrative repeat business. 
Available through automotive jobbers, service stations, auto goods stores. 


LIST PRICE 


$1.00 


BAR’S PRODUCTS SUPPLY, INC. 


(Office and Plant) P. O. BOX 146 @ HOLLY, MICHIGAN 
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Edsel Lineup Is Revamped e-* 


M-E-L Spends $138 Million for 59 


(Continued from Page 2 


geries in Chevrolet, Ford aa Plym- 
outh lines — 
roughly in the 
$2,600 price area 
for the bare car. 

Cc. E. Bowie, 
general sales 
manager, asserted 


will spend about 
a million dollars 
a week in the 
eight-week intro- 
ductory period. 
Newspapers will 





Cc. E. Bowie 
take the largest slice, with maga- 
zines and TV running neck and|- 
neck for second. Edsel will feature | : 


a coast-to-coast billboard campaign 
and all car lines will have direct} 
mail campaigns. 

Lincoln will have a new Sunday 
afternoon TV program, “Previews | 
of the New York Philharmonic,” 


featuring Leonard Bernstein. 
of * * 


that the division} 


Beverly-Hilton in Los Angeles on 
Oct. 7. Other performances of the 
Broadway-type show will be held 
in Municipal Auditorium, Dallas, 
| Oct. 13; the Sheraton-Park Hotel, 
Washington, Oct. 16; the Statler- 
Hilton, New York City, Oct. 20; 
the Henry and Edsel Ford Audi- 
torium, Detroit, Oct. 23, and the 
Chase Hotel in St. Louis, Oct. 27. 

Williams asserted: 

“We have kept the human body 
in mind with the 
1959 Mercury . 

Features of the 
1959 Mercury re- 
vealed by Wil- 
liams: 

Doors designed 
for easy entry. 

Door sills 
slimmed. 

Wheelbase 
lengthened four 
inches. Engine 
W. A. Williams moved up four 








OP management of the division | 
will tour the country in a series | 

of six dealer meetings. 
_ 7am meeting will be in the 


inches. Hump for engine and trans- 
mission is more than 50 percent 
| smaller. 


Windshield is 61 percent bigger. 





Overtime Set on ’59 Ford; a 
Challenge Hurled at Chery = 


(Continued from Page 2) 


that tooling was being completed 
for a small Chevrolet. 

Wright threw out a challenge 
to the °59 Chevrolets, declaring 
that the “classic simplicity” of the 
new Ford’s lines would differ 
sharply from what he branded 
Chevy’s “more bombastic kind of 
styling.” 
“Customers,” he said, “will have 

a significantly sharper choice of 
product styles than for several 
years past.” | 

Among the features of the new) 
Ford are a flat roof, increased glass 

area, parking lights in the front 

bumpers, silver anodized aluminum, 

sculptured lines, chrome confined to 

accent only and enlarged taillights. 
> > > 


5 oe space of station wagons has 
been increased nearly 20 per- 
cent by Ford, while the Custom 300) 
line has been lengthened about six) 
inches. 

Later this year, Ford will intro- 
duce a new model called the 
Galaxy, featuring a Thunderbird 
roof on a Fairlane body. 

In the economy area, Engineer- 
ing Vice-President Andrew A. 
Kucher said that standard en- | 
gines have been designed to op- 
erate on regular-grade fuels. Only 
the optional 352-cubic-inch en- 
gine requires premium fuel, he 
said. 


Other economy changes are in a 
longer-lasting oil filter and a more 
efficient carburetor. Oil and oil 
filter changes will be recommended 
at 4,000-mile intervals on the new 
Fords, instead of 2,000 miles. 

- 7 > 
GHT dwelt at length on the 
changing public viewpoint on 
. > * 








Alumiaum Grille— 


The Mark IV Continental Limousine, the 
newest addition to the Continental series 
in 1959, features an aluminum grille that 
extends into the headlight area, 





ear styling, which he had forecast} 
earlier would contribute to a 20) 
percent market increase for the ’59| 
Ford model run. 


“We think the 1959 Ford will be} 
the success story of the year,” he| 
said, “because it best expresses the| 
new value-minded, no-nonsense 
mood of the buying public.” | 


Lashing out at such styling 
devices as pasted-on chrome | 
strips and “bizarre fins,” Wright | 
admitted that Ford sales | 
stumbled after model changes | 
which went in the direction of | 
“extreme design.” 

“Our 1959 product—following the 
lead of our highly successful 
Thunderbird—places us firmly back 
in the mainstream of the kind of} 
automotive styling wanted by the 
public in the present market,” he| 
said. 

A new quality control center fea-| 
turing the industry’s shortest as- 
sembly line was unveiled by Ford 
for newsmen and teen-age report- 
ers, who again participated in the 
press preview. The quality center, 


|located in Allen Park, has been 


assembling °59 Fords since last! 
spring and in the future will op- 
erate up to a year ahead of new- 
model introductions. 





Thompson-Ramo 


Merger Approved 


CLEVELAND. — Shareholders of 
Thompson Products, Inc., last week 
voted overwhelming approval of a 
proposal which will enable the com- 
pany to acquire by merger the 
properties of its affiliate, Ramo- 
Wooldridge Corp., Los Angeles, and 
to change the corporate name to 
Thompson Ramo Wooldridge, Inc. 

The merger, scheduled to become 
effective Oct. 31, will result in an 
integrated company with total em- 
ployment in excess of 20,000, assets 
of more than $200 million, and 
estimated 1958 sales of more than 
$300 million. 

Ramo-Wooldridge shareholders 
cast a unanimous vote for the 
merger. Thompson owned 57% per- 
cent of the common stock of Ramo- 
Wooldridge. The acquisition of 100 
percent equity will be accomplished 
by issuing 260,376 shares of Thomp- 
son common stock. 


Dealership in Stable 


DAYTON, O.—A Dayton building 
erected shortly after the turn of 
the century as a stable for a “horse- 
powered” laundry is going to be 
returned to use by the transporta- 
tion industry—this time as an auto 
dealership. It is the Troy-Pearl 
Laundry drivein building at 615 S. 
Patterson Blvd., scheduled to be 
taken over as showrooms and serv- 
ice area for the newly-formed Super 
Motors, Inc. (Studebaker). 
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All told, car has 35 percent more 
glass area. 


Instrument panel is six inches 
further forward, providing more 
knee room. 


Engines will range from an econ- 
omy V-8 using regular gas to top 
345 horsepower engine on Park 
Lane series. 

* * + 


yw said 80 percent more deal- 
ers will be selling the Edsel 
when it is introduced next month 
than sold it a year ago. 

On import cars, Mills says 
dealers will sell more than 35,000 
English Fords this year and 
about 3,500 German Taunus cars. 
He expects this business to pick 
up measurably in 1959. 


Among the Edsel features for 
1959: 


An economy six-cylinder engine 
of 145 horsepower as well as V-8s 
ranging up to 303. 


Body length is five inches less| 


than the biggest models of 1958. 


costs less. 





Mercury Increases Glass Area. for '59— 


Greatly increased visibility will be found in the 1959 Mercury with a larger 2 
|}and 61 percent larger compound windshield which curves into the roof. 
An automatic transmission that! Williams, M-E-L assistant general manager, told newsmen at the Dearborn press review 
that the new Mercury would have 35 percent more total glass area. 











DETROIT AUTOMOTIVE PRODUCTS CORP. 


Detroit 13, 





DIFFERENTIALS 


@® meximum traction 


@ automatic operation 
®@ economical 
e simple installation 


AVAILABLE FOR MOST TRUCKS 


Michigan 
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FRB Studies Recession’s Impact vo 


Debts Up; Cash Down 


assets apparently came from the| total, down from the 29 percent in 
groups with assets of less than $5,- | 1956. 


Consumer: 


WASHINGTON. — The recession 
has left the average American con- 
sumer with a little less money in 
the bank and a little deeper in debt, 
a study of consumer finances indi- 
cates. 

The study was conducted by the 
Federal Reserve Board and the 
University of Michigan Survey 
Research Center and published in 
the September issue of the Fed- 
eral Reserve Bulletin. The mate- 


rial is the result of consumer in- | 


terviews conducted in January | 
and February. 
The study showed 26 percent of | 
families had no liquid assets in| 
early 1958 compared with 24 per-| 
cent a year earlier. (Liquid assets | 
include savings accounts of all 
kinds, savings bonds, and checking 
accounts but exclude currency.) 
The increasing number with no 


000 in 1957. There were 9 percent 
with $5,000 or more in assets in 
early 1958, the same percentage re- 
ported in the 1957 survey. 
Meanwhile, the percentage with 
some form of debt increased be- 


Families with incomes of $3,000 
to $5,999 amounted to 35 percent of 
the total last year, a decline.from 
the 37 percent for 1956. However, 
those with incomes of $6,000 or more 
were up to 37 percent of the total 


tween the 1957 survey and this|from the 34 percent in 1956. 


|year’s study. (The study included 
jin consumer debt all borrowings 
| with the exception of business debt, 
mortgages and charge accounts.) 
At the time of last year’s study, 

39 percent of families had no debt. 
This year the debtless group drop- 
ped to 38 percent. 

The study indicated that con- 
sumer’s incomes were up slightly 
during 1957. The families with an- 
nual incomes of less than $3,000 in 
1957 amounted to 28 percent of the 


Chapman Reelected Chief 
Of Virginia Dealer Group 


VIRGINIA BEACH, Va.—J. R. 
Chapman of Richmond was re- 
elected president of the Automotive 
Trade Assn. of Virginia at the 
group’s annual convention which 
was attended by 417 dealers and 
their wives. 

Irving B. Kline, Norfolk; H. 
Carter Myers jr., Petersburg, and | 
Burton Kephart, Arlington, were 
reelected vice-presidents. Charles 

E. Beck, Fredericksburg, was 
nanted secretary-treasurer to 
succeed Joe L. Hill, Roanoke. 

The association reelected Charles | 
B. McFee jr. as executive vice- 
president and general manager. 

Dr. James E. Gates, dean of the 

University of Georgia Business 
School, told the dealers that now, 
more than ever, “real things are 
done by the creative thinkers—the 
ones who do not necessarily go by 
the cookbook.” 

He urged that the youth of the 
nation be encouraged to “stick 
their necks out” and try new ideas. 

Daniel Prager, director of the 
National Foundation for Con- 


credit has not been a major fac- 
tor in the inflationary spiral. 
He rapped the use of extreme 

credit policies as a sales gimmick. 





General Petroleum Plans 


Import Economy Run 


LOS ANGELES. — General Pe- 
troleum Corp. will sponsor an 
economy run for imported cars 
the weekend of Oct. 18-19. 

The course, which will be about 
300 miles, will be kept secret until 
the morning the run starts. 





Average family income for 1957 
was put at $5,650, a $10 gain from 
the $5,640 for the previous year. 
Forty-five percent reported their 
incomes increased by 5 percent or 
more during 1957 while 24 percent 
reported a decrease in the same 
range. Those reporting little or 
no change amounted to 31 per- 
cent. 


When those interviewed were 
ranked according to the amount of 
liquid assets possessed, 4 percent 
reported assets of $10,000 or more 
and 5 percent had assets of between 
$5,000 and $9,999. 
| Those with smaller accumulations 
of assets were ranked in this way: 
12 percent had $2,000 to $4,999; 10 
| percent had $1,000 to $1,999; 11 per- 
|}cent had $500 to $999; 14 percent 

had $200 to $499; 17 percent had $1 
to $199, and 26 percent had no 
| liquid assets. 





The 1958 study showed 41 per- | 


cent of spending units had no 
debts while 59 percent were in 
debt to some extent. (Spending 
units are a variation of the 
family economic unit and include 
only those living in one house- 
hold who pool their incomes.) 

The 59 percent with debts was 
broken down into 10 percent with 
$1 to $99 owed; 7 percent who owed 
$100 to $199; 13 percent who owed 
$200 to $499; 13 percent who owed 
$500 to $999, and 15 percent with 
debts of $1,000 or more. 





Reinforced Chains ‘Best on Ice, Snow’ .. . 


Skid Deterrents Rated 


CHARLOTTESVILLE, Va. — Au- 
tomotive and highway-building ex- 
perts on “coefficients of friction,” 


sumer Credit, said statistics and | here from many parts of the world 





surfaces are in the order of 3 to 
12 times as great as those on bare 
pavement. 


3. Tires and traction devices 














































































































Dealer Days in Indiana— 


| Indiana. The 


PORTLAND, Ore. — A feud be- 
tween dealers and the Motor Vehi- 
cle Department has been blamed 
for the State’s suspension of figures 
on registrations. 

Dealers complain that they are 
being buried under a mountain 
of paper work. Some forms, es- 
pecially Form 391, are unneces- 
sary, they insist. 

Form 391, a permit for temporary 


| plates a dealer may issue with new 


cars sold on weekends and eve- 
nings, duplicates the information a 
dealer must give on the back of the 





surveys show that consumer 





Mich. Standard Dealers 


Seek to Get Out the Vote 


DETROIT.—A “Get Out the | 
Vote” campaign has been under- | 
taken by Michigan’s nearly 2,000 | 
Standard Oil dealers, encourag- | 
ing every eligible citizen to vote 
Nov. 4 

Besides personal contacts and | 
station displays, the dealers have | 
mapped a full-scale advertising — 
and publicity campaign using 
magazines, newspapers, radio and 
television. Some will even offer | 
transportation to the polls or 
provide baby sitters. 





for the first international skid pre-/ listed in the approximate order of 
vention conference at the University) increasing effectiveness on winter 


|forced tire chains are “best in 
overall performance on ice and 
snow.” 


Describing results of tests on 
every type of tire tread and device 
to reduce the dangers of winter 

and stalling on snow or 
ice, Prof. A. H. Easton of the 

University of Wisconsin, chair- 
man of the National Safety 
Council's Committee on Winter 
Driving Hazards, summarized re- 
search findings to help drivers in 
snow belt states as follows: 

1. The most hazardous winter 
surface condition is ice near or at 
the freezing temperature. 

2. Braking distances on winter 





New York State Leaders— 


New officers of the New York State Automobile Dealers Assn., elected at the organ- 


ization’s 35th annual meeting at Lake Placid, N. Y., are, seated, from left, James 
J. Clarkeson (Lincoln-Mercury), Schenectady, second vice-president; John G. Dorschel 
(Buick), Rochester, president-elect; Andre Bigsbee (Ford), Saratoga Springs, retiring 
president; Walter E. Heingartner (Chevrolet), Brooklyn, first vice-president. Standing: 
Wendell H. Miller (Dodge-Plymouth), Binghamton, assistant treasurer; Nelson K. Mintz 
(DeSoto-Piymouth), Staten Island, past-president; John J. Evers jr., Albany, executive 
vice-president. Other officers not shown include Wesley Van Benschoten (Dodge- 
Plymouth), Poughkeepsie, third vice-president; R. Harold Craig (Dodge-Plymouth- 


Triumph), Albany, treasurer (reelected), and Samuel S. Giles (Chevrolet), Port Jefferson, 
secretary (reelected). 





|of Virginia, were told that rein-| surfaces are given below: 


A. Smooth tires: Very poor in 
cornering. Should not be used. 


B. Regular tires: Inadequate 
under many winter conditions. 


C. Winterized tires (tread 
treatment and additives): Pro- 
vide better traction on ice, not 
much improvement in snow 
over regular tires. 

D. Mud-snow, modern design: 
Provide better snow and ice trac- 
tion than regular tires. 


E. Embedded metal coils, ser- 
pentine ribs: Provide better snow 
and ice traction than regular 
tires. Effective on wet ice. 


F. Sanders: Performance out- 
standing in traction on ice only. 


G. Regular round wire tire 
chains: Good stop-and-go perfor- 
mance on ice and snow. Side-skid 
resistance low compared to rein- 
forced tire chains. 


H. Reinforced tire chains: Best 
in overall performance on ice and 
snow. 


4. A driver should select the 
tire that best suits his situation 
and supplement it by having re- 
inforced tire chains often needed 
for severe conditions. 


5. Pump brakes to reduce skid- 
ding, maintain steering control and 
shorten stopping distance. Use 
brakes judiciously to evaluate road 
surface if questionable. 

6. If a vehicle begins to skid the 
driver should reduce the power and 
turn the steering wheel in the di- 
rection of the skid until recovery 
begins. 

7. The application of power and 
steering forces should be gradual 
and smooth on winter surfaces. 

8. Use recommended tire pres- 
sures for best tire performance on 
ice. 

9. The ideal brake for ice would 
be one which would produce maxi- 
mum deceleration without wheel 
skid. 

10. Inertia antiskid devices show 
no beneficial effects. 
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registration application, the dealers 
claim. 


James Johnson, department head, 
says he and his staff are only 
“cleaning up” the industry, which 
he contends had run the depart- 
ment in past years. 


“We are just enforcing the 
laws, laws which in most cases 
the auto dealer lobby pushed 
through the last Legislature,” 
Johnson said. 

He said the dealers themselves 
asked for the crackdown, citing a 
resolution adopted last year by the 
Oregon Automobile Dealers Assn. 
The resolution asked the depart- 
ment to refuse to register cars to 
false addresses, he said. 

Johnson said this was designed 
to halt a widespread practice 
whereby dealers sold cars outside 
their franchised territory and reg- 
istered them to phony addresses to 
get credit with their manufacturers 
for market penetration. 


Ore. Registration Blackout 
Laid to Dealer-State Feud 


Indiana Gov. Garold W. Handley, seated, in cooperation with the Automobile Dealers 
| Assn. of Indiana, proclaimed Oct. 1 through Oct. 4 as ‘Automobile Dealer Days” in 
proclamation coincided with the inauguration of the association's ‘Code 
of Business Standards” which covers 22 phases of a subscribing dealer's policies. 
Association officials present when Gov. Handley signed the proclamation were, stand- 
ing, from left, Paul H. Abel, Muncie, immediate past president; John W. Earnshaw, 
Greencastle, president, and Herman Schaefer, Indianapolis, executive vice-president. 


temporary permits to enforce de- 
partment rules, he has reduced 
noncompliance with regulations 
from 37 to 6 percent of the 
dealers. 

The dealers contend that John- 
son’s “arbitrary” attitude implies 
that the auto industry needs strict 
policing and that all dealers “are 
guilty until proven innocent.” 

They say the department’s “ar- 
bitrary” regulations have made it 
difficult, if not impossible, for an 
out-of-state resident to buy a new 
car in Oregon. 

The dealers also blast long delays, 
in some cases 60 days, in getting 
registration papers through on new- 
car sales. 


2 Executives Join 


Delco Products 


DAYTON, O.—Two changes have 
been made in top posts at Delco 
Products division of General Mo- 
tors. William J. Wagner succeeds 
Frank G. Carpenter as general sales 
manager, and Robert T. Collins 
succeeds Ralph J. Jordan as direc- 
tor of material and production 
control. 

Carpenter and Jordan have re- 
tired under the provisions of GM’s 
retirement plan. 

Wagner has been with the Delco 
Appliance division in Rochester, 
N. Y., as sales manager of auto- 
matic heat and pumps. 

Collins has been with GM’s New 
Departure division in Bristol, Conn., 


He says that by suspending | as director of quality control. 





Ohio Dealers Elect Officers— 


New officers of the Ohio Automobile Dealers Assn., elected at the group's silver 
anniversary meeting in Columbus, are, seated, from left, M. R. Purdy (Pontiac-Buick), 
Van Wert, retiring president; A. W. O'Rourke, (Buick), Toledo, president. Standing: 
James S. Cole (Oldsmobile), Warren, treasurer; William F. McCoy (Chevrolet-Buick), 
Wilmington, second vice-president; W. J. Sander (Ford), Cincinnati, first vice-president, 
and R. H. Zimmerman, Columbus, executive secretary. M. J. Birzer (Rambler), Canton, 
secretary, is not pictured. 
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Early Settlement Seen .. . 


Chrysler Pact Set; 
GM Talks Continue 


(Continued from Page 1) 





settlement, for wage increases of 
between 24 to 30 cents during the 
next three years. 

Other provisions include an ad- 
ditional eight cents for skilled work- 
ers, expanded supplemental unem- 
ployment benefits, severance pay for 
workers laid off permanently, higher 
pensions, improved insurance and 
jury-duty pay. 

The no-strike clause, which the 
the company has demanded be- 
cause of 700 wildcat strikes under 
the old agreement, provides that 
any strike authorization expires 
after 60 days unless extended by 
mutual agreement. 

Chrysler explained that previously 
some locals used a strike authoriza- 
tion as much as six months old to 
walk out over a grievance matter. 
The new clause also provides the 
union must give more definite strike 
notices, describing issues at stake. 

Leary and Reuther proclaimed the 
agreement as one which will pro- 
vide “labor stability” in Chrysler 
plants. 


= * + 
OUIS G. SEATON, GM person- 
nel vice-president, said the 
strike, which he called “needless,” 
would cost workers at GM and 
supplier plants an estimated $10 
million a day. 

As Seaton returned to the bar- 
gaining table Thursday afternoon, 
he said the company “would do 
all it can to reach an early set- 
tlement.” 

However, he warned that “if the 
union tries to build on top of the 
Ford and Chrysler contracts, it’s 


going to be a rough one.” 
+ > > 


IFFERENCES which separated 

the two sides as the strike dead- 
line passed were listed as “wage 
inequities” between employes doing 
the same jobs in different plants, 
and the problem of pay protection 
for employes working less than a 
full five-day week or less than an 
eight-hour day. 

Another problem involved the 
amount of time alloted for union 
representatives to negotiate on 
grievances in GM plants. 

The last strike was in 1945 and 
lasted 113 days. However, industry 
observers believe the present walk- 
out will be short. 


* * 


* 
Illinois Dealers Waived 
THE dealership front, the 
National Labor Relations Board 
has dismissed the petition of Kil- 
born’s, Inc. (Dodge-Plymouth), De- 
eatur, Ill, for a _ representation 
election among shop employes. 
The action, announced by John 


SAAB Awards 


25 Franchises 
In 13 States 


NEW YORK.—SAAB Motors, 
Inc., announced that it has awarded 
franchises to 25 dealers in 13 states. 
The new outlets are: 

Bond Auto Sports, Inc., Old Say- 





brook, Conn.; Broadway Automo-| 


bile Sales, Chicago; Tafel Motor 
Co., Inc., Louisville; Brockway Mo- 
tor Sales, Battle Creek, Mich.; 
Michigan European Car Corp., Ann 
Arbor, Mich.; Jack Wood Associ- 
ates, Detroit. 

McManus Ford Sales, Inc., Wake- 
field, Mass.; Knox Brothers Motor 
Co., Somerville, Mass.; Charles 
Chevrolet Co., Worcester, Mass.; 
Raynor’s Garage, Woodbury, N. J.; 
St. Mihiel Motor Co., Riverside, N. 
J.; West Side Garage, Asbury Park, 
N. J.; Cedar Motors, Inc., Farm- 
ingdale, N. Y. 

John L. Golden, Nanuet, N. Y.; 
Schuman Van Atta Buick, Bing- 
hamton, N. Y.; Tiffany Motors, 
Oswego, N. Y.; Walsh & Son Chev- 
tolet, Inc., Ithaca, N. Y.; Winders 
Chevrolet, Inc., Columbus, O.; Jay’s 
Auto Sales, Cincinnati. 

Imported Motor Car Service of 
Philadelphia, Philadelphia; Wéig- 
wam Sport Center, North Provi- 
dence, R. I.; Robertson Motors, Inc., 
Brattleboro, Vt.; Biddle Pontiac, 
Fond du Lac., Wis.; Lee Engineer- 
ing Co., Milwaukee, and Rosenthal 
Chevrolet Co., Arlington, Va. 


union withdrew because it felt it 
couldn’t win an election at this 
time. However, he stressed that the 
union intends to continue its efforts 
to organize the firm. 

Using the Kilborn labor situation 
as an example, the Illinois Automo- 
tive Trade Assn. warned its mem- 
bers that “such action by one union 
should not lull any employer into 
complacency or with the feeling) 
that the organizers of labor unions} 
have lost their touch.” 


A. Kilborn, dealership president, 
came as a result of the with- 


drawal of the Machinists union | ss © 

from participation in such an ’ ° 

election. | Urges Cooperation 

Kilborn’s filed the petition for an| “J{‘,ACH case,” the IATA warned 
election when the union made an in its trade bulletin, “is de- 
attempt to organize the firm. | termined on its individual merits 


as evidenced by the fact that two 
franchised dealers in Decatur had 
previously signed contracts with 
the union. One since has gone out 
of business. 

“We again urge you to give 
immediate attention to the hourly 
rate of pay and fringe benefits 
that you offer your employes,” 
the association said. 

“Have a conference with your 
competitor—get to be more friendly 
with him—and compare your em- 
ploye wages and benefit scale with 
his. Such friendly discussions can 
do a great deal more good—finan- 
cially—than the constant haggling 
of why someone allowed so much 
more for a used car taken in trade.” 


James A. Jones jr., special rep- 
resentative for the union, said the 





More Powerful Gas 


Introduced by Richfield 


LOS ANGELES.—A more 
powerful fuel, “100 Plus Boron 
Super Octane” gasoline, has been 
introduced in the West by Rich- 
field Oil Corp. 

Introduction of the new gas 
was “timed to meet the higher 
compression requirements in the 
new lines of 1959 automobiles,” 
according to Stan H. Green, Rich- 
field Southern division manager. 











j}ent cars, but “air pollution mani- 
festations resulted no matter which 
fuel or which car was used.” 

Edgar R. Stephens, Franklin In- 
stitute, Philadelphia, and Edward 
A. Schuck, Stanford Research In- 
| stitute, South Pasadena, studied ef- 
| fects of different fuels on eye irri- 
| tation, aerosol and ozone formation, 
and other chemical characteristics 
of what they called the Los Angeles 
type of air pollution. 





e + 
Is Misleading, Ford Says 
LOS ANGELES.—A spokesman| rants little optimism at this time. 
|“overly optimistic” a report that; “The research has not even ad- 
|the firm has developed an almost/| vanced to the stage where you can 
is purely developmental and war-| pollution officer, warned the Board 
jof Supervisors that no smog- 
5 
Chevy’s French 
| In fact, he continued, the vana- 
|dium pentoxide used in the Ford 
Chevrolet general manager, has | vealed that the chemical is a res- 
named Charles J. French his execu- | piratory irritant if it escapes from 
told the American Institute of 
;Chemical Engineers they got vari- 
I. X. Sarvis C. J. French 
French became an assistant to | 
Sarvis two years ago. Previously, | 
tem and advertising manager. 9 ° 
He joined the company in 1936 AMC Ss Vacation 
| formation and manager of the 
| Chevrolet public relations and pub- 
cannot legally use unemployment 
compensation funds in financing a) 
General Paul L. Adams. 
to the use of the fund contemplated | 
the UAW signed in 1955, AMC ar- 
ranged plant closings for two weeks 


for the engineering staff of Ford| The research is being done in Dear- 
Motor Co. called “misleading” and | born. 
perfect smog-control device for cars.| say we have a prototype,” he added. 
He said the catalytic afterburner| Meanwhile, S. Smith Griswold, air 
|eliminating device “is just around 
the corner.” 
° 
Succeeds Sarvis 
| afterburner could be more dai.ger- 
DETROIT.—Edward N. Cole,| ous than smog. He said tests re- 
| tive assistant in charge of factory- | the container in dust form. 
| dealer relations. French succeeds In Salt Lake City, two scientists 
|Ivan X. Sarvis, who retired after 
32 years with the company. 
he had been the first manager of | . . 
the Chevrolet dealer committee sys- Michigan Calls 
as a district manager, later served 
as the director of war product in- Bonus Deal Illegal 
LANSING.—American Motors 
| licity department. 
 cotpiistendimmietneiatediainel ~ 
| vacation bonus deal with workers, | 
according to Michigan Attorney) 
AMC’s plan in its Kelvinator di-| 
vision in Grand Rapids is contrary | 
by the Legislature, he said. 
Under a three-year contract with| 
each year for vacation. Each 
worker was to get vacation pay. 


agreed to make vacation pay in 
two installments. The total of the 
vacation payments would be re- 
duced by the amount the worker 
received in unemployment compen- 
sation. All three would be made 
to total normal vacation pay. 
AMC denied any wrongdoing and 
posted $100,000 in escrow to cover 
any losses suffered by the fund 
through the use of the plan. 


Buick Dealership Folds 


OTTAWA, Kans.—Mike Mulcahey 
Buick, Inc., has gone out of busi- 
ager. Looking on are from left, W. A.| ness. A public sale of shop equip- 
McKeown, Dodge Detroit city sales man-| ment, parts stock and office equip- 
ager, and Frank Hill, Hodges vice-president. | ment was held Oct. 2. 





25-Year Award— 


James Mason, seated, president, Hodges 
Auto Sales, Inc. (Dodge-Plymouth), Fern- 
dale, Mich., receives a plaque honoring 25 
years as a Dodge dealer, from Ed Newton, 
right, Dodge Detroit regional sales man- 
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ations of smog production by burn- / 
| ing four types of gasoline in differ- a. 
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ONE BRAND 


COMPLETE line for all applications 
TULSA,POWER TAKE-OFFS 


The complete line of Tulsa Power Take-Offs means 
one brand — one inventory — of highest quality, 
top performance power take-offs. Our ten series — 
and the many models within these series — provides 
a power take-off for all types of work and for most 
Application information 
for all trucks is revised annually—or more often when 
necessary — and is available when new truck models 
are released. For a complete line — with maximum 
interchangeability — it's Tulsa Power Take-Offs! 


transmission applications. 


Tulsa Winch 


DIVISION OF VICKERS. INCORPORATED © TULSA. OKLAHOMA 


This name 
on the hall 







lt pays to sell 


Draw-Tite 


CUSTOM BUILT TRAILER HITCHES 


DRAW-TITE’S “Look on the Ball” national 
advertising is steering prospects straight to 
you — the automobile dealer! Car owners 
are told that Custom -Built DRAW-TITE 
HITCHES are made for the car as well as 
the trailer, guaranteeing the finest in boat 
and utility trailer performance and safety. 


OMLY THE BALL SHOWS 
REGULAR 
One-piece, ready to in- 


stall. Up to 2000 G.W. 
Ibs. Codmium or chrome. 


HEAVY-DUTY 


Large boats, horse and 
traveling house trailers 
up to 5000 G.W. Ibs. No 
assembling — ready to in- 


— 


This profitable business can be yours at low 
investment. We ship hitches — custom built 
for any car make, model or year — within 
24 hours of receipt of an order. Keeps your 
inventory costs down, keeps profits up. 


ie 


~ONLY THE 


BALL SHOWS WRITE for NEW Dealer Literature! 


Trailer Products Division 
DRAW-TITE MANUFACTURING CO. 


he 
Branch: Starke 10, Fle 


Belleville 1 


Mich ad 


Factory 







THE NEWLY APPOINTED DISTRIBUTOR OF 


FIAT Motorcars 


CORDIALLY INVITES DEALERSHIP APPLICATIONS FROM 
EXPERIENCED AND FINANCIALLY RESPONSIBLE PERSONS 


Texas - Oklahoma - New Mexico 


Reply in Writing to 


Italian Southwest Car Company 
3109 Winthrop Avenue ~' 








Fort Worth, Texas 
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Week-Long Workshop Held in N. Y.... 








News About the Import Cars 


M-E-L 
WEEK-LONG workshop meet- 
ing of the entire national field 

staff of the imported-car sales 
organization of M-E-L division was 
held in New York. 


“The addition of 250 dealers 


selling either English Ford or 
Taunus during the current year 
was responsible for the training 
meeting,” according to Howard O. 
Lund, imported car sales manager. 

“We instructed our new field 
travelers in the basic fundamentals 
of imported car sales and the dif- 
ferences between imported and 
domestic car selling and service 
techniques.” 

Walker A. Williams, M-E-L as- 
sistant general manager, addressed 


| the opening session. Lund said his 

organization’s 1958 objective is the 

marketing of 35,000 English Fords 

| and 3,000 Taunus models in the U. S. 
+ * 


* 


Renault 


E-HUNDRED AND SIXTY 

Renault distributors and deal- 
ers from all parts of the U.S. are 
attending the Paris Automobile 
Salon for 11 days as guests of 
Renault. 

The group also will visit Renault 
plants at Billancourt and Flins and 
a branch in Reims; where they will 
see how their French counterparts 
operate a dealership. 

The visitors, who left the U.S. 
last Friday (Oct. 3) by air, also 
will attend a reception with French 














See See 


WARNING SIGNALS 


WIG-WAG 
for Air Brakes 


SURE-VAC 


for Vacuum Brakes 


These positive warning signals 
danger of low air pressure or low 


MOISTURE EJECTOR 
for trucks, buses and 


stationary compressors. 


Automatically removes moisture, 
Unit mounts in any position - 
compressor tank. 


SAFE ANGLE 
for dump bodies. 


INDICATOR 





never fail to alert operators to 


vacuum. 





oil and sludge from air lines. 
above, below or at the side of 





Indicates on the dash, the angle of hoist elevation. Prevents 


driver accidents and over dumping. 


Invaluable for night oper- 


ation. Easily installed on any make dump body. 
Write Today ! 


Monroe Standard Inc. 





, Galion, Ohio 


Join dealers making high profits 








[ambretta 


(SMARTEST THING ON WHEELS) 


DEALERSHIP FRANCHISE 
AVAILABLE IN... 


ARKANSAS, COLORADO, KANSAS, 
LOUISIANA, NEBRASKA, NEW MEXICO, 
OKLAHOMA, TEXAS AND WYOMING 





Famous Italian-built motor 
includes com- 


pickups. 
economy, 


scooter line 
mercial vans and 
Over 100 MPG 
largest selling scooter in US. 
Ideal line for new car 


dealer wishing added profits. 


Write, or wire for particu- 
lars. Send information on 
self/or firm. 


OVERSEAS MOTORS CORPORATION 


(distributor for such fine import 


2824 White Settlement Road 


lines as Rolls-Royce, Jaguar, MG.) 


Ft. Worth, Texas EDison 2-4181 


officials, a dinner at the Versailles 
Palace and the Brussels Fair. 
> + = 


Borgward 
ARLE C. ANTHONY, INC., Los 
Angeles, Western importer of 
the German-built Borgward, has 
opened a regional office in Houston 
to serve the Mississippi Valley and 
Gulf states. 

There now are 68 Borgward dis- 
tributors and dealers operating in 
the area under the general super- 
vision of R. J. Thor, manager of 
the Anthony Southern division ex- 
tending from Southern California 
to the Mississippi River. Lee R. 
Wylie is in charge of the newly 
opened regional office. 

* * * 
A BORGWARD Isabella _ sports 
Imports, of Portland, and driven by | 
Norman Howell, made a clean! 
sweep of the first annual Oregon 
international mileage marathon, a! 





past president and a director of 
NADA and intermountain DeSoto- 
Plymouth distributor in Salt Lake 
City, was elected chairman of the 
Inter-Industry Highway Safety 
Committee at the 
annual meeting of | 
its board here. 
J. B. Wagstaff, 
DeSoto general 
manager, was 
elected vice- 
chairman, and 
Victor Holt jr., 
executive vice- 
president, Good- 
year Tire & 
Rubber Co., was 





Cc. C. Freed 


named secre- 
| tary-treasurer. M. R. Darlington 

jr. was reelected managing direc- 

tor and made assistant secretary 
| to the board. 
| Freed succeeds H. D. Tompkins, 
| vice-president, Firestone Tire and 
| Rubber Co. as chairman. A tribute, 
}in recognition of his services since 
the committee was formed in 1946 
and his leadership as chairman for 
the last two years, was presented 
to Tompkins at the meeting. 


In accepting the chairmanship, 
Freed said, “Four major areas of | 
traffic safety activity will receive) 
special emphasis by the committee. | 
These include high school driver) 
education, teen-age traffic safety, | 
vehicle safety and adequate high- | 
ways ... all continuing programs | 
vitally needed to keep America’s) 
motor transportation moving safely | 
and efficiently.” 


Freed has long been active in) 
national, state and local traffic | 
safety activities. He has served on| 
the Inter-Industry Committee’s| 
board for four years; is chairman 
of the Governor’s Advisory Com-| 
mittee on Driver Education = 
Utah, which recently launched a 
state-financed driver education pro- 
| gram; is vice-president of the Utah 
| Safety Council, and participated ac- 
| tively in conferences of the Presi- 
dent’s Committee for Traffic Safety. 
| He has supplied cars to local high 
| schools for use in practice driving 
| instruction and assisted the Utah 
| Automobile Dealers Assn. in en- 
| listing statewide dealer support of 





Additive Maker Sues 


U. S. for $2.3 Million 


WASHINGTON.—Pioneers, Inc., 
Oakland, Calif., and its president, 
Jess M. Ritchie, have sued the 
Federal Government for $2,369,- 
064 for charging that battery ad- 
ditive AD-X2 was no good. 

The National Board of Stand- 
ards in 1950 challenged the firm’s 
claims that the battery additive 
would prolong the life of storage 
batteries. As a result the firm was 
accused of mail fraud by the 
Postoffice Department and of false 
advertising by the Federal Trade 
Commission. Both charges were 
dismissed. 





coupe, entered by Oregon Auto| 


F. reed Named Chairman 


Of Industry Safety Group 


DETROIT.—Charles C. Freed,, the state’s new driver education! 


1,222-mile economy run for im- 
ported cars. 

Averaging 61.083 ton miles per 
gallon and 44.263 actual miles per 
gallon, the Borgward won the 
sweepstakes as well as class four 
—1,400 c.c. and over. The event was 
sponsored by the Oregon state fair 
commission and was staged under 
supervision of Mobilgas division of 
General Petroleum Corp. 

* = oa 


EVEN‘dealers in four states have 
been appointed by Borgward 
distributors. They are: 

Scott Motor Co., 2925 Rucker Ave., 
Everett, Wash.; Eddins Edsel, Inc., 
110 N. Pearl St., Centralia, Wash.; 
Taylor Pontiac Co., 1720 Pioneer 
Ave., Cheyenne, Wyo.; Jay Cham- 
berlain Automotive, Inc., 4110 Lank- 
ershim Blvd., North Hollywood, 
Calif... and Manning Rambler & 
Imports, Marshalltown, Ia.; Brondes 


| Olds-Cadillac, 202 S. Eleventh St., 
| Oskaloosa, Ia., and Ackerman Auto 


Co., 209 W. Main St., Ottumwa, Ia. 


* * > 


Citroen 


CITROEN DS-19 sedan was this | 


year’s winner in the “over- 


program. 

In addition to the new officers, 
the following members were 
elected to the executive commit- 
tee of the board: Dean Chaffin, 

NADA president, (Buick-Chevro- 

let dealer, Bozeman, Mont.); W. 

F. Hufstader, vice-president, Gen- 

eral Motors Corp.; L. E. Stone, 

president, National Tire Dealers 
and Retreaders Assn., (Firestone 

dealer, Ft. Smith, Ark.), and H. D. 

Tompkins. 

Other members of the committee’s 
board include: Roy Abernethy, vice- 
president — automotive distribution 
and marketing, American Motors 
Corp.; G. R. Cuthbertson, general 
manager—tire division, U. S. Rub- 
ber Co.; L. A. McQueen, vice-presi- 
dent, General Tire & Rubber Co.; 
Ernest B. Martin, first vice-presi- 
dent, National Tire Dealers and Re- 
treaders Assn. (Fisk tire dealer, 
Jacksonville, Fla); Charles F. 
Moore jr., vice-president, public re- 
lations and advertising, Ford Motor 
Co.; Sidney A. Skillman, general 
sales manager, Studebaker-Packard 
Corp., and E. F. Tomlinson, presi- 
dent, B. F. Goodrich Tire Co. 


1,500-c.c.” class of the Austrian In- 


ternational Alps Rallye. 

The Alps Rallye is one of Europe's 
most hazardous and difficut auto 
meets. Speed, acceleration and ma- 
neuverability are factors in the run 
which includes unimproved roads 
and grades up to 32 percent incline. 

Citroen’s winning entry was 
strictly stock. Standard equipment 
included air-oil suspension, f ron t- 
wheel drive and disc brakes. 

* * * 


Triumph 


ICHARD D. WILHELM has 
been appointed sales manager 
for Standard-Triumph Motor Co., 
New York. He 
formerly was with 
United Auto Sales 
of Wheaton 
(Md.), Triumph 
distributor for the 
Middle Atlantic 
States. 
Wilhelm will 
assist Guy Fox, 
general sales 
manager, in co- 
ordinating the 
distribution of the 








| . D. Witheim 
| full Triumph line, parts and acces- 
-| sories. He will also maintain direct 
| liaison with the firm’s distributors 
j}and more than 700 dealers. 


> + * 


Peugeot 


AKE STATES IMPORTS, INC., 
1000 S. Wabash Ave., Chicago, 
has been appointed distributor for 
|Peugeot in four Midwest states. 
|Lake States also handles Renault. 
Jay F. Walker is general man- 
ager. 

Lake States has a service train- 
| ing school staffed by factory-trained 
|}experts, a parts department for 
|} both cars and extensive storage 
facilities. 





Blaupunkt Radio 


| Increased sales of foreign cars in 
| America is helping to accelerate 
\sales of imported car radios, too, 
reports Robert Bosch Corp., Long 
\Island City, N. Y. The Blaupunkt 
|car radio ad program in the New 
York Times Magazine is being ex- 
panded to other national magazines. 

Starting in September issues, and 
continuing throughout the year, five 
“Magazines will carry advertising for 
| Blaupunkt FM, AM Car Radios, in- 
| cluding a special factory-approved 
|model for Volkswagen. E. T. How- 
j}ard Company, Inc., is the agency. 
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AUTOMOTIVE NEWS, OCTOBER 6, 1958 


Production Drops 38% .. . 
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U. S. and Canada... 51,415 


includes Corbitt, Marmon-Herrington, Federal, Four Wheel Drive, ete. 
Freightliner, Keo and Sterling are included in White totals; Brockway in 


N.B. All U, 8. totals include cars and trucks for military orders. 


Wisconsin Dealers Told... 


‘Good Merchants Thrive’ 


(Continued from Page 3) 


ungstown, O., explained their vehicles sold by dealers makes 
dealership operations. They discus- 


franchising a necessity,” he said. 
He said GM will continue to sup- 

















areas, organizational setups, mer- 
chandising techniques and how they 
handle expense control and other 
Management problems. 

The afternoon sessions explored 
mew sources of dealership profits. 
Donald R. Rukes, Malkerson Olds- 
mobile, Inc., Minneapolis, covered 
financing and insurance, and John 
Pohanka, Pohanka Service, Inc., 
Washington, spoke on problems in 
ting on imported cars. 

Car leasing and rentals were dis- 
cussed by Frank Shaver, Frank 
Shaver Pontiac, East Chicago, Ind. 

Patrick J. Crowley, GM director 
of dealer relations, assured the 
group the franchise system will 
survive and prosper. 

.“The need for proper servicing of 


ple Mark Golden Jubilee 
LOS ANGELES.—Bert E. Savage, 
1, pioneer Los Angeles dealer, and 
mis wife, Nellie, 69, celebrated their 
Selden wedding anniversary Sept. 
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ir marketing | 
sed case studies of their J port proposed measures to legalize 


territory security and he asked 
dealers to support bills that may be 
submitted in the next Congress to 
eliminate so-called cross selling and 
permit protected territories. 

Commenting on security clauses 
in the contract UAW negotiated 
with Ford Motor Co., Milan called 
on the factories to take a closer 
look at the dealer situation. 

“We've got to assure the deal- 
ers of Wisconsin as much secur- 
ity and consideration as the new 

UAW contract gives the auto- 
mobile workers,” he said 

Milan also reported that the 
association is making progress in 
its drive to halt the dumping of 
State-owned vehicles on the used- 
car market in Wisconsin. 

Vern W. Sell, Superior, was 
elected president for the next year. 
Other new officers are Arthur F. 
Gilsdorf, Fond du Lac, first vice- 
president; Leonard Rohrbach, Mil- 
waukee, second vice-president, and 
Romain Schaub, Waukesha, secre- 
tary-treasurer. Milan was renamed 
executive vice-president. 


the last year. 

Auto dealers held the remaining | 
$488 million in credit, a drop of 
$3 million for the month and a 
loss of $42 million during the last 
year. 

The drop of auto credit in August 
was the result in a sharp fall in 
the amount of credit extended while 
the amount of credit being paid off 
fell less sharply. 

A total of $1,208 million in auto 
loans was granted in August, 
compared to $1,291 million in July 
and $1,467 million in August of 
last year. The amount repaid in 
August was $1,256 million, down 
from the $1,309 million in July 
and $1,306 million for August, 
1957. 

In other news of business and 
finance last week, the move toward 
tighter credit continued and the 
stock market moved to still higher 
levels. 

The Treasury sold $3.5 billion in 
notes and bills which run for 
rather short terms. 

The borrowing, which will finance 
part of the current Federal deficit, 
was intended to stay clear of the 
unsettled bond market, leave long- 


violates the antitrust laws. 


The Government has proposed 
that du Pont distribute to its share- 








| holders 60 percent of its GM stock 


and sell the rest over a 10-year) 
period. Du Pont is willing to give 
up voting rights, but it wants to 
retain ownership of the stock. 








last year. Its loss was 5.96 per- 
centage points. 
* * + 
ro MOTOR, except for a stale- 
mate at Lincoln, suffered per- 
cent-of-industry losses at each of 
its divisions also as company out- 
put declined to 774,090 assemblies 
and 26.92 percent of total industry 
output this year from 31.72 percent 
on 1,483,082 assemblies a year ago. 
On a numerical basis, Ford divi- 
sion was off from 1,184,896 to 662,- 
823 units; Chevrolet, off from. 1,- 
124,505 to 906,415 cars; Plymouth, 
off from 519,732 to 271,818 units; 
Buick, off from 298,474 to 161,951 
units; Oldsmobile, off from 296,868 
to 217,308 units; Pontiac, off from 
262,692 to 144,544 units; Dodge, 
off from 227,122 to 78,670 units. 
Cadillac, off from 120,916 to 92,689 
units; Chrysler, off from 94,622 to 
36,836 units; DeSoto, off from 92,002 
to 25,698 units; Studebaker, off from 
47,011 to 21,908 units; Edsel, off 
from 42,420 to 8,604 units; Imperial, 
off from 30,584 to 8,742 units; Lin- 
coln, off from 29,218 to 17,714 units; 
Packard, off from 4,618 to 1,745 
units; Nash, off from 3,561 to none, 


and Hudson, off from 1,345 to none. 
* * + 


Wt the third quarter now be- 
hind them, manufacturers were 
looking forward to their biggest 
production quarter of the year, but 
the GM strike plus wildcat activities 
at Plymouth and parts shortages at 
Ford last week hindered output op- 
erations all across the country. 

Output for the week totalled 33,- 
380 cars, compared with 42,599 units 
a week earlier. 

General Motors, which was 
struck on Thursday, turned out 
only 19,600 cars last week for its 
lowest weekly output since it be- 
gan production of its 59 models. 
The previous week the corpora- 
tion’s five divisions rolled 22,748 
cars from the lines. 

Ford Motor Co., with Ford divi- 
sion working only one plant last 
week due to parts shortages, turned 
out just 480 cars, compared with 
7,147 a week earlier. Ford division’s 
Louisville plant assembled 300 Ford 
cars and 160 Edsels last week, while 
Lincoln, which got into production 
Friday, built 20 cars. It was first 
week of '59-model output for both 
Edsel and Lincoln. 

+ + + 

(areas CORP. was hampered 

by a walkout at Plymouth on 
Thursday, but turned out 8,400 cars 
last week, compared with 8,129 units 
a week earlier; American Motors 
declined from 4,575 to 3,800 due to 
a supplier strike which halted pro- 
duction on Monday, and Studebaker 
got into production last week with 
1,100 assemblies. It was S-P’s first 
week of '59 model output. 

Truck output declined from 14,- 
315 units a week earlier to an esti- 
mated 13,012 assemblies last week 
due to strike activity at Chevrolet 
and GMC and inventory shut- 
downs at Mack. 

Canadian car and truck output 
totalled an estimated 5,023 units last 
week, compared with 4,340 a week 
earlier and 1,594 during the like 


week a year ago. 
+ © > 






Nine-Month Output—'58 Eo dts 


Each Car-Maker's 


9-Month 
Output, 
1958 


421,764 


CHRYSLER CORP. .................. 


Share 


9-Meonth Pet. of 
Output, 9-Month 
1957 Output 


964,062 20.62 


Pet. of 
9-Month 
Output 
14.67 

1.28 





term funds available for the recov- 
ery of business and the housing 
industry and still minimize the in- 
flationary effects of the borrowing. 
Result: Interest rates were some- 
what high for short-term Govern- 
ment borrowing. 

Meanwhile, General Motors Ac- 
ceptance Corp. and a number of 
other finance companies raised the 
interest they will pay on commer- 
cial paper borrowing by % to % 
percentage points. Interest on 
bankers acceptances, another form 
of short-term borrowing, were in- 
creased by % percentage point, the 
eighth increase in two months. 


36,836 
8,742 
25,698 
78,670 
271,818 


774,090 


Mercury 
GENERAL MOTORS 


TOTAL BIG THREE 
AMERICAN MOTORS** 


0.31 
0.89 
2.74 
9.45 
26.92 
0.30 
23.05 
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94,622 2.02 
30,584 
92,002 
227,122 
519,732 
1,483,032 
42,420 
1,184,896 
29,218 
226,498 
2,103,455 
298,474 
120,916 
1,124,505 


51,629 
4,618 
47,011 


4,674,770 
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Sales.Could Hit 
6 Million in 759, 
Patterson Says 


DETROIT.—M. C. Patterson, 
Dodge general manager, predicted a 
sizable increase in auto sales in 1959, 
citing a number of reasons including 
a general upturn 
in business and 
employment. 

“The whole eco- 
nomic picture is 
brighter than it 
has been anytime 
since last Novem- 
ber,” Patterson 
stated. 

“The American 
automobile 
market should re- 
quire something 








M. C. Patterson 
between 5.5 and six million new 


automobiles, including some 400,- 
000 imports, next year—and that 
might be a conservative guess on 
the part of everyone. 


“The potential exists for a mar- 
ket increase of over one million 
more buyers than in 1958, and we at 
Dodge will be devoting every effort 
toward making 1959 a great sales 
year for our Dodge dealers,” Patter- 
son continued. 


Obituaries 


John N. Benedict, 80; 


Pioneer Cadillac Dealer 


NORWICH, N. Y.—John N, Bene- 
dict, 80, pioneer Cadillac dealer in 
Central New York, died Sept. 30 at 
his home in Sherburne. He opened 
his Cadillac dealership in 1905. 


Benedict Corp. (Cadillac-Pontiac- 
GMC) now is owned and operated 
by Carl E. Fribley, former NADA 
president. 


Albert F. Madison 


LITTLE ROCK.—Albert Finley Madison, 
&4, president and founder of the Madison 
Cadillac Co.. died Sept. 28 at a local hos- 
pital Mr. Madison founded the dealership 
in 1924. He was a former president of the 
Little Rock Automobile Dealers Assn. 

* * . 


Robert L. Axton 


LOUISVILLE.—Robdert L. Axton, a for- 
mer auto dealer, died Sept. 28 in Cocoa, 
Filia. Mr. Axton, 76, was one of the found- 
ers 30 years ago of the former Fidelity 
Motors, Louisville, Essex dealership and 
distributorship. 


Andrew Jackson Mishoe 
LORIS, 8. C.—Andrew Jackson Mishoe, 
a former Chevrolet dealer at Loris, died at 
his home here Sept. 28. He had been in 
declining health for the last six years. 


Clifton G. Green 
DALLAS.—Clifton G. Green, 63, a re- 
tired auto dealer, died here Sept. 22. 
* . . 


Douglas R. Plowden 
SUMTER, 8S. C.—Douglas R. Plowden, 
70, partner in a Buick dealership here for 
31 years, died Sept. 19. 
* * * 


Joseph F. Polito 


UTICA, N. Y.—Joseph F. Polito, used- 
car dealer in Utica for many years, died 
Sept. 23. He was proprietor of a lot at 
Hopper and King Sts. 


Herman O. Rosenstein 


ISLAND CITY, N. Y.—-Herman 
©. Rosenstein, 68, died Sept. 23 at his 
home in Brooklyn. For 35 years, he had 
been vice-president and secretary of Stand- 


LONG 


ard Motor Products, automotive parts man- 


ufacturer here. 
> > 
Theron Brown 


BATON ROUGE, La.—Theron Brown, 55, 
president of Capital City Motors, Inc. 
(Ford), died Sept. 23 in St. Petersburg, 
while on a business trip. Brown also was 
owner of Motors Rebuilders. 

* * * 


Odbert P. Wilson 


STAMFORD, Conn.—Odbert P. Wilson, 
70, former president of Norma-Hoffman 
Bearings Corp., died Sept. 22 in Lake 
Placid. He formerly was chairman of the 
Anti-Friction Bearing Assn. and was an 
associate member of the Society of Auto- 
motive Engineers. 


Bexley Hocomb 


MORRISTOWN, N. J.—Bexley Hocomb, 
94, former vice-president of Clarkson and 
Ford Auto Co., Clifton, N. J., died Sept. 
26 at his home here after a short illness. 


Michael Weisman 


ROYAL OAK. Mich.—-Michael Weisman, 
73, president of Weisman Motor Sales Co. 
for 25 years, is dead. 


Lund Assets Go at Auction 

INDEPENDENCE, Mo.—Lund 
Motors, former Studebaker-Packard 
dealership, has been sold at auction. 
Office and service equipment and 
parts comprised the assets sold. 


| 





| 
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IDEAL ADDED LINE FOR 
AUTOMOTIVE PARTS AND 
ACCESSORIES SALESMEN 


Wanted... 
line of custom-fit auto radios. 
tories still open east of the Mississippi. 


sales representatives to handle 
Choice terri- 
De- 
scribe territories now covering. Commission. 

Write Box 8558, c/o Automotive News, 
Detroit 26. 





WANTED: Partner in growing western 
Michigan Ford dealership. Parts or 
service experience desirable. $10,000 will 
buy half. Open to terms for right person. 
Replies held in strict confidence, Box 
8532, c/o Automotive News, Detroit 26. 


SALES REPRESENTATIVES—$7,000 plus 
to start. Leading automobile direct mail 
concern. High caliber, car necessary. Ex- 
clusive territory, excellent future. Box 
8539, c/o Automotive News, Detroit 26. 


INDIANA BANK has an opening in In- 
staliment Loan Department for a man 
35-40 years of age with a thorough 
knowledge of dealer wholesale and retail 


financing. Prefer man with Finance Com- | 
pany background. Management experience | 


desirable. Good opportunity, good fringe 


benefits. All replies must be in complete | 


detail and will be held in confidence. 
Box 8560, c/o Automotive News, De- 
troit 26. 


‘TERRIFIC OPPORTUNITY AVAILABLE— 
For an aggressive, alert and volume- 
minded man between 32 and 40 years of 
age, to act in capacity of general man- 
ager for an expanding dealership han- 
diing Chrysler products in upper New 
York é#tate. Present volume approxi- 
mately 2,000 units (new and used). Min- 


imum starting salary $10,000, depending | 


on past experience. Also, after proven 
ability, buy-in proposition. Box 8576, 
c/o Automotive News, Detroit 26. 


AN EXCEPTIONAL 
OPPORTUNITY 


General sales manager with general 
manager potential. Must be a man of 
high calibre who is ambitious to get 
ahead and can field a strong efficient 
sales organization. Capable of selling 
@ minimum of |, new units an- 
nually. An association with this par- 
ticular large Ford dealership offers 
sound future opportunity as well as 
substantial earnings now. Will be lo- 
cated in Pittsburgh, Pa. territory. Box 
8574, c/o Automotive News, Detroit 26. 


California 
Gold Rush Is On 


First franchise on the hottest profif-making 
innovation for new car dealers since the 
intro of “buying on time” placed on the 
open market. 
We're looking for The Man—the one with 
the sweet smell of success to take over 
California territory as our exclusive sales 
and distribution franchisee with an option 
for handling the surrounding states, 
Before we kick off with a national adver- 
campaign, 
td 


franchise dealerships. erybody who 
knows about our program wants in, But 
we ain't selling. 

We're interested only in an all-star team 
—the top seven men in the automotive 
field—proven money makers to organize 
overnight and train hard-hitting sales 
forces to follow up and cash in on our 
ads and sales promotion when the lid is 
off this explosive package. 

ist FRANCHISE AVAILABLE: California 
and surrounding states. 

If you've made the grade as a dealer, 
general or sales manager, factory rep, or 
in advertising, promotion or merchandis- 
ing . . . if you want in on the ground 
floor of a long-term, once-in-a-lifetime 
deal, and you're not adverse to making 
in the big five figures—YOU SELL US. 
Write (air mail special delivery) about 
yourself, background, experience, qualifi- 
cations—everything there is to know . . . 
it's confidential. We'll screen all prospects 
for the cream and set up interviews, We 
either p you to N. Y., at our expense, 
or we ship one of our excess Vice Pres- 
idents to the Coast to close a deal. 
We're pushing the deadline date when 
our ad agency breaks the national cam- 
paign, so if you want in, get on the ball 
and sell yourself in that opening letter. 
Write to the Office of the Executive Vice 
President, 


AUTOMOTIVE INSTITUTE, INC. 
285 Madison Avenue, New York 17, N. Y. 


tising and sales promotion 
we're dividing the ey seven 
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expanding dealership merchandising $250,- 
000 annually. Ideal living conditions, 
forty miles from San Francisco, Detailed 
qualifications required. Box 8553, c/o 
Automotive News, Detroit 26. 


MAKE MORE MONEY IF 
YOU HAVE HAD FOREIGN 
CAR EXPERIENCE 


Largest foreign car merchandiser in the 
Midwest expanding facilities. Opening 
new location for volume sales in terri- 
tory with best potential in the country. 
Excellent permanent positions 
for qualified 


GENERAL SALES MANAGER 
SERVICE MANAGER 

PARTS MANAGER 
MECHANICS AND SALESMEN 


Our employee's compensation way 
above industry average. Write today. 


Box 8559, </o Automotive News, 
Detroit 26. 


Service Manager 


200 cor and truck “Big 3" deal, New 
Jersey metropolitan area. City 30,000, 
buying area 100,000. 


Complete direction and supervision of 
up to the minute equipped cor and 
truck service department. 


Salary, commission, vacation, bonus, 
Life, Health, Accident, Hospitalization 
Insurance. 


Write for interview giving complete 
qualifications, experience, schooling and 
background. 


We'll not contact present employer until 
successful interview. 


Box 8568, </o Avtomotive News, De- 
troit 26, Mich. 





Treasurer 
Accounting Manager 


| Well established, reputable GM franchised 
| dealer in metropolitan Chicago, thousand-plus 
| car potential, seeking top level man qualified 
| to organize and direct a=) Sa. 
| Must possess excellent working 

| phases GM accounting, costs, budgets, 
tems, procedures and taxes. Compensation ap- 
| propriate to background. Only applicants 
seeking permanent career opportunity need 
apply. Please send complete resume, educa- 
| tion, experience, salary, reasons for seeking 
new employment and photograph to: Box 
8570, c/o Automotive News, Detroit 26. 
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SERVICE MANAGER—Available October 


ist. Twenty-five years’ experience with 
large volume Buick dealer. Excellent 
references. Box 8541, c/o Automotive 
News, Detroit 26. 





USED CAR MANAGER with proven record, 
presently employed in metropolitan Ford 
dealership handling 85-125 retail units— 
wishes to relocate in Rocky Mountain 
region. 36 years old, married, best of 
recommendations as a producer. Prefer 
Ford or General Motors products. Box 
8561, c/o Automotive News, Detroit 26. 


ACCOUNTANT-BUSINESS MANAGER in- 
terested in business management position 
with large volume Ford dealer. Can 
furnish complete statement analysis and 
definite recommendations for expense re- 
duction and gross profit improvement. Aid 
improving service gross. Do you need 
competent advice? Box 8563, c/o Auto- 
motive News, Detroit 26. 
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POSITION WANTED _ 


WANTED: FORD PARTS MANAGER for| GENERAL MANAGER OR SALES MAN- 


AGER—Now employed as general man- 
Ten years’ experience with the 
same dealership. College graduate with 
degree in marketing, also graduate of 
factory management training school 
(General Motors). Desire position with 
ethical dealer and opportunity for buy- 
out proposition later. Age 30, married, 
four children. Excellent references, Pre- 
fer midwest or southwest, but will con- 


ager. 


sider other locations. Box 8562, c/o 
Automotive News, Detroit 26. 

OFFICE OR PARTS MANAGER—15 years 
GM dealership—closed in August. Con- 
sider assistant position in large deal. 
Excellent health. Can locate anywhere 
and arrange personal interviews imme- 
diately. Ervin Dixon, 342 W. Wesley, 
Jackson, Michigan. 


OFFICE MANAGER—22 years’ experience 


dealer accounting. 
in 


credit, collection and 
Can operate efficient office—Prompt 
every detail. Age 45 and 
health. Banks and other reliable execu- 
tives for reference. Prefer locating in 
Virginia or North Carolina. Box 8571, 
c/o Automotive News, Detroit 26. 


CADILLAC SERVICE MANAGER—Young 
(33), hard working, conscientious family 
man wishes employment in New Jersey 
with concern as customer relations man- 
ager, general manager or trouble shooter. 
The only degree I have 


get ahead. I have worked my way up 
from mechanic's helper to service man- 
ager in fifteen years. My potential is 


greater than I can achieve in my present 
employment—that is the reason for this 
ad. Box 8572, c/o Automotive News, 
Detroit 26. 


in excellent 


|} $100 REWARD 


is ambition to/ 


— j 
AUTOMOTIVE ACCOUNTANT—Nine 


years’ experience GM dealer. Family man, 
middle-aged, Florida resident four years. 
Desires central or northern Florida, but 
would consider other locations. H. A. 
Solomon, 638 S. W. 11th St., Hallandale, 
Florida. 


~ DEALERSHIPS AVAILABLE 


DEAL HANDLING CHEVROLET Ilocated 
in the heart of the west Texas oi! fields 
and adjoining 100,000 acres of rich, irri- 
gated farming, plus many added petrol- 
eum industries. Over 50 percent price and 
weight class for 20 years. 250 p.p. Fav- 


orable lease on property Must have 
factory approval. Box 8530, c/o Auto- 
motive News, Detroit 26. 


SOUTHEAST FLORIDA—Handiing full 
Chrysler line. Attractive building with 
adjoining used car lot, favorable lease, 
low overhead. Only parts, equipment and 
new stock to purchase. High potential 
in rapidly growing section 30 minutes 
from greater Miami trading area. Com- 
fortable living for attentive, experienced 
operator. Price is right! Box 8564, c/o 
Automotive News, Detroit 26. 


FRANCHISE HANDLING GENERAL 
MOTORS, central Pennsylvania. 
shop volume. Partnership dissolving — 
priced for quick sale. 
able. Principals only. Box 8565, c/o Auto- 
motive News, Detroit 26. 


HANDLING CHRYSLER-PLYMOUTH, lo- 


| Pink with black top, turquoise leather interior. 


| 


High) 


Financing avail-| 


cated in a growing community in north-| 


ern New Jersey. Will sell inventory and 
lease building and used car lot. Age 
and poor health reasons for selling. Box 


8566, c/o Automotive News, Detroit 26. 
FOR SALE: Dealership handling Buick in 
Chicago—-600 car potential. Reasonable 


rent. Only necessary to buy equipment 
and parts. State qualifications and avail- 
able capital. John W. Stokes & Co., 1775 
Broadway, New York 19, New York. 





Partner Wanted 


for growing western Michigan Ford dealer- 
ship. Parts or service experience desirable. 
$10,000 will buy half. Open to terms for right 
person, Replies held in strict confidence. 


Box 8538, </o Automotive News, Detroit 26. 








Dealership Handling 
IMPERIAL, CHRYSLER, 
PLYMOUTH 


800 car potential in midwest market. Limited 
num dealers and excellent profit opportu- 
nity, Applicant must have adequate capital 
and personal know-how. Replies confidential. 

Box 8575, c/o Automotive News, Detroit 26 








DISTRIBUTORS 
WANTED 


Europe's Finest 2-3-4 Wheel Motor Scooters 


choice territories available. 


Write, Wire, Phone 
Sales Manager, 


Transport Motor Co. 


3737 Broadway 
Oakland, California 


Phone: OLympia 2-8313 


Several 


| plified, no trouble, without recourse basis 





DEALERSHIP WANTED 


IN CENTRAL FLORIDA—CHEVROLET 
300-500 cars. Single dealer city. Will pay 
cash and consider buying the business 
real estate. Have operated my own deal. 
ership for 20 years and prior thereto had 
15 years’ experience in managing dealer. 
ships and selling new and used cars. My 
record assures factory approval. Strictly 
confidential. Box 8516, c/o Automotive 
News, Detroit 26. 





WANTED: CHEVROLET DEALERSHIP, 
Metropolitan New York, 500 or better 
potential. Ample capital and twenty 
years background should assure factory 
approval. Replies in strict confider-e 
Ready to act immediately. Will 
purchase property. Box 8531, 
motive News, Detroit 26. 

CHEVROLET OR CHEVROLET DUA 
Consider any area. Have cash, ar 
experience. Factory approval assu 
Can act at once. Send details in « 
fidence. Box 8557, c/o Automotive News, 
Detroit 26. 


rent 
c/o A 


GM, 300 AND UP car deal in southwest 
or Southern California, Have cash. Ex 
perience assures factory approval. Strict 
confidential. Box 8550, c/o Automot 
News, Detroit 26. 


CHEVROLET DEALERSHIP 
Florida, 


desired iz, 
west or southwest area. Have 
cash and can obtain factory approval 
Replies strictly confidential. Box 8567, 
c/o Automotive News, Detroit 26. 





SKIP, 
sedan, 


1958 
dark blue—* 


Plymouth 
Belvedere four-door 
light blue trim. Serial LP2E020892, 
Motor LP8080567, Kansas Tag GES799. 
Call collect CIT, Topeka, CEntral 4-0433 
for hold authority. 





REWARD ~ THEFT 
"S56 CADILLAC CONVERTIBLE 


Serial No. 5662-0324446. Michigan dealer plate 
No. 221-43. Cali Charlie, Jr.. Charlie's Olds 
Cadillac. WEbster 3-5200, Detroit, Michigans 
or your local FB! office. 





DEALER SERVICES 


STOP LOSING NEW CAR SALES! Dis 
cover how much your competitors’ cars 
really cost. The book, “AUTO COSTS,” 
gives you the factory invoice prices of 
all 1959 American cars, 21 foreign cars, 
4 American trucks and all their equip- 


ment. Used by dealers and banks nation- 
wide. Order your ‘59 edition today for 
only $10—three year subscription $18 
‘including all supplements). AUTO 
COSTS, Box 224, Dept. 3Z, New Yor 
4, B. ¥. 





MILITARY BUSINESS 
— Got Your Share? — 


Military people will want to: 
Finance for 30 to 36 months. 
Register and Title cor ovt of state. 
Toke cor overseas without refinancing. 
Get low, money saving, financing rotes. 
Take immediate delivery. 
We specialize in such transactions on @ - 
officers and enlisted personne! of pay grades 


ES and above. 

MILITARY MILITARY 
FINANCE CO. ACCEPTANCE CORP. 
502 Tioga Bidg., P.O. Box 2166 
2020 Milvia San Antonio, Texas 
Berkeley 4, Calif. CApitol 6-268! 


THornwall 3-7423 
“Worldwide for Military 
Personne?” 








@ © TWO ESSENTIAL SERVICES ® ® 
INVENTORY SERVICE 
Parts, accessories and similar goods. 


Insurance 
@ @ Call or Write for Details @ @ 
AUTOMOTIVE INVENTORY & APPRAISAL CO. 


10040 Freeland Ave. Detroit 27, Michigans 
WeEbster 3-4445 



















H. K. Williams, Manager 
HOME DETECTIVE CO., INC. 


37 Years operating a complete 
LOCATOR AND 


REPOSSESSION SERVICE 


and America's Premier Skip Bulletins 
dealers, banks, finance firms, law enforce 
ment sources, Write for loss forms a 
rates on financed, leased, rented aut- 
mobile homes, tractors, trucks, Fast, de 
Bragg, Ca 





EVERY WE E K — Automotive N 
“Leading Used Car Auction D _ 
tory” lists the top U. S. Auto 4 © 
tions. When you want to F 
where? when? what time? and \ 
facilities are offered? LOOK 
LUCAD. 
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CARS FOR SALE 




















E _ DEALER SERVICES 

1VROLET 
Will pay 
Re AUTO DEALERS— 

D ceal- 

ereto had LIQUIDATE NOW 

1G dealer~ Biisqy gasoline stations need equipment and 
cars. My Boies are strong. A few months delay may 

- Strictly Fy you thousands. Call or write for informa- 

utomotive now. Great Lakes Liquidation Co., 242 

- | Main St., Barrington, Illinois. 

ERSHIP, Phone: DUnkirk 1-2045 

or better _—_—— 

eee ——"_!_ 

® factor : 

onfider xe. . Air Force Cadets 

l rent 

Jo A No Down Payment 

: 36 Months to Pay 

S02 Low Bank Rates 

v # ' ’ 

h, ar : @andie all branches of the service, tech. 
assu tand officers. No dealer liability. Car 
in ¢ | ytbe taken overseas. 

ve News, | , 

; Write, Wire or Phone 

southwest : SERVICE TRUST & SAVINGS 

ash. Ex ; A 36356 2625 Broadway 

. Strict San Antonio, Texa 
. Strict ; » ‘ $ 

utomot ; ; 

~~ CARS FOR SALE 

sired it - a 

pa. Have 

approval 

Ox 8567, 


26. 


1959s 


Karmann Ghias 


—Wholesale— 
To Dealers Only 


clean cars. 





Plymouth Write, phone or wire: 

















VOLKSWAGEN 


1958s 
Sedans - Convertibles - 


Completely Americanized 


We only handle selected, Top Choice, 


We also stock Mercedes 220A, 2205S, 
Volkswagen Buses, Panels, Pick-ups, etc. 





CARS FOR SALE 











LUCA D, the Dealers’ Directory 


PLYMOUTHS 


Automatic transmission, good tires, 
good mechanically. These are not high- 
mileage cabs, and have been in serv- 


ice only 12 months. 


SEEING IS BELIEVING! 


$195 ea. 


Contact Bill Curry at 


CURRY 
CHEVROLET 


3300 Broadway * New York City 
ADirondack 4-6000 


DO YOU WANT 
PROFITS NOW?? 


Wholesale to Dealers Only 
Fully Americanized 


VOLKSWAGENS 


1959s,-1958s,-1957s,-1956s. 
Sedans—Convertibles—Karmanns 


Shipped by the 
World's Largest Independent 


Volkswagen Operation 


All Cars Selected, Serviced, Cleaned 
end Expertly Shipped Directly te 
All U. S. Ports. Contact ovr Ameri- 
can Representatives for Details. 


Expincorp, 
Lyndhurst, New Jersey 


Phone: GEneva 8-7070 
or Call N.Y.C. Lines: Wisconsin 7-8 
(Bank References Furnished 
Know Your Supplier) 
Also Supply’ Station Wagons, 
Panels, -up Buses, Etc. 
Export Industrial em & Ay 
Hamburg |, Germany 








USED TAXICABS | 


Priced from $300 to $400 Each 
‘57 FORDS, CHEVROLETS, PLYMOUTHS 


EMKAY MOTOR SALES, INC. 


1046 Bedford Ave., Brooklyn, New York | 
STerling 38970 





CARS WANTED _ 





1959 ORDERS 
BEING PLACED 


All Makes - All Models - All States 


New-car Dealers Interested in Volume 


Fieet Sales and Service, Contact: 


National Purchasing Department 
Rollins Leasing Corp. 
14th and Union Sts. Wilmington 99, Del. 


Chevrolet-Ford-Plymouth Dealers 
Especially Invited 


LATE MODEL WRECKS—Parts bought 
and sold. Large selection. Ed Matt, 55 
Madison Ave., Paterson, New Jersey. 
SHerwood 2-4488. 





te Leading Auto Auctions. 
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whitewall tires— 
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PUBLIC SALE OF 
COMMONWEALTH OF PENN- 
' SYLVANIA USED CARS 


' = YEAR OLD CARS—CHEVYS—FORDS—PLYMOUTHS 


; Win be offered for sale on sealed bid basis monthly by the Department of 


K Seneral public and dealers are invited to bid. Invitations to bid listing cars 
“nd trucks, together with instructions to bidders, may be obtained by writing 


<} William M. Hower, Director, Automotive Bureau 


COMMONWEALTH GARAGE 
22nd & Forster Streets, Harrisburg, Penna. 
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CARS WANTED 





Foreign Car Dealers!! 
NEW AND USED 


west. No too 


Write or call Bernie Gay. 


JAN ROSS MOTOR CO. 
Import Division, 380 E. Broad St., 
Columbus, Ohio 
CApitol 8-4514—CApitol 8-6607 








PARTS FOR SALE 








Ex-Studebaker-Packard 
Dealer has the following 
to sell: 


24 bins of Studebaker-Packard parts and 
accessories and bulk parts for only....$1250. 


Quality Motor Sales 


1500 Eureka Wyandotte, Michigan 
AVenve 5-9090 








English Ford Parts 


STUART MOTORS, INC. ’ 
2708 Portage St. Kalamazoo, Mich. 
Phone: Fi 5-3603 





ae ACCESSORIES FOR SALE 





New Auto Radios 


New, Factory-Sealed Cartons, 
Transistor Powered 


SCOOP! Imported VOLKSWAGEN 
Custom Radio. From 1955-57 
Amazingly Low Priced at...... : 


Write for complete catalog of RCA licensed | 


auto radios for American and foreign cars. 
Fast C.O.D. shipment F.O.B. New York 


LIBERTY AUTO RADIO 


191 E. 161 ST. New York Si, N. Y. 
LUdiow 8-7i1! 





"DECAL TRANSFERS 
TRUCK DECALS; no charge for sketch; 
durable, brilliant colors. Write for sam- 
ples. Allied Decals, Inc., 8356 Hough, 
Cleveland 3. Ohio. a 
MAILING LISTS" _ 

DEALERS MAILING LIST—Ford, Chev- 
rolet, Plymouth, DeSoto, Chrysler, Olds- 
mobile, Pontiac, Buick dealers. Complete 
national list. October, 1958 checked. On 
addressed labels, 35M, $14 per M. Box 
8569, c/o Automotive News, Detroit 26. 





TRUCKS WANTED 
WRECKER—Used Holmes 470 or equiva- 
rolet. Write or call Herrington Chevrolet 


Co., Olive Branch, Mississippi. Phone: 
ME 7-2821. 


MISCELLANEOUS 


BLUE ® CHIP 
TOW-PILOT 


WITH LUBRICATED 
AUTOMATIC BRAKE 


& BRAKE CABLE 
DEALERS’ SPECIAL (F.0.8. Factory Net) 


$52.35 Fed. Tax inctuded 


THE FAMOUS 
MOTO-MATIC 


TOW . GUIDE 


With Universal Swivel 
Action 


DEALERS’ SPECIAL 


$44.8 


Liberal Quantity Discounts 
To Distributors 


Write for Illustrated Catalog 


Factory Sales Division 
PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICH. 
Phone WO. 2-5257 All Dept's 
“Leaders in the Industry 
Since 1939" 

Cenadian Distribyters 


FIVE WHEELS, LTD. 


599 Y St. 
Toronto, 


Four o, Hook-Up 


0.8, Factory Net) 
Fed. Tax Included 





veveeveG 29.95 | 


MISCELLANEOUS 


The “ORIGINAL YELLOW" 


Automatic Braking 


Is the ONLY—TOW BAR—TODAY 
WITH THE UNIVERSAL 
$5] 45 


“WRIST ACTION" 
incldg. BRAKE HOOK-UP 
$45 


TowKinG 5.c2'% 


TRAIL-KING $37.50 


Fast Pickup & Delivery 

Ametentas Fits 2" Ball 
WE STOCK PARTS FOR 
RED ARROW TOW BARS 


Protecto Covers (Tailor Made) $6. 
Carrying Bags $2.00 & $3.50 
SAFETY CHAINS, set of 2, only $2.95 


Tow Bar Sales Co. 


Exclusive Factory Distributors 
DE 2-0700 AN 3-8888 Nites: BA 1-8717 
40 So. Clinton St., Chicago 6, Ill. 


1,000 PROCESS EMBOSSED business 
cards, $4.95 postpaid. Cards, 603 West 
Central, Toledo, Ohio. 


CONVERTIBLE TOPS, $18.75. Jeep tops, 
$72.20. Headlinings, $12.50. 
logue. BIG BUCK, 500 Rantoul, Beverly, 
Mass. 


MISCELLANEOUS 


USED 











81 


BUSES FOR SALE 


SCHOOL BUSES: 1957 Chevrolet 8800, 60 
passenger; 1957 Chevrolet 6800, 54 pas- 
senger, 1955 Ford, 54 passenger, $2,700. 
1955 Ford, 48 passenger, $2,300. Two 
Greyhourl Silverside Cruisers PDG 3701, 
$2,500 each with tires. Write Box 8573, 
c/o Automotive News, Detroit 26. 








Fixible Airporter 
BUS 


23-passenger in excellent condition, Privately 
owned, never used commercially, Can prove 
actual mileage, only 67,000 miles. One owner. 
All deluxe equipment—reclining seats, radio, 
heaters. Ideal for conversion to land cruiser. 
Box 8577, c/o Automotive News, Detroit 26 








BUSES WANTED 





WANTED—Good used school buses, 36-60 
passenger. Price must be reasonable. 
Linn-Baker Equipment Co., Lansing 3, 
Michigan. Phone: EDgewood 2-3814. 


WANTED TO BUY—Used school and pas- 
senger buses. St, John Transportation 
Co., Dayton, Ohio. 


WANTED: SCHOOL BUSES — Transit 
Coaches. Babcox Bus Sales, 11136 Ra- 
venna Rd., Twinsburg, Ohio, 











SHOP EQUIPMENT FOR SALE 


EDSEL TOOLS, original cost $998. Will 
sell for $500. Never unpacked, Frank 
Bradford, Newburyport, Mass. 





SHOP EQUIPMENT WANTED 





Free cata-| WANTED: One used turntable—at once— 


by Mike Turk, Inc., located at 6th & 
Walnut Streets, East Liverpool, Ohio, 


PASSENGER 


TIRES 


ALL SIZES 


HIGH—ORIGINAL TREAD 


With One Small Repair 


GUARANTEED 


$4.45 Each F.O.B. Baltimore 


| 
| 


A Used Tube with Each Tire In Orders of 12 or More Tires 
PASSENGER 


JUSED TUBES 


All Sizes 





| 


All Water Tested—Ready for Use—No Repairs Needed 


All tubes have no more than two repairs 


i] PACKED IN BUNDLES OF 25 


50c Each F.O.B. Baltimore 


GUARANTEED 
| The Washington Rubber Waste Co., Inc. 


3141 Washington Boulevard 


Baltimore 30, Maryland 


PHONE: Milton 4-3710 








Order your subscription NOW, 


| 


and avoid increase in price to 


_—— oe EO eee ee E. 








AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 


| 
| 
| 
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be announced soon. 


—----------------} 


New Subscription Order: 


Send Automotive News to Address Below 
U. S., Canada and U. S. Possessions 
One Year $8 [] or Two Years $14 [] 


All Other Countries — One Year $12 [] or Two Years $20 [J 


SOR eee eee Eee Eee ee, 


10-6-58 






You. have the edge when you're an 


@> INTERNAT! 


BECAUSE: a 


1. International has the most complete truck line 
(Every buyer is a prospect!) 


2. International Trucks cost least to own 
(This means money to a buyer!) 


® 


A valuable International Truck Franchise may be available for you. Write to: Manager of Sales, Motor 
Truck Division, International Harvester Company, 180 North Michigan Avenue, Chicago 1, Illinois. 





